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PRESS NIGHT
Editorial & Photography
Awards Banquet
Thursday, April 2

5pm

Trenton Marriott

SPRING BANQUET
Advertising & Circulation
Awards Dinner

Friday, April 24

6 pm

Princeton Marriott

NJ COLLEGIATE PRESS
SPRING CONFERENCE
& AWARDS LUNCHEON
Saturday, April 18

10 am - 2:15 pm

Trenton Marriott

NJPA GOVERNMENT
AFFAIRS COMMITTEE
Tuesday, April 28

11 am, teleconference

NJPA EXECUTIVE
COMMITTEE MEETING
Thursday, May 7

10 am, teleconference

LEGISLATIVE
CORRESPONDENTS
CLUB SHOW
Wednesday, May 13
6—7:30 pm: Reception

8 pm: Show

The Palace at Somerset Park

NJPA BOARD OF
DIRECTORS MEETING
Thursday, May 21

10:30 am

NJPA Conference Room

NJ PRESS FOUNDATION
TRUSTEES MEETING
Thursday, May 21

12 noon

NJPA Conference Room

For more information about
these events and seminars,
please visit our website:

Www.njpa.org

Kilgore scholarship
winner announced

Stefanie Dazio, a senior at Communications
High School in Wall Township, Monmouth
County, has been awarded
the 2009 Bernard Kilgore
Memorial Scholarship by
the New Jersey Press Foun-
dation.

With this honor, Ms.
Dazio is also named the
2009 New Jersey High
School Journalist of the
Year by the Garden State
Scholastic Press Associa-
tion. She becomes New Jersey’s candidate for
the Journalism Education Association’s com-
petition for 2009 National High School Jour-
nalist of the Year.

Ms. Dazio will be honored at “Press Night,”
the New Jersey Press Association’s annual edi-
torial awards banquet, on April 2 at the Tren-
ton Marriott.

She is editor-in-chief of her high school
newspaper, The Inkblot. She was an intern last
summer for The Coast Star in Manasquan.

Ms. Dazio will receive the $5,000 Kilgore
scholarship toward her first year of journalism
studies at a college to be confirmed in April.

She is the daughter of Mike and Paula Dazio
of Red Bank.

First Amendment queen

Her high school journalism teacher, Andrea
Mulshine, will join her at the awards ceremo-
ny. Ms. Mulshine herself received NJPF’s New
Jersey High School Journalism Teacher of the
Year award in 2007.

“My school newspaper adviser calls me her
“First Amendment Queen,” Ms. Dazio wrote in
her application essay. “At first, I laughed,” she
wrote. “But as I thought about it, she is abso-
lutely right”

In one of her first opinion columns for The
Inkblot discussing the First Amendment, Ms.
Dazio wrote: “Forty-five little words. Forty-
five little words impact my day, every day. They
influence yours, too. Without them, I wouldn’t
be writing this column and you wouldn't be
reading it”

Dazio

— Continues on Page 4

Complexities of Open Records
law reviewed at recent session

Those who want to see government
records and the officials who keep them
- two groups that regularly engage in
disputes over public information - gath-
ered for six hours on March 26 to learn
more about the state law that governs
the release of documents.

Their common goal was a better un-
derstanding of the Open Public Records
Act, which has regulated public assess
to information kept at the state, county
and local levels since 2002.

The seminar drew 320 participants,
including clerks, elected officials and
police from 70 municipalities. Private
citizens and reporters from 18 different
news organizations also attended.

North Jersey Media Group, publisher
of The Record and the Herald News,
sponsored the event, along with NJPA,
at Bergen Community College. Jennifer
Borg, vice president and general counsel
of North Jersey Media Group, said or-
ganizers were overwhelmed by the sold-

Borg Cafferty

out response.

A panel of experts on OPRA had a
lively discussion that underscored the
need for such a dialogue. Among other
things, they differed about which of-
ficials are responsible for releasing re-
cords, once someone submits a form
called an OPRA request.

Municipal clerks are usually the gate-
keepers. But Catherine Starghill, execu-
tive director of the state Government
Records Council, which helps resolve

— Continues on Page 3

Obie’s versatile, adapts to change

In recent months
the little statue
called Obie has
been dressed up as a
Santa Claus, a Cupid
and an Olympic ath-
lete. In October he
donned a costume
and went trick-or-
treating. In March,
to observe St. Pat-
rick’s Day, Obie be-
came a leprechaun,
as shown here.

All year, the staff
at The West Essex
Tribune dressed the
statuette in suitable
seasonal garb. Last

spring they were awarded custody of

Obie for a year when they won a com-
petition at NJPAs Advertising Awards

SPRING' *

Banquet by creating
the best centerpiece,
using materials pro-
vided.

Now Obie is re-
hearsing for a big
new role. At this
year’s banquet, to
be held Friday, April
24 at the Princeton
Marriottat Forrestal,
Obie will be award-
ed for a year to the
newspaper  whose
winning advertising
entry is named ‘Best
In Show’ among all
category winners.

Informed of his
selection as the year’s top NJPA adver-
tising award, Obie looked pleased but
remained characteristically speechless.

Honoring the winners of the 2008 Advertising, Circulation & Online contests
Friday, April 24 « 6-10 pm « Princeton Marriott at Forrestal
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As I see it...

Remember who you work for!

This month’s column is an update
of one that appeared in this space sev-
eral years ago. Some issues seem to be
universal and timeless, so it is still as
timely as when it was first presented.

* * *

With the never-ending upheaval
over access to public records here in
New Jersey, I was reminded of some-
thing that happen many years ago.
More than anything else, this moment
in time capsulized, for me, the real
reason we continue to have problems
in this arena.

I was attending a meeting of my
township committee when the press
and the citizens in attendance bom-
barded the mayor with an avalanche
of questions. (I don’t remember the
subject matter, but that’s not impor-
tant.)

After stumbling through some con-
trived and not well-thought-out an-
swers, the mayor suddenly lost it. He
banged his gavel on the table and in
a sharply raised voice proclaimed, “If
it wasn't for you people and the press,
wed get a lot done around here!”

Those words have stuck with me
for all these years as if they were ut-
tered yesterday. In one short sentence,
he captured the underlying feeling
of many of our elected officials, back
then, and unfortunately, today.

John J. O’Brien
Executive Director
New Jersey Press Association

We see it time and again, whether
at a school board meeting, a borough
council meeting or a legislative ses-
sion in Trenton. We, the public (and
we the public’s surrogates, the press)
are considered an intrusion, a bother,
a distraction from their “important
duties” How dare we take the time to
come out to an evening meeting to ask
them embarrassing questions and take
up their valuable time?

It's our information

In the area of pubic records, they
deal with us as if it was “their informa-
tion,” not ours. We paid for it. We pay
them to keep it and organize it. But,
when we want to see it, they protect it

like it’s their grandfather’s gold watch
and we are trying to steal it!

I realize this same mind-set is prev-
alent in many states, and certainly in
our nations Capitol, but why have
elected officials here in New Jersey
taken it to an art form?

One reason could be our govern-
ment structure in the Garden State.
With 550-plus municipalities, count-
less school boards, zoning boards,
sewer authorities, etc., we have created
a climate of “fiefdoms”! County free-
holders, mayors, school board presi-
dents, all have to “protect their turf”
or they may not get re-elected.

This creates an atmosphere of in-
security and secrecy. Not a good en-
vironment in which to get something
accomplished. And, experience shows,
that the longer they are in office, the
more possessive they become.

What it all comes down to is one
simple fact. You must remember who
you work for...who pays your salary.

