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NJPA EXECUTIVE
COMMTTEE MEETING
October 18

10:30 am -1 pm

North Jersey Media Group

1 Garret Mountain Plaza
Wookland Park

NJPA BOARD OF
DIRECTORS MEETING
October 28

10 am

Forsgate Country Club

375 Forsgate Drive, Jamesburg

NJPA ANNUAL
MEETING

& LUNCHEON

October 28

12 - 2:15 pm

Forsgate Country Club

375 Forsgate Drive, Jamesburg
Speaker:

Frank M. Newport,

editor in chief, The Gallup Poll,
will discuss the emerging
trends affecting November's
elections, the political
landscape and public opinion
polling.

Also coming in October:

PRESS CREDENTIAL
APPLICATIONS

will be sent to newspapers

NJPA CONTEST RULES
will be sent to newspapers.
This year, entries will be
submitted as PDFs online.

The next issue of InPrint
is a combined November/
December edition. The
advertising and editorial
deadline is November 2.
You will receive your copy
in mid-November.

For more information about
these events: www.njpa.org

DAVID KARAS, THE TIMES, TRENTON

LOOKING FORWARD to retirement, looking back at
his long career, John O'Brien keeps everyone laugh-
ing at a Sept. 23 party in his honor.

Paying tribute to a legend:

NJPA salutes O'B

By David Karas

Colleagues, staffers, family, and friends —
everyone loves John O’Brien, who is retiring after
two decades with NJPA and 45 years in the newspa-
per business.

The Sept. 23 party in his honor drew more than 120
people to offer tributes and discuss the highlights of
his career.

“Those of us who have been in New Jersey jour-
nalism can really divide it into two parts: the era
before John arrived and the era after John arrived,’
said Richard Vezza, publisher of The Star-Ledger and
newly-elected NJPA treasurer. “The newspaper in-
dustry owes [O’B] a great debt of gratitude.”

Vezza and others told how O’B rebuilt the associa-
tion, improved its finances, and made it into a thriv-
ing and reputable support system for the state’s news-
papers, their publishers, and their staffs.

“Not only did he save it, he grew it. He brought
back our respectability;” said Mac Borg of The Record
and Herald News.

“The perception of this NJPA has changed dramat-
ically,” added Thomas Cafferty, general counsel.

The event at the Hamilton Manor included pub-
lishers, editors, and figures who have helped to shape
today’s journalistic landscape.

— Continues on Page 7

George White to lead
NJ Press Association

George White is no stranger to the
New Jersey Press Association, having
served as its foundation director and
government affairs manager

anew and productive era with George as
the new leader of NJPA. He understands
the issues we face”

“George will be a terrific

since 2006, and earlier as
head of its advertising net-
work for 12 years.

But on Oct. 1 he became its
executive director, the 11th
person to hold the job since
1935, when Kenneth Olsen,
the head of Rutgers’ Journal-
ism Department, was hired
to be the association’s part-
time executive secretary.

NJPA President Ray Wor-
rall said, “The board is pleased to wel-
come George as our new executive di-
rector. The news industry in New Jersey
is fortunate to have a valuable and sea-
soned veteran of not only newspapers,
but also of the news association busi-
ness, sitting in our office, ready and
willing to advance to this position. The
Board of Directors is looking forward to

White

executive director and leader
to guide NJPA through these
uncharted waters as news-
papers change and continue
to reinvent themselves,” said
John J. O’Brien, NJPAs re-
cently retired executive di-
rector. “His broad-based
knowledge of the industry
will serve NJPAs newspaper
members well”

White has 30 years of ex-
perience in the newspaper industry and
he is in his second stint at NJPA. He first
joined the staff in 1991 to start its for-
profit advertising service, the New Jer-
sey Newspaper Network. That venture
serves more than 200 New Jersey news-
papers, and is one of the leading state
press ad networks in the U.S.

— Continues on Page 4

Gallup editor Frank Newport
will speak at annual meeting

NJPA’s annual meeting and luncheon
will be held on Oct. 28 at 12 noon at
Forsgate Country Club, Jamesburg.

Just days before November’s elections,
this is a unique opportunity to hear
Frank Newport, The Gallup Poll’s editor
in chief, discuss the latest research about
the political climate in the U.S.

He will talk about the emerging trends
affecting the elections, the political land-
scape and public opinon polling. What
changes does Gallup predict? And what
impact may they have on our country
and news media?

“Get the scoop from Gallup—the most
respected monitor of American public
opinion,” said NJPA Executive Director
George White in the invitation, which is
in the mail to NJPA members.

NJPA President Ray Worrall said,
“The annual meeting is a great opportu-
nity for you to network with your peers
from other newspapers and to catch up
on what’s happening around the state as
well as at NJPA.

“And we want your input on impor-
tant topics that will affect you and the

association going forward”

For more information and to register,
contact NJPA Member Services Man-
ager Peggy Stephan at (609) 406-0600,
ext. 14, or pastephan@njpa.org. Or go to
to njpa.org and click on “Events”

RUTGERS
FALLS TO
rins TULANE
a pop culture all its own

SUNDAY BEST/ET £

THE SUNDAY PRESS

ocropsRs 0 e ASBURY PARK PRESS an

$190.85 in coupon savings inside
236 Jobs inside and more on app.com

Pain, struggles on road to survival

E =] Reporter recalls breast cancer battle : PRESS

TEA PARTY SIIPPORTERS RALLY

\\\\\

PRINTING IN PINK, the Asbury Park
Press joins Gannett's other NJ Press
Media dailies—Courier News, Cou-
rier Post, Daily Journal, Daily Record
and Home News Tribune —in showing
support for the Susan B. Komen for
the Cure foundation. See the article
on Page 4.
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NJPA matters —

A powerful combination

For more than 19 years I've read
every one of John O’Brien’s col-
umns in InPrint. That’s just one of
many reasons it is so humbling to
pick up his pen and get down to
business.

The grand outpouring of well-
wishers at O’Bs recent retire-
ment tribute spoke volumes about
what he has meant to our associa-
tion. Seeing so many NJPA officers,
directors, members and friends
together in one place, for one pur-
pose, was a powerful experience. It
was a good reminder of what this
association has been, is now, and
will be — and that it matters deeply,
for all the right reasons.

NJPA was created to make a differ-
ence, to be an important resource.
Among O’B’s favorite quotes is the
reason one member gave for why he
keeps volunteering, year after year,
to serve on a vital NJPA committee.
He keeps doing it “because not one
of us is as strong as all of us”

When its all boiled down, that
core principle is what drives NJPA
leaders, volunteers and staff alike
to advance our industry with com-
mon vision and common sense. It’s
profoundly energizing to be part
of something thats indispensable,

George H. White

Executive Director
New Jersey Press Association

both to our own professional suc-
cesses and to the public good.

It is well documented that today’s
newspaper executives are chal-
lenged like never before. It’s been
a wacky period marked by politi-
cal clashes at home, wars abroad,
high-profile financial shenanigans,
and the worst recession since the
Great Depression—all while we
try to run businesses whose indus-
try model was turned upside down
even before a new one could be en-
visioned. That’s a difficult landscape
to negotiate.

But NJPA is blessed with many
bright and dedicated volunteers
who understand the value of work-

ing together to do the right things
for the right reasons. And we have
a skilled staft that is determined to
make our members proud. That’s a
powerful combination —and one
that I am honored to lead.

As your new executive director,
I will work with NJPA’s members
and staff to make sure that what
needs doing gets done—and gets
done well.

We will steward its revenues with
care.

And, together, we will make sure
that this association remains an in-
dispensable resource for its mem-
bers.

* * *

In the spirit of association, please
set aside a few hours to connect
with fellow NJPA publishers, edi-
tors and executives. Plan to attend
the Annual Meeting & Luncheon,
on Thursday, October 28, at noon
at Forsgate Country Club.

Frank Newport, editor in chief of
The Gallup Poll, will be our speak-
er, sharing his timely perspectives
and insights just days before the
election.

All the details are on the events
tab at www.njpa.org, or call me di-
rectly at 609-406-0600, ext. 30.
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Burlington County Times, Willingboro

Kathleen M. Hivish
Community Newspapers of North Jersey
Media Group, West Paterson

Charles W. Nutt
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John V. Pavlik
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GENERAL COUNSEL

Thomas J. Cafferty
Nomi Lowy

Lauren James
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Join NJPA on Facebook

Find newspaper news and resources
quickly on NJPA's Facebook page. Just
go to www.facebook.com and search
for New Jersey Press Association.
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New owners
oust editor

Evidently, even being a two-
time Pulitzer winner isn’t enough
to ensure a top editorial position
in Philadelphia.

