Vol. 20 • Issue 10

PRINT
New Jersey Press Association • www.njpa.org

Email: Growing
your ad revenue
Wednesday, November 11
2 – 3 pm

Government Affairs
Committee Meeting
Tuesday, November 24
11 am
teleconference

NIE/Youth Readership
Committee Meeting
Thursday, December 3
10:30 am
NJPA Conference Room

Tuesday, December 15
11 am
teleconference

NJPA Better
Newspaper Contest
Contest Rules
are available online
www.njpa.org

Contest deadlines
Dailies
Friday, January 8
4 pm
Weeklies
Friday, January 15
4 pm

NJPA Executive
Committee Meeting
January 14
10 am
teleconference

NJPA Board Of
Directors Meeting
January 29
10:30 am
NJPA Conference Room

NJ PRess Foundation
Trustees Meeting
January 29
12 noon
NJPA Conference Room

Helping Advertisers Prosper — Page 3
A New Program — Page 4
Internship “Amazing” — Page 9
November/December 2009

New digital memberships
OK’d at annual meeting

Webinar

Government Affairs
Committee Meeting

Taking Our Contests Digital— Page 2

Good Work: Incoming NJPA Chairman of the
Board Bruce Tomlinson of the New Jersey Herald
accepts a gift from NJPA Executive Director John
O’Brien for his service as NJPA’s president in 2009.

Identity theft laws
impact newspapers

In response to the growing threat of identity theft,
Congress adopted the Fair and Accurate Trade Act of
2003 (FACT), which is administered and enforced by
the United States Federal Trade Commission (FTC).
Taking effect Nov. 1, 2009, is the act’s requirement
that creditors with covered accounts must develop
“Red Flag Programs” to identify, prevent and mitigate fraud involving identity theft. FACT applies to
many facets of consumer transactions involving
credit. All financial institutions and creditors with
covered accounts must develop and maintain “Red
Flag “Programs” to identify, detect, prevent, and mitigate fraud involving identity theft.
NJPA member publishers and general managers have received a memo on the matter authored
by NJPA Attorney Thomas J. Cafferty. Intended as a
thorough overview, it notes that certain transactions
in the newspaper industry, i.e. in the circulation or
advertising departments, may qualify as extensions
of credit to covered accounts.
The memo also notes the Rules’ complexities and
the varying operational issues of each newspaper.
Therefore individual newspapers are advised to consult with their own counsel to determine whether
they are subject to FACT and, if so, what is necessary
to achieve compliance.
For a copy of this “Identity Theft/Red Flags” memo,
contact NJPA’s George White at gwhite@njpa.org or
(609) 406-0600, ext. 30.

The best news is that the recession is
over, at least statistically.
So announced NJPA’s incoming chairman of the board, Bruce Tomlinson, at
last week’s annual meeting.
The bad news… Well, there’s bad
news, too. But let’s stay with the good
news for a while.
NJPA members attending the Oct.
29 meeting agreed with their board’s
suggestion and voted to ratify a new
membership category, for digital news
organizations. They also voted in the
proposed slate of directors and officers
for 2010.
Those officers include Tomlinson, of
the New Jersey Herald, of Newton, as
board chairman; Ray Worrall, of Worrall Community Newspapers, of Union,
as president; Jennifer Borg, of The Record (Bergen County), as vice president/
dailies; Jennifer Cone Chciuk, of The
West Essex Tribune, Livingston, as vice
president/weeklies, and Frank Gargano,
of the Gloucester County Times, Woodbury, as treasurer.
In moving into the chairman’s role,
immediate past president Tomlinson
will succeed Arthur Hall of the Cape
May County Herald Times.
Re-elected as directors at the annual
meeting were Rich Vezza of Penn Jersey

Advance, Flemington; and Stan Ellis of
the Burlington County Times, Willingboro.
Joining the board will be Skip Hidlay,
president and publisher of the Home
News-Tribune, East Brunswick, and of
the Courier News, Bridgewater. Also
elected as a new board member was
Ben Cannizzaro, general manager and
publisher of Greater Media’s 12 weekly
newspapers, based in Freehold. They
will take office in January.
The theme of change was driven home
by speaker Dave Morgan, who began
his career in newspapers but has since
switched to online businesses and become very successful. He has built and
sold several Internet-based businesses
for large sums, said NJPA executive director John J. O’Brien in introducing
Morgan.
The days of dominance, even monopoly, by big newspapers in large markets are over, Morgan told his audience
of about 70 NJPA members and guests.
Local papers can still be good, profitable
businesses for many years in smaller, defined markets, he said, but he gave metro dailies a life expectancy of just four to
seven more years.
It’s the lure – and the pricing – of on— Continues on Page 4

Compelling News: Attending NJPA’s annual meeting are Richard Bilotti, retired
publisher of The Times, Trenton, and NJPA past president; and NJPA associcate
members Richard Haas of A.F.L. Web Printing and Ron Morano of FirstEnergy/
Jersey Central Power & Light. Speaker Dave Morgan had sobering news about the
future of newspapers, but also hope for their survival online.
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As I see it...

Taking our contests digital
The NJPA board of directors took
a big step recently by expanding our
association’s membership categories
to include “Digital News Organizations,” defined as organizations that
gather, report, edit and provide news
and information of a general nature
in a digital format. As the media landscape changes and morphs into new
and exciting areas, NJPA must continually strive to keep up with those
changes. This is a huge step in that direction.
Another step into the digital world
will take place early in 2011 when the
NJPA Better Newspaper Contest will
move to digital entry for all categories
including editorial, advertising and
circulation promotion. (Our photo
contest has already been mandating
digital entries for two years). Again,
this is a huge step forward for your association.
What this means to member newspapers is, effective this January (2010),
all members who have the capability
should start saving potential contest
entries in a digital format in anticipation of entering digitally in January
2011. Please consider this a year’s notice! After discussing the process with
the various committee chairpeople,

John J. O‘Brien
Executive Director
New Jersey Press Association

we decided it was time to move in this
direction. Most of our members now
have the ability to store and retrieve
back issues of their papers electronically. And for the few who do not,
NJPA will arrange to scan their entries
into a digital format at no charge next
year.
This transition to digital entry is a
huge plus for the judging process. In
the past, when NJPA judged a contest from another state, we had to
beg, plead, even coerce members to
give up an entire day to sit in a large
room in a hotel and read hundreds

(even thousands) of stories submitted
in tearsheet form. When other states
judged our contest, the same thing
happened. It was a laborious chore
to say the least. In recent years we
changed the process and sent thousands of tearsheets to judges at newspapers in other states who judged individual categories and returned the
winners to us via UPS. This was an
improvement over sitting in a room
all day, but nonetheless a bit unsettling
for us, constantly living with the fear
of a “lost category.”
Starting next year, NJPA will have
special software that will allow members to upload their digital entries to a
contest website that will then provide
easy access to judges in our judging
state. If all goes according to plan, the
software will allow judges to go online, open, read, file, even comment
on specific entries and then simply
send them back with the click of a
mouse. Several other states are using
this process and so far, the reports are
that all is going well.
Stay tuned … more info to come …
and start planning to save your potential entries digitally throughout 2010
in anticipation of digital judging in
early 2011.
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Sweet Treat

for your classified customers
Statewide Advertising for one low price
Upsell your classified customers into 125 participating NJ newspapers

Only $475 for a 25-word classified.