When I joined NJPA nearly 18 years
ago, a seasoned newspaper association
manager from another state gave me a
piece of sound advice. He said, “The
quickest way to get into trouble in this
job is to forget who you work for” I've
taken pride in the fact that I've lived by
that motto. I wish some of my friends
in the public sector did likewise!

Forward

Bold Internet Strategies
for Newspapers

NEW REVENUE

Series of 4 webinars begins May 6

Wednesday, May 6 ® 2 pm
New Net Business: The Online Model

Wednesday, May 20 ¢ 2 pm
Top Online Business Categories:
Where’s the Money?

Wednesday, June 3 ® 2 pm
Online Promotions: The Next Sales Frontier

Wednesday, June 17 ¢ 2 pm
Directories Online:
Ad Revenue Success

presented by:

=¥= :':-._: SOCATES

Tamanfoe s Mpdis, Lisdersraod Teday

NJPA

Go to www.njpa.org and click on Events.

Or contact Peggy Stephan

NJPA member services manager
609-406-0600 ext. 14 ¢ pastephan@njpa.org
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Eat this ad: Taste-It Notes

When is the last time you
smacked your lips over some-
thing you saw in the newspaper?
Such reactions may soon be on
the rise.

First Flavor, Bala Cynwyd, Pa.,
and US Ink, Carlstadt, N.]., re-
cently introduced Taste-it Notes,
a “sticky note that newspapers
can place on their front pages
to engage readers in a taste sam-
pling advertising experience”

Taste-it Notes are created us-
ing First Flavor’s Peel 'n Taste
edible-film technology and US
Ink’s news ink capabilities to
create an interactive ad that
readers can use to literally smell
and taste a food, beverage or

other flavored product. Each
note provides an easy-to-open,
tamper-evident foil pouch in a
multi-layered sticky-note format
that leverages the power of print
advertising and brings interac-
tion not possible with online or
broadcast ads.

While studies show sticky
notes now used on front pages
are effective, Taste-it Notes ad-
vances the advertising approach
to an engaging promotional
sampling campaign that does
not rely on bundling or bagging
of costly product samples with
each newspaper, making pro-
duction and delivery easier.

— from Editor & Publisher

AbitibiBowater gets extension

First the newspaper industry
began suffering. Now it is news-
print.

AbitibiBowater, the giant pur-
veyor of newsprint (and an NJPA
Associate Member), has been
struggling to restructure its debt.
The company recently staved off
a bankruptcy filing, obtaining an
extension to present a plan to re-
structure its multibillion-dollar
debt.

The Montreal-based company
got five more days to reach an
accord with lenders, including
Bank of America, Citicorp and
Wachovia, that would allow it to
proceed with a plan to restruc-
ture $1.8-billion in debt at its
subsidiary Bowater Inc.

It had faced a deadline of
March 20 to reach an agreement
with its bondholders or face the
possibility of bankruptcy, ac-

OPRA seminar

Continues from Page 1

disputes, said municipalities
can designate other record cus-
todians as long as such changes
are publicized. Thomas Cafferty,
general counsel for NJPA, said
the law states clearly that only
clerks can serve as official cus-
todians.

A third panelist, Paramus Bor-
ough Clerk Ian Shore, called for
legislation that would protect
clerks against legal action should
a colleague refuse to disclose a
record. The idea drew applause.

Paramus recently sought to
limit Shore’s power to release re-
cords. But a judge ruled in Janu-
ary that Paramus could not force
Shore to delay responses while
a borough attorney reviewed

cording to people briefed on the
matter.

As newspaper companies ab-
sorb sharp declines in advertis-
ing, AbitibiBowater — which
provides what is often the biggest
expense for publishers, has seen
sales suffer. The price of news-
print has fallen, forcing paper
companies to shutter mills and
take losses. Last year, newsprint
consumption fell a “staggering”
14%, and 16% among daily news-
papers, wrote Paul Quinn, an
analyst at RBC Capital Markets.

That plunge left AbitibiBo-
water struggling to carry its
debt, much of which it assumed
when the company was cre-
ated through the 2007 merger
of Abitibi-Consolidated of Mon-
treal and Bowater of Greenville,
S.C.

— From The New York Times
and Financial Post

reviews law

them. The judge advised Shore
to send courtesy copies of re-
quests to the attorney.

Rutherford Borough Clerk
Mary Kriston said she attended
the seminar to get a broader un-
derstanding.

“I wanted to learn all the sides
of the OPRA issue — not just
from the clerks,” she said.

State Senator Loretta Wein-
berg, whom Borg identified as a
champion of open government,
encouraged all attendees to use
the information presented at the
seminar in good faith.

“I hope that every one of you
is here to find out how you can
comply with the law and not how
you can evade it,” she said.

— from North Jersey Media Group.

Amy Lear
Director

NJPA/NJNN is proud to be presenting
“Be Web Now;” a fresh perspective on the
value of local news websites in today’s me-
dia mix. Ed Efchak, senior consultant for
Belden Interactive and current president
of the International Newspaper Marketing
Association (INMA), will lead this semi-
nar for advertisers and ad agencies, with an
in-depth look at today’s web audience us-
ing Belden’s unique database of studies and
interviews.

NJNN will be sending invitations to our
current advertising contacts and to guest
lists from NJPA-member newspapers.

This special program is a precursor to
a possible statewide interactive study of
newspaper websites. The pending survey
would examine visitor demographics, site
engagement, Internet and media behaviors,
purchase intentions and more. Those at-
tending the April 24 seminar will be asked
to provide input for the study, to ensure that
results speak directly to issues that matter
most to advertisers and agency clients.

Special thanks are due to the newly
formed NJPA Online Advisory Committee,
which helped plan this event. Recently, the
NJPA Board of Directors determined that

NJNN Update

New Jersey Newspaper Network

Be Web Now

such a committee is needed to focus on the
future of print and web initiatives and on
evolving trends affecting the newspaper in-
dustry and your association.

Members of this committee include:

Madhavi Saifee (Chair), director of on-
line services, Packet Publications

Barbara Chodos, general manager,
NJ.com and SILive.com (affiliates of Ad-
vance Internet)

Tim Gerstmyer, corporate sales manager,
The Record of Bergen County

Preston Gibson, VP of solution delivery,
Digital Press Consortium

Ted Mann, digital development director,
Gannett New Jersey

Four of the five committee members will
participate in a panel discussion on April
24 following Ed Efchak’s “Be Web Now”
presentation. He will moderate the panel.

More information about the seminar and
survey will follow in the coming weeks.

Welcome back!

Jennine Remington, major account spe-
cialist for NJNN, returned to the office re-
cently after an extended leave. Reach Jen-
nine at 609-406-0600, ext. 25, or by email
at jremington@njpa.org.

For more information

Go to www.njpa.org
and click on Events

Questions <

NE

Contact Brian Critchley

NJNN Marketing/Research Manager
(609) 406-0600, ext. 18
bcritchley@njpa.org

Be Web Now

 fresh

perspective

with Ed Efchak of Belden Interactive

The value of local news websites
in today’'s media mix

April 24

830 am-11 am

includes continetal breakfast

NJ State Interscholastic Athletic Association Campus
1161 Route 130, Robbinsville, NJ (near NJ Turnpike and I-95)

$15 per person
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New Jersey
Press Foundation

George White
Foundation Director

Changes

Thank you, Tom

The foundation has eliminated the position of part-time
program director, effective March 27. This is a regrettable
reflection of the toll the dismal economy has taken on
foundations large and small. And for NJPE the sting feels
even sharper. Tom Engleman’s unwavering dedication
to the newspaper industry and his passion for our many
foundation programs has long marked him as a special
resource — one who has made a great difference during
his 10 years here. There has been no mistaking Tom’s deep
commitment to NJPF statewide programs supporting
Newspaper In Education, summer newsroom internships,
journalism scholarships, scholastic and collegiate press as-
sociations, youth readership and civic engagement. A true
professional, he will be missed.