Bill Marimow, editor of The
Philadelphia Inquirer, will be
replaced as executive editor but
will stay on staff as a reporter.

The new owners, who closed
the purchase deal of the Inquirer
and the Daily News this month,
told Marimow that his lack of
background in digital media
impaired his ability to take the
newspaper forward.

Marimow, 63, will continue at
the Inquirer as an investigative
reporter.

While a search begins for a
new editor, Stan Wischnowski,
the Inquirers deputy manag-
ing editor/operations and vice
president for shared services,
has been named acting editor.
Wischnowski, 48, has been with
the Inquirer since 2000.

“Being the editor of my home-
town paper has been a pleasure
and a privilege,” Marimow told
the Inquirer. “By any objective
measures, the newspaper, in
print and online, has real mo-
mentum in terms of journalistic
excellence”

Marimow started at the Eve-
ning Bulletin before joining the
Inquirer in 1972, where he won
Pulitzers for his investigations of
abuses by Philadelphia police.

He later served as city edi-
tor and as assistant to publisher
Robert J. Hall, who is the chief
operating officer for the newly
minted Philadelphia Media Net-
work.

Marimow joined The Balti-
more Sun as metropolitan editor
in 1993, and was promoted to
managing editor before he was
named editor. The Sun won three
Pulitzers under his leadership
before Marimow left in 2004.

Most recently, Marimow was
managing editor for news at
NPR, and served as vice presi-
dent/news.

— from Editor & Publisher

People £ Papers

Star-Ledger offers buyouts

New Jersey’s largest daily is
again looking for a few good men
—and women—to re-evaluate
their future at the newspaper.

The Star-Ledger is offering
“generous voluntary buyouts” to
non-represented, full-time em-
ployees” who joined the paper
prior to Jan. 1, 2006.

This is the company’s second
round of buyouts.

Star-Ledger Publisher Richard
Vezza wrote in a letter to em-
ployees on Sept. 7 that, based
on its performance over the first
seven months of the year, the
newspaper is projected to lose
$10 million in 2010. This follows
the Star-Ledger’s 2009 losses of
about $9 million.

“Obviously, losses of this mag-
nitude are unsustainable,” Vezza

JR’s Higginson
named All-Star

William J. Higginson, presi-
dent and chief operating officer
of Journal Register Company,
has been named by Editor &
Publisher as one of its 2010 Pro-
duction All-Stars — 15 men and
women from news organiza-
tions across North America who
have demonstrated exceptional
leadership and results at a time
when resources and budgets are
stretched as never before.

Higginson received the award
in the senior managers division.

Citing his achievements, E¢&P
noted that he started as a press-
man in 1973; was instrumental in
launching JRC’s IPO and NYSE
listing in 1994; headed up design,
equipment selection and con-
struction of JRC’s offset print-
ing plant in Exton, Pa.; was pro-
moted to president and COO in
March 2010, and is credited with
executing financial restructur-
ing and transforming JRC into a
digital-first media company.

— from Editor & Publisher

said. He indicated that the num-
ber of buyouts “will depend on
who applies and from what de-
partments. After reviewing all
the applications, we will make a
decision on which buyouts make
business sense for us.”

“Our past efforts to create ef-
ficiencies and cut costs have
helped in moving us toward con-
tinued viability, but the uniquely
challenging and competitive sit-
uation in our geographical area
combined with the continuing
decline in advertising revenues
have prompted us to implement
these additional initiatives.”

Since the first round of buy-
outs, advertising revenues have
declined at least another 25%,
Vezza told employees.

He also says that the paper
has evaluated its operations and
how it pays employees. It plans
to modify its wage structure “to
ensure that employees are paid
accurately and fairly for the jobs
they perform and to adjust the
functions of certain positions.”

Vezza also called on the unions
that represent many of the com-
pany’s employees to discuss ways
they can help the newspaper.
“They are a critical part of help-
ing us ensure our continuing vi-
ability”

— from Editor & Publisher

SRERE-T-

TAKING THE LEAD: Liz Parker of Recorder Community Newspa-
pers is the new president of the National Newspaper Association.
She receives the gavel from outgoing President Cheryl Kaechele of
Michigan, at NNA's annual meeting on Oct. 2 in Omabha.

Parker is new NNA president

Elizabeth “Liz” Parker, co-
publisher and executive editor
for Recorder Community News-
papers in Stirling, became presi-
dent of the National Newspaper
Association on Oct. 2, during
the association’s annual conven-
tion and trade show.

“These are exciting and transi-
tional times for our nation and
for our industry, Parker told
NNA members. “But with all
challenge comes opportunity.

“It is an opportunity to create
a fresh approach, perhaps to take
a new tack, to aggressively mar-
ket and promote our strengths as
an industry and our unique and
vital roles as community news-
papers”

Parker, who served as NJPA’s

Ready for NJPA's digital contest?

“This is not the year to put off
preparing your entries for the
newspaper contest!” said Peggy
Stephan, NJPA's member servic-
es manager.

“Our contest has gone to an
online system. Once you get the
hang of the entry process, it can
go fairly quickly. But it is new
and members will need to learn
it,” she said.

“We strongly suggest publish-
ers name one person for each
newspaper to set up that paper
on the entry website and become

familiar with the process early”

For most of the contest catego-
ries, papers will need to upload a
full-page PDF tearsheet for each
entry.

The few exceptions are cat-
egories where the entire paper is
submitted. Those will still need
to be mailed or delivered to NJ-
PA’s office by the deadline — Fri-
day, Jan.14 at 4 p.m.

The online system also will not
accept entries after this time.

Contest rules will be mailed at
the end of October.

president in 2001, is part of a
newspaper family. She met her
future husband, Mark Magyar,
“covering meetings and murders
against each other” while work-
ing for competing dailies at the
Jersey Shore. They have four
children, all of whom have writ-
ten for the newspaper group.

“Mine, like many in this room,
is an inherited passion for what
we do as community journalists,
only grown stronger through the
years.”

Her parents, Cort and Nancy
Parker, were long-time members
of NJPA and NNA. The two met
in the early 1950s while working
for the Newark Evening News,
the largest and best daily in New
Jersey at the time.

“Later they started their own
weekly in the basement of their
Morristown home but when the
opportunity came to purchase
the nearby Bernardsville News in
1957, they jumped at the chance,”
Parker said.

“My brother Steve and I have
run the papers for the past 20
years or so and we have grown
to a 17-weekly newspaper group
in northern New Jersey cover-
ing about 60 towns and about
100,000 readers with 14 paid
weekly newspapers and three
free newspapers.

“We are one of the very

— Continues on Page 4
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Amy Lear
NJNN Director

Change is in the air.

I took the plunge and moved to a new
home recently. One big advantage is that
the move cut my commute by more than an
hour, to just 10 minutes each way!

What a pleasure! I haven't had such a
short drive since I was selling ads for the
Easton Express back in 1989. (Even then I
managed to get a speeding ticket or two!)

Another nifty perk of living closer to
work — I have more time to read the news-
paper! Over the past few weeks I've paged
through the local weeklies, reading them
cover-to-cover and learning lots about my
new home town. I have been reminded first-
hand what a valuable tool the community
newspaper is, especially to new residents.

I'm enlightened by the advertising, too!
From coupons to home improvement spe-
cialists to arts and cultural events — and the
best dining around —I'm getting to know
the area faster because of its newspapers.

I started thinking about the routine to
which T had grown accustomed before
making my move —a routine that extend-
ed to my work day, as well. This outlook is
helping me to see many things with a fresh
perspective.

It’s no secret that a big transition has been
happening here at NJPA recently, too. (One
I'm sure you read about in this newsletter.)

Long-time NJPA Executive Director John
O’Brien has retired after nearly 20 years,
and George White is making a move of his
own. He is about to move into the office
adjacent to mine, taking over as NJPA’s ex-
ecutive director at a time when the industry

New Jersey Newspaper Network

Fresh perspectives

needs strong leadership more than ever.
My house. My boss. The seasons. The
Eagles’ quarterback. All this change could
easily make one’s head spin! But then I re-
member my commute and my extra reading
time — change can bring big benefits, too!
In fact, thanks to the NJNN Steering
Committee and NJPA Digital Advisory
Committee, we are embracing change by
double-checking the priorities of our mem-
ber newspapers. At a recent meeting facili-
tated by Ed Efchak of Customers by Design,
the following strategies for growth were
recommended:
» More closely examine the role that digital
plays in NJNN’s overall sales effort.
« Expand categories of business for NJNN
to pursue.
 Conscious of budget, expand NJNN staft
in two areas:
(a) to increase overall sales effort
(b) to add contemporary expertise for
advertisers and for members with
training needs
« Raise awareness among members of op-
portunities to earn revenue:
(a) by selling existing network programs
like SCAN and 2x2
(b) by stimulating regional and statewide
buys, thus expanding business for all
NJPA members
With a fresh perspective and a little extra
sleep, I'm really looking forward to an up-
tick in revenue for 2011!
And that’s a change I'm sure we all would
enjoy.