$13 per addl. word.

Member newspapers keep $190 per ad they sell.
Call Diane for details: 609-406-0600, ext. 24
New Jersey Press Association
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Weekly high school sport
show on NorthJersey.com
A weekly high school sports
show focused on Bergen and
Passaic counties debuted two
weeks ago on NorthJersey.com.   
The 15-minute Varsity Aces
Show covers local teams, including:
• Highlights and reviews of
recent games
• Commentary by The Record’s
sportswriters, including Darren
Cooper and Art Stapleton
• Preview of next week’s
games
The program joins other features in NorthJersey.com’s extensive coverage of the local high
school sports scene:
• A sports ticker for recent
games
• Game coverage and analysis
by North Jersey Media Group reporters
• A separate “page” for every

high school with updates on its
athletic program
• A quick-search feature to
help fans search scores by school,
sport and level
• “The Bleachers” – where
viewers can upload their own
game videos and photos taken
from the sidelines
• Live game updates
“There is a tremendous appetite in our area for high-quality
coverage of local sports,” said
Stephen Borg, president of North
Jersey Media Group.
“We’ve continued to make enhancements to this channel on
NorthJersey.com to serve a very
wide audience – the young athletes, their friends and families,
coaches, teachers and sports enthusiasts of all ages. We’re proud
to offer the most comprehensive
site in the region.”

Courier News sues over high
fees towns seek for records
The Courier News has sued a
local municipality that declined
to provide payroll records unless the newspaper paid $1,100
in fees.
Raritan Borough is one of
hundreds of New Jersey communities targeted in a series by six
Gannett newspapers in the state,
including the Asbury Park Press.
The suit was filed in Superior
Court in Somerset County on
behalf of the six papers, which
had requested payroll information from more than 200 municipalities in the state.
“We don’t take this action
lightly, but it is important for
those in power to understand
that the people have a right to
know how their tax money is being spent,” said Hollis R. Towns,
executive editor and vice president of news at the Asbury Park
Press. “The Legislature recognized this by passing the Open
Public Records Act. For local
officials to charge exorbitant fees
for public information is scandalous.
“We feel strongly that access to
public records should be simple
and inexpensive for any citizen,
regardless of income. We will
aggressively spotlight these cases
– and go to court when necessary – when we feel that is not
the case.”
The papers reported that in

Monmouth and Ocean counties,
41 of 86 municipalities complied
with the papers’ requests, “all for
little or no cost.” But “45 others did not comply with the requests under OPRA.” Of those,
28 wanted fees of $80 to $598;
15 said they could only provide
paper printouts and two did not
respond.
Attorney Tom Cafferty, acting for the Courier News, said
the suit focuses on a newspaper’s
right to obtain the information
(in a computer format) and the
borough asking for a special service charge to put the information in that format.
Raritan Borough attorney Paul
Rizzo said the lawsuit was “frivolous” and “factually inaccurate.”

NJNN Update
Amy Lear
Director
New Jersey Newspaper Network

Helping advertisers prosper
Hudson City Savings Bank, one of NJNN’s
major accounts, has good news to report. According to the FDIC, the bank increased its
deposit market share in 96% of its branch locations from June 2008 through June 2009.
Hudson City’s ad agency, Sonnenberg and
Partners, told us why we should care.
“That’s a testament to a sound strategy and a
lot of hard work,” boasted Frank Sonnenberg.
“It also demonstrates that even in a tough
market, newspaper advertising really works!”
Sonnenberg wrote to thank the NJNN team
and our multi-state network partners “for everything that you do for us.” (And I want to
thank Brian Critchley for stepping in to manage the Hudson City account when Christina
Baker left our staff in March.)
Amid this climate of change in our industry, it’s nice to be reminded that newspaper
advertising brings consistent results; newspaper ads reach a quality audience and continue
to “move the needle.”
Ad networks make it easy

Press association ad services strive to ensure that advertisers who enjoy strong results
continue to invest in newspapers.
TJX Companies recently engaged the services of the Florida Press Association to help
with the daunting task of placing ads with
more than 100 newspapers across the country.
TJX Assistant Vice President Victoria Manning wrote in a memo to newspaper account
executives:
“With the many changes occurring in
the newspaper industry, we have found
utilizing newspaper advertising to be in-

creasingly difficult. Because we value the
relationship with our newspaper partners,
we believe that … Florida Press Association can provide efficiencies so that we can
continue to use newspapers. By keeping
our administrative and placement costs
down, we are able to maximize our media
spending, which in turn can maximize the
revenue to your newspaper.”

NJNN partnered with the Florida Press
Association on the initial TJX test. We were
confident we could provide up-to-date mechanical specs, accurate rates and invoices
and prompt delivery of tearsheets. We’re
proud that our newspapers met the challenge.
Behind the scenes, these details are crucial
to maintaining strong relationships and in
turn, significant budgets for print and related
newsmedia.
Statewide digital survey update

Belden Interactive has provided survey
links to all sites participating in NJPA’s statewide digital audience measurement study.
The study field period will continue through
the end of November and reports are now expected to be issued in early to mid-December.
We look forward to sharing this fresh research with ad agencies and advertisers, many
of whom were consulted about what to ask on
the survey. NJPA-member newspapers can
also anticipate a new source of strong support
material for sales presentations.
Whether behind the scenes or front and
center, remember-- your association is working for YOU!
Tell us how we can grow to serve you better.

— Editor & Publisher

Peytonplace.com: Bloggers obsess over small-town life
Until recently, a fender bender
in Millburn, N.J., was treated like
the minor event that it is. Then
Jennifer Connic arrived in town.
Connic, 32, is the editor of a
website called Millburn.Patch.
com, part of a chain of local sites
called Patch.com. Since February she’s been covering mundane
events in this suburban town
of 20,000 residents with a zeal
most journalists reserve for a big
scoop. She shows up at so many
auto accidents that for a time

Millburn Fire Chief Michael
Roberts began going too, just so
he could deal with her questions
while his firefighters worked. At
Millburn town hall, town administrator Timothy Gordon often spends part of his week alerting the Township Committee
about what news Connic is likely
to break next — so they hear it
from him, not from her blog.
The hyperlocal concept dates
back to the early to mid-1990s.
But the model has yet to produce

a seminal success story—and in
fact there have been significant
failures.
There’s still wariness among
locals unaccustomed to being
covered so closely by bloggers.
One Friday at 3:30 p.m., Millburn.Patch editor Connic is interviewing town administrator
Gordon. He dutifully answers
questions about the agenda at
the next Township Committee
meeting. As the interview concludes, Gordon reflects on his

new life in the hyperlocal media
spotlight.
“They drive me crazy,” he says.
“You have a lot of people blogging who may not know the facts
— what is rumor becomes fact,
[and] I have to worry about running the town, not rumors.”
But he is adapting. When the
town’s phone system went down
recently, he relied on Patch to explain why town hall couldn’t be
contacted.
— Newsweek
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New Jersey Press Foundation
Update
George White
Foundation Director

A new program
At a recent NJ Press Foundation board
meeting we decided to seek a major program initiative, one that would make a positive difference in society while elevating
the foundation’s profile.
A subcommittee was appointed to consider projects and on October 15 we came
up with an idea we think has the ingredients
to fulfill our mission. Still in the planning
stages, and as reported to both the NJPF
and NJPA boards, here’s the basic idea in a
nutshell:
• A 2010 undertaking in advance of the
following year’s 10th anniversary of Sept.
11.
• A journalistic outcome unique amongst
all the material to be published about the
anniversary.
• Partnering outstanding New Jersey
high school journalists with accomplished
news professionals, perhaps 16 pairs.
• Each student to interview a student who
lost a parent in the terrorist attacks, and report how that has affected the student’s life
and views.
• Editors to mentor and coach the student journalists in preparation for the interviews and composition of the report.