College press conference & awards

The New Jersey Collegiate Press Association has ex-
panded its annual awards event by adding two morning
educational sessions. And to make it easier for more col-
lege journalists to attend, the event has been scheduled on
a Saturday instead of a weekday. NJPF’s new NJ Collegiate
Press Spring Conference & Awards Luncheon will be April
18, from 10 a.m. to 2 p.m. at the Trenton Marriott. Please
see the related story on this page, above right; or visit www.
njcollegepress.org for more information and registration
details. Professional editors and reporters are encouraged
to support tomorrow’s journalists by attending all or part
of the event.

College contest goes digital
This year, the Better College Newspaper Contest asked
for all entries to be submitted digitally. By all accounts this
was well received by the collegiate press and a record num-
ber of entries were received. The contest results are posted
online at www.njcollegepress.org/Contest2008.html. The
site includes links to the first-place awards.

Student Press Law Center director
to speak at college press conference

The largest gathering of New
Jersey college journalists is ex-
pected Saturday, April 18 at the
annual New Jersey Collegiate
Press Association spring confer-
ence and awards luncheon.

More than 100 students and
their faculty advisers will meet
at the Trenton Marriott Hotel to
focus on the conference theme,
“The Online Edition as a Cam-
pus/Community Destination”

Frank LoMonte, executive di-
rector of the Student Press Law
Center, based in Arlington, Va.,
will be the keynote speaker at the
luncheon, where the New Jersey
Press Foundation will present
awards for the 2008-2009 New
Jersey College Newspaper Con-
test.

Staff members of 19 college
newspapers submitted a record
389 entries to the contest, which
was evaluated in March by 23
New Jersey newspaper editors
and other journalists. Eleven pa-
papers from four-year colleges
and seven papers from two-year
colleges entered the contest;

there were two news-
paper contestants from
one of the schools.

The conference will
begin at 10 a.m. on Sat-
urday, April 18, with
a panel discussion led
by Loren Fisher, digi-
tal editor of the Home
News Tribune. Joining
him on the panel will
be three college journalists who
work for their newspapers’ on-
line editions.

A series of “roundtable” dis-
cussions will follow that session,
covering topics such as “What
Comes First, The Printed or On-
line Edition” and “Student Gov-
ernment Funding of the Printed
and Online Newspaper””

Registration details are avail-
able at www.njcollegepress.org.
The conference fee, including
the luncheon, is $15 per person.

The 2008-2009 contest was ex-
panded to 14 categories, includ-
ing these new ones: Deadline
Reporting, Biography/Person-
ality Profile, Column/Opinion

LoMonte

Roth scholarship applications due

New Jersey newspaper carri-
ers and their children are invited
to apply for a $2,000 scholarship
offered by the New Jersey Press
Foundation.

The foundation will award
the 2009 Isaac Roth Newspaper
Carrier Scholarship to a student
who delivers newspapers or to
the child of a newspaper carrier.

The foundation’s website of-
fers separate applications for
adult carriers who are full-time
college students, youth carriers
who are still in high school and
the children of adult carriers.

The application forms, all of

which have a deadline of April
30, are available at www.njpress-
foundation.org.

The scholarship is awarded
from a trust fund established in
1926 by the estate of Isaac Roth,
who was a newspaper carrier for
the former Newark Daily News.
The trust fund was transferred to
NJPF in 1983.

Jeff Edelstein, The Trentonian

Lou Hochman, Daily Record

Scott Muller, Herald News
Jim Namiotka, Daily Record

Better College Newspaper Contest 2008-2009
Thank you to contest judges

Randy Bergmann, Asbury Park Press

Michael Boone, The Wall Street Journal

Rachael Bosley, American Cinematographer Magazine
Peter Callas, former managing editor, The Times, Trenton
Kit Cone, The West Essex Tribune

Yvonne Dennis, The Wall Street Journal

James Flachsenhaar, Daily Record
Glenn Garvie, North Jersey Media Group

Ed Kensik, North Jersey Media Group

Mike Lamendola, South Bergenite

Emilie Lounsberry, The Philadelphia Inquirer
Paul Merkoski, The Press of Atlantic City

Kathleen Nicholson Webber, freelance writer

Ray Ollwerther, former executive editor, Asbury Park Press
Jim Perskie, The Press of Atlantic City

Mark Rosman, Greater Media Newspapers

Larry Savadove, The SandPaper

Fred Simmonds, Asbury Park Press

Randy Splaingard, The Record

Jaimie Winters, South Bergenite
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Writing, Sports Pho-
tography and Editorial
Cartoon/Story Illustra-
tion.

The new categories
were recommended by
a group of students and
faculty members who
met last fall to map out
plans to broaden the
reach of the New Jersey
Collegiate Press Association.

The contest was judged by
newspaper journalists and col-
lege journalism professors who
are listed in the box below. Sev-
eral of the contest judges are
newspaper employees who teach
journalism at the state’s colleges.

A “sweepstakes award” will be
presented to the two-year and
four-year college newspapers
that accumulate the most points
in the contest.

The New Jersey Press Founda-
tion and the New Jersey Press
Association have sponsored the
New Jersey College Newspaper
Contest for more than 20 years.

Kilgore
scholarship

Continues from Page 1

Her eyes are set on a career
as a reporter. She said “nothing
pleases me more than churning
out a perfect lead and sending
great copy to an editor”

Three New Jersey newspaper
professionals evaluated the ap-
plications: Michael Boonin, ex-
ecutive editor of Packet Publica-
tions; Richard Holden, executive
director of the Dow Jones News-
paper Fund; and Dr. Thomas Si-
monet, journalism professor at
Rider University.

The former chairman of the
board of Dow Jones and Compa-
ny, Bernard Kilgore was named
Business Journalist of the 20th
Century in 2000. His family
and friends created this scholar-
ship fund with New Jersey Press
Foundation as a way to remem-
ber the man and his accomplish-
ments.

The Garden State Scholastic
Press Association, which spon-
sors the High School Journalist
of the Year award, is the orga-
nization of New Jersey’s high
school newspaper advisers and
journalism teachers.
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Let us help you pack more revenne
dollars mto your publications

\ wm uunom' m,;-

mm BWSTE B VDR,
Publisher’s Resource of Chojce

o

Grow your business with A.F.L. Web Printing
® State-of-the-Art Presses / Computerized Ink and Registration Controls / All 4-Color all the time
® 100% Process and Service Redundancy between 2 State-of-the-art Facilities

® Customized Service Plan / Around-the-Clock Customer Service

REG[ONAL PR[NT CENTER ® Digital Prepress / Computer to Plate / Quality Control in all Phases of Production
VOORHEES: 2 Executive Drive / Voorhees, NJ 08043 ® Multiple High Speed Bindery, Labeling, Inserting and Poly Bag Lines / Fast Turn Around Time
SECAUCUS: 70 Seaview Drive / Secaucus, NJ 07094 ® Commitment to Circulation and Revenue Growth / R.O.P. Advertising & Digital Workflow Support
Phone: 856.566.1270 ® Fax: 856.566.0110 ® (Circulation and Mailing Services Coupled with in-house U.S. Postal Service Verification