Obituary

Walter Nelson, former ad manager

Walter P. Nelson, a former ad-
vertising executive for the New
Brunswick Home News, died on
Sept. 7. He was 87.

Mr. Nelson worked at the
Home News from 1944 until he
retired in 1987. He served as the
paper’s advertising manager and
later as marketing director and
vice president.

After retirement, Mr. Nelson
and his wife Marion moved to
Solomons Island, Maryland,

where he owned a management
consulting business.

He was active in many com-
munity organizations, including
Kiwanis, the Chamber of Com-
merce of New Brunswick and
Boy Scouts of America, and was
a Hospice volunteer and a docent
at Calvert Marine Museum.

Mr. Nelson served in the U.S.
Air Force during WWII and Ko-
rea. He remained on Indefinite
Reserve Status until his death.

In addition to his wife, Mr.
Nelson is survived by sons Joel
of Wolfeboro, N.H., and David
of Hamilton Square, N.J.; daugh-
ter, Elizabeth Davis of Lusby,
Md,; 5 grandchildren and 1 great
granddaughter. He was prede-
ceased by his sister, Ruth Flink,
and his son, Craig.

A memorial service will be
held on Oct. 22 at 2:30 p.m. at
Asbury-Solomons. Friends are
invited to visit from 1 to 4 p.m.

George White to lead NJPA

Continues from Page 1

White left NJPA in 2003 to be-
come executive director of the
Maryland-Delaware-D.C. Press
Association.

Prior to 1991, he spent 10 years
in advertising sales management
and marketing at The Washing-
ton Post, two years as market-
ing director for Ernst & Young’s
Philadelphia office, and a year as
regional ad sales director for the
14 community weeklies of Mont-
gomery Publishing, Fort Wash-
ington, Pa.

George and his wife Lee have
been married 26 years. They live
in Pennington, where she teach-
es 4th grade for the Hopewell
Valley Regional School District.
Their son Brian is a third-year
mechanical engineering major at
Cornell University, and daughter
Ellen is a first-year liberal arts

student at the University of Mary
Washington, Fredericksburg, Va.

George has been an officer
and director of the New Jersey
Society of Association Execu-
tives, past-president of his con-
do association, on the advisory
boards for the non-profits Cel-
ebrate, NJ! and Partnership for a
Drug-Free NJ, an officer for the
Hopewell Valley Youth Soccer
Association, and holds several
leadership roles at his church.

A graduate of Gettysburg Col-
lege, White also studied business
administration at The George
Washington  University and
earned a certificate in Non-Prof-
it Executive Management from
The College of New Jersey.

In his spare time he plays and
sings with old college friends in
a rock 'n’ roll band called Pen-
nington Station.

NJ Gannett dailies print pink
to support Komen campaign

Readers of Gannett’s six NJ
Press Media daily newspapers
may have been tickled pink the
first weekend in October. As
part of National Breast Cancer
Awareness Month, the papers
printed a pink background on
their front pages.

The Asbury Park Press, Home
News Tribune, Courier News,
Daily Record and Courier-Post
went pink on Sunday, Oct. 3. The
Daily Journal, which does not
publish on Sunday, was printed
in pink on Saturday, Oct. 2.

Pink papers was just part of

the company’s “Press for the
Cure” campaign, an exclusive
partnership with the Komen
Foundation.

The six newspapers will donate
5 cents for every copy sold. NJ
Press Media estimates that more
than 325,000 copies were sold, a
donation of about $16,250. And
10 percent of net advertising
sales in the pink papers will be
donated.

In addition, the newspapers
will donate $10 for every home
subscription sold in October to
Komen.

Parker is new NNA president

Continues from Page 3
few family-owned newspaper
groups, weekly or daily, left in a
state dominated by Gannett or
Newhouse publications.”

‘Real Newspapers’

The convention’s theme as
NNA kicked off “its second 125
years” in Omaha, Neb., was that
news of the death of newspapers
has been greatly exaggerated.

“Community newspapers are
the heart and soul of America,
Parker said. “We are in our com-
munities and we have no plans
to leave. We are not blogs, but
we have blogs. We are not web-
sites, but we have websites. We
are whole, real newspapers in
print and other media and we
continue to serve.”

She said, “This year, NNA is

aggressively moving forward
with a new marketing plan and
marketing council that will drive
that message home. Community
newspapers are real newspapers.
We are not the small versions
of anything. We are full-sized
businesses that are anchors in
our communities and help those
communities survive.

“The newspapers that are clos-
ing their doors or reducing their
print schedules are not the com-
munity newspapers that NNA
represents. We are doing much
better than our big city brethren
and while we embrace the new
technology on our websites, mo-
bile phones and Facebook pro-
files, we are the new footprint
of print and we are not going
away.’
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Parting words

Several people asked that we publish the remarks that John
O’Brien made at his retirement party. Here are a few excerpts.
The full text is available at www.njpa.org. Click on “Events.”

* % X

This is kinda’ like being at my own wake...but I am able
to drink!

There is no way I can condense 45 years of stories about my
highs and lows in the newspaper industry into a 15-minute
talk and I won't even attempt it. I'll simply say I've had the
best career that one could imagine. I've worked in every de-
partment of a newspaper, I've been a publisher for the likes
of Malcolm Forbes which meant I rode motorcycles and took
hot air balloon rides with statesman and Hollywood celebri-
ties. More importantly, my career allowed me to help shape

WIVES’ TALES: Chris O'Brien, John's wife, and
Mary Ann Cafferty, Tom’s wife, enjoy a few min-

PRESS PALS: Morley Piper, clerk of the Newspa-
per Association Managers group, and Tim WII-
liams, executive director of Pennsylvania News-
paper Association, compare notes on how they

utes of conversation. will roast O'Brien later in the evening.

the careers of countless young journalists, photographers
and ad sales people so they could ultimately share my excite-
ment and enthusiasm about this wonderful industry.

Then I spent nearly 20 years as the executive director of
NJPA and loved every minute of it. To paraphrase Will Rog-
ers, I never met a publisher I didn't like...although one or two
came close! Thanks to the flexibility of the board of NJPA I've
done newspaper training in far oft places like Taiwan, Hong
Kong, Poland and Russia. I have been truly blessed. I've seen
this industry transform right in front of me. And like you,
I'm not sure where all this will end up. ... I hope I live long
enough to see where it all ends up!

* % %

As I said earlier, I've had the best job in the world for the
last 20 years. No other press association manager has got-
ten more support from his members than I have. I thank the
newspaper people in the room for all the kindness and en-

couragement through the years.
* ok %

NJPA BOARD MEMBERS Ben Cannizarro, publisher of Greate
Media Newspapers, and Jennifer Borg, general counsel of The
Record, enjoy the festivities at John O'Brien’s retirement party.

TOASTING O'BRIEN: Ed Efchak of Cus-
tomers By Design, and Barbara Chodos
of NJ.com, congratulate O'B on a job
well done, for many years, at NJPA.

I want to close tonight with the words of a favorite Coun-
try & Western song of mine by Lee Ann Womack. Don’t
worry...I won't sing!

Her beautiful lyrics really express a lot about my philosophy
of living life...and they are my parting message to you...

I hope you never lose your sense of wonder,

You get your fill to eat but always keep that hunger.

May you never take one single breath for granted.

God forbid love ever leaves you empty-handed.

I hope you still feel small when you stand beside the ocean.
Whenever one door closes I hope one more opens.

I hope you never fear those mountains in the distance,
Never settle for the path of least resistance.

Living might mean taking chances but theyre worth taking,
Loving might be a mistake but it’s worth making.

Don't let some helping heart leave you bitter.

If you come close to selling out reconsider.

Promise me that you’ll give faith a fighting chance,

And when you get the choice to sit it out or dance

...I hope you dance!

NOT ALL WORK: Darren Forchik and Alicia Harrison o
AF.L. Web Printing, enjoy the opportunity to relax witl
friends and meet new people at the party.

