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GOVERNMENT AFFAIRS
COMMITTEE MEETING
March 25 11 am

Location to be announced

Webinar:

SOCIAL MEDIA ETHICS
April 7 «2-3 pm

with Christine Steinman

NJPA EXECUTIVE
COMMITTEE MEETING
April 7+ 10 am

NJPA conference room

PRESS NIGHT

AWARDS BANQUET

April 7«5 pm

Crowne Plaza Hotel, Jamesburg

NJ COLLEGIATE PRESS
CONFERENCE &
AWARDS LUNCHEON
April 16 « 10 am

Trenton Marriott Downtown
Guest Speaker: C.L. Lindsay IlI

NJPA BOARD OF
DIRECTORS MEETING
April 28 « 3 pm

Trenton Marriott Downtown

SPRING ADVERTISING
AWARDS BANQUET
April 28 < 5 pm

Trenton Marriott Downtown

NJ PRESS FOUNDATION
TRUSTEES MEETING
May 5«11 am

NJPA conference room

Webinar:

RETURN TO SALES
BASICS

May 12 + 2-3 pm

with Larry Maynard

NJ LEGISLATIVE
CORRESPONDENTS
CLUB SHOW

May 17 « 6-10 pm

The Manor, Hamilton

Your next issue of InPrint
will arrive in late May.

The advertising and editorial
deadline is May 9.

For more information about
these webinars and events:
www.njpa.org

Tim Dowd

Joe Gioioso

T

Bill Murray

3 join NJPA board

Three new directors have
joined the board of the New Jer-
sey Press Association.

New board members from
daily newspapers are:

William (Bill) T. Murray, pub-
lisher of The Trentonian, who is
also publisher of El Latino Ex-
preso and the ING newspaper
group, which consists of five
weekly publications in southern
New Jersey.

Timothy (Tim) Dowd, who is
president and publisher of the
Courier Post in Cherry Hill.

The new board member on
the weekly side is Joe Gioioso,

Public Notice

Recent statements about the
proposed public notice bill by
New Jersey’s legislative leaders
have been good news for NJPA
members.

“I'm not pushing S2072 at all
and I don’t think it’s going to go
anywhere,” said Senate President
Stephen Sweeney (D-Glouces-
ter) to The Star-Ledger’s edito-
rial board, as reported by Matt
Friedman on Feb. 18.

Sweeney also opined that pas-
sage of S2072 would likely lead
to a loss of jobs.

Tom Hester, Jr., a spokesman
for the Assembly Democrats,
was quoted by Friedman as say-
ing, “After reviewing the bill and
issues and questions surround-

president and publisher of NJN
Publishing, whose newspapers
include The Independent Press,
The Messenger-Gazette and the
Hunterdon County Democrat.

Bill Murray started his career
in 1984 at The Paterson Evening
News, then in 1985 moved to
its competitor, The Passaic Her-
ald News. He has been with The
Trentonian for 18 of his 28 years
in newspapers.

Previously, Murray served as
publisher of The Register Citizen
in Torrington, Conn., The Times
Herald in Norristown, Pa., and

— Continues on Page 4

concerns ease

ing it, Assembly Speaker Sheila
Oliver (D-Newark) has no plans
to post A2082 for a vote”

The Assembly version of the
public notice bill, which would
let governments fulfill their legal
public notification requirements
by self-posting to their own
websites — instead of publishing
notices in newspapers — was
moved out of its Assembly com-
mittee on Feb. 3.

NJPA members and good gov-
ernment activists immediately
braced for the possibility the bill
could be posted on the floor of
either house for a full vote as
early as Feb. 17. The companion
Senate version had cleared its
committee back in July, 2010.

Budget approved
by NJPA board

NJPAs operating budget for
2011 was approved unanimously
by the Board of Directors at its
meeting on Feb. 25.

Getting there wasn't easy.

Expecting substantial losses in
2010, the NJPA Executive Com-
mittee began revising its entire
operational game-plan for 2011
back in October. It was a chal-
lenging process involving each
officer (see George White’s col-
umn on Page 2).

According to NJPA Treasurer
Rich Vezza, publisher of The
Star-Ledger, “We immediately
understood that the association

lacks the reserves to withstand
a similar financial outcome in
2011. It’s really that simple. Like
many newspapers, NJPA has ex-
perienced several years of losses
since most of its revenue stream
is advertising related. We no
longer have the reserves to cover
such losses”

In response, the officers be-
came a working NJPA Budget
Committee and met seven times
over 17 weeks. Individual officers
also visited NJPA to gather data
and brainstorm with staffers.

“The approved 2011 budget

— Continues on Page 4

Awards banquets in April

“Our favorite time of year is
coming up,” says NJPA President
Jennifer Borg of The Record/
North Jersey Media Group “We
look forward to honoring the
winners of our 2010 newspaper
contests at Press Night and the
Spring Awards Banquet”

Press Night will be Thursday,
April 7 at the Crowne Plaza,
Jamesburg, NJ Turnpike exit 8A.
Winners in the editorial daily,
weekly, online, and photogra-

phy contests will receive their
awards. The cocktail reception
begins at 5 p.m. Dinner will start
at 6 p.m., followed by award pre-
sentations.

Also being given at Press Night
is the Bernard Kilgore Memo-
rial Scholarship, awarded to an
outstanding high school student
journalist who intends to study
journalism in college. That win-
ner also will be named the New

— Continues on Page 4
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HELPING OUT: Ron Morano of FirstEnergy/JCP&L, center, presents
a $2,500 check to the New Jersey Press Foundation for its 9/11
Student-Journalism Project, which is underway at Rutgers. The
class proved so popular that many students had to be turned away.
NJPA President Jennifer Borg and NJPF President Raymond Worrall
thanked FirstEnergy Foundation for its support. Read more about

the project on Pages 6 and 16.
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NJPA matters —

All eyes on the future

For an established association like
NJPA, approval of the annual oper-
ating budget wouldn’t normally be
breaking news.

But for NJPA 2011 is about as far
from normal as possible. It has been
described quite properly as a water-
shed year; one which will indelibly
shape this association for many years
to come.

Because advertising has been down
across our industry, NJPAs ad net-
work revenues are way down, as well.
For many years our association used
its ad network revenues to offset its
costs and to stabilize member dues.
Thus those dues are still at 1993 levels,
a situation that is being considered in
discussions about the 2012 budget.

But our immediate problem has
been the budget for 2011. Despite deep
cuts to staff, payroll, and benefits,
balancing the budget was a challenge
requiring a great deal of commitment
by both NJPAs officers and its senior
staff. Their names are listed in the left-
hand column on this page.

Side-stepping trouble

As noted in the related story on
Page 1, the association’s officers met in
October and immediately recognized
the major problem: NJPA’s dwindling
reserves coupled with a steep operat-
ing loss forecast for 2010 spelled major
trouble.

The combination of declining ad

George H. White
Executive Director
NJPA

network revenues, spiraling expenses,
and dwindling reserves created this
dismal scenario. And it was painfully
apparent that a similar financial result
in 2011 would cripple our 153-year-old
organization.