E-mail: sales@aflwebprinting.com ® Web-site: www.aflwebprinting.com ® Special Handling, UPS, Federal Express, USPS, Local and National Trucking / On-time Delivery
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* Customized service plan

Siﬂge II: Plunning * Needs, wants and delights

* Marketing support and guidance

At A.F.L. Web Printing it’s not just ink on paper. * ROP and insert sales expertise
We develop and deliver customized service « Circulation development

plans based on each publisher's unique
requirements. The goal of every plan is to
bring delight to the publisher, readers * Customer-oriented staff
and advertisers. The starting point of the * Pre-production specialist

planning process is to understand both * Meet any publishing goal 1
current needs and future aspirations « Dreams come true
of the publication. We then match

[ ] [

these objectives with the wide array J
of services that give substance to the REGIONAL P
phrase, “The Publisher's Resource

of Choice.” Our teams of publishing, 77}6 Pu‘
printing, marketing and distribution ‘

specialists can create service plans * Multiple facilities Resource
to meet virtually any publishing goal. * File preparation training

Want expanded circulation? We have a o 24-hour customer service

plan for that. Increased ROP and insert « 100% redund in all facturi d .
advertising? We're ready to help. Entry into b redundancy in all manutacturing and services

new markets? That's one of our specialties. * Well defined processes based on Six Sigma

Experience the excitement of having your * Unlimited color availability
publication reach its most ambitious goals.
Tell us your needs. Tell us your wants. Tell us
your delights. We’ll make your dreams come true.

Production

AFLves

RecioNAL PRINT CENTER

VOORHEES: 2 Executive Drive / Voorhees, NJ 08043

SECAUCUS: 70 Seaview Drive / Secaucus, NJ 07094
Phone: 856.566.1270 ® Fax: 856.566.0110
E-mail: sales@aflwebprinting.com  Web-site: www.aflwebprinting.com

* Increased ROP, insert, subscription revenue

* Vast number of product size options
* Greater selection of paper stocks
* State of the art technology
e Faster throughput

CIP4-compliant workflow.
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Ice Plan?
10...

Polybagging °

it e Stage'3: Logistics’

In-house mail processors ¢

Maximize deliverability By selecting “The Publisher’s Resource of Choice”
Customized insert schemes ¢ you gainafull partnerinthe entire publishing pro-
Unlimited finishing options * cgss. We .combi.ne conventional manufactur-
o ing services with a broad range of programs
Complete subscription management focused on revenue enhancement. The va-
On-site postal verification ° riety of publishers using these resources
Local, regional, national trucking ° is extr'emely diverse. But t.he common
WEB Worldwide distribution e.xpe.nence among al! pul?llshers enter-
ing into a partnership with A.F.L. Web
Printing is their level of satisfaction.
RINT CENTER Choosing “The Publisher’s Resource”
is a guaranteed way to improve service
blis/)er’s to readers and advertisers. Readers
. receive a more attractive product deliv-
ofC/)ozce More colorful publications ered in a timelier manner. Advertisers
More attractive products enter a completely new world of market-
Timely delivery ¢ ing opportunities—more color positions,
more creative layouts, more targeted dis-
Engaged readers ° A = e
tribution plans, more insert opportunities
Increased advertising opportunities ° than ever before. At A.F.L. Web Printing we
Long-term partnerships * don’t run print jobs—we develop customized
service plans that deliver a level of satisfac-
tion you've only dreamed about. We're ready to
design your plan.

Stage 4: Results

.

Sustained profitability ¢
Improved bottom line ¢
Enhanced staff morale °

Goals exceeded °

Grow your business with A.F.L. Web Printing

® State-of-the-Art Presses / Computerized Ink and Registration Controls / All 4-Color all the time

® 100% Process and Service Redundancy between 2 State-of-the-art Facilities
® Customized Service Plan / Around-the-Clock Customer Service
® Digital Prepress / Computer to Plate / Quality Control in all Phases of Production
® Multiple High Speed Bindery, Labeling, Inserting and Poly Bag Lines / Fast Turn Around Time
© Commitment to Circulation and Revenue Growth / R.O.P. Advertising & Digital Workflow Support
® (irculation and Mailing Services Coupled with in-house U.S. Postal Service Verification .
® Special Handling, UPS, Federal Express, USPS, Local and National Trucking / On-time Delivery
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RecioNAL PRINT CENTER
PRESS RE!.EASE

A.E.L. Web Printing |

installs a new SLS 2000 inserter
and two Barstrom Labelers

A.F.L. Web Printing has once again introduced new state-
of-the-art revenue growth opportunities for publishers. The
award-winning publications printer has increased the inserting
capacity of its new Secaucus Regional Print Center (RPC) by a
factor of 250 percent with the installation of a Muller Martini
SLS 2000 inserting system. The new machine is capable of
inserting 20 pieces into the host product on a single pass at a
rate of 36,000 copies per hour. Previously the single-pass limit
on the RPC’s other inserting equipment was eight inserts.

The addition of the SLS inserting machine to the equipment
roster comes in response to A.F.L.s growing number of daily
newspaper customers that recognize the Secaucus facility
as the ideal outsourcing location, said Mark Henderson,
Executive Vice President of A.F.L. Web Printing. The new
inserting system will increase A.F.Ls service offerings to
weekly and monthly newspapers as well.

The new SLS inserter is equipped with a highly advanced
computer control system that offers customers important
advantages over and above faster throughput—more complex
zoning and higher levels of quality assurance. At the start of
a job, operators can specify the insert quantities and zone
configuration for the entire run. This eliminates the need for
stops between zone changes. The programmable controls also

reduce shortages and misdirected inserts. Other features of
the inserter monitor and correct for duplicates and misses.

The installation of the new SLS machine is part of an
overall plan to expand the post-press capabilities of the
Secaucus Regional Print Center. Another example of this effort
is the installation of two Barstrom Labelers. These machines
are designed primarily to affix “sticky notes” to the front page
of newspapers. The machines offer great flexibility in terms of
the size and thickness of the “notes” applied, thus providing
publishers with a variety of programs to offer their advertisers.
The Barstrom Labelers match the speeds of the inserting and
inkjet equipment with which they are paired. Thus publishers
can provide advertisers with a “Sticky Note” program without
affecting their production or distribution schedules.

For more information on A.F.L. Web Printing and its
expanded post-press services, contact:

Jonathan (Sandy) Theophilakos, Sales Manager
(stheo@aflwebprinting.com)

Eric Knowles, Sales Manager
(eknowles@aflwebprinting.com)

Darrin Forchic, Client Relations Manager
(darrinf@aflwebprinting.com)

Grow your business with A.F.L. Web Printing

® State-of-the-Art Presses / Computerized Ink and Registration Controls / All 4-Color all the time

® 100% Process and Service Redundancy between 2 State-of-the-art Facilities

® Customized Service Plan / Around-the-Clock Customer Service

® Digital Prepress / Computer to Plate / Quality Control in all Phases of Production

® Multiple High Speed Bindery, Labeling, Inserting and Poly Bag Lines / Fast Turn Around Time

® Commitment to Circulation and Revenue Growth / R.O.P. Advertising & Digital Workflow Support
® (Circulation and Mailing Services Coupled with in-house U.S. Postal Service Verification

® Special Handling, UPS, Federal Express, USPS, Local and National Trucking / On-time Delivery

WEB

I IR T 'Y "I K TN <=

VOORHEES: 2 Executive Drive / Voorhees, NJ 08043
SECAUCUS: 70 Seaview Drive / Secaucus, N 07094

Phone: 856.566.1270  Fax: 856.566.0110

E-mail: sales@aflwebprinting.com ¢ Web-site: www.aflwebprinting.com
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People & Papers

Middletown Courier closing

After 26 years owning and
operating The Courier, a weekly
newspaper serving northern
Monmouth County (and an
NJPA member), the Azzolina
and Scaduto families will close
it on April 1, with the final issue
coming out April 3. The newspa-
per will go into hiatus while an
as-yet-unidentified new owner
prepares its re-launch.