LIKE FATHER, LIKE DAUGHTER: Kit Cone, at
I did. right, for many years helped register people at

READYTO PARTY HEARTY:
NJPA's Obie Award is just
like his namesake when
it comes to holidays and
special occasions. The tra-
dition of dressing up Obie
began a few years ago
when the staff of The West
Essex Tribune received the
award for their creativity.

NJPA events. Now he is teaching Jenny Chiuck,
his daughter and successor as publisher of The
West Essex Tribune, the finer points of the job.

NJPA thanks
A.F.L. Web Printing

which donated these pages for expanded coverage
of John O’Brien’s retirement party

David Karas, who wrote this article and took
the photos, is a student at The College of New
Jersey. He was an NJPF intern this summer
at The Times, Trenton.
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GREAT CHALLENGES:
Borg, chairman of The Record,
Herald News and North Jersey
Media Group, talks about the
difficulties O'Brien faced in his
early days as head of NJPA.

Mac

NJPA salutes John O'Brien

Continues from Page 1

“NJPA is an organization steeped
in great history;” said Ray Worrall,
president of the NJPA Board of Di-
rectors. “Much of that past is here in
this room?”

Several speakers mentioned their
happiness that O’B is staying with the
organization, stepping into a part-
time job as director of the New jersey
Press Foundation.

“Wed hate to see you fade into the
sunset, and therefore you cannot;
said John Sturm, president and CEO
of the Newspaper Association of
American. To much applause, he gave
O’B a Notre Dame University cap and
four tickets to the Notre Dame/Army
football game.

O’B’s son Tim congratulated his
parents on their 42 years of marriage.
He shared stories about growing up in
a newspaper family, and about O’B’s
passion for his job.

“We live the newspaper industry;
Tim said. “We grew up in the indus-
try. It’s been a great privilege for us to
watch Dad’s career”

He noted that “45 years in an in-
dustry is rare these days” and he cited
O’B’s positive attitude as a great factor
in his personal success, as well as that
of NJPA during his tenure.

Attending the party were many
former and current NJPA staff mem-
bers.

“The care they have for O’B shines
through,” said George White, who
will succeed O’Brien as executive di-
rector.

“On behalf of the staff, O’B, I want
to thank you for being such a great
chief” said White. “Everyone is happy
that you are staying on part-time”

Cafferty cited O’B’s work in advo-
cating for the Open Public Records
Act, which is a strong tool for jour-
nalists and private citizens across the
state. “I am thoroughly persuaded of

John
Sturm, President and CEO of
the Newspaper Association
of America, applauds O’'Brien
for his long and outstanding
service to newspapers in New
Jersey.

INDUSTRY STEWARD:

John's worth both as a professional

and a friend,” he said.

“We don’t have to tell you what O'B
has done for New Jersey newspapers,”
said Morley Piper of the Newspaper
Association Managers organization.
“O’B is highly respected and ad-

mired”

Describing O’Brien as thought-
ful and genuine, Piper added with a
smile that, “Throughout it all, he has

remained true to himself”

Tim Williams, of the Pennsylvania
Newspaper Association, told several
humorous tales about working —and
playing — with O’B. “He’s always been
there when you needed him. O’B has
been a superior association manager.”

Several comments took on the fla-
vor of a roast, with running jokes and
anecdotes from O’B’s long and vivid

career.

The Board of Directors passed a
resolution in his honor. There was also

GOOD FRIENDS: Tom Cafferty,
NJPA's General Counsel, talks
about good times he and O'B
have had during their many
years of working and relaxing
together.

ENUMERATOR
Rich Vezza,
publisher of
The Star-Ledger,
lists some of

the things John
QO'Brien

has done for NJPA
since becoming its
executive director
20 years ago.

a proclamation from Governor Chris
Christie, who cited the “integral role”
O’B played in the newspaper industry,
and how “fortunate readers across the

state have been to benefit from of

his work”

NO KIDDING ASIDE: NJPA
President Ray Worrall, of Wor-
rall Community Newspapers,
enjoys telling stories about
O’'B to the appreciative crowd
of his friends and family.

=== O'B: Tha Early Years
= fra—

=t 2

= ""-“%
OB PARTY ISSUE,

full of articles,
pictures & tributes,

is available on
NJPA's website:
WWW.njpa.org
Click on “Events.”

|

COCKTAILS ON THE PATIO: Friends and family mingle at O'B’s retirement party on Sept. 23
at The Hamilton Manor. Good food and an open bar made it a near perfect night for him.
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Call H?F.i. Web Printing for a full service manufacturing audit.
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Budget 101: Learn to cover budgets for a budget-friendly fee

By Amanda Hernandez

Do readers expect good
coverage of local budgets
and taxes?

Duh!

With local property tax-
es an almost constant con-
cern for New Jersey resi-
dents, no journalist needs
reminding how crucial it
is to have good reporting
skills when it comes to
analyzing local budgets.
Accurate, comprehensive
budget reporting doesn’t
just happen.

To help both dailies and
weeklies that are strug-
gling with limited staffs,

the Journalism Resources
Institute and the New Jer-
sey Press Association have
teamed up for the 19th an-
nual one-day workshop
for reporters who need to
understand the ins and out
of local budgets.

The seminar will be held
from 9 am. to 4 p.m. on
Thursday, Nov. 11 in the
Multipurpose Room of the
Busch Campus Center at
Rutgers University. Conti-
nental breakfast is at 8:30
a.m.

“Reporters are enthu-
siastic about their beats,
but they sometimes do not
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have the tools or training
when it comes to budgets,’
said Ron Miskoff, associate
director of the Journalism
Resources Institute.

“This  training helps
them to understand the
intricacies of municipal
and school budgets. We'll
hear from both seasoned
reporters and people who
know how to use open-
government laws”

The day-long seminar
includes a thorough de-
scription of how budgets
are prepared and how they
can be reported. Journal-
ists describe the many
types of articles that can
emanate from budgets and
how they are analyzed.
They talk about the pro-
cess and how reporters
often miss key elements
in budgets, due to lack of
time or training. Attendees
learn how to determine a
tax rate and how to apply
it to new expenditures.

The day also includes
sessions on how to use the
New Jersey Open Public
Records Act to pry secrets
from the budget and how
to use social media to de-

ATTENTIVE REPORTERS at a Budget 101 workshop find the information and ideas
valuable and stimulating. This year’s session will be held on Nov. 11.

velop news stories.

The sessions include the
following presenters:

e Jan Barry, veteran re-
porter formerly at The Re-
cord of Hackensack.

o Claude Deltieure, re-
porter and editor at The
Record of Hackensack.

o Ron Miskoff, associ-
ate director of JRI and in-
structor in journalism at
Rutgers.

« John Paff, chair of the

New Jersey Libertarian
Party’s Open Government
Advocacy Project and an
open government expert.

 Frank Bridges, SC&I
Ph. D. student at Rutgers
who specializes in new
media.

The cost is $49 per par-
ticipant. Please return the
registration form quickly
because space is limited.
Participants will be given
a copy of the new “Jour-

nalists Guide to Cover-
ing Local Budgets in New
Jersey” Additional copies
of this publication are $10
and will be on sale in De-
cember.

For more information,
please call JRI at 732-932-
7500 x 8024 (or cell 732-
278-1868) or by email to
rmiskoft@rci.rutgers.edu.

Also, online at http://
www.jrireports.com/
download3.html.

Affadavit required for legal advertising

NJPA Legal Counsel
Tom Cafferty reminds
newspaper publishers and
general managers about a
section in the New Jersey
Statute that governs Public
Notice Advertising (Title
35).

The following procedure
is one that is neglected
by many NJPA member
newspapers, Cafferty said.
“Please make sure that
yours is not one of them.”

In section 35:2-1. RATES
FOR OFFICIAL ADVER-
TISING, after the rate
schedule section, the fol-
lowing language appears:

“Before any newspaper
can charge the forego-
ing rates, the publisher or
business manager of such
newspaper must file with
the proper authorized of-
ficer of every municipality,
county or governing body
placing official advertising
in such paper, an affidavit
setting forth the average
net paid circulation of

such paper for 12 months
period ending September
30 next proceeding and
the rate to be charged for
official advertising, which
in no case shall be in ex-
cess of, or below, the rates
provided in the foregoing
schedule”

“What this means, in
laymen’s terms, is that
sometime after September
30 and before January 1,
you must send an affida-
vit to each municipality
or governing body whose
legal notices your news-
paper is qualified to carry;
Cafferty said.

“This affidavit must state
your newspaper’s average
paid circulation for the
previous year, between
October 1 and September
30, and the rate this quali-
fies you to charge that gov-
erning body for their legal
(public notice) advertis-
ing”

Cafferty developed sam-
ple affidavit language for

member newspapers to
use if they wish. It is print-
ed at below and is available
on our website: www.njpa.
org/njpa/legal_hotline

For more information,
contact NJPA Executive
Director George White:
gwhite@njpa.org or (609)
406-0600, ext. 30.