NJPAs revenues for 2010 finished
$270,000 under plan. Its expenses
finished $83,000 over plan, mainly
due to higher legal expenses. That’s a
$353,000 problem.

So the executive committee imme-
diately morphed into a full scale work-
ing budget committee and pledged to
meet as often as needed to ensure an
achievable operational plan for 2011.
That they did.

Led by NJPA President Jennifer
Borg and Treasurer Rich Vezza, the
committee met seven times over a 17-
week period to prepare an achievable
budget. We analyzed all the numbers
since 2008, year by year and line by
line.

Considerable time was spent helping
officers understand NJPAs econom-
ics, various ad network commissions,

holdbacks, and rebates; the reasons
for the steep revenue declines; plus
all manner of plausible scenarios for
reducing expenses and increasing rev-
enues. NJPA Ad Director Amy Lear
and Business Manager Denise Sawicki
were invaluable resources to the entire
committee throughout this process.

On Feb. 15, the committee finalized
its proposed 2011 operating budget
which was adopted unanimously by
the full board on Feb. 25.

Another 20% cut

The outcome is a balanced $1.2 mil-
lion operating budget for 2011, one
that's 20% below the organizations
2010 budget of $1.5 million. Still, much
is being asked of all members to make
2011's balanced budget possible on
both fronts - revenues and expenses.

Details have been sent to all publish-
ers and I am happy to review the spe-
cifics should there be any questions.

Having a dedicated executive com-
mittee whose members are willing to
roll up their sleeves is a great tribute
to our organization.

I know that each member of the
executive committee is committed
to ensuring that NJPA improves and
solidifies its position as the indispens-
able resource its members deserve.

NJPA has a great history. But this
outstanding level of commitment and
cooperative leadership is a great har-
binger for what lies ahead.
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Courier-Post
ad director
is back home

Bill Janus, who delivered the
Courier-Post as a boy, has come
home to the newspaper as its di-
rector of advertising.

Janus, 51, brings a background
in both print
and digital
media. He
previously
was ad direc-
tor for the
Baltimore
Sun and the
News  Jour-
nal in Wilm-
ington, Del.
Most recently, he was eastern
division sales director for digital
publishing for Comcast.

“I'm excited to be a part of
the paper I grew up with,” he
said. “Nobody reaches readers
in South Jersey like the Courier-
Post.”

Janus will oversee the pa-
pers Thrive program, in which
the Courier-Post will give away
$500,000 in advertising to help
businesses generate profits. He
also will focus on sales training.

Janus is a graduate of Cherry
Hill High School West, where he
was named to the Athletic Hall
of Fame with honors in baseball
and basketball. He is a graduate
of Widener University and is an
avid golfer.

“We're excited to have Bill on
board and are expecting great
things from him,” said Tim
Dowd, Courier-Post president
and publisher.

Janus and his wife Karen have
three children. They now live in
Middletown, Del.

Janus

People & Papers

Packet names editor

Calhoun J. Killeen Jr. has been
named editor of The Princeton
Packet.

Killeen has more than 30 years
of experience in com-
munity journalism. He
was editor of the Daily
News of Newburyport,
Mass., for two decades.

Under his leadership
the paper was named
New England News-
paper of the Year in
its circulation category
three times. It also won
public service reporting awards
from the Associated Press and
United Press International.

Twice Killeen was a copy editor
for the Boston Globe. Recently he
was with Seacoast Media Group,
a member of the Dow Jones Lo-
cal Media Group in Portsmouth,
N,H., where he edited the Sea-
coast Sunday section for three
papers, and edited the Hampton
Union, a twice-weekly paper.

“We are thrilled to have some-
one of Cal Killeen’s caliber and
experience join The Packet, said
Aubrey Huston, group editor.

Killeen

“Cal will bring a new perspec-
tive on our communities and how
we can best serve our readers.”

“Cal has deep roots in com-
munity journalism and
his past work exhibits
the very high editorial
standards which The
Packet strives for,” said
James B. Kilgore, pub-
lisher.

“‘I'm excited to be
joining the Packet and
working with the staff
and members of such
a dynamic and diverse commu-
nity; said Killeen. I look forward
to learning about local issues
and continuing a tradition of the
Packet being a vital information
resource.

In addition to his work experi-
ence, Killeen was on the board of
the New England Press Associa-
tion and has been a consultant
for the American Press Institute.

He is married and has two
daughters, one a sophomore at
the College of the Holy Cross,
and one who will enter George
Washington University next fall.

A.F.L. Web Printing hires CFO

A.EL. Web Printing has a new
CFO. Jeffrey D. Patterson has
joined the company after hold-
ing executive level finance posi-
tions in other firms for 17 years.

He was CFO at International
Graphics, a private equity owned
manufacturer of pressure sensi-
tive adhesive products for U.S.
and European graphics markets.
Most recently he was a finance

The New Jersey

RESEARCH Experts

Customized research — including Demographics,
Reach & Frequency, Mapping Projects & more —

available upon request.

New Jersey Newspaper Network

NewspaperNetwork

Amy Lear, Director
(609) 406-0600, ext.15
aclear@njpa.org
www.njpa.org

executive with API Foils, Inc. a
publicly traded manufacturer of
specialty foils for packaging and
graphic applications.

“Jeff has extensive experience
as chief financial officer in both
privately held and publicly trad-
ed manufacturing and distribu-
tion organizations. He brings a
knowledge base that will help
grow our business and better
serve our customers,” said An-
toinette Franceschini, president
and CEO of AFL Web Printing.

“I am very excited to work
for such a dynamic and diverse
printer and look forward to
making a contribution to its ex-
pansion and success,” said Pat-
terson.

New managers at Times

Changes in the top manage-
ment of The Times of Trenton
took effect March 1.

Publisher Brian Malone, 64,
retired and he was suc-

bertville with his wife Nancy.
“It’s been an incredibly reward-

ing career”
Montone hasbeen at The Times
twice in her career

ceeded by Sheila Gal-
lagher Montone, 54.
She had been the ad-
vertising director and
she will carry the dual
title of publisher/ad-
vertising director.

The paper’s new edi-
tor is Matthew Dowl-
ing, 36, who was assis-
tant managing editor
for The Star-Ledger and
its online content at
NJ.com.

“This is an exciting
time for The Times,
said Malone. “T've
worked with Sheila for
many years and know
of her skills, drive and
enthusiasm for news-

e

3

Montone

3

which began in 1979.
Her first newspaper job
was as an ad sales rep-
resentative for a weekly
newspaper group in
Philadelphia. In 1990,
she joined The Times.
Newspapers are in her
blood. Her father, John
Gallagher, worked for
the Philadelphia Bul-
letin for 48 years. She
and her husband, Den-
nis Montone, live in
Palmyra.

“It’s a privilege to be
part of the team at The
Times, Montone said.
“It's been our mission
and our good fortune
to serve the greater

papers and her under-
standing of the critical
role they play in the
community.