Former N.J. Senator Joseph
Azzolina Sr. took ownership of
The Courier in 1983, following
the death of owner and popular
publisher Matthew Gill.

“My father recognized that The
Courier is something that really
belongs to the Bayshore area,”
said Courier Vice President John
Azzolina.

Over the years, owners and
staff worked to adapt to a chang-
ing marketplace and changing
readers. Most recently, the staff
joined with Rutgers University
to inaugurate The Courier Online
as a daily website for an increas-
ingly online news audience.

John Azzolina touted the great
teamwork and pride shown by
his staff. “But, things do change

and there comes a time for the
torch to be passed,” he said.

Joseph Azzolina Sr. said he
looks forward to seeing the ap-
proach of the new owner and
said he is “sure the party that is
taking control... will work to
make the publication bigger and
better”

Advance announces company-wide furloughs

Advance Publications is in-
stituting mandatory 10-day fur-
loughs and a pension freeze at
nearly all of its daily papers out-
side Michigan, said Steve New-
house, chairman of Advance.net
and a company spokesman.

Those Michigan dailies, mean-
while, will see cutbacks in fre-
quency for some and consolida-
tion of operations for others.

The furloughs include most
of the company’s dailies, such as

The Star-Ledger; The Plain Deal-
er in Cleveland; The Oregonian
in Portland; The Times-Picayune
in New Orleans; and The Staten
Island Advance, as well as dailies
in Syracuse, N.Y,; Birmingham,
Ala.; and Harrisburg, Pa.

“Most of our papers will have
two measures, Newhouse said.
“One is a freeze of our defined
benefit plan, or pension, that
will be paired with an increase in
our 401(k) match. The other is a

Rutgers’ Targum funding plan passes 28-1

In a 28-to-1 decision, the Rut-
gers University Student Assembly
agreed to reform the opt-out pro-
cess for student-run independent
media in New Brunswick, which
includes The Daily Targum.

The plan would let students
opt out of Targum’s $9.75-per-se-
mester fee on the paper’s website
during the first two weeks of the
semester instead of visiting the
office.

“By recommending that the re-
fund process be on our website,
RUSA is helping to ensure that
students will not have to jump
through hoops to receive their
refunds, while helping to protect
the independence of the nation’s
second-oldest college newspa-

Insurance Council of New Jersey

[CaN]

Magdalena Padilla, Esq.

820 Bear Tavern Road * Suite 303 » Ewing, NJ 08628-1021
(609) 538-8707 » FAX (609) 538-1849

President
(609) 882-4884
mpadilla@jcnj

per;” said Editor-In-Chief John S.
Clyde.

Another recommended change
is in the referendum process,
where to remain on students’
term bill the Targum must get
60% plus one approval of a 30%
student turnout between 10 to 20
class days.

“The timeline was reduced to
save students and the organiza-
tion money; said Clyde, a junior
in the School of Arts and Sci-
ences. “This does not provide
uniformity but it does provide
clarity”

The resolution proposed keep-
ing the Targum independent but
the student referendum would be
conducted under the jurisdiction

Thank you!

to these businesses & organizations
for sponsoring InPrint.
To advertise here,

please contact Catherine Langley:
(609) 406-0600 x17 ¢ clangley@njpa.org

of the vice president of Student
Affairs.

Kevin Nedza, a Rutgers Col-
lege senior who spoke against the
bill, was the sole no vote.

“The University does not run
this website. The Targum’s web-
site is terrible,” said Nedza, a
RUSA member. “I don't trust the
Targum’s website to handle this”

He proposed putting the opt-
out system on the printed term
bill, but that proposal was de-
feated.

By going to the Targum website
first, “parents who are unaware
of what the Targum is will have
an opportunity to see what they
are funding before they choose
whether to fund it;” Clyde said.

mandatory 10-day furlough.”

Not included in his list was The
Jersey Journal, which is threat-
ened with closure next month if
cutbacks cannot be instituted.

He said the furloughs would
likely be required by the end of
2009. He did not have specifics
on the 401(k) increase.

“It is certainly a difficult day.
We are facing unprecedented
economic challenges,” he said.

The Oregonian reported that
its furloughs would be for four
days, but that salary reductions
of five to 10 percent also would
be instituted.

In Michigan, several changes
are occurring. The first is the
shutdown of the Ann Arbor
News and the launch of a new,
local website there. Elsewhere in
Michigan, four newspapers —
in Grand Rapids, Jackson, Ka-
lamazoo and Muskegon — will
consolidate some functions, but
remain seven-day papers. Three
others — in Flint, Bay City and
Saginaw — will consolidate fur-
ther and be reduced to three days
per week print publication.

Newhouse gave no specifics
on losses sustained by the news-
papers, or advertising revenue
details.

— from Editor & Publisher

CCNJ

For information about New Jersey’s
largest manufacturing industry, call the:
Chemistry Council
of New Jersey
www.chemistrycouncilnj.org

150 West State Street
Trenton, NJ 08608

(609) 392-4241
fax (609) 392-4816

njea

New Jersey Education Association
180 West State Street

P.O. Box 1211

Trenton, NJ 08607-1211

Media Relations:

Tel.: (609) 599-4561
Fax: (609) 392-6321

KERRY McKEAN KELLY
Vice President, Communications
and Member Services

K, 4
NEW JERSEY HOSPITAL ASSOCIATION
kmckean@njha.com

(609) 275-4069 = Fax: (609) 275-4273
760 Alexander Road m CN—| = Princeton, N] 08543-0001

Horizon- 9.

Director
Public Affair

Horizon Blue Cross Blue Shield of New Jersey

Making Healthcare Work..

Thomas W. Rubino, Esq.

Horizon Blue Cross Blue Shield
of New Jersey

Three Penn Plaza East PP-15V
Newark, NJ 07105-2200

Phone: 973-466-8755
Fax: 973-466-8762
thomas_rubino@horizonblue.com

tel: 908.696.5715
cell: 609.923.5280
fax: 888.652.8684
john.tiene@njsi.com

Vice President, Strategic Business
Initiatives & Corporate Relations

Basking Ridge, NJ 07920

131 Morristown Road
PO Box 622

Www.njsi.com

One Spring Street
New Brunswick, NJ 08901
Tel: 732.828.1614
www.withum.com

Certified Public Accountants and Consultants

Partners

William R. Hagaman, Jr., CPA
James J. Decker, CPA

Steve Wollmer Kathy Coulibaly Steve Baker Dawn Hiltner www.njha.com www.horizonblue.com
wee 1997
S== —
New Jersey ol
Skylands™ DELIVERY
e Bompene WithumSmith+Brown “ust Puint It.. We'tl Dellver It]”
John K. Tiene A Professional Corporation Fleet of 24-ft. Trucks & Cargo Vans

Joseph Paci, Owner
Warehouse & Offices:
215 State Route 10 E.,
Phone: 973-659-3336 x 202 * Fax: 973-659-1166
Email: icapdelivery@icapdelivery.com
Jjpaci@icapdelivery.com

Bldg. 3 #6, Randolph, NJ 07869

Member
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NJPA Associate Members

AFL. Web Printing

2 Executive Drive

Voorhees, NJ 08043

(856) 566-1270, Fax (856) 566-0110
www.aflwebprinting.com

Mark Henderson
mhenderson@aflwebprinting.com
Sandy Theo
stheo@aflwebprinting.com

Darrin Forchic
darrinf@aflwebprinting.com

AAA Mid Atlantic

700 Horizon Drive

Hamilton, NJ 08691

(609) 570-4130 or (609) 587-7345
WWww.aaa.com

David Weinstein
dweinstein@aaamidatlantic.com

AAA New Jersey Automobile Club
1 Hanover Road

Florham Park, NJ 07932

(973) 245-4858

Fax (973) 377-2979

WWW.aaa.com

Michele J. Mount
mmount@njac.aaa.com

AbitibiBowater

41 Apple Orchard Lane
Trumbull, CT 06611

(203) 966-5183

Fax (203) 966-6872
www.abitibibowater.com
Andrew Mickool
mickoolaw@bowater.com

Advocate Publishing Corp.