• D
 evelopment of a digital, multi-media
format to publish these unique and
sensitive stories – including online and
in-print.
The selected professionals will actively
help the student writers with project-related mentoring on interview skills, sensitivity, writing and editing.
A number of institutions are likely partners for such an effort and meetings with
some are already scheduled.
We think this type of project has all the
elements of an exciting undertaking that
will be appreciated and will lay the groundwork for other initiatives down the road.
More updates will follow in NJPA Notes and
future issues of InPrint.
The subcommittee includes Richard
Bilotti, retired publisher of The Times,
Trenton, and past-president of NJPA; Rich
Vezza, president of Penn-Jersey Advance,
past-president of NJPA, and a current NJPA
director; and Jennifer Borg, general counsel, North Jersey Media Group, and vicepresident/dailies for the NJPA board.
Please contact me with suggestions and
ideas at: gwhite@njpa.org or (609) 4060600, ext. 30.

NJPA opens its doors to digital members
Continues from Page 1
line services like Craig’s List that
have undercut the entire large
newspaper model, Morgan said.
That, and the fact that few people are willing to pay for general

What’s ahead
for NJPF
Nov. 15 – Deadline for
Summer Internship/Scholarship Program applications.
Dec. 3 – NIE/Youth Readership Committee meets at
10:30 a.m. in the NJPA conference room.
Details about all of NJPF’s
programs are at: www.
njpressfoundation.org.

news content.
Some papers are raising their
prices and holding most of their
subscribers. He cited the Dallas
Morning News, owned by AH
Belo Corp, which recently tripled its price.
But in general, newspapers
are in “restart mode,” he said.
They must be smaller companies, closer to their readers and
advertisers.
“Craig is not mean,” he said of
the Craig’s List founder. “But he
has a much better business model and he gives his customers a
better product.”
The good news for newspapers, Morgan said, is that the
amount of media that Americans consume is still rising. And
it is a $500 billion business.
The other good news is that
newspaper people know more

than anyone about how people
interact with news. There are opportunities.
“But what’s the business model?” for your market, he asked.
* * * * *
Dave Morgan is CEO of Simulmedia, Inc., in New York City, a
marketing technology company
he founded to serve the television industry. A serial entrepreneur, he founded both TACODA,
Inc., an online ad company that
was bought by AOL in 2007 for
$275 million, and Real Media,
Inc., one of the first online ad
network companies, which was
bought by WPP for $649 million. A lawyer by training, Morgan serves on the boards of the
Interactive Advertising Bureau
(IAB), of newspaper publisher
AH Belo, Inc. (AHC) and of the
American Press Institute (API).

Exception granted for
exit polls at 40 sites
A last-minute challenge to the
state Supreme Court’s ban on
exit polling succeeded, but only
for the six news organizations
making the challenge, and only
at 40 voting precincts across
New Jersey.
Employees of other organizations, freelancers, political operatives and all others still must
stay at least 100 feet from the
polls, according to an interpretation of the situation late last
week by NJPA General Counsel
Tom Cafferty.
He wrote his views in an Oct.
28 note to Executive Director
John J. O’Brien, and forwarded
to member publishers and editors. With this week’s Nov. 3 election so near, the question had
some urgency for editors across
the state whose newsrooms and
stringers were planning their
election coverage campaigns.
According to Cafferty’s note:
“The Exit Polling Case involves
a Complaint brought by ABC,
Inc., the Associated Press, Cable
News Network, Inc., CBS Broadcasting, Inc., Fox News Network,
LLC, and NBC Universal, Inc.
(“Plaintiffs”). Plaintiffs sought a
preliminary injunction requesting that the Court permit Plaintiffs to conduct exit polling within 100 feet of approximately forty
(40) voting precincts in New Jersey on Election Day, November
3, 2009. That activity had been
barred by the Decision of the
New Jersey Supreme Court in In
Re: Attorney General’s ‘Directive’
of Exit Polling: Media and NonPartisan Public Interest Groups,
_N.J. (September 30, 2009). That
decision held that New Jersey’s
election laws prohibit any and
all expressive activity within 100
feet of New Jersey polling places.
This prohibition would apply
not only to exit polling but also
to all expressive activity, including newsgathering, within 100
feet of a polling place.

“The United States District
Court granted the Injunction.
The Injunction specifically provides:
1. ORDERED that Defendants,
the Hon. Nina Mitchell Wells,
Secretary of State, State of New
Jersey, and the Hon. Anne Milgram, Attorney General, State of
New Jersey (“Defendants”), and
all those state and local government officials who are acting in
concert with them, are hereby
enjoined and restrained from
enforcing NJ.S.A. 19:34-6, -7 and
-15 as against Plaintiffs’ exit polling activities within 100 feet of
the entrance to the polling place
as set forth in a plan submitted
to the Attorney General of New
Jersey which shall include polling at forty (40) voting districts
(approximately) in the State
of New Jersey on November 3,
2009.
“Our review of the Injunction
issued by the United States District Court enjoins enforcement
of the total prohibition of all expressive activities within 100 feet
of a polling place only as to (i)
Plaintiffs’ exit polling activities
within 100 feet of the entrance to
a polling place; (ii) at those polling places (approximately 40)
set forth in a plan submitted by
Plaintiffs to the Attorney General of New Jersey.
“Consequently, our review
of the pleadings in the United
States District Court case leads
us to conclude that N.J.P.A.
members and, indeed, all other
members of the public, other
than Plaintiffs in that suit for
the approximately 40 polling
places are, pursuant to the New
Jersey Supreme Court Opinion,
prohibited by our election laws
from conducting any expressive
activity within 100 feet of a polling place.
“As of this writing, we do not
have the locations of these approximately 40 precincts,” Cafferty’s note concludes.