“Matt Dowling, who
has lived in both Ham-
ilton and Lawrence
when he was a reporter,
is a perfect fit for lead-
ing the editorial side
of the paper, especially
with his knowledge and exper-
tise in new media”

“I think after 42 years it’s time
to step away from the daily pres-
sure of publishing a newspaper,”
said Malone, who lives in Lam-

Dowling

Mercer County com-
munity for more than
128 years. As we move
forward together with
our staff, readers and
advertisers, it will be
with an eye toward
ways we can build upon
this foundation in print
and online”

Dowling worked for
The Star-Ledger for a decade. He
previously was Middlesex Coun-
ty bureau chief and had been a re-
porter in the Somerset and Hunt-
erdon bureaus. Dowling lives in
Howell with his wife Kelly.

2011 schedule for InPrint

InPrint introduces it new publishing schedule, starting with
this issue, the “Spring” edition.

“For 2011, InPrint will be published quarterly, with a fifth is-
sue that will be an annual report,” said George White, NJPA’s
executive director, after the recent board of directors meeting.

“The quarterly issues will be delivered in March, May, Sep-
tember and January. The annual report will be distributed at
NJPA’s annual meeting in November, as well as being mailed.

“NJPA’s board will review the decision later this year, before
making any long-term change,” White said.

New deadlines info is at www.njpa.org/inprint/index.html.
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NJPA Hotline answers
your legal questions

Here are answers to questions NJPA members
recently asked our Legal Hotline:

Does there exist any prohibition against the publication by
a government entity of a newspaper.

Based upon a review of New Jersey Statutes and case law
it does not appear that there exists any prohibition against the
publication by a government entity of a newspaper. N.J.S.A.
40:48-2 grants a municipality broad authority to pass ordi-
nances, regulations, rules and bylaws and, in effect, take ac-
tions as it deems necessary and proper for

“the good government, order and protection of persons and
property, and for the preservation of the public health, safety
and welfare of the municipality and its inhabitants, and as may
be necessary to carry into effect the powers and duties con-
ferred and imposed by this subtitle, or by any law”

It seems as though the publication of a government news-
paper could qualify under the statute, provided that the pub-
lication of said newspaper is necessary and proper for good
government and the protection of the public and necessary for
the government entity to fulfill its duties.

In NJ Election Law Enforcement Commission v. Brown, 206
N.J. Super. 206 (App. Div. 1985), a newsletter was published by
the Asbury Park Board of Education. The Court took no issue
with the fact that the Board of Education published a newslet-
ter and instead focused on the fact that an article contained
in that publication urged the reelection of three school board
members, and thus, qualified as a campaign contribution un-
der the Election Law Enforcement Commission (“ELEC”).

Therefore, while we have not performed an extensive review
of the law, we are reasonably satisfied that a government entity
is permitted to publish a newspaper and that such newspaper
is subject to the same laws and regulations that apply to private
newspapers.

Does OPRA and Executive Order 69 require the release of
names of those charged with a crime?

OPRA exempts from disclosure anything made non-dis-
closable by any other statute, rule or regulation. The Domes-
tic Violence Act renders non-disclosable records of Domestic
Violence.

Does a reporter have to testify in response to a subpoena
when the information he has regarding the matter was ob-
tained in the course of pursuing his professional activities?
Can a reporter testify but assert the newsperson’s privilege in
response to specific questions that he does not want to answer?
Can a reporter be sued for what he says under oath during a
court proceeding?

Because the reporter obtained the information while pur-
suing his professional activities, he can assert the Newsperson’s
Privilege (N.J.S.A. 2A: 84A-21(a)) and refuse to answer any
questions regarding that information.

If the reporter chooses to testify, he may have difficulty as-
serting the privilege in response to specific questions. Once the
reporter testified regarding a topic and/or information he ob-
tained, he waives the privilege as to that topic and/or informa-
tion. He may be asked, and must answer, questions regarding
that topic and/or information or questions following logically
from his testimony.

No. He cannot be sued for defamation because there is a
privilege for statements made during the course of a legal pro-
ceeding. However, if his testimony recounts things he said out-
side of court or if he repeats his testimony outside of court, he

— Continues on Page 14

3 new NJPA board members

Continues from Page 1

The Lansdale Reporter in Lans-
dale, Pa. All three papers are
owned by the Journal Register
Company, which also owns The
Trentonian.

Murray has been honored by
many organizations, including
by NJPA early on for his success
as the top classified ad sales per-
former in the state. He was also
honored for his ad designs. Un-
der his leadership The Trenton-
ian earned the American Society
of Newspaper Editors Diversity
Pace Setter Award, which rec-
ognizes the top newspapers in
the country for their diversity in
hiring.

In 2007 the Mercer Regional
Chamber of Commerce named
The Trentonian its Corporation
of The Year. In 2003, while Mur-
ray was publisher of The Times

April’s awards
banquets honor
contest winners

Continues from Page 1

Jersey High School Journalist
of the Year by the Garden State
Scholastic Press Association.

Capping oft Press Night will
be the announcement of the
2010 General Excellence Awards,
recognizing the daily and weekly
newspapers that earned the most
points in their contest divisions.

The Spring Awards Banquet,
honoring winners in the retail,
classified and online advertis-
ing contests, will be Thursday,
April 28 at the Trenton Marriott
Downtown. The cocktail recep-
tion begins at 5 p.m. and dinner
follows at 6 p.m.

The after-dinner awards pre-
sentation will feature a slide
show of the winning entries. The
grand finale will be presenta-
tion of the General Excellence
Awards and the Obie Award.
The Obie goes to the newspaper
that receives the “Best of Show”
award — for the best work of the
entire year. This winner is select-
ed from among all of the retail
and classified category winners.

The cost for each banquet is
$85 per person until March 25,
after which the price is $95.

To register, download the
forms from NJPAs website.
Visit www.njpa.org and click
on “Events” Or contact Peggy
Stephan, NJPAs member servic-
es manager at (609) 406-0600,
ext. 14, or pastephan@njpa.org.

Herald, it was recognized as
Newspaper of the Year by The
Suburban Newspaper Associa-
tion. The Trentonian also was
recognized by that organization
for producing the Best Section of
The Year in 2009 for its History
of The World Series tab.

Murray graduated from Glass-
boro State College and he lives in
Chesterfield, with his wife Susan
and children Max and Amanda.

Tim Dowd started out in 1980
as a retail account executive at
Gannett’s Times Herald in Port
Huron, Mich. He was promoted
through several managerial jobs
until 1995, when he left as ad
manager at the Times Herald to
become the publisher at Thomp-
son Newspapers The Marion
Star in Marion, Ohio. In 1999 he
became a group publisher at the
Times Standard in Eureka, Calif.,
a MediaNews property.

Dowd returned to Gannett in
2001, as president and publisher
at the Salinas Californian. He
held the same titles through pro-
motions back to the Times Her-
ald, in Port Huron, Mich,; and
on to the Battle Creek Enquiret,
in Battle Creek, Mich. He came
to the Courier-Post from Battle
Creek in 2009.

He has earned several of Gan-
nett’s top awards for excellence.

Dowd studied journalism at
St. Clair Community College,
Mich., and earned his BA degree
in advertising at Michigan State
University.

Joseph (Joe) Gioioso came to
the U.S. at age 13, in 1956. He and
his parents emigrated from a
small town in Italy that was still
recovering from WW II. They
settled in Elizabeth and he went
to Catholic schools before enter-
ing Rutgers. He later served with
the U.S. Army in Germany.