171 Clifton Avenue, PO Box 9500
Newark, NJ 07104

(973) 497-4201

Fax (973) 497-4192

Marge Pearson-McCue
pearsoma@rcan.org

Amandla

PO Box 7030 WOB

West Orange, NJ 07052
(866) 262-6352

Ernest Kwabena Opong
amandlanews@yahoo.com

Ansorge Unlimited Inc.

20 Broad Street, Suite R

Red Bank, NJ 07701

(732) 933-4767

Fax (732) 936-0415
www.ansorgeunlimited.com
Claudia Ansorge
claudia@ansorgeunlimited.com

The Associated Press

50 West State Street, Suite 1114
Trenton, NJ 08608

(609) 392-3622

Fax (609) 392-3531
www.ap.org/nj

Andrew Fraser

afraser@ap.org

Bartash Printing, Inc.

5400 Grays Avenue
Philadelphia, PA 19143

(215) 724-1700

Fax (215) 724-3313
www.bartash.com

Michael Karff, Account Executive
mkarff@bartash.com

Eric Roberts, Director of Sales
eroberts@bartash.com

The Beacon

597 Valley Road

Clifton, NJ 07013

(973) 279-8845

Fax (973) 279-2265
www.patersondiocese.org

Richard Sokerka
catholicbeacon@patersondiocese.org

Brown & Connery LLP
360 Haddon Avenue

PO Box 539

Westmont, NJ 08108

(856) 854-8900

Fax (856) 858-4967
www.brownconnery.com
Stephen DeFeo
sdefeo@brownconnery.com

Camden County Woman

PO Box 2800

Cinnaminson, NJ 08077

(877) 403-4334

Fax (877) 777-9239
www.camdencountywoman.com
Ingrid Edelman, Publisher

camcowoman@aol.com
Cape Publishing, Inc.
513 Washington Street
Cape May, NJ 08204
(609) 898-4500

Fax (609) 898-3585
Www.capemay.com
Bernard Haas
bhaas@capemay.com

CBA Industries Inc.
669 River Road
Elmwood Park, NJ 07407
(201) 414-5200

Barry Schiro
baschiro@cbaol.com

The College of New Jersey
PO Box 7718

Trenton, NJ 08628

(609) 771-2793

Fax (609) 637-5112
www.tcnj.edu

Donna Shaw
shaw@tcnj.edu

Community News Service LLC
Trenton Downtowner/Ewing Observer/
Hamilton Post

2 Princess Road, Suite 1G
Lawrenceville, NJ 08648

(609) 396-1511

Fax (609) 396-1132
Www.communitynewsnj.com
James Griswold
jamie@communitynewsnj.com
Tom Valeri
tom@communitynewsnj.com

The County Seat

77 Hudson Street, 2nd Floor
Hackensack, NJ 07601

(201) 488-5795

Fax (201) 343-8720

Gail Zisa

gail@cntyseat.com

The Criterion News Advertiser
87 Forrest Street, PO Box 4278
Metuchen, NJ 08840-4278

(732) 548-8300

Fax (732) 548-8338

Christopher Crane
info.criterion@verizon.net

Direct Printing and Mailing Services
45 Dutch Lane

Ringoes, NJ 08551

(908) 806-3700

Fax (908) 806-7670

Jack O'Rourke

directprint@aol.com

Dow Jones Newspaper Fund
PO Box 300

Princeton, NJ 08543

(609) 452-2820

Fax (609) 520-5804
www.newspaperfund.org
Richard Holden
djnf@dowjones.com

Evergreen Printing Company
101 Haag Avenue, PO Box 786
Bellmawr, NJ 08031

(856) 933-0222

Fax (856) 933-2972
Www.egpp.com

John Dreisbach
jdreisbach@egpp.com

The Gazette Newspaper
343 Boulevard

Hasbrouck Heights, NJ 07604
(201) 288-8656

Fax (201) 288-7215

Fritz Rethage
fritz@hasbrouck-heights.com

Horizon Blue Cross/

Blue Shield of New Jersey

3 Penn Plaza East, PP 15V
Newark, NJ 07105-2200

(973) 466-8755

Fax (973) 466-8762
www.HorizonBlue.com

Thomas Rubino
thomas_rubino@horizonblue.com

ICAP Delivery, Inc.

215 Route 10, Building 3, Suite 6
Randolph, NJ 07869

(973) 659-3336

Fax (973) 659-1166

Joseph Paci
jpaci@icapdelivery.com

Ingersoll-Rand Company
155 Chestnut Ridge Road
Montvale, NJ 07645

(201) 573-3120

Fax (201) 573-3172
WWW.irco.com

Paul Dickard
paul_dickard@irco.com

Insurance Council of New Jersey
820 Bear Tavern Road, Suite 303
Ewing, NJ 08628-1021

(609) 882-4400

Fax (609) 538-1849

www.icnj.org

Magdalena Padilla
mpadilla@icnj.org

Insurance Specialties Services, Inc.
2370 York Road, Suite D-4

Jamison, PA 18929

(215) 918-0505

Fax (215) 918-0507

Toll free: (800) 533-4579

Ken Smith
administrator@ISSISVS.com

Jersey Central Power & Light /
FirstEnergy Corporation

300 Madison Avenue, PO Box 1911
Morristown, NJ 07962-1911

(973) 401-8097

Fax (330) 315-8941
www.firstenergycorp.com

Ronald Morano
rmorano@firstenergycorp.com

Journal Register Company

790 Township Line Road, Suite 300
Yardley, PA 19067

(215) 504-4200

Fax (215) 867-2172
www.journalregister.com

Scott A. Wright
swright@journalregister.com

Kean University

1000 Morris Avenue
Hutchinson Hall, 2nd Floor
Union, NJ 07083-0411
(908) 737-3410

Fax (908) 737-4636
www.kean.edu

Robert Cole
bob@kean.edu

Kreischer Miller
100 Witmer Road
Horsham, PA 19044
(215) 441-4600
Fax (215) 672-8224
www.kmco.com
Edward Hege
cehege@kmco.com

Kruger Pulp & Paper Sales, Inc.
107 Country Club Drive

Rochester, NY 14618

(585) 385-0027

Fax (585) 385-0028
www.kruger.com

Rick Rumble
rick.rumble@kruger.com

La Voz

1020 Kipling Road
Elizabeth NJ 07208
(908) 352-6654

Fax (908) 352-9735
Daniel Garcia, Publisher
Virginia lturralde, Editor
lavoznj@aol.com

Little India

350 Fifth Avenue, Suite 1826
New York, NY 10118

(212) 560-0608

Fax (212) 560-0609
www.littleindia.com
Rachelle Mehra Kucera
info@littleindia.com