Every little gift adds up!
Your donation to New Jersey Press
Foundation supports programs like the
Summer Internship/Scholarship.
www.njpressfoundation.org/giving
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The Road to Success Starts
at A.F.L. Web Printing

Unlimited
Color
Placement

Revenue
Growth

Innovative
Product
Designs

On-time
Delivery

Meet any
Publishing
Goal

World Wide
Distribution

Customized
Insert
Schemes

Increased
Ad Sales

Regional Print Center

LOCATIONS:

CONTACTS:

2 Executive Drive / Voorhees, NJ 08043
70 Seaview Drive / Secaucus, NJ 07094
Phone: 856.566.1270 • Fax: 856.566.0110
Web-site: www.aﬂwebprinting.com

Sandy Theo, Sales Manager (stheo@aﬂwebprinting.com)
Darrin Forchic, Client Relations Manager (darrinf@aﬂwebprinting.com)
Mark Henderson, Executive Vice President (mhenderson@aﬂwebprinting.com)

Grow your business with A.F.L. Web Printing
• State-of-the-Art Presses / Computerized Ink and Registration Controls / All 4-Color all the time • 100% Process and Service Redundancy between 2 State-of-the-art Facilities
• Customized Service Plan / Around-the-Clock Customer Service • Digital Prepress / Computer to Plate / Quality Control in all Phases of Production / CIP4 Compliant Workﬂow
• Multiple High Speed Bindery, Labeling, Inserting and Poly Bag Lines / Fast Turn Around Time • Commitment to Circulation and Revenue Growth / R.O.P. Advertising & Digital Workﬂow Support
• Circulation and Mailing Services Coupled with in-house U.S. Postal Service Veriﬁcation • Special Handling, UPS, Federal Express, USPS, Local and National Trucking / On-time Delivery
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SMALL OR

LARGE

your publication ea
Our stability and gro
your readership

Unrivaled customer service

Plan matched to your needs

Most advanced printing equipment

Regional Print Center
VOORHEES: 2 Executive Drive / Voorhees, NJ 08043
SECAUCUS: 70 Seaview Drive / Secaucus, NJ 07094
CIP4-compliant workﬂow

Phone: 856.566.1270 • Fax: 856.566.0110
E-mail: sales@aﬂwebprinting.com • Web-site: www.aﬂwebprinting.com
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arns exclusive treatment at A.F.L. Web Printing.
owth is your edge in the marketplace. No matter
or frequency, there is no job too big or too small.
PRESS
Vi rg i n i a

High-tech, hi-speed inserters

Association

Comprehensive bindery operation

Unexpected level of satisfaction

Grow your business with A.F.L. Web Printing
• State-of-the-Art Presses / Computerized Ink and Registration Controls / All 4-Color all the time
• 100% Process and Service Redundancy between 2 State-of-the-art Facilities
• Customized Service Plan / Around-the-Clock Customer Service
• Digital Prepress / Computer to Plate / Quality Control in all Phases of Production / CIP4 Compliant Workﬂow
• Multiple High Speed Bindery, Labeling, Inserting and Poly Bag Lines / Fast Turn Around Time
• Commitment to Circulation and Revenue Growth / R.O.P. Advertising & Digital Workﬂow Support
• Circulation and Mailing Services Coupled with in-house U.S. Postal Service Veriﬁcation
• Special Handling, UPS, Federal Express, USPS, Local and National Trucking / On-time Delivery

Delivery when and where needed
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Nationally
Recognized,
Award
Winning
Reproduction
For eight consecutive years, A.F.L. Web
Printing has received national recognition
for outstanding craftsmanship in several
categories of commercial printing. From
glossy, perfect-bound products to daily
newspapers, A.F.L. Web Printing’s products
have been judged by the printing industry
to be among the nation’s best.
More important is the recognition we receive from satisfied customers in the form
of long-term relationships. Year after year
publishers award us with their trust as they
partner with us in the relentless pursuit of
printing perfection.
A.F.L. Web Printing is the Publisher’s Resource of Choice in the Mid-Atlantic region
for over 350 national, regional and local
publishers. Our strategically located Regional Print Centers in Voorhees and Secaucus,
New Jersey contain over one quarter million
square feet of production capacity and
provide our publishing customers unparalleled opportunities for growth. A.F.L.’s range
of services span from sales support for our
clients through the entire manufacturing
cycle, including press, finishing, mailing
circulation services, and delivery.

Regional Print Center

LOCATIONS:

CONTACTS:

2 Executive Drive / Voorhees, NJ 08043
70 Seaview Drive / Secaucus, NJ 07094
Phone: 856.566.1270 • Fax: 856.566.0110
Web-site: www.aﬂwebprinting.com

Sandy Theo, Sales Manager (stheo@aﬂwebprinting.com)
Darrin Forchic, Client Relations Manager (darrinf@aﬂwebprinting.com)
Mark Henderson, Executive Vice President (mhenderson@aﬂwebprinting.com)

Grow your business with A.F.L. Web Printing
• State-of-the-Art Presses / Computerized Ink and Registration Controls / All 4-Color all the time • 100% Process and Service Redundancy between 2 State-of-the-art Facilities
• Customized Service Plan / Around-the-Clock Customer Service • Digital Prepress / Computer to Plate / Quality Control in all Phases of Production / CIP4 Compliant Workﬂow
• Multiple High Speed Bindery, Labeling, Inserting and Poly Bag Lines / Fast Turn Around Time • Commitment to Circulation and Revenue Growth / R.O.P. Advertising & Digital Workﬂow Support
• Circulation and Mailing Services Coupled with in-house U.S. Postal Service Veriﬁcation • Special Handling, UPS, Federal Express, USPS, Local and National Trucking / On-time Delivery
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Obituary

Didi Goldmark
[Frances] Didi Goldmark
died Thursday, October 1, at her
family’s home in New Canaan,
Connecticut, with her mother
Frances Salant and other family
members by her side.
“After a year’s fierce struggle
with cancer, she is at peace,”
family members said. “She lived
67 years — to the hilt.”
She was a retired libel defense
lawyer who had worked for NJPA
members. She was a graduate
of Rutgers School of Law and a
certified pre-school teacher. She
called herself “a world traveler,
columnist and artist.”
She lived in Bucks County, Pa.,
and was active with local arts
and cultural organizations, environmental groups, in politics
and with Kehilat HaNahar, The
Little Shul by the River, a synagogue in the restored old New
Hope School House. She was on
the board of the Environmental Preservation and American
Heritage Institute. She was also a
competitive Scrabble player.
No memorial service information is available at present.
* * * * *
Didi Goldmark made national
news in 2005 by asking President George W. Bush a question. Here’s how Time magazine
reported that event in its Dec. 13
issue of that year:
“I’ve got a little extra time
on my hands,” Bush said mischievously as he wrapped up a
speech about Iraq to the Philadelphia World Affairs Council
at lunchtime Monday, “so I
thought I might answer some
questions.”
Two women in the audience
at the historic Park Hyatt hotel
… seemed to be auditioning for
the White House press corps.
The President looked into the
room holding 550 people …

and called on Didi Goldmark,
63, a former libel defense lawyer from New Hope, Pa.
“Since the inception of the
Iraqi war,” she said, “I’d like to
know the approximate total of
Iraqis who have been killed.
And by Iraqis I include civilians, military, police, insurgents, translators.” The topic
is a favorite of liberal bloggers
and the administration has
usually brushed it off by saying that the Pentagon does not
count Iraqi victims.
The President showed a new
confidence by answering the
question head-on, with no filibusters. “How many Iraqi citizens have died in this war?” he
said, beginning the answer that
would create the headlines from
the event. “I would say 30,000,
more or less, have died as a result of the initial incursion and
the ongoing violence against
Iraqis. We’ve lost about 2,140 of
our own troops in Iraq.”
The White House later said
the number was not a government estimate, but was based
on news reports that the total
was 27,000 to 30,000.