After earning a BA degree in
accounting at Rutgers College
and an MBA at Monmouth,
Gioioso began his career in 1969
at the New York Daily News, as
an accountant. He bridged into
management of operations and
production, so that when he left
the News in 1980 he was its bud-
get director.

At the Morristown Daily Re-
cord, from 1980 to 1984, he
helped the Tomlinson fam-
ily revamp New Jersey Monthly
magazine. Thereafter he worked
as a general manager for North
Jersey Newspapers, and in 1987
went to the Passaic Herald News.
In recent years he has worked
on various projects for Advance
Publications.

Gioioso lives in Morristown.
He has three adult children and
five grandchildren.

“They’re my circle of friends
now, he said. “Family, grand-
kids. We get together often”

He jogs a few miles on week-
ends to stay in shape.

He devours history books,
especially volumes about the
American Civil War, and biog-
raphies.

2011 budget approved

Continues from Page 1

represents achievable objectives,”
said NJPA President Jennifer
Borg, VP/General Counsel at
The Record/NJMG. “And it puts
our program emphasis squarely
on three critical functions: gov-
ernment affairs, advertising rev-
enue, and communications. The
board and the executive com-
mittee believe that these are the
core areas of member service for
which NJPA must excel as an or-
ganization — especially in these
challenging times.”

Executive Director George
White said, “To increase rev-
enues and reduce expenses to
levels necessary for a balanced
budget, we ran through all man-
ner of possible cost-cutting and
revenue-generating initiatives.”

“Much is being asked of NJPA
members to make this a success-
ful year that the organization can

build upon,” said Chairman Ray-
mond Worrall, of Worrall Com-
munity Newspapers. “And much
has been asked of NJPA staff as
well”

He said all NJPA staff salaries
were frozen in 2008, and then
reduced by 6.7% in 2009 when
NJPAs official work week was
cut from 37.5 to 35 hours.

After another budget-related
layoff in January, NJPAT staff, in-
cluding NJPE, is now eight full-
time and two part-time - down
from 18 full-time and one part-
time prior to the recession.

DO YOU GET

NJPA NOTES

Our weekly email newsletter

“NJPA Notes” contains news & topics
of interest to NJ newspaper people.
Don’t miss out!

To request, email: clangley@njpa.org
Include “NJPA Notes” in subject line.
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The Record earns national awards

For the third year running,
The Record has won first place
for its circulation category in the
2011 America East Print Quality
Contest.

The contest is one of the few
print quality competitions re-
maining. It aims to improve print
quality by giving extensive feed-
back on black ink laydown, color
ink laydown, color registration,
halftone quality, page alignment
and overall print appearance. All
entrants receive marked news-
papers and detailed evaluations
from four independent judges.

“Winning for the third yearina
row is quite an accomplishment;
it is great to have the efforts of
a skilled team recognized,” said
Bob Konig, VP of Manufactur-
ing for The Record. “We should
all be proud of the products we
produce every day”

The award will be presented
during the America East Tech-
nology and Operations confer-
ence, March 14-16 in Hershey, Pa.

Group-buy
site launched

NorthJersey.com has  be-
gun a group-buying deal site:
NorthJerseyDeals.com. It joins
the efforts of Coupious, a mo-
bile coupon app launched by the
brand in Oct. 2010. North]Jersey.
com is produced by North Jersey
Media Group, publishers of The
Record.

North]Jersey.com offers adver-
tisers 1.7 million unique visitors.
The group-buying site promises
“the deepest discounts available
on local products and services”
It claims “users can save 50-90%
on fashion, fine dining, spa ser-
vices, furniture and home décor,
medical/dental  consultations,
fitness classes and more”

“We are local, so we know lo-
cal) said Brian Burns, interac-
tive media sales manager for
North]Jersey.com.

Participants add their e-mail
address to the NorthJerseyDeals.
com mailing list to have the new-
est deals delivered directly to
their inbox. If they like what they
see, they buy the deal - but to get
the deepest discounts “it helps if
users share the deal with friends
and family. Once the number of
buyers is met, the user’s credit
card is charged and the deal be-
comes active. A voucher/coupon
is e-mailed within 24 hours for
immediate use”

New deals arrive daily.

The Associated Press Sports
Editors (APSE) have named The
Record’s sports section one of the
10 best in the U.S. in its circula-
tion category, and Bob Klapisch
one of the nation’s top 10 sports
columnists.

The APSE awards excellence
in sports journalism based on
content, layout and graphics.
The Record was recognized in
the 75,001-175,000 circulation
category. The APSE does not in-
dividually rank sections in the
Top 10.

All awards will be given at the
annual ceremony, which takes
place June 22-25 in Boston.

Alfred Doblin, editorial page
editor of The Record, won the
2010 Editorial Writing competi-
tion sponsored by The Ameri-
can Society of News Editors
(ASNE).

The ASNE promotes fair,
principled journalism, defends
and protects First Amendment
rights, and fights for freedom of
information and open govern-
ment. The awards will be pre-
sented during this year’s ASNE
convention, which will be held
April 6-9 in San Diego, CA.

The North American Travel
Journalists Association (NATJA)
gave The Record’s section and Jill
Schensul five awards for work in
2010.

The Travel section won gold
for Best Newspaper Travel Sec-
tion and was the only paper
honored in the category. Jill
Schensul won gold in the Budget
Travel category. She won silver
in Cover Photo, Illustration. She
won bronze for both Travel Se-
ries in a newspaper and for Lei-
sure Activity.

NJPA welcomes new members

Four new members were ap-
proved at NJPA’s board of direc-
tors meeting on Feb. 25.

Two are Associate members.
The other two are Digital News
Organization members, which
publish general news websites.

The new DNO members are
The Jersey City Independent
and The Jersey Tomato Press.

The Jersey City Independent
was established in 2008 and can
be found online at www.jerseyci-
tyindependent.com. Jon Whiten
is the editor and co-publisher of
the website.

The Jersey Tomato Press was
founded in 2009. It covers news
of the Caldwells, Montclair and
West Essex on its website: www.
the jerseytomatopress.com. Di-
ane Lilli is the company’s chief
executive.

The new Associate members

are Community Publications
and Rfm Printing.

Community Publications is a
new Associate member. Found-
ed in 2008 and located in Haz-
let, the company publishes three
monthly tabloids, Community
Messenger serving Navasink Riv-
er towns; Community Messenger
for the Bayshore area; and the
Colt’s Neck & Holmdel Commu-
nity Magazine. Vin Gopal and
Cliff Moore are the publishers
and co-owners. The company’s
web address is www.mycommu-
nitypublications.com.

Rfm Printing is a full-service
commercial web printing com-
pany located in Wall. Robert
McKenna is the owner, James
Satterlee the general manager
and Celeste Buckelew, the pro-
duction manager. The web ad-
dress is www.rfmprinting.com.

Members: Rate cards due

NJPA needs 2011 rate cards from all members. Please send
your 2011 published rate cards — for retail, national, preprints
and all other categories — as soon as they become available.