[Complete the affidavit by entering the information requested. Text shown
within brackets does not need to appear on the form. Before January 1,
submit affidavits to every governmental body whose public notices the

newspaper is qualified to carry.]

AFFIDAVIT

STATE OF NEW JERSEY

COUNTY OF

of full age, being duly sworn according

to law, upon my oath depose and say:

1. I am the publisher [or business manager] of

2. For the period of October 1, 2009, to September 30, 2010, the average net paid
[newspaper] was

circulation for

3. Pursuant to N.J.S.A. 35:2-1, the rate for official advertising in

[newspaper] is [rate].

Sworn to and subscribed before me
this day of

[notary public]

[newspaper].

per [day/week].

2010.

[signature]
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NJPA Associate Members

A.F.L. Web Printing

2 Executive Drive

Voorhees, NJ 08043

(856) 566-1270

Fax (856) 566-0110
www.aflwebprinting.com

Mark Henderson
mhenderson@aflwebprinting.com
Darrin Forchic
darrinf@aflwebprinting.com

AAA Mid Atlantic

700 Horizon Drive

Hamilton, NJ 08691

(609) 570-4130

(609) 587-7345

WWW.aaa.com

David Weinstein
dweinstein@aaamidatlantic.com

AAA New Jersey
Automobile Club

1 Hanover Road, PO Box 698
Florham Park, NJ 07932
(973) 245-4864

Fax (973) 377-5849
WWWw.aaa.com

Karen H. McVeigh
kmcveigh@njac.aaa.com

AbitibiBowater

41 Apple Orchard Lane
Trumbull, CT 06611

(203) 966-5183

Fax (203) 966-6872
www.abitibibowater.com
Andrew Mickool
mickoolaw@bowater.com

Advocate Publishing Corp.

The Catholic Advocate, NJ Catolico
171 Clifton Avenue, PO Box 9500
Newark, NJ 07104

(973) 497-4201

Fax (973) 497-4192
www.rcan.org/advocate

Marge Pearson-McCue
pearsoma@rcan.org

Amandla

PO Box 7030 WOB

West Orange, NJ 07052
(866) 262-6352

Ernest Kwabena Opong
amandlanews@yahoo.com

The Associated Press

50 West State Street, Suite 1114
Trenton, NJ 08608

(609) 392-3622

Fax (609) 392-3531
www.ap.org/nj

Andrew Fraser

afraser@ap.org

Sally Hale

shale@ap.org

Bartash Printing, Inc.
5400 Grays Avenue
Philadelphia, PA 19143
(215) 724-1700

Fax (215) 724-3313
www.bartash.com
Michael Karff
mkarff@bartash.com
Eric Roberts
eroberts@bartash.com

The Beacon

597 Valley Road

Clifton, NJ 07013

(973) 279-8845

Fax (973) 279-2265
www.patersondiocese.org
Richard Sokerka
catholicbeacon@patersondiocese.
org

Brown & Connery LLP

360 Haddon Avenue

PO Box 539

Westmont, NJ 08108

(856) 854-8900

Fax (856) 858-4967
www.brownconnery.com
Stephen DeFeo
sdefeo@brownconnery.com

Camden County Woman

PO Box 2800

Cinnaminson, NJ 08077

(877) 403-4334

Fax (877) 777-9239
www.camdencountywoman.com
Ingrid Edelman
camcowoman@aol.com

Cape Publishing, Inc.
513 Washington Street
Cape May, NJ 08204
(609) 898-4500

Fax (609) 898-3585
Www.capemay.com
Bernard Haas
bhaas@capemay.com

CBA Industries Inc.
669 River Road
Elmwood Park, NJ 07407
(201) 414-5200

Barry Schiro
baschiro@cbaol.com

The College of New Jersey
PO Box 7718

Trenton, NJ 08628

(609) 771-2793

Fax (609) 637-5112
www.tcnj.edu

Donna Shaw
shaw@tcnj.edu

Community News Service LLC
Hamilton Post, Ewing Observer,
Trenton Downtowner, Lawrence
Gazette, Robbinsville Advance,
Hopewell Express

2 Princess Road, Suite 1G
Lawrenceville, NJ 08648

(609) 396-1511

Fax (609) 396-1132
www.communitynewsnj.com
James Griswold
jamie@communitynewsnj.com
Tom Valeri
tom@communitynewsnj.com

The County Seat

77 Hudson Street, 2nd Floor
Hackensack, NJ 07601
(201) 488-5795

Fax (201) 343-8720

Gail Zisa
gail@cntyseat.com

The Criterion News Advertiser
87 Forrest Street, PO Box 4278
Metuchen, NJ 08840-4278

(732) 548-8300

Fax (732) 548-8338
Christopher Crane
info.criterion@verizon.net

Direct Printing and Mailing
Services

45 Dutch Lane

Ringoes, NJ 08551

(908) 806-3700

Fax (908) 806-7670

Jack O'Rourke
directprint@aol.com

Dow Jones Newspaper Fund
PO Box 300

Princeton, NJ 08543-0300
(609) 452-2820

Fax (609) 520-5804
www.newspaperfund.org
Richard Holden
djnf@dowjones.com

Evergreen Printing Company
101 Haag Avenue, PO Box 786
Bellmawr, NJ 08031

(856) 933-0222

Fax (856) 933-2972
WWww.egpp.com

John Dreisbach
jdreisbach@egpp.com

The Gazette Newspaper
343 Boulevard

Hasbrouck Heights, NJ 07604
(201) 288-8656

Fax (201) 288-7215

Fritz Rethage
fritz@hasbrouck-heights.com

Gibbons P.C.

One Gateway Center
Newark, NJ 07102-5310
Lyndhurst, NJ 07071
(973) 596-4863

Fax (973) 639-6267
Thomas Cafferty
tcafferty@gibbonslaw.com
Nomi Lowy
nlowy@gibbonslaw.com
Lauren James
ljames@gibbonslaw.com

HarrisonRand

6823 Bergenline Avenue
Guttenberg, NJ 07093
(201) 869-7555

Fax (201) 861-5609
www.harrisonrand.com
Daryl Rand
drand@verizon.net

ICAP Delivery, Inc.

435 East Main Street, Suite 101
Denville, NJ 07834-2533

(973) 625-4227

Fax (973) 625-6931
www.ICAPDelivery.com
Joseph Paci
jpaci@icapdelivery.com

Ingersoll-Rand Company
1 Centennial Avenue
Piscataway, NJ 08855
(704) 655-5324
WWw.irco.com

Misty Zelent
mzelent@irco.com

Insurance Council

of New Jersey

820 Bear Tavern Road, Suite 303
Ewing, NJ 08628-1021

(609) 882-4400

Fax (609) 538-1849
WWw.icnj.org

Magdalena Padilla
mpadilla@icnj.org

Insurance Specialties
Services, Inc.

2370 York Road, Suite D-4
Jamison, PA 18929

(215) 918-0505

Fax (215) 918-0507

Toll free: (800) 533-4579
Ken Smith
administrator@ISSISVS.com

Jersey Central Power & Light /
FirstEnergy Corporation

300 Madison Avenue, PO Box 1911
Morristown, NJ 07962-1911

(973) 401-8097

Fax (330) 315-8941
www.firstenergycorp.com

Ronald Morano
rmorano@firstenergycorp.com

Journal Register Company

790 Township Line Road, Suite 300
Yardley, PA 19067

(215) 504-4200

Fax (215) 867-2172
www.journalregister.com

Scott A. Wright
swright@journalregister.com

Kean University

1000 Morris Avenue
Hutchinson Hall, 2nd Floor
Union, NJ 07083-0411
(908) 737-3410

Fax (908) 737-4636
www.kean.edu

Audrey Kelly
aukelly@kean.edu

Kreischer Miller
100 Witmer Road
Horsham, PA 19044
(215) 441-4600
Fax (215) 672-8224
www.kmco.com
Edward Hege
cehege@kmco.com

Kruger Pulp & Paper Sales, Inc.
107 Country Club Drive

Rochester, NY 14618

(585) 385-0027

Fax (585) 385-0028
www.kruger.com

Rick Rumble
rick.rumble@kruger.com

Little India

350 Fifth Avenue, Suite 1826
New York, NY 10118

(212) 560-0608

Fax (212) 560-0609
www.littleindia.com
Rachelle Mehra Kucera
info@littleindia.com