Metro Creative Graphics, Inc.
519 Eighth Avenue

New York, NY 10018

(800) 223-1600

Fax (212) 967-4602
www.metrocreativegraphics.com
Gwen Tomaselli
gtomaselli@metro-email.com

Monmouth University
Department of Communication
400 Cedar Avenue

West Long Branch, NJ 07764
732-571-3635
www.monmouth.edu

Don R. Swanson
dswanson@monmouth.edu

Montclair State University
One Normal Avenue
Montclair, NJ 07043

(973) 655-4334

Fax (973) 655-7382
www.montclair.edu

Minne Ho
hom@mail.montclair.edu

New Jersey Association of School
Administrators

920 West State Street

Trenton, NJ 08618

(609) 599-2900

Fax (609) 599-9359

www.njasa.net

Anne Gallagher
agallagher@njasa.net

New Jersey Association of State
Colleges and Universities

150 West State Street

Trenton, NJ 08608

(609) 989-1100

Fax (609) 989-7017
WWW.njascu.org

Paul Shelly

prshelly@njascu.org

New Jersey Broadcasters
Association

348 Applegarth Road

Monroe Township, NJ 08831-3738
(609) 860-0111

Fax (609) 860-0110
www.njba.com

Paul S. Rotella

protella@njba.com

New Jersey City University
Office of Public Information
2039 John F. Kennedy Boulevard
Jersey City, NJ 07305-1597
(201) 200-3426

Fax (201) 200-2168
www.njcu.edu

Ellen Wayman-Gordon
ewaymangordo@njcu.edu

New Jersey Council of County
Colleges

330 West State Street

Trenton, NJ 08618

(609) 392-3434

Fax (609) 392-8158
WWW.njccc.org

Jacob C. Farbman
jfarbman@njccc.org

New Jersey Dental Association
1 Dental Plaza

North Brunswick, NJ 08902

(732) 821-9400

www.njda.org

Eric R. Elmore

eelmore@njda.org

New Jersey Education Association
180 West State Street, PO Box 1211
Trenton, NJ 08607-1211

(609) 599-4561

Fax (609) 392-6321

WWw.njea.org

Steve Wollmer

swollmer@njea.org

New Jersey Hometown
36 Voorhis Place
Ringwood, NJ 07456
(201) 602-9168

Fax (973) 556-1114
www.njhometown.com
Philip White, Editor
Hugh Weiss, Webmaster

New Jersey Hospital Association
760 Alexander Road, PO Box 1
Princeton, NJ 08543

(609) 275-4069

Fax (609) 275-4273

www.njha.com

Kerry McKean Kelly
kmckean@njha.com

New Jersey School Boards
Association

413 West State Street, PO Box 909
Trenton, NJ 08605-0909

(609) 278-5202

Fax (609) 695-0413
www.njsba.org

Frank Belluscio
fbelluscio@njsba.org

New Jersey Skylands Insurance
Companies

131 Morristown Road, PO Box 622
Basking Ridge, NJ 07920

(908) 696-5715

Fax 888-652-8684

WwWw.njsi.com

John K. Tiene

john.tiene@njsi.com

The New Jersey Women's News
317 Old Farm Road

Glen Gardner, NJ 08826

(908) 537-6275

Fax (908) 537-1167

Eric L. Sjolund

ncwj@comcast.net

The New Town Press

421 Stone Meeting House Road
Woolwich Twp., NJ 08085-3609
(856) 467-3113

Fax (856) 467-3364
Www.newtownpress.com

Karen E. Viereck
editor@newtownpress.com

NJ.com

30 Journal Square
Jersey City, NJ 07306
(201) 459-2822

Fax (201) 418-7686
Barbara Chodos
bchodos@nj.com

NorthlerseySports.com

117 Fort Lee Road, Suite A10
Leonia, NJ 07605

(201) 944-9695

Fax (201) 944-0842
www.northjerseysports.com
Gregg Carbone
gcarbone@northjerseysports.com

PolitickerNJ.com
Poligravity Media, LLC
915 Broadway, 9th Floor
New York, NY 10010
(212) 755-2400

Fax (212) 753-2521
www.politickernj.com
Brian Kroski
contact@politickernj.com

The Positive Community

113 Glenridge Avenue

Montclair, NJ 07042

(973) 233-9200

Fax (973) 233-9201
www.thepositivecommunity.com
Adrian Council
positive.corp@verizon.net

PrimeTimes in New Jersey
PO Box 2507

Warren Point Station

Fair Lawn, NJ 07410

(201) 803-7160

Fax (201) 791-3394

Jerry Jastrab
primetimesnj@aol.com

Publishers Circulation Fulfillment
Inc.

22 West Pennsylvania Avenue,

Suite 505

Towson, MD 21204

(410) 821-4545

Fax (410) 583-1578
www.pcfcorp.com

Jerry Giordana

jerryg@pcfcorp.com

Publishing Group of America
American Profile, Relish
341 Cool Springs Boulevard
Suite 400

Franklin, TN 37067

(615) 468-6000

Fax (615) 468-6100
www.americanprofile.com
www.relishmag.com

Jerry Lyles
jlyles@pubgroup.com

The Rand Group

6823 Bergenline Avenue
Guttenberg, NJ 07093
(201) 869-7555

Fax (201) 861-5609
Daryl Rand
drand@verizon.net

Rider University

2083 Lawrenceville Road
Lawrenceville, NJ 08648-3099
(609) 896-5192

Fax (609) 895-5440
www.rider.edu

Dan Higgins
dhiggins@rider.edu

Rowan University
The Whit

Student Center

208 Bruce Hall

201 Mullica Hill Road
Glassboro, NJ 08028
(856) 256-4359

Fax (856) 256-4439
www.rowan.edu

Carl Hausman
hausman@rowan.edu

Rutgers, The State University of
New Jersey

School of Communication, Information
and Library Studies (SCILS)

4 Huntington Street

New Brunswick, NJ 08901

(732) 932-7500

Fax (732) 932-6916
www.scils.rutgers.edu

Jorge Reina Shement
scils.dean@rutgers.edu

Scarinci & Hollenbeck
1100 Valleybrook Avenue
Lyndhurst, NJ 07071
(201) 896-4100

Fax (201) 896-8660
Thomas Cafferty
tcafferty@njlegalink.com
Nomi Lowy
nlowy@njlegalink.com

Seven Mile Times & Creative LLC
Seven Mile Times, Sea Isle Times
3289 Ocean Drive, PO Box 134
Avalon, NJ 08202

(609) 967-7707

Fax (609) 967-7710
www.sevenmiletimes.com
wwuw.seaisletimes.com

Monica Coskey
mcoskey@7miletimes.com

Sovereign Bank

601 Penn Street

Reading, PA 19601

(610) 378-6159

Fax (610) 378-6157
wwuw.sovereignbank.com
Edward Shultz
eshultz1@sovereignbank.com