If you do not have a planned rate increase for 2011, please
send the rate cards that are in effect as of Jan. 1, 2011, along with
a note confirming that 2010 rates are still valid.

All rate cards should be sent in PDF format and emailed to

Amy Lear: aclear@njpa.org.

PLEASE SEND YOUR NEWS T0 INPrint
Email news about your employees, staff promotions,
new products, community involvement and other interesting
projects to Catherine Langley: clangley@njpa.org.

NJNN Update

Amy Lear
Director
New Jersey Newspaper Network

The bright side!

In recent years we've all had to face the challenges of
dipping revenues and climbing expenses. NJPA is no ex-
ception.

But there’s a bright side. Clients are still eager to place
ads in newspapers!

Staff cuts create time crunches. I get it. I've experienced
it. That’s why it’s even more important to provide efficien-
cies.

Have you ever tried to place a classified line ad in news-
papers? Take it from some experienced pros, it’s not an
easy task. We're doing it more often now at NJNN.

Imagine this: the potential customer has money to
spend, ad copy prepared, and we simply need to confirm
the cost and first-possible run date. We send the text to
a classified ad-taker at a member newspaper and ask for
these details.

« In return, we receive a 4-page form listing all kinds of inter-
nal lingo to sift through, just to find a simple cost and run
date.

« Or - it takes 3 days to get a price for a 30-word ad.

» Or - we get the price, but not the affidavit charge we request-
ed upfront.

This is just scratching the surface. Will the ad appear in
print? Will it go in all related newspaper products or just
one? Will it be online on a recruitment site like Career
Builder or Monster? Does it also appear on individual
URLs? Is the price net or gross? Can you send a screen-
shot to confirm the ad is running? If a location has to be
included in the online header or category, can we request
a preference instead of just having one assigned that has
no relation to the job being advertised?

Like a first-time traveler who doesn’t know to check for
a gate change before settling in to wait for a departing
flight, a prospective advertiser is often unfamiliar with
how to advertise in newspapers. In the case of classifieds,
that customer generally comes to the table with money in
hand and a timely need.

How delightful for that customer to find a service like
New Jersey Newspaper Network, which can eliminate
such “behind-the-scenes” frustration!

So try placing an ad in your own newspaper. Or even
another newspaper.

And tell me what we can do to help.

I'll go one step further. If you think we at NJNN can
improve our own communication and services, I invite
you to be our critic. We want to be the best of the best.
Our customers, including you, deserve nothing less.

This issue of InPrint includes references to the financial
strain resulting from a dismal 2010. We are focused on
reversing that!

Thank you for supporting NJNN and all of NJPA’ ad-
vertising programs.

We're here to help you - and your future customers!
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SURVIVORS TALK: Mary Fetchet,
whose son died on Sept 11, 2001,
urges students to use open-ended
questions to interview survivors.

T W 4

MULTIMEDIA JOURNALISM: Students in the Project 9/11 program are experiencing modern journalism. Not only are they re-
porting their experiences in their school papers, they are filming guest instructors and creating a multimedia website that will
include their interviews of children, now in their teens and early twenties, who lost family members in the Sept. 11 attacks.

9/11 Student Journalism Project gets off to a great start

So many students tried to get into a
new Rutgers journalism course on re-
porting the 10th anniversary of 9/11
and interviewing the children of World
Trade Center victims that the professors
had to cut off enrollment.

Called the 9/11 Student-Journalism
Project, the wildly popular spring semes-
ter course is a joint endeavor by the New
Jersey Press Foundation (the charitable
arm of NJPA) and the Rutgers Depart-
ment of Journalism and Media Studies.

The Press Foundation gave the de-
partment a $50,000 grant to teach the
course and simultaneously to involve
high school student journalists from
across the state. The high school stu-
dents are all members of their student
newspapers. This part of the program
is being organized by the Garden State
Scholastic Press Association, the state’s

GETTING THE QUOTE: Daniel Zegart
advises students on how to get in-
sightful answers from the people they
interview. He is co-author of Your Fa-
ther’s Voice, a book about the United
Flight 93 passengers who tried to take
back their plane from its hijackers on
Sept. 11, 2001.

association of high school student news-
paper advisers.

In the course developed by professors
Ronald Miskoff and Liz Fuerst, journal-
ism majors are learning to use narrative
journalism techniques, the web, video,
and social media to cover the emotional
9/11 anniversary story.

“I really enjoy this course so far,” said
Megan Schuster, a junior from Reading-
ton Township who is double-majoring
in journalism/media studies and cul-
tural anthropology. “It has been a great
and challenging course, unlike any I
have ever seen offered at Rutgers. I feel
like I am getting hands-on experience
as a real journalist — finding a subject,
documenting it, and going through a
complete interview process.

“The books we are reading are also
very interesting. They help me under-
stand the effectiveness of narrative jour-
nalism. I am very grateful that I was se-
lected to take part in this project and I
can’t wait to see the final outcome”

Professor Miskoff said the students
enrolled in the course represent the best
majors in the department, among them
the new editor-in-chief of The Targum,
Rutgers’ daily newspaper. Even so, they
all need coaching to improve their inter-
viewing, writing, and video skills.

“We realize that journalists may need
years of seasoning before they feel ready
to interview victims of disaster or great
trauma, but we are helping our students
learn compassionate interviewing skills
now, said Prof. MiskofT.

One of those helping students learn
to conduct sensitive interviews is Mary
Fetchet, founding director of Voices of
September 11th, an advocacy group for
9/11 families. It has a membership of
11,000 and growing. Fetchet’s group has
an office in New Brunswick, and she and
her staff talked to students at length on
Feb. 23.

“We have interviewed literally hun-

dreds of families,” said Fetchet, who lost
her own son, Brad, in the Sept. 11, 2001
terror attacks. Brad was 24.

Based on those interviews, she urged
students to ask “open-ended questions
and let their subjects talk” She told stu-
dents that they must be ready to stop
for a moment if an interview gets too
emotional. And there may be topics that
some children don’t want to touch on at
all. She recommended that student in-
terviewers work with the surviving par-
ents before sitting down to interview the
children.

In preparation for the interviews, the
Rutgers journalism majors have had tu-
torials in making videos, have learned
about narrative journalism, and have
gone through an intensive session with
writer Daniel Zegart, of Lambertville,
on how to ask questions that will elicit
quotable answers.

Zegart is the author, with Lyz Glick,
of Your Fathers Voice, a book about Jer-
emy Glick, one of the “Let’s Roll” pas-
sengers aboard United Flight 93 that was
hijacked on 9/11 and later crashed in a
field in Shanksville, Pa.

Your Father’s Voice was one of the five
textbooks for the 9/11 Student-Journal-
ism Project course, along with books on
the collapse of the Twin Towers and one
on the findings of the 9/11 Commission,
The Ground Truth, written by counsel to
the commission John Farmer, of Flem-
ington.

Farmer will speak to the 9/11 class this
week. On Feb. 16, former New Jersey
Gov. Thomas Kean, who headed the 9/11
Commission, captivated the class as he
spoke for more than two hours about the
millions of documents he and his staff
pored over to determine what led to the
attacks and what might have prevented
them.