* * * * *
Didi Goldmark came from an
interesting family. Her father, Peter Carl Goldmark, invented one
of the first, if not the first, version of color television. He later
invented the 33 1/3 rpm phonograph record and other musical
recording devices. For more on
his career, visit sites:
http://www.businessweek.
com/bwdaily/dnflash/aug2004/
nf20040825_9715_db078.html;
http://www.earlytelevision.
org/goldmark_article.html;
Also http://en.wikipedia.org/
wiki/Peter_Carl_Goldmark.
For an interesting reminiscence about Didi Goldmark’s
early life, visit http://philosopedia.org/index.php/Goldmark.

Record’s weekday circulation up
Numbers published last week
by the Audit Bureau of Circulations showed growth in the individually-paid category on The
Record’s daily (Monday-Friday)
number and just a 2.5% decrease
on Sunday.
The paper decreased its bulk
and third-party copies (where
a business buys the paper and
gives it to a customer for free).
“Advertisers don’t value these
copies. So, we are focusing our
efforts on what matters to them:

individually-paid papers”, said
Publisher Stephen Borg. “Our
focus was successful on our
Monday to Friday number.”
Much of the Sunday decrease
followed a business decision to
reduce home deliveries outside
the paper’s core market.
“The plan for Sunday is to
replace the readers from outside Bergen and Passaic counties with readers at home,” Borg
said. “These efforts have already
started.”

Internship an amazing opportunity
Here are reports from both
sides of a summer internship
that was coordinated by the New
Jersey Press Foundation. The
Foundation also contributed
$1,800 toward the intern’s summer salary.
Reem Nasr of Monmouth
Junction is a junior at New York
University. She graduated from
Noor Ul-Iman High School,
Monmouth Junction, in 2007 as
valedictorian. In 2006, she attended the Hugh N. Boyd Journalism Diversity Workshop,
which is sponsored in part by NJ
Press Foundation.
* * * * *
By Reem Nasr

Summer Intern
My experience at Packet Publications was an amazing one.
It was my first real glimpse into
the life of a working journalist. I
gained valuable insight into the
career path I have been planning
for in college; through this internship I find myself committed
to the field of journalism. I am
forever indebted to the NJPF for
this golden opportunity.
My first day at the Packet was
nerve-racking. It was my first
real journalism job and I was
mortified that I would mess up. I
was convinced that I would hold
up the editors with my countless
questions. However, the environment at the Packet was warm
and welcoming. Everyone was
excited about the new intern and
offered to help with any questions I might have.
Michael Boonin was perhaps
the most hospitable. Every day
throughout my entire internship
he always checked up on me to
make sure I was doing well. He
helped me find my way around
on the first day, search through
archives, and navigate the computer system. Of all the editors,
he was the most patient and
helpful. I am very grateful to
have worked with such a caring
person.
As the intern I was rotated
among several papers, filling in
for the reporters on vacation.
I wrote articles for the Princeton Packet, South Brunswick
Post, Cranbury Press, Hillsborough Beacon, and Hopewell Valley News. I covered all different
kinds of events for these areas
including town council meetings, board of education meetings, events, schools, and much
more.
I wrote features on stores,

tunity to sharpen my journalistic skills. I know that when I go
back to school in the fall I will
be well equipped for my journalism classes. I learned that in
journalism there are two critical elements: verified facts and
balance. I will keep the lessons
I learned this summer with me
forever and use them to become
a better journalist, professional,
student and person.
* * * * *

We expect a lot
By Michael Boonin

Reem Nasr

people and groups as well as
covering lectures and panels. I
enjoyed the diversity of events
I covered as well as the different towns. Each area has its own
atmosphere and throughout the
internship I learned how to use
that to help balance the stories
I wrote. I met many interesting
individuals and learned about
New Jersey local government. I
learned about areas and towns
I had never been to before. The
internship allowed me to explore
New Jersey and see the impact of
local groups and people on daily
life.
Working with the different
editors was also helpful. I understood how each editor operated and how to approach him
or her. Overall, all the editors I
worked with were very helpful
and supportive. I hit it off from
the beginning with Ruth Luse,
at the Hopewell Valley News,
and we became good friends. I
also loved working with John
Saccenti and John Patten. These
editors always gave me feedback
on my stories and advice on how
to become a better reporter and
writer.
I would rate this internship
a 10 out of 10. Everyone was
helpful and understanding. The
highs would probably be joking around with everyone in
the office while working on stories. The low might be having to
cover late meetings. Overall, I
am very grateful for the oppor-

Executive Editor
Reem Nasr has completed her
summer internship with Packet
Publications. She worked as a reporter, writing news and feature
stories for The Princeton Packet,
as well as our weekly papers
serving the Hopewell Valley,
South Brunswick and Cranbury/
Monroe.
We expect quite a bit from
our summer interns. They’re offered as much guidance as they
need, but they must be able to
learn quickly and they must be
productive. During most weeks
they’re filling in for vacationing
reporters, and our 10 weekly papers have only one staff reporter
each. Reem has handled the
responsibility we’ve given her
extremely well, proving to be a
hardworking, versatile and talented reporter.
She has written approximately
45 stories this summer, more
than 30 of which have appeared
on the front pages of our papers.
She has written about topics such
as parking headaches in downtown Princeton and vandalism
along the D&R Canal towpath,
in addition to covering municipal meetings, police news and a
variety of community events.
She has worked with several
different managing editors and
always has responded well to
suggestions and constructive
criticism. She has approached
every assignment with an upbeat, can-do attitude.
It’s been a pleasure having
Reem in our newsroom this
summer.