Strategic Content Imaging
374 Starke Road

Carlstadt, NJ 07072

(201) 935-3500

Fax (201) 935-4431
www.sciimage.com

Keith Puzio
kpuzio@sciimage.com

Wal-Mart

8 Chicago Street
Asbury Park, NJ 07712
(732) 695-0354

Fax (732) 695-0213
Steven Restivo
srestiv@wal-mart.com

W.B. Grimes & Company
276 Springbrook Trail
Sparta, NJ 07871

(973) 729-2973

Fax (973) 729-2973

Kent Roeder
rkroeder@earthlink.net

West Windsor-Plainsboro News
12 Roszel Road, Suite C-205
Princeton, NJ 08540

(609) 243-9119

Fax (609) 243-9020

Richard Rein

rein@wwpinfo.com

White Birch Paper Company
23-05 Watkins Avenue

Fair Lawn, NJ 07410

(201) 791-6286

Fax (201) 791-4223

Dick Tabbachino
dicktabbachino@
whitebirchpaper.com

and

80 Field Point Road, PO Box 3443
Greenwich, CT 06830

(203) 661-3344

Fax (203) 661-3349

Leighton Jordan
leightonjordan@whitebirchpaper.com

Withum, Smith & Brown, CPA
One Spring Street

New Brunswick, NJ 08901

(732) 828-1614

Fax (732) 828-5156
www.withum.com

Bill Hagaman
bhagaman@withum.com

Wrubel Communications
12-32 River Road, PO Box 1311
Fair Lawn, NJ 07410

(201) 796-3331

Fax (201) 796-5083

Charlie Wrubel
chasnews@aol.com
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Advertising Account
Executive

Discover an exciting and fulfilling
career with The Princeton Packet,
Inc. The Packet is New Jersey's most
established weekly newspaper with
ties dating back to 1786 and today
serves portions of Mercer, Somerset
and Middlesex counties.

We are looking for self-
motivated, career-oriented people
interested in personal development
and professional growth. If
this interests you, we have an
exciting opportunity as an account
executive.

This position is accountable for
meeting and exceeding revenue
objectives by providing consultative
services to existing clients through
the development of strategic
marketing plans. In addition, you
will lead the effort to gain new
business by demonstrating The
Princeton Packet's ability to meet
their advertising needs through
effective print and web based
advertising.

We reward our sales force with
a competitive compensation plan
that includes salary, uncapped
incentive plan and a well
rounded benefits plan. Excellent
presentation and communication
skills are required. 3-5 years of
outside sales experience a must
in order to be considered. Car and
valid driver’s license required. Good
computer skills required. Position
is full time, although part time
applicants will also be considered.

W W W,

amer.

Send resume, including salary
requirements, to The Princeton
Packet, Inc., Attn: Advertising
Director, PO Box 350, Princeton, NJ
08542; fax to (609) 921-2714 or
e-mail to addirector@centraljersey.
com.

For more information on The
Princeton Packet, Inc. visit www.
centraljersey.com. E-063009

Recruitment Advertising
Specialist

Discover an exciting and
fuffilling career with The
Princeton Packet, Inc. We have
an exciting opportunity as an
account executive specializing in
recruitment/internet sales.

This position is accountable
for meeting and exceeding
revenue objectives by providing
consultative services to existing
clients through the development
of strategic marketing plans.

The right candidate will lead

the effort to gain new business

by demonstrating The Princeton
Packet's ability to meet their
advertising needs through effective
print and web based advertising.

We offer a competitive
compensation plan that includes
salary, uncapped incentive plan
and a well rounded benefits
plan. Excellent presentation and
communication skills are required.
Car and valid driver's license
required.

Send resume, including salary
requirements, to The Princeton
Packet, Inc., Attn: Advertising
Director, PO Box 350, Princeton, NJ

c a

Looking for direction?

Through our innovative educational sessions, we
bring answers and ideas to hundreds of attendees.
Whether it's growing online sales, drawing readers
to Web sites, changing newsrooms or increasing
efficiencies in production, we have the sessions
and expert presenters you need. With more than
120 exhibiting companies, the latest products and
services are also available...all in one convenient,

inexpensive location.

Whether you work for a news media company or an industry
supplier, you should be in Hershey, April 6-8, for this premiere
regional conference and trade show. For more information
about attending or exhibiting at America East, visit
or phone

Sponsored by America East, Editor&Publisher, Suburban
Newspapers of America and |3 state press associations.
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* Help Wanted
» Work Wanted
* For Sale

08542; fax to (609) 921-2714 or
e-mail to addirector@centraljersey.
com.

For more information on The
Princeton Packet, Inc., visit www.
centraljersey.com. £-063009

Sales Executive

Center City Philadelphia
publishing company seeks
an energetic, persistent and
experienced outside sales
consultant to drive advertising
into our lawyer-oriented print and
online publications and to sell
sponsorships for our events.

Well established sales territory
focuses on businesses related
to the legal field in the Greater
Philadelphia area.

Proven track record of sales
success in print and online
advertising is required. A four year
degree is required.

Competitive salary plus
commission and benefits package.
Please send resume and cover
letter with salary requirements to
pahiring@alm.com. EOE, M/F/EDOIS\SI.109

Only $40 for your ad in 3 issues of InPrint and 3 months on our website — www.njpa.org
In-column employment ads are limited to one position per ad.
Display classified ads are just $5 per column inch, per month; minimum 2 column inches.

Editorial

Copy Editor
The Express-Times in Easton, Pa.,
is seeking a copy editor with strong
word skills, sound news judgment

and a sharp eye for detail and
design.

Duties include headline writing,
page building and contributing to
our website, lehighvalleylive.com.
Quark experience is a plus.

We're in the Lehigh Valley, just
across the New Jersey state line
and roughly halfway between New
York City and Philadelphia.

Send cover letter, resume and
references to managing editor Jim
Deegan at jdeegan@express-times.
com or 30 N. Fourth St., Easton, PA
18042.

E-053109

Local Reporter

The editors at New Jersey Local
News Service are looking for an
eager and tenacious reporter to
join our newsroom. LNS and its
reporters cover six counties in
Central and North Jersey. LNS
stories appear in print in The
Star-Ledger and online at NJ.com.
Our reporters, based out of our
offices in Somerville, cover local
and municipal beats. This opening
is a full-time position and offers
health benefits.

To apply, send a resume and
three or four of your best local clips
to news@nijlns.com £-063009

Work Wanted

Editor/Writer

Editor with community
newspaper background seeks
part-time editorial work in Warren-
Sussex County area.

Strong feature writing skills and
editorial proficiency. Excellent
communicator. 2008 Arc Excellence
in Media Award winner.

Looking for 20-25 hours per
week. Salary in the range of $300
per week. No benefits needed.

Contact trish.a.reynolds@gmail.
com

E-053109

INPrint CLASSIFIED AD DEADLINE

20™ of the month prior to publication

WANTED

NJPA memorabilia
For our archives: Copies of
InPrint for years 1991-1998;
Membership directories prior
to 1980; NJPA event invitations
and programs.

Please call C. Langley at NJPA,
(609) 406-0600 ext17.
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FEATURES:
Easy to Co-brand

Easy to Deploy
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expands visitor traffic and

Ready-to-Sell Advertising Opportunities

Ability to Add Your Own Content
Search Engine Optimized

Most Current Web Design Techniques
Cross Browser Compatible

3 Themed Sites Delivered Each Month

In today’s digital world, publications large and small are looking for new ways to
improve their online presence and grow revenue with minimal effort and a high
return. Metro Creative Graphics has developed TimelyFeatures.com as an

interactive resource for your publication to offer a new online product that

TimelyFeatures.com provides economical Web site development solutions
through self-contained online special section MicroSites. It is like hiring a Web
designer, Web developer and Web programmer to create 36 Web sites in one year

at a single, cost-effective monthly rate.

BENEFITS:

7/ Begin Selling Immediately

7/ Grow Site Content and Visitors

/" Grow Search Engine Optimization
7/ Minimal Investment - High Return
/" Grow Online Revenue

Visit www.timelyfeatures.com to view demos

or call 1-800-223-1600 for more information.

Features

Premium Quality MicroSites

The Fastest,
Easiest Way
to Monetize
Your Web Site!

increases advertising on your Web site.