Some of the lessons underscored in
the commission report have not been
heeded, Kean told the students. A criti-

cal one is that rival intelligence agencies
must do a better job of sharing vital in-
formation — an issue before the attacks
— and must avoid underestimating al-
Qaida, even though its operations have
been disrupted as a result of wars in Af-
ghanistan and Iraq.

Kean said he believes that terrorists
will stage another attack on U.S. soil, per-
haps nuclear or cyber. He said that the
intelligence services should focus more
on staying a step ahead of terrorists.

“Osama bin Laden has written that he
would like to do it with nuclear weap-
ons,” Kean said. “Bin Laden said that he
thought if there were two nuclear explo-
sions in the United States, we would get
out of the Arabian Peninsula and stop
supporting Israel”

One regret Kean had was that the
commission was not allowed to directly
interview detainees who were confirmed
by intelligence agencies as terrorists.

“Speakers like Gov. Kean provide a
powerful resource for students who may
have been quite young when the World
Trade Center attacks happened,” said
Prof. Fuerst. Still to come are lectures by
newspaper reporters who covered the
story at Ground Zero that day and by
photographers who never stopped snap-
ping photographs.

One exciting speaker was Frank Scan-
dale, editor and vice-president of The
Record, who spoke last week about his
newspaper’s exhaustive reporting of the
Twin Towers collapse, the staff’s chill-
ing photographic coverage of the events,
and the journalistic portrayal of a com-
munity’s grief in the days, weeks, and
months after the event.

Scandale is one of a group of New
Jersey print editors, reporters, and web
editors who will mentor the college and
high school students later this spring
when they begin to write up their pro-
files of the 9/11 children. These profiles

— Continues on Page 11
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John J. O'Brien
Director

I'm still getting my feet wet as the
(part-time) director of your foun-
dation and it has quickly become
“indoctrination by fire!”

Early spring is an especially busy
time here at NJPE. Here’s our line-
up...

Our New Jersey College News-
paper Contest is in full swing. This
year’s awards are based on content
of collegiate newspapers published
between March 1, 2010 and Febru-
ary 28, 2011. Newspapers may sub-
mit three entries for each of the
12 contest categories and one en-
try for each of the two newspaper
categories. That’s a total of 38 pos-
sible entries per collegiate news-
paper. Newspapers from four-year
and two-year colleges are judged
as separate divisions with sepa-
rate awards presented to each. Last
year we had over 300 entries in the
contest so you can quickly see that
judging this competition is not an
easy matter.

We have a core group of New Jer-
sey editors, journalists and retired
news people who volunteer each
year. However, we can always use
more. If you are so inclined, drop
me an email (jjobrien@njpa.org)
or a phone call (609-406-0600, ext.
13) and I'll put you on the judging
list. Most of the entries are submit-
ted in digital format, so judging can
be done where and when you find
it convenient.

Also in full swing is our annual
NJPF Internship/Scholarship com-
petition. Collegiate journalists ap-
ply for an eight-week paid intern-
ship at a NJPA member newspaper
and those who successfully com-
plete the program receive a $1,000
scholarship for their next academic
year. Winners will be announced
shortly. Applications are up over
last year, which is an encouraging
sign.

Under way as well is the judg-
ing for our annual Bernard Kilgore
Memorial Scholarship comple-
tion. The recipient of this award is
also named the Garden State (high

Foundation Update

New Jersey Press Foundation

Busy season at NJPF

school) Scholastic Press Associa-
tion’s Journalist of the Year and is
automatically entered in a compe-
tition for the National High School
Journalist of the Year. The folks at
GSSPA are always integral in help-
ing NJPF making this competition
a success. The scholarship is named
after Bernard Kilgore, often called
the father of The Wall Street Journal
and its parent corporation, Dow
Jones and Company. Mr. Kilgore
also was responsible for making
The Princeton Packet one of the
most successful weekly newspapers
in America.

Coming up are deadlines for the
Isaac Roth Scholarship Competi-
tion and the Richard Drukker Me-
morial Scholarship.

The Isaac Roth Scholarship for
Newspaper Carriers was estab-
lished in 1926 by the estate of Mr.
Roth. He was a former youth carrier
for the now defunct Newark Daily
News who was extremely success-
tul in various businesses through-
out his life. He always credited his
work ethic and success to his days
as a newspaper carrier. He wanted
current and future carriers to gain
from his good fortune. NJPF has
been administering the fund since
1983. The Roth scholarship is open
to youth and adult carriers and
children of adult carriers. The ap-
plication deadline is May 13.

Richard Drukker, the owner and
publisher of the Passaic Herald
News, helped create the New Jer-
sey Press Foundation in 1962. The
scholarship that bears his name is
awarded to a deserving Montclair
State University journalism student
each year. The application deadline
is March 31.

More details about all of NJPF’s
scholarships are available at www.
njpa.org/foundation/other.html.

As 1 said earlier, these are busy
days at your foundation. Let me
know if you want to assist us in the
future. Like most non-profit or-
ganizations, volunteers are always
needed and welcomed!

From free speech to Facebook:
how to avoid online legal woes

“There’s trouble online,” says C.L. Lind-
say III, nationally-reknowned expert on
students rights and academic freedom.

“Social networking sites like Facebook
are a precarious and largely un-

Lindsay, an engaging, wise-cracking pro-
fessional who is one of the most popular
speakers on college campuses today.
Lindsay is an attorney who left his prac-
tice in New York City in 1998 to

defined dimension for universi-
ties and students alike”

Especially for the students
who, Lindsay says, are com-
monly accused of online har-
rassment, electronic stalking
and copyright infringement.
Throw student journalism into
the mix, and the problems can
be even greater.

Lindsay will be the featured speaker
at the New Jersey Collegiate Press Asso-
ciation’s Annual Conference on Saturday,
April 16 at the Trenton Marriott Down-
town. The event starts at 10 a.m. and goes
through lunch, at which NJCPA’s annual
newspaper contest awards will be pre-
sented. The cost is $15 per person.

College journalists will learn not only
how to protect themselves, but what they
legally can and cannot do using social
media like Facebook and Twitter to gath-
er and disseminate news. They will learn
what their rights are, how the laws operate
and what potential liabilities await them.

Think this session is just for college
kids? Think again!

Journalists of all ages can learn from

Lindsay

found the Coalition for Student
& Academic Rights (CO-STAR).
He has built CO-STAR into a
national student rights organi-
zation that helps thousands of
college students with their legal
problems, free of charge, every
year.

Lindsay is author of the book
The College Student’s Guide to
the Law: Get a Grade Changed, Keep Your
Stuff Private, Throw a Police-Free Party,
and More!

He also writes a weekly column that
is one of Knight Ridder/Tribune’s most
popular features.

Lindsay has appeard on national televi-
sion and radio, and been featured in pub-
lications, such as The Washington Post,
The Chicago Tribune, The Cleveland Plain
Dealer, New York Daily News, Newsday,
and The Christian Science Monitor.

He teaches courses in law and literature
at the University of Pennsylvania.