Every little gift adds up!
Your donation to New Jersey Press
Foundation supports programs like the
Summer Internship/Scholarship.
www.njpressfoundation.org/giving
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NJPA Associate Members
A.F.L. Web Printing
2 Executive Drive
Voorhees, NJ 08043
(856) 566-1270, fax (856) 566-0110
www.aflwebprinting.com
Mark Henderson
mhenderson@aflwebprinting.com
Sandy Theo
stheo@aflwebprinting.com
Darrin Forchic
darrinf@aflwebprinting.com
AAA Mid Atlantic
700 Horizon Drive
Hamilton, NJ 08691
(609) 570-4130, (609) 587-7345
www.aaa.com
David Weinstein
dweinstein@aaamidatlantic.com
AAA New Jersey Automobile
Club
1 Hanover Road
Florham Park, NJ 07932
(973) 245-4858, fax (973) 377-2979
www.aaa.com
Michele J. Mount
mmount@njac.aaa.com
AbitibiBowater
41 Apple Orchard Lane
Trumbull, CT 06611
(203) 966-5183, fax (203) 966-6872
www.abitibibowater.com
Andrew Mickool
mickoolaw@bowater.com
Advocate Publishing Corp.
171 Clifton Avenue, PO Box 9500
Newark, NJ 07104
(973) 497-4201, fax (973) 497-4192
Marge Pearson-McCue
pearsoma@rcan.org
Amandla
PO Box 7030 WOB
West Orange, NJ 07052
(866) 262-6352
Ernest Kwabena Opong
amandlanews@yahoo.com
Ansorge Unlimited Inc.
20 Broad Street, Suite R
Red Bank, NJ 07701
(732) 933-4767, fax (732) 936-0415
www.ansorgeunlimited.com
Claudia Ansorge
claudia@ansorgeunlimited.com
The Associated Press
50 West State Street, Suite 1114
Trenton, NJ 08608
(609) 392-3622, fax (609) 392-3531
www.ap.org/nj
Andrew Fraser
afraser@ap.org
Bartash Printing, Inc.
5400 Grays Avenue
Philadelphia, PA 19143
(215) 724-1700, fax (215) 724-3313
www.bartash.com
Michael Karff, Account Executive
mkarff@bartash.com
Eric Roberts, Director of Sales
eroberts@bartash.com
The Beacon
597 Valley Road
Clifton, NJ 07013
(973) 279-8845, fax (973) 279-2265
www.patersondiocese.org
Richard Sokerka
catholicbeacon@patersondiocese.org
Brown & Connery LLP
360 Haddon Avenue, PO Box 539
Westmont, NJ 08108
(856) 854-8900, fax (856) 858-4967
www.brownconnery.com
Stephen DeFeo
sdefeo@brownconnery.com
Camden County Woman
PO Box 2800
Cinnaminson, NJ 08077
(877) 403-4334, fax (877) 777-9239
www.camdencountywoman.com
Ingrid Edelman, Publisher
camcowoman@aol.com

Cape Publishing, Inc.
513 Washington Street
Cape May, NJ 08204
(609) 898-4500, fax (609) 898-3585
www.capemay.com
Bernard Haas
bhaas@capemay.com
CBA Industries Inc.
669 River Road
Elmwood Park, NJ 07407
(201) 414-5200
Barry Schiro
baschiro@cbaol.com
The College of New Jersey
PO Box 7718
Trenton, NJ 08628
(609) 771-2793, fax (609) 637-5112
www.tcnj.edu
Donna Shaw
shaw@tcnj.edu
Community News Service LLC
Trenton Downtowner/Ewing
Observer/Hamilton Post
2 Princess Road, Suite 1G
Lawrenceville, NJ 08648
(609) 396-1511, fax (609) 396-1132
www.communitynewsnj.com
James Griswold
jamie@communitynewsnj.com
Tom Valeri
tom@communitynewsnj.com
The County Seat
77 Hudson Street, 2nd Floor
Hackensack, NJ 07601
(201) 488-5795, fax (201) 343-8720
Gail Zisa
gail@cntyseat.com
The Criterion News Advertiser
87 Forrest Street, PO Box 4278
Metuchen, NJ 08840-4278
(732) 548-8300, fax (732) 548-8338
Christopher Crane
info.criterion@verizon.net
Direct Printing & Mailing
Services
45 Dutch Lane
Ringoes, NJ 08551
(908) 806-3700, fax (908) 806-7670
Jack O’Rourke
directprint@aol.com
Dow Jones Newspaper Fund
PO Box 300
Princeton, NJ 08543
(609) 452-2820, fax (609) 520-5804
www.newspaperfund.org
Richard Holden
djnf@dowjones.com
Evergreen Printing Company
101 Haag Avenue, PO Box 786
Bellmawr, NJ 08031
(856) 933-0222, fax (856) 933-2972
www.egpp.com
John Dreisbach
jdreisbach@egpp.com
The Gazette Newspaper
343 Boulevard
Hasbrouck Heights, NJ 07604
(201) 288-8656, fax (201) 288-7215
Fritz Rethage
fritz@hasbrouck-heights.com
ICAP Delivery, Inc.
435 East Main Street, Suite 101
Denville, NJ 07834-2533
(973) 659-3336, fax (973) 659-1166
Joseph Paci
jpaci@icapdelivery.com
Ingersoll-Rand Company
1 Centennial Avenue
Piscataway, NJ 08855
(732) 652-6712
www.irco.com
Paul Dickard
paul_dickard@irco.com
Insurance Council of New Jersey
820 Bear Tavern Road, Suite 303
Ewing, NJ 08628-1021
(609) 882-4400, fax (609) 538-1849
www.icnj.org
Magdalena Padilla
mpadilla@icnj.org

Insurance Specialties Services,
Inc.
2370 York Road, Suite D-4
Jamison, PA 18929
(215) 918-0505, fax (215) 918-0507
Toll free: (800) 533-4579
Ken Smith
administrator@ISSISVS.com
Jersey Central Power & Light /
FirstEnergy Corporation
300 Madison Avenue, PO Box 1911
Morristown, NJ 07962-1911
(973) 401-8097, fax (330) 315-8941
www.firstenergycorp.com
Ronald Morano
rmorano@firstenergycorp.com
Journal Register Company
790 Township Line Road, Suite 300
Yardley, PA 19067
(215) 504-4200, fax (215) 867-2172
www.journalregister.com
Scott A. Wright
swright@journalregister.com
Kean University
1000 Morris Avenue
Hutchinson Hall, 2nd Floor
Union, NJ 07083-0411
(908) 737-3410, fax (908) 737-4636
www.kean.edu
Audrey Kelly
aukelly@kean.edu
Kreischer Miller
100 Witmer Road
Horsham, PA 19044
(215) 441-4600, fax (215) 672-8224
www.kmco.com
Edward Hege
cehege@kmco.com
Kruger Pulp & Paper Sales, Inc.
107 Country Club Drive
Rochester, NY 14618
(585) 385-0027, fax (585) 385-0028
www.kruger.com
Rick Rumble
rick.rumble@kruger.com
La Voz
1020 Kipling Road
Elizabeth NJ 07208
(908) 352-6654, fax (908) 352-9735
Daniel Garcia, Publisher
Virginia Iturralde, Editor
lavoznj@aol.com
Little India
350 Fifth Avenue, Suite 1826
New York, NY 10118
(212) 560-0608, fax (212) 560-0609
www.littleindia.com
Rachelle Mehra Kucera
info@littleindia.com
Metro Creative Graphics, Inc.
519 Eighth Avenue
New York, NY 10018
(800) 223-1600, fax (212) 967-4602
www.metrocreativegraphics.com
Gwen Tomaselli
gtomaselli@metro-email.com
Monmouth University
Department of Communication
400 Cedar Avenue
West Long Branch, NJ 07764
732-571-3635
www.monmouth.edu
Don R. Swanson
dswanson@monmouth.edu
Montclair State University
One Normal Avenue
Montclair, NJ 07043
(973) 655-4334, fax (973) 655-7382
www.montclair.edu
Minne Ho
hom@mail.montclair.edu
New Jersey Association of
School Administrators
920 West State Street
Trenton, NJ 08618
(609) 599-2900, fax (609) 599-9359
www.njasa.net
Anne Gallagher
agallagher@njasa.net