Latinos Unidos de Nueva Jersey
190 Hickory Road, Box 1082
Jackson, NJ 08527

(732) 534-5959

Fax (732) 942-6633
www.lunj.net

Jorge A. Rod

lunj@optonline.net

Metro Creative Graphics, Inc.
519 Eighth Avenue

New York, NY 10018

(800) 223-1600

Fax (212) 967-4602
www.metrocreativegraphics.com
Gwen Tomaselli
gtomaselli@metro-email.com

Monmouth University
Department of Communication
400 Cedar Avenue

West Long Branch, NJ 07764
732-571-3635
www.monmouth.edu

Don R. Swanson
dswanson@monmouth.edu

Montclair State University
One Normal Avenue

Montclair, NJ 07043

(973) 655-4334

Fax (973) 655-7382
www.montclair.edu

Paula Maliandi
maliandip@mail.montclair.edu

New Jersey Association of
School Administrators
920 West State Street
Trenton, NJ 08618

(609) 599-2900

Fax (609) 599-9359
www.njasa.net

Anne Gallagher
agallagher@njasa.net

New Jersey Broadcasters
Association

348 Applegarth Road
Monroe Twp, NJ 08831-3738
(609) 860-0111

Fax (609) 860-0110
www.njba.com

Paul S. Rotella
protella@njba.com

New Jersey City University
Office of Public Information
2039 John F. Kennedy Boulevard
Jersey City, NJ 07305-1597
(201) 200-3426

Fax (201) 200-2168
www.njcu.edu

Ellen Wayman-Gordon
ewaymangordo@nijcu.edu

New Jersey Council of County
Colleges

330 West State Street

Trenton, NJ 08618

(609) 392-3434

Fax (609) 392-8158
WWW.njccc.org

Jacob C. Farbman
jfarbman@nijccc.org

New Jersey Dental Association
1 Dental Plaza

North Brunswick, NJ 08902

(732) 821-9400

www.njda.org

Eric R. EImore
eelmore@njda.org

New Jersey Education
Association

180 West State Street, PO Box 1211
Trenton, NJ 08607-1211

(609) 599-4561

Fax (609) 392-6321
WWW.njea.org

Steve Wollmer
swollmer@njea.org

New Jersey Hometown
36 Voorhis Place
Ringwood, NJ 07456
(201) 602-9168

Fax (973) 556-1114
www.njhometown.com
Philip White

Hugh Weiss, Webmaster

New Jersey Hospital Association
760 Alexander Road, PO Box 1
Princeton, NJ 08543

(609) 275-4069

Fax (609) 275-4273
www.njha.com

Kerry McKean Kelly
kmckean@njha.com

New Jersey School Boards
Association

413 West State Street

PO Box 909

Trenton, NJ 08605-0909
(609) 278-5202

Fax (609) 695-0413
www.njsba.org

Frank Belluscio
fbelluscio@njsba.org

NJ.com

30 Journal Square
Jersey City, NJ 07306
(201) 459-2822
Fax (201) 418-7686
Barbara Chodos
bchodos@nj.com

NorthlerseySports.com

117 Fort Lee Road, Suite A10
Leonia, NJ 07605

(201) 944-9695

Fax (201) 944-0842
www.northjerseysports.com
Gregg Carbone
gcarbone@northjerseysports.com

PolitickerNJ.com
Poligravity Media, LLC
915 Broadway, 9th Floor
New York, NY 10010
(212) 755-2400

Fax (212) 753-2521
www.politickernj.com
Christopher Barnes
cbarnes@observer.com

The Positive Community

133 Glenridge Avenue

Montclair, NJ 07042

(973) 233-9200

Fax (973) 233-9201
www.thepositivecommunity.com
Adrian Council
positive.corp@verizon.net

PrimeTimes in New Jersey
PO Box 2507

Warren Point Station

Fair Lawn, NJ 07410

(201) 803-7160

Fax (201) 791-3394

Jerry Jastrab
primetimesnj@aol.com

Publishers Circulation
Fulfillment Inc.

303 Smith Street, Unit 1
Farmingdale, NY 11735
(914) 953-9732

Fax (201) 564-3995
www.pcfcorp.com

Tom Dressler
tom.dressler@pefcorp.com

Publishing Group of America
American Profile, Relish, Spry
341 Cool Springs Boulevard
Suite 400

Franklin, TN 37067

(615) 468-6000

Fax (615) 468-6100
www.americanprofile.com
www.relishmag.com
www.spryliving.com

Steve Smith
ssmith@pubgroup.com

Red Hot Community Publishing
Company

20 Broad Street, Suite R

Red Bank, NJ 07701

(732) 933-4959

Fax (732) 936-0415
www.redhotcompany.com
Claudia Ansorge
claudia@redhotcompany.com

Rider University

2083 Lawrenceville Road
Lawrenceville, NJ 08648-3099
(609) 896-5192

Fax (609) 895-5440
www.rider.edu

Dan Higgins
dhiggins@rider.edu

Rowan University

Department of Journalism

Bozorth Hall, 201 Mullica Hill Road
Glassboro, NJ 08028

(856) 256-4132
www.rowan.edu

Kathryn Quigley
quigleyk@rowan.edu

Rutgers, The State University of
New Jersey

School of Communication and
Information (SC&I)

4 Huntington Street

New Brunswick, NJ 08901
(732) 932-7500, ext. 8013
Fax (732) 932-6916
www.comminfo.rutgers.edu
Jorge Reina Shement
comminfo.dean@rutgers.edu

Seven Mile Times and
Creative LLC

Seven Mile Times, Sea Isle Times
3289 Ocean Drive, PO Box 134
Avalon, NJ 08202

(609) 967-7707

Fax (609) 967-7710
www.sevenmiletimes.com
wwuw.seaisletimes.com
Monica Coskey
mcoskey@7miletimes.com

Strategic Content Imaging
374 Starke Road

Carlstadt, NJ 07072

(201) 935-3500

Fax (201) 935-4431
www.sciimage.com

Keith Puzio
kpuzio@sciimage.com

Wal-Mart

8 Chicago Street
Asbury Park, NJ 07712
(732) 695-0354

Fax (732) 695-0213
Steven Restivo
srestiv@wal-mart.com

W.B. Grimes & Company
276 Springbrook Trail
Sparta, NJ 07871

(973) 729-2973

Fax (973) 729-2973

Kent Roeder
rkroeder@earthlink.net

West Windsor-Plainsboro News
12 Roszel Road, Suite C-205
Princeton, NJ 08540

(609) 243-9119

Fax (609) 243-9020

Richard Rein

rein@wwpinfo.com

White Birch Paper Company
23-05 Watkins Avenue

Fair Lawn, NJ 07410

(201) 921-0339

Fax (201) 791-4223

Dick Tabbachino
dicktabbachino@
whitebirchpaper.com, and

80 Field Point Road, PO Box 3443
Greenwich, CT 06830

(203) 661-3344,

Fax (203) 661-3349

Leighton Jordan
leightonjordan@whitebirchpaper.
com

Withum, Smith & Brown, CPA
One Spring Street

New Brunswick, NJ 08901

(732) 828-1614

Fax (732) 828-5156
www.withum.com

Bill Hagaman
bhagaman@withum.com

Wrubel Communications
12-32 River Road, PO Box 1311
Fair Lawn, NJ 07410

(201) 796-3331

Fax (201) 796-5083

Charlie Wrubel
chasnews@aol.com
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Classified Ads!

CLASSIFIED
ADVERTISING

Advertising

Advertising Sales Pros
Northwest NJ weekly looking to
significantly expand our advertising

sales team.

Top commissions paid for
aggressive go-getters.

Combo state-of-the-art print,
online and mobile platform
opportunities for results-driven,
maximum ROL.

Can work from home calling
on area businesses. Some media
experience preferred, but will train.

Email your resume to dlavin@
Ihweekly.com E-123010

!

BOOst sales

for your classified
advertisers!

Add statewide advertising
in 125 NJ newspapers for
one low price:

Only $495

for 25-word classified

$13 per addl. word

NJPA member newspapers,
keep $198 per ad you sell.

Contact Diane for details:

(609) 406-0600, ext. 24
dtrent@njpa.org

New Jersey Press Association’s
Statewide Classified
Advertising Network

Holes

in your
staff?

Place a Help Wanted ad
in InPrint and on our
website — www.njpa.org.

Just $40 for 3 months!

To advertise, contact
Catherine Langley at
(609) 406-0600 ext. 17 or
clangley@njpa.org.

Sales Professionals

The Trentonian has an excellent
opportunity for experienced sales
professionals.