For more information and to register,
go to www.njpa.org and click on Events.
Or contact Peggy Stephan at (609) 406-
0600, ext. 14, or pastephan@njpa.org.

Project 9/11 gets off to a great start

Continues from Page 6

will go up on a special website run by
the Rutgers Department of Journalism
and Media Studies. NJPA member news-
papers will be able to download content
from the site in August and September
when media across the nation and around
the world observe the 10-year anniversary
of the 9/11 attacks.

Finding receptive children to interview
has been the most challenging compo-
nent of the course. Megan Schuster spent
several weeks before she met the children
she is profiling, three sisters from her
hometown — Corinne, Casey, and Amy
Hargrave, who lost their father on 9/11.

“The prospect of interviewing the
Hargrave family is very emotional,” said
Schuster. “T know it will be a challenge for
me because this family is so close to home,
but I know it will be rewarding. I hope to
get a great story that continues the legacy
of Timothy Hargrave and shares the fam-
ily’s story about how to cope with tragedy.
I know I will learn a lot from this experi-
ence about people and the realities they
face”

Other enterprising students have gone
back to their high school directories and
culled through lists provided by newspa-
pers to reach out to young people who
want their stories told. Several students in

the class developed a Facebook page and
invited 9/11 children on Facebook to get
in touch.

NJPA President Jennifer Borg, vice pres-
ident and general counsel of North Jersey
Media Group, is one of several newspaper
executives and NJPA officials spearhead-
ing this project. She attended the organiz-
ing meeting of the course on Feb. 2 and
met most of the students enrolled as well
as the high school participants.

“I was most impressed with the caliber
of the student journalists,” she said. “Each
of them expressed an understanding that
the interviews with the children would be
of a sensitive nature. And I was touched
they were so interested in the subject mat-
ter of 9/117

According to Borg, the progress of the
course “has exceeded” her group’s expec-
tations.

“All NJPA members I have spoken with
are thrilled that the NJPF is sponsoring
this project,” she said.

The best media in the world will be
pulling out all stops to cover this story,
she said. New Jersey newspapers can’t
compete with warmed-over coverage.

“This is a really new perspective,” Borg
said. “Young adults interviewing other
young people on a matter of vital interest
to us all”
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NJPA Associate Members

A.F.L. Web Printing, Inc.

2 Executive Drive

Voorhees, NJ 08043

70 Seaview Drive

Secaucus, NJ 07094

(856) 566-1270
www.aflwebprinting.com

Bob Walters, VP of Sales
bwalters@aflwebprinting.com

AAA Mid Atlantic

700 Horizon Drive

Hamilton, NJ 08691

(609) 570-4130

(609) 587-7345

WWW.aaa.com

David Weinstein
dweinstein@aaamidatlantic.com

AAA New Jersey
Automobile Club

1 Hanover Road, PO Box 698
Florham Park, NJ 07932
(973) 245-4864

Fax (973) 377-5849
WWww.aaa.com

Karen H. McVeigh
kmcveigh@njac.aaa.com

Advocate Publishing Corp.
The Catholic Advocate, NJ
Catolico

171 Clifton Avenue, PO Box
9500

Newark, NJ 07104

(973) 497-4201

Fax (973) 497-4192
www.rcan.org/advocate
Marge Pearson-McCue
pearsoma@rcan.org

Amandla

PO Box 7030 WOB

West Orange, NJ 07052
(866) 262-6352

Ernest Kwabena Opong
amandlanews@yahoo.com

Ansorge Unlimited

20 Broad Street, Suite R

Red Bank, NJ 07701

(732) 933-4767

Fax (732) 936-0415
www.ansorgeunlimited.com
Claudia Ansorge
claudia@ansorgeunlimited.com

The Associated Press

50 West State Street, Suite 1114
Trenton, NJ 08608

(609) 392-3622

Fax (609) 392-3531
www.ap.org/nj

Andrew Fraser

afraser@ap.org

Sally Hale

shale@ap.org

Bartash Printing, Inc.
5400 Grays Avenue
Philadelphia, PA 19143
(215) 724-1700

Fax (215) 724-3313
www.bartash.com
Michael Karff
mkarff@bartash.com
Eric Roberts
eroberts@bartash.com

The Beacon

597 Valley Road

Clifton, NJ 07013

(973) 279-8845

Fax (973) 279-2265
www.patersondiocese.org
Richard Sokerka
catholicbeacon@
patersondiocese.org

Brown & Connery LLP

360 Haddon Avenue

PO Box 539

Westmont, NJ 08108

(856) 854-8900

Fax (856) 858-4967
www.brownconnery.com
Stephen DeFeo
sdefeo@brownconnery.com

Camden County Woman

PO Box 2800

Cinnaminson, NJ 08077

(877) 403-4334

Fax (877) 777-9239
www.camdencountywoman.com
Ingrid Edelman
camcowoman@aol.com

Cape Publishing, Inc.
513 Washington Street
Cape May, NJ 08204
(609) 898-4500

Fax (609) 898-3585
WWww.capemay.com
Bernard Haas
bhaas@capemay.com

CBA Industries Inc.

669 River Road
Elmwood Park, NJ 07407
(201) 414-5200

Barry Schiro
baschiro@cbaol.com

The College of New Jersey
PO Box 7718

Trenton, NJ 08628

(609) 771-2793

Fax (609) 637-5112
www.tcnj.edu

Donna Shaw
shaw@tcnj.edu

Community News Service LLC
Hamilton Post, Ewing Observer,
Trenton Downtowner, Lawrence
Gazette, Robbinsville Advance,
Hopewell Express

2 Princess Road, Suite 1G
Lawrenceville, NJ 08648

(609) 396-1511

Fax (609) 396-1132
www.communitynewsnj.com
James Griswold
jamie@communitynewsnj.com
Tom Valeri
tom@communitynewsnj.com

Community Publications

1338 Highway 36

Hazlet, NJ 07730

(732)) 739-8689
www.mycommunitypublications.
com

Vin Gopal, vgopal@
mycommunitypublications.com
Cliff Moore, comoore@
mycommunitypublications.com

Advertising made easy!

A service of New Jersey Press Association

From classifieds to large campaigns to
website ads, make us your first stop for
statewide newspaper advertising.

New Jersey Newspaper Network

WWww.njpa.org

Contact Diane Trent: 609-406-0600 x24 - dtrent@njpa.org

The County Seat

77 Hudson Street, 2nd Floor
Hackensack, NJ 07601

(201) 488-5795

Fax (201) 343-8720

Gail Zisa

gail@cntyseat.com

The Criterion News Advertiser
87 Forrest Street, PO Box 4278
Metuchen, NJ 08840-4278
(732) 548-8300

Fax (732) 548-8338
Christopher Crane
info.criterion@verizon.net

Direct Printing and Mailing
Services

45 Dutch Lane

Ringoes, NJ 08551

(908) 806-3700

Fax (908) 806-7670

Jack O'Rourke
directprint@aol.com

Dow Jones Newspaper Fund
PO Box 300

Princeton, NJ 08543-0300
(609) 452-2820

Fax (609) 520-5804
www.newspaperfund.org
Richard Holden
djnf@dowjones.com

Evergreen Printing Company
101 Haag Avenue, PO Box 786
Bellmawr, NJ 08031

(856) 933-0222

Fax (856) 933-2972
WWW.egpp.com

John Dreisbach
jdreisbach@egpp.com

The Gazette Newspaper

343 Boulevard

Hasbrouck Heights, NJ 07604
(201) 288-8656

Fax (201) 288-7215

Fritz Rethage
fritz@hasbrouck-heights.com

Gibbons P.C.