New Jersey Broadcasters
Association
348 Applegarth Road
Monroe Township, NJ 08831-3738
(609) 860-0111, fax (609) 860-0110
www.njba.com
Paul S. Rotella
protella@njba.com
New Jersey City University
Office of Public Information
2039 John F. Kennedy Boulevard
Jersey City, NJ 07305-1597
(201) 200-3426, fax (201) 200-2168
www.njcu.edu
Ellen Wayman-Gordon
ewaymangordo@njcu.edu
New Jersey Council of County
Colleges
330 West State Street
Trenton, NJ 08618
(609) 392-3434, fax (609) 392-8158
www.njccc.org
Jacob C. Farbman
jfarbman@njccc.org
New Jersey Dental Association
1 Dental Plaza
North Brunswick, NJ 08902
(732) 821-9400
www.njda.org
Eric R. Elmore
eelmore@njda.org
New Jersey Education
Association
180 West State Street, PO Box 1211
Trenton, NJ 08607-1211
(609) 599-4561, fax (609) 392-6321
www.njea.org
Steve Wollmer
swollmer@njea.org
New Jersey Hometown
36 Voorhis Place
Ringwood, NJ 07456
(201) 602-9168, fax (973) 556-1114
www.njhometown.com
Philip White, Editor
Hugh Weiss, Webmaster
New Jersey Hospital Association
760 Alexander Road, PO Box 1
Princeton, NJ 08543
(609) 275-4069, fax (609) 275-4273
www.njha.com
Kerry McKean Kelly
kmckean@njha.com
New Jersey School Boards
Association
413 West State Street, PO Box 909
Trenton, NJ 08605-0909
(609) 278-5202, fax (609) 695-0413
www.njsba.org
Frank Belluscio
fbelluscio@njsba.org
The New Jersey Women’s News
317 Old Farm Road
Glen Gardner, NJ 08826
(908) 537-6275, fax (908) 537-1167
Eric L. Sjolund
ncwj@comcast.net
NJ.com
30 Journal Square
Jersey City, NJ 07306
(201) 459-2822, fax (201) 418-7686
Barbara Chodos
bchodos@nj.com
NorthJerseySports.com
117 Fort Lee Road, Suite A10
Leonia, NJ 07605
(201) 944-9695, fax (201) 944-0842
www.northjerseysports.com
Gregg Carbone
gcarbone@northjerseysports.com
PolitickerNJ.com
Poligravity Media, LLC
915 Broadway, 9th Floor
New York, NY 10010
(212) 755-2400, fax (212) 753-2521
www.politickernj.com
Brian Kroski
contact@politickernj.com
The Positive Community
113 Glenridge Avenue
Montclair, NJ 07042
(973) 233-9200, fax (973) 233-9201
www.thepositivecommunity.com
Adrian Council
positive.corp@verizon.net

Emphatic about the Future: NJPA Annual Meeting
speaker Dave Morgan spoke plainly about the problems
facing newspapers, both from online competitors and
within their own operations. But he sees some hope
among small community-based papers that know their
readers and advertisers. Their small staffs and focus on
local people, news and business are similar to the operations of successful online companies.
PrimeTimes in New Jersey
PO Box 2507, Warren Point Station
Fair Lawn, NJ 07410
(201) 803-7160, fax (201) 791-3394
Jerry Jastrab
primetimesnj@aol.com
Publishers Circulation
Fulfillment Inc.
22 West Pennsylvania Avenue
Suite 505
Towson, MD 21204
(410) 821-4545, fax (410) 583-1578
www.pcfcorp.com
Jerry Giordana
jerryg@pcfcorp.com
Publishing Group of America
American Profile, Relish
341 Cool Springs Boulevard,
Suite 400
Franklin, TN 37067
(615) 468-6000, fax (615) 468-6100
www.americanprofile.com
www.relishmag.com
Jerry Lyles
jlyles@pubgroup.com
The Rand Group
6823 Bergenline Avenue
Guttenberg, NJ 07093
(201) 869-7555, fax (201) 861-5609
Daryl Rand
drand@verizon.net
Rider University
2083 Lawrenceville Road
Lawrenceville, NJ 08648-3099
(609) 896-5192, fax (609) 895-5440
www.rider.edu
Dan Higgins
dhiggins@rider.edu
Rowan University
The Whit
Student Center, 208 Bruce Hall
201 Mullica Hill Road
Glassboro, NJ 08028
(856) 256-4359, fax (856) 256-4439
www.rowan.edu
Carl Hausman
hausman@rowan.edu
Rutgers, The State University of
New Jersey
School of Communication,
Information and Library Studies
(SCILS)
4 Huntington Street
New Brunswick, NJ 08901
(732) 932-7500, fax (732) 932-6916
www.scils.rutgers.edu
Jorge Reina Shement
scils.dean@rutgers.edu
Scarinci & Hollenbeck
1100 Valleybrook Avenue
Lyndhurst, NJ 07071
(201) 896-4100, fax (201) 896-8660
Thomas Cafferty
tcafferty@njlegalink.com
Nomi Lowy
nlowy@njlegalink.com

Seven Mile Times & Creative LLC
Seven Mile Times, Sea Isle Times
3289 Ocean Drive, PO Box 134
Avalon, NJ 08202
(609) 967-7707, fax (609) 967-7710
www.sevenmiletimes.com
www.seaisletimes.com
Monica Coskey
mcoskey@7miletimes.com
Sovereign Bank
601 Penn Street
Reading, PA 19601
(610) 378-6159, fax (610) 378-6157
www.sovereignbank.com
Edward Shultz
eshultz1@sovereignbank.com
Strategic Content Imaging
374 Starke Road
Carlstadt, NJ 07072
(201) 935-3500, fax (201) 935-4431
www.sciimage.com
Keith Puzio
kpuzio@sciimage.com
Wal-Mart
8 Chicago Street
Asbury Park, NJ 07712
(732) 695-0354, fax (732) 695-0213
Steven Restivo
srestiv@wal-mart.com
W.B. Grimes & Company
276 Springbrook Trail
Sparta, NJ 07871
(973) 729-2973, fax (973) 729-2973
Kent Roeder
rkroeder@earthlink.net
West Windsor-Plainsboro News
12 Roszel Road, Suite C-205
Princeton, NJ 08540
(609) 243-9119, fax (609) 243-9020
Richard Rein
rein@wwpinfo.com
White Birch Paper Company
23-05 Watkins Avenue
Fair Lawn, NJ 07410
(201) 791-6286, fax (201) 791-4223
Dick Tabbachino
dicktabbachino@
whitebirchpaper.com
and
80 Field Point Road, PO Box 3443
Greenwich, CT 06830
(203) 661-3344, fax (203) 661-3349
Leighton Jordan
leightonjordan@whitebirchpaper.
com
Withum, Smith & Brown, CPA
One Spring Street
New Brunswick, NJ 08901
(732) 828-1614, fax (732) 828-5156
www.withum.com
Bill Hagaman
bhagaman@withum.com
Wrubel Communications
12-32 River Road, PO Box 1311
Fair Lawn, NJ 07410
(201) 796-3331, fax (201) 796-5083
Charlie Wrubel
chasnews@aol.com
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Classified Ads!
New Jersey Education Association
180 West State Street
P.O. Box 1211
Trenton, NJ 08607-1211
Media Relations:
Steve Wollmer
Kathy Coulibaly