You Should Be: Self-motivated,

a team player, assertive, organized,
accomplished in sales & advertising
layouts, willing to work hard and
develop new & existing business.

In Return, We Offer: a competitive
salary, commissions, benefits, auto
allowance.

For confidential consideration,
please send your resume, including
salary history and requirements to:

nchepl@trentonian.com

600 Perry St., Trenton, NJ 08618

Fax: 609-989-8758

No phone calls please. E-113010
Online Advertising Sales
Specialist

Do you know what secondbestitis
is? (sek’-und-best'-i-tis, n.)

It's settling for the almost right
candidate because they're better
than anyone else you've seen.

We are the NJN Publishing
Network — publishers of 8 premier
community newspapers.

We are nj.com — New Jersey's
leading website reaching more
unique web devices and producing
more pages-views every month
than any other New Jersey
newsmedia website.

We are not looking for the
second best, the runner-up. We
seek Closers. Closers work here.

We are searching for an Online
Advertising Selling Specialist to

Is Libel Really a Threat?

Unfortunately, Yes. The risk
has always been present and
probably always will be. Now
more than ever the scrutiny that
judges and juries are applying
to media is getting stricter and
more unforgiving and the ceiling
on libel awards is rising steadily.

Can | Really Afford Media
Liability Insurance?

Any consideration of price

is meaningless without
considering the value received.
Media Liability Insurance is the
shield that protects you from the
financial devastation of a libel
suit. The value of that shield to
you s the cost of such a suit.
The legal fees necessary to
defend a libel suit can reach
into the hundreds of thousands
of dollars or more and actual
damage awards can easily
reach into the millions

of dollars.

S

PROGRAM ADMINISTRATOR:
INSURANCE SPECIALTIES
SERVICES, INC.

2370 York Road, Suite D4

Coverage Features
@ Attractive Member Pricing
4 Worldwide Coverage

Sell statewide coverage to your clients
Your newspaper’s advertising staff can upsell clients

represent nj.com, the online home
for the NJN Publishing Network.

This position reports directly to
the Vice President of Advertising
and is accountable for exceeding
revenue objectives by introducing
and selling nj.com products
through aggressive cold-calling
throughout communities in
Hunterdon, Somerset, Union and
Warren counties.

The right candidate will lead
the search for new business,
demonstrating the power of
community newspapers through
nj.com website advertising
programs.

Earn a competitive incentive
plan that includes a base salary
and uncapped commissions.
Compensation package includes
a 401(k) program, comprehensive
health care including major
medical, vision, dental and
prescription plan.

Above-average communications
skills and Internet proficient a
must. 3-5 years of outside cold-
calling experience qualifies you.
Car and valid driver's license
required.

Opportunity is full time.

If you are not the second best,
and you are a closer, email a cover-
letter and resume to: aroselli@
pennjerseyadvance.com E103010

Seeking work?

Place a classified ad in InPrint
and on NJPA's website. 3 months
for only $40. Call Catherine at 609-

4 Punitive Damages included in the

business card-size ads in 120 NJ newspapers

that reach more than 1.5 million readers

for just $1,250 — about $10 per publication.
Your company earns $625.00 per ad

For more details, contact Diane Trent at NJPA:
(609) 406-0600 ext 24  dtrent@njpa.org

New Jersey 2x2 Display Ad Network

406-0600 ext.17 or email your ad
to clangley@njpa.org. E-103010

Sales Opportunity!
Wouldn't you love to work from
home?

New Jersey Newspaper Network
has a terrific sales position for you!
Sell NJNN's popular statewide
advertising programs. Hundreds

of untapped prospects can
be contacted to promote our
"business-card” display ads and
classified line ads.

Great pricing sells into New

Jersey Press Association’s network
of 125+ daily and weekly
newspapers. Add other states to
increase your earning potential.

Commission only. Flexible hours.
From your home or our office just
off 1-95 in West Trenton.

Position requires excellent
communications skills, positive
attitude and professional
demeanor. Computer skills and
telemarketing experience preferred.

E-mail cover letter and resume
to dtrent@nijpa.org or fax to (609)
406-0300. E-123010

Send us your resume

NJPA is getting calls from New Jersey newspapers and media com-
panies seeking editors, reporters, advertising sales reps and manag-
ers. We can send them copies of your cover letter and resume. If
you are employed, we will not send your package to your company.
To learn more about this FREE service, contact

Catherine Langley ¢ 609-406-0600, ext. 17 ¢ clangley@njpa.org

* Help Wanted

*» Work Wanted

* For Sale

In-column ads are only
$40 for 3 issues of InPrint
and 3 months on our
website — www.njpa.org.
In-column employment
ads are limited to one
position per ad.

Display classified ads are
just $5 per column inch,
per month; minimum 2
column inches.

DEADLINE

20" of the month
prior to publication

METRO 2010

100 Years of Moneymaklnv Creatlve Content & Innovatmn

~1910- 2010

YEARS OF MONEYMAKING CREATIVE CONTENT & INNOVATION

Mention this ad and you will get
$100 off any new subscription to
one of the following Metro services:

METRO NEWSPAPER SERVICE
CLASSIFIED DYNAMICS

SALES SPECTACULARS

METRO iNTERACTIVE AD DESIGNER
ONLINE SPECIAL SECTIONS MICROSITES

MAKE MONEY WITH METRO’S FAMILY OF CREATIVE SERVICES & RESOURCES

METROCREATIVECONNECTION.COM

800.223.1600

SERVICE@METRO-EMAIL.COM
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How are they now—the chil-
dren of Sept. 112

And what are their perspectives,
10 years on?

Such questions are at the heart
of a program being launched by
NJPA and Rutgers University in
which student journalists will ask
children of those who perished in
the 9-11 attacks how they’re doing,
where they are, and what they’re
doing now. What trials and tri-
umphs have the decade brought?

The program will involve both
college and high school journal-
ists, working under the supervi-
sion of Rutgers professors and
some of New Jersey’s top newspa-
per editors.

The results will be available in
NJPA member newspapers and on
the web next September, when me-
dia across the nation and around
the world are observing the 10-
year anniversary of the Sept. 1I,
2001 terror attacks.

“The 9-11 Student-Journalism
Project” will start officially next
spring, although the necessary
groundwork has been underway
for months. The aim of the project
is to be informative for the public,
as well as being educational for the
student journalists and meaning-
ful for their sources.

Because of New Jersey’s location,
the emphasis will be on interview-
ing those who lost parents and
other family at the World Trade
Center.

“It's a multi-phased enterprise,”
said Ron Miskoff, a lecturer in
journalism at Rutgers and the
person who will be running the
project at the university. “High
school and college journalists will
be interviewing, essentially, their
peers— other young people who
were affected deeply and person-
ally by one of the most powerful
and formative events of our time””

In addition to articles for NJPA
member newspapers, the project
will result in a new multi-media
website, which will display the
articles and photographs that the
students produce, along with an-
cillary materials, public comments
and reactions.

The program is being funded by a
New Jersey Press Foundation grant
and by generous support from the
North Jersey Media Group Foun-
dation. George White, NJPAs ex-
ecutive director, worked with Mis-
koff to create a program to inspire
young journalists about a serious
issue and, at the same time, show
them the future viability of jour-
nalism in New Jersey — whether in
print or online.

Project 9-11

Student journallsm

©2001 The Record (Bergen Co, N.J.) Photo by Thomas E. Franklin

Funded by New Jersey Press Foundation and generous sponsors and donors like you.
For details on how you can support this exciting initiative,
contact NJ Press Foundation Director:
609-406-0600, ext. 13 « njpressfoundation@njpa.org

NJPA/NJPF RUTGERS @ GSSPA%::E...

This space donated by North Jersey Media Group Foundation

“The planning is going well”
said White. “We are coordinat-
ing the Rutgers efforts with those
by the Garden State Scholastic
Press Association (GSSPA), and
by NJPA-member publishers, edi-
tors, and photographers who will
provide hands-on coaching as the
students generate their work”

Next spring, about 20 collegiate
journalists will take an upper-class
3-credit course taught by Mis-
koff. They will be teamed with ex-
ceptional high school journalists
selected by the GSSPA, the state-
wide organization of high-school
newspaper advisers, and these
teams will be encouraged to write
articles about the project for their
high school and college newspa-
pers. The high school students
will have access to all the material
taught in the college course, to we-
binar-style sessions, and to online
chats with the college students.

Experienced newspaper and
web editors will be matched with
student teams, preparing them
to conduct sensitive interviews
of victims’ children who are now
their peers. These interviews will
chronicle their personal stories of
loss and its aftermath; of how they
have been coping and moving for-
ward; of how their experience has
influenced or shaped their current
views; and of ways they are now
remembering their parent.

The project is being adminis-
tered at Rutgers by its Journal-
ism Resources Institute and the
Department of Journalism and
Media Studies, all headed by Prof.
John Pavlik —who also serves on
the NJPA board of directors.

Rutgers and the GSSPA will
work with NJPA member news-
papers to assist the student jour-
nalists with concepts, storytell-
ing, editing, photography and
art, production and publishing.
All participants will use a Rutgers
computer system called Sakai to
stay in touch with each other and
the professional news staffers, but
they will also meet in person three
times during the semester.

“Technically, this is just a course
in narrative journalism,” said
Pavlik, “but it will involve an un-
precedented level of cooperation
with NJPA members and staff, the
GSSPA teachers, Rutgers profes-
sors support people. In the end,
we hope to have a product that will
teach the students good journal-
ism, tell the stories of the victims’
children in a compelling, respect-
ful way, and serve the readers of
New Jersey newspapers.”
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Parting words

Several people asked that we publish the remarks that John
O’Brien made at his retirement party. Here are a few excerpts.
The full text is available at www.njpa.org. Click on “Events.”

* %

This is kinda’ like being at my own wake...but I am able
to drink!

There is no way I can condense 45 years of stories about my
highs and lows in the newspaper industry into a 15-minute
talk and I won't even attempt it. I'll simply say I've had the
best career that one could imagine. I've worked in every de-
partment of a newspaper, I've been a publisher for the likes
of Malcolm Forbes which meant I rode motorcycles and took
hot air balloon rides with statesman and Hollywood celebri-
ties. More importantly, my career allowed me to help shape
the careers of countless young journalists, photographers
and ad sales people so they could ultimately share my excite-
ment and enthusiasm about this wonderful industry.

Then I spent nearly 20 years as the executive director of
NJPA and loved every minute of it. To paraphrase Will Rog-
ers, I never met a publisher I didn't like...although one or two
came close! Thanks to the flexibility of the board of NJPA I've
done newspaper training in far off places like Taiwan, Hong
Kong, Poland and Russia. I have been truly blessed. I've seen
this industry transform right in front of me. And like you,
I'm not sure where all this will end up. ... I hope I live long
enough to see where it all ends up!

* % x

As I said earlier, I've had the best job in the world for the
last 20 years. No other press association manager has got-
ten more support from his members than I have. I thank the
newspaper people in the room for all the kindness and en-
couragement through the years.

* % %

I want to close tonight with the words of a favorite Coun-
try & Western song of mine by Lee Ann Womack. Don’t
worry...I won't sing!

Her beautiful lyrics really express a lot about my philosophy
of living life...and they are my parting message to you...

I hope you never lose your sense of wonder,

You get your fill to eat but always keep that hunger.

May you never take one single breath for granted.

God forbid love ever leaves you empty-handed.

I hope you still feel small when you stand beside the ocean.
Whenever one door closes I hope one more opens.

I hope you never fear those mountains in the distance,
Never settle for the path of least resistance.

Living might mean taking chances but theyre worth taking,
Loving might be a mistake but it’s worth making.

Don'’t let some helping heart leave you bitter.

If you come close to selling out reconsider.

Promise me that you’ll give faith a fighting chance,

And when you get the choice to sit it out or dance

...I hope you dance!

I did.

NJPA thanks
A.F.L. Web Printing

which donated these pages for expanded coverage
of John O’Brien’s retirement party

WIVES’ TALES: Chris O'Brien, John's wife, and
Mary Ann Cafferty, Tom’s wife, enjoy a few min-
utes of conversation.

TOASTING O'BRIEN: Ed Efchak of Cus-
tomers By Design, and Barbara Chodos
of NJ.com, congratulate O'B on a job
well done, for many years, at NJPA.

LIKE FATHER, LIKE DAUGHTER: Kit Cone, at
right, for many years helped register people at
NJPA events. Now he is teaching Jenny Chiuck,
his daughter and successor as publisher of The
West Essex Tribune, the finer points of the job.

David Karas, who wrote this article and took
the photos, is a student at The College of New
Jersey. He was an NJPF intern this summer
at The Times, Trenton.

PRESS PALS: Morley Piper, clerk of the Newspa-
per Association Managers group, and Tim WiIl-
liams, executive director of Pennsylvania News-
paper Association, compare notes on how they
will roast O'Brien later in the evening.

NJPA BOARD MEMBERS Ben Cannizarro, publisher of Greater
Media Newspapers, and Jennifer Borg, general counsel of The
Record, enjoy the festivities at John O'Brien’s retirement party.

NOT ALL WORK: Darren Forchik and Alicia Harrison of
A.F.L. Web Printing, enjoy the opportunity to relax with
friends and meet new people at the party.

READYTO PARTY HEARTY:
NJPA's Obie Award is just
like his namesake when
it comes to holidays and
special occasions. The tra-
dition of dressing up Obie
began a few years ago
when the staff of The West
Essex Tribune received the
award for their creativity.
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GREAT CHALLENGES:
Borg, chairman of The Record,
Herald News and North Jersey
Media Group, talks about the
difficulties O'Brien faced in his
early days as head of NJPA.

Mac

NJPA salutes

Continues from Page 1

“NJPA is an organization steeped
in great history;” said Ray Worrall,
president of the NJPA Board of Di-
rectors. “Much of that past is here in
this room?”

Several speakers mentioned their
happiness that O’B is staying with the
organization, stepping into a part-
time job as director of the New jersey
Press Foundation.

“Wed hate to see you fade into the
sunset, and therefore you cannot;
said John Sturm, president and CEO
of the Newspaper Association of
American. To much applause, he gave
O’B a Notre Dame University cap and
four tickets to the Notre Dame/Army
football game.

O’B’s son Tim congratulated his
parents on their 42 years of marriage.
He shared stories about growing up in
a newspaper family, and about O’B’s
passion for his job.

“We live the newspaper industry;
Tim said. “We grew up in the indus-
try. It’s been a great privilege for us to
watch Dad’s career”

He noted that “45 years in an in-
dustry is rare these days” and he cited
O’B’s positive attitude as a great factor
in his personal success, as well as that
of NJPA during his tenure.

Attending the party were many
former and current NJPA staff mem-
bers.

“The care they have for O’B shines
through,” said George White, who
will succeed O’Brien as executive di-
rector.

“On behalf of the staff, O’B, I want
to thank you for being such a great
chief” said White. “Everyone is happy
that you are staying on part-time”

Cafferty cited O’B’s work in advo-
cating for the Open Public Records
Act, which is a strong tool for jour-
nalists and private citizens across the
state. “I am thoroughly persuaded of

John
Sturm, President and CEO of
the Newspaper Association
of America, applauds O’'Brien
for his long and outstanding
service to newspapers in New
Jersey.

INDUSTRY STEWARD:

John O'Brien

John's worth both as a professional
and a friend,” he said.

“We don’t have to tell you what O'B
has done for New Jersey newspapers,”
said Morley Piper of the Newspaper
Association Managers organization.
“O’B is highly respected and ad-
mired”

Describing O’Brien as thought-
ful and genuine, Piper added with a
smile that, “Throughout it all, he has
remained true to himself”

Tim Williams, of the Pennsylvania
Newspaper Association, told several
humorous tales about working —and
playing — with O’B. “He’s always been
there when you needed him. O’B has
been a superior association manager.”’

Several comments took on the fla-
vor of a roast, with running jokes and
anecdotes from O’B’s long and vivid
career.

The Board of Directors passed a
resolution in his honor. There was also
a proclamation from Governor Chris
Christie, who cited the “integral role”
O’B played in the newspaper industry,
and how “fortunate readers across the
state have been to benefit from of

NJPA's General Counsel, talks
about good times he and O'B
have had during their many
years of working and relaxing
together.

ENUMERATOR
Rich Vezza,
publisher of
The Star-Ledger,
lists some of

the things John
QO'Brien

has done for NJPA
since becoming its
executive director
20 years ago.
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O'B PARTY ISSUE,
full of articles,
pictures & tributes,

his work”

NO KIDDING ASIDE: NJPA
President Ray Worrall, of Wor-
rall Community Newspapers,

is available on
NJPA's website:
WWW.njpa.org
Click on “Events.”

enjoys telling stories about
O’'B to the appreciative crowd
of his friends and family.

COCKTAILS ON THE PATIO: Friends and family mingle at O'B’s retirement party on Sept. 23
at The Hamilton Manor. Good food and an open bar made it a near perfect night for him.
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