Tel.: (609) 599-4561
Fax: (609) 392-6321

Steve Baker

Christy Kanaby

Kerry McKean Kelly

Vice President, Communications
and Member Services

new JerSey HoSPital aSSoCiation
kmckean@njha.com
(609) 275-4069 ■ Fax: (609) 275-4273
760 alexander road ■ Cn–1 ■ Princeton, nJ 08543-0001
www.njha.com

John K. Tiene

Vice President, Strategic Business
Initiatives & Corporate Relations
tel: 908.696.5715
cell: 609.923.5280
fax: 888.652.8684
john.tiene@njsi.com

131 Morristown Road
PO Box 622
Basking Ridge, NJ 07920
www.njsi.com

WithumSmith+Brown
A Professional Corporation
Certified Public Accountants and Consultants
One Spring Street
New Brunswick, NJ 08901
Tel: 732.828.1614
www.withum.com

William R. Hagaman, Jr., CPA
James J. Decker, CPA
Partners

CCNJ

For information about New Jersey’s
largest manufacturing industry, call the:

Chemistry Council
of New Jersey
www.chemistrycouncilnj.org

150 West State Street
Trenton, NJ 08608

(609) 392-4241
fax (609) 392-4816

Fleet of 24-ft. Trucks & Cargo Vans

Joseph Paci, Owner
Warehouse & Offices:

435 East Main Street, Suite 101, Denville, NJ 07834
Phone: 973-659-3336 x 202 • Fax: 973-659-1166
Email: icapdelivery@icapdelivery.com Member
jpaci@icapdelivery.com

NJPA

Magdalena Padilla, Esq.
President
(609) 882-4884
mpadilla@icnj

Advertising

Customer Service

Ad Director
Packet Publications, based in
Princeton, New Jersey, seeks
a dynamic, motivated sales
professional to lead our 25+ person
sales team in this upscale market.
The successful candidate will
have 5+ years of sales and sales
management experience, preferably
at a weekly newspaper group
and will demonstrate the ability
to generate new business while
leading sales teams focused on
retail, classified (telesales) and
online.
Join our family-owned group of
11 award winning paid community
newspapers, 7 free weekly total
market coverage tabs, a weekly
arts and entertainment magazine,
a semi-monthly glossy magazine,
numerous special focus newsprint
magazines, a commercial printing
operation and a growing web
presence — centraljersey.com.
Come grow with us, a company
with a future and a history dating
back to its flagship newspaper, The
Princeton Packet, first published
in 1786!
Contact Human Resources
Director Ali Haider at ahaider@
E-023010
centraljersey.com
Online Advertising Sales
Account Executive
Who we are: We are a dynamic
group of weekly newspapers,
magazines and robust digital
strategy. We have a multi-media
approach to delivering news and
content to our readers and we
want you to be a part of it.
Who you are: You are a web/
tech savvy advertising salesperson
with a passion for Online Media.
As an Online AE, you will drive
revenue by identifying new account
opportunities, contacting prospects,
and developing and managing
client relationships through
frequent contact and in person
meetings.
Reporting to the Online Director,
you will be expected to deliver on
new account acquisition, client
retention, revenue growth, AND
you will work very closely with the
print staff to identify new revenue
opportunities for existing accounts.
Requirements:
• BA/BS degree 3-5 years
demonstrated sales success
selling media.
• Outstanding interpersonal,
communication and
presentation skills.
• Proficiency with MS Office
applications.
Send resume & salary
requirements to: Madhavi Saifee at
msaifee@centraljersey.com Women
and minorities encouraged to apply.


E-113009

Holes

Advertising Intern
Looking for experience to add to
your resume?
Data entry and sales support
needed for the New Jersey
Newspaper Network, the
advertising service of the New
Jersey Press Association.
Attention to detail, positive
attitude and knowledge of MS
Word and Excel are required.
This is a great opportunity for a
communications student to make
contacts and gain knowledge of
New Jersey’s print and digital
media.
Minimum 8-10 hours per week,
flexible schedule. Unpaid position.
Send cover letter and resume to
aclear@njpa.org.
E-023010

Why Be Bored at Work?
Join our publishing company! We
need an Assistant Office Manager,
3-4 days a week.
Varied responsibilities include
“customer care” – following up on
project details, PDF file transfers
and promotional mailings –as well
as office filing, invoicing and more.
Must be organized, proficient
in Word and Excel, and courteous
on the phone and in writing.
Bookkeeping and publishing
background a plus.
Please send resume to glguld@
verizon.net or call (267) 474-3862.
Direct Printing & Mailing Services,
Ringoes, N.J.
E-023010

• Help Wanted
• Work Wanted
• For Sale
In-column ads are only
$40 for 3 issues of InPrint
and 3 months on our
website — www.njpa.org.
In-column employment
ads are limited to one
position per ad.
Display classified ads are
just $5 per column inch,
per month; minimum 2
column inches.

Deadline

20th of the month

prior to publication

NEW WAYS TO

MAKE MONEY WITH
METRO ONLINE
CALL GWEN AT 800-223-1600 FOR FURTHER INFO
T I M E LY F E AT U R E S M I C R O S I T E S

READY-TO-DEPLOY AND-SELL
THEMED SITES
Monetizing your Web site just got easier with these ready-todeploy and-sell themed microsites. Heeding the call for online
solutions that can deliver immediate results, Metro developed
Timely Features MicroSites to give publications what they need
to successfully implement an extension to their online efforts
in a cost-effective, timely and highly-professional way.

ONLINE AD DESIGN TOOL

M E T RO I NT E RA C TI V E AD
D ES I GN ER ( M i A D)
A revolutionary new online application that allows you to
make spec ads and finished ads right on your computer. All
you need is a Web browser and an Internet connection. Unlike
other template-based programs, MiAD is content-driven, which
gives you unmatched flexibility and control to meet
demanding ad requirements. MiAD is easy to use,
yet delivers sophisticated results.

METRO ADS ON DEMAND

ON-CALL AD CREATION FOR PRINT
AND WEB
Wouldn’t it be great if you could create as many print and Web ads as
possible without overloading your creative staff or worrying if there
was enough staff in-house to design and produce those ads on
deadline? Wouldn’t it also be great if those ads were customized for
your clients and ready the next morning? And, wouldn’t it be great if
you didn’t have to make any long-term or ad-quantity
commitments?

in your
staff?

Place a Help Wanted ad
in InPrint and on our
website — www.njpa.org.

Just $40 for 3 months!

820 Bear Tavern Road • Suite 303 • Ewing, NJ 08628-1021
(609) 538-8707 • FAX (609) 538-1849

Classified
Advertising

To advertise, contact
Catherine Langley
(609) 406-0600 ext. 17
clangley@njpa.org.

Metro Creative Graphics, Inc. • Voice 800.223.1600 • E-mail gtomaselli@metro-email.com

MAKE MONEY WITH METRO’S
FAMILY OF CREATIVE SERVICES...ONLINE!
W W W. M E T R O C R E AT I V E C O N N E C T I O N . C O M