One Gateway Center
Newark, NJ 07102-5310
Lyndhurst, NJ 07071
(973) 596-4863

Fax (973) 639-6267
Thomas Cafferty
tcafferty@gibbonslaw.com
Nomi Lowy
nlowy@gibbonslaw.com
Lauren James
liames@gibbonslaw.com

HarrisonRand

6823 Bergenline Avenue
Guttenberg, NJ 07093
(201) 869-7555

Fax (201) 861-5609
www.harrisonrand.com
Daryl Rand
drand@verizon.net

ICAP Delivery, Inc.

435 East Main Street, Suite 101
Denville, NJ 07834-2533

(973) 625-4227

Fax (973) 625-6931
www.ICAPDelivery.com
Joseph Paci
jpaci@icapdelivery.com

Insurance Specialties
Services, Inc.

2370 York Road, Suite D-4
Jamison, PA 18929

(215) 918-0505

Fax (215) 918-0507

Toll free: (800) 533-4579
Ken Smith
administrator@ISSISVS.com

Jersey Central Power & Light /
FirstEnergy Corporation

300 Madison Ave., PO Box 1911
Morristown, NJ 07962-1911
(973) 401-8097

Fax (330) 315-8941
www.firstenergycorp.com
Ronald Morano
rmorano@firstenergycorp.com

Kean University

1000 Morris Avenue
Hutchinson Hall, 2nd Floor
Union, NJ 07083-0411
(908) 737-3410

Fax (908) 737-4636
www.kean.edu

Audrey Kelly
aukelly@kean.edu

Kreischer Miller
100 Witmer Road
Horsham, PA 19044
(215) 441-4600
Fax (215) 672-8224
www.kmco.com
Edward Hege
cehege@kmco.com

Kruger Pulp & Paper Sales, Inc.
107 Country Club Drive
Rochester, NY 14618

(585) 385-0027

Fax (585) 385-0028
www.kruger.com

Rick Rumble
rick.rumble@kruger.com

Latinos Unidos de Nueva Jersey
190 Hickory Road, Box 1082
Jackson, NJ 08527

(732) 534-5959

Fax (732) 942-6633
www.lunj.net

Jorge A. Rod

lunj@optonline.net

Metro Creative Graphics, Inc.
519 Eighth Avenue

New York, NY 10018

(800) 223-1600

Fax (212) 967-4602
www.metrocreativegraphics.com
Gwen Tomaselli
gtomaselli@metro-email.com

Monmouth University
Department of Communication
400 Cedar Avenue

West Long Branch, NJ 07764
732-263-5192
www.monmouth.edu

Chad Dell
cdell@monmouth.edu

Montclair State University
One Normal Avenue
Montclair, NJ 07043

(973) 655-4334

Fax (973) 655-7382
www.montclair.edu

Paula Maliandi
maliandip@mail.montclair.edu

New Jersey Association of
School Administrators
920 West State Street
Trenton, NJ 08618

(609) 599-2900

Fax (609) 599-9359
www.njasa.net

Anne Gallagher
agallagher@njasa.net

New Jersey Broadcasters
Association

348 Applegarth Road
Monroe Twp, NJ 08831-3738
(609) 860-0111

Fax (609) 860-0110
www.njba.com

Paul S. Rotella
protella@njba.com

New Jersey City University
Office of Public Information
2039 John F. Kennedy Boulevard
Jersey City, NJ 07305-1597
(201) 200-3426

Fax (201) 200-2168
www.njcu.edu

Ellen Wayman-Gordon
ewaymangordo@njcu.edu

New Jersey Council of County
Colleges

330 West State Street

Trenton, NJ 08618

(609) 392-3434

Fax (609) 392-8158
WW\W.Njccc.org

Jacob C. Farbman
jfarbman@njccc.org

New Jersey Dental Association
1 Dental Plaza

North Brunswick, NJ 08902
(732) 821-9400

www.njda.org

Eric R. Elmore
eelmore@njda.org

New Jersey Education
Association

180 West State Street
PO Box 1211

Trenton, NJ 08607-1211
(609) 599-4561

Fax (609) 392-6321
WWW.njea.org

Steve Wollmer
swollmer@njea.org

New Jersey Hospital
Association

760 Alexander Road, PO Box 1
Princeton, NJ 08543

(609) 275-4069

Fax (609) 275-4273
www.njha.com

Kerry McKean Kelly
kmckean@njha.com

New Jersey School Boards
Association

413 West State Street

PO Box 909

Trenton, NJ 08605-0909
(609) 278-5202

Fax (609) 695-0413
www.njsba.org

Frank Belluscio
fbelluscio@njsba.org

NJ.com

30 Journal Square
Jersey City, NJ 07306
(201) 459-2822

Fax (201) 418-7686
Barbara Chodos
bchodos@nj.com

PolitickerNJ.com

Poligravity Media, LLC

321 West 44th Street, 6th Floor
New York, NY 10036

(212) 407-9326

Fax (212) 753-2751
www.politickernj.com

Zach Silber
zach.silber@politickernj.com

Publishers Circulation
Fulfillment Inc.

303 Smith Street, Unit 1
Farmingdale, NY 11735
(914) 953-9732

Fax (201) 564-3995
www.pcfcorp.com

Tom Dressler
tom.dressler@pefcorp.com

Publishing Group of America
American Profile, Relish, Spry
341 Cool Springs Boulevard
Suite 400

Franklin, TN 37067

(615) 468-6000

Fax (615) 468-6100
www.americanprofile.com
www.relishmag.com
www.spryliving.com

Steve Smith
ssmith@pubgroup.com

Rfm Printing, Inc.

1715 Route 43, PO Box 1430
Wall, NJ 07719

(732) 938-4400, Fax (732)
751-2601
www.rfmprinting.com

James Satterlee
jsatterlee@rfmprinting.com
Celeste Buckelew
cbuckelew@rfmprinting.com

Rider University

2083 Lawrenceville Road
Lawrenceville, NJ 08648-3099
(609) 896-5192

Fax (609) 895-5440
www.rider.edu

Dan Higgins
dhiggins@rider.edu

Rowan University
Department of Journalism
Bozorth Hall, 201 Mullica Hill
Road

Glassboro, NJ 08028

(856) 256-4132
www.rowan.edu

Kathryn Quigley
quigleyk@rowan.edu

Rutgers, The State University
of New Jersey,

School of Communication and
Information (SC&I)

4 Huntington Street

New Brunswick, NJ 08901
(732) 932-7500, ext. 8013
Fax (732) 932-6916
www.comminfo.rutgers.edu
Jorge Reina Shement
comminfo.dean@rutgers.edu

Seven Mile Times and
Creative LLC

Seven Mile Times, Sea Isle Times
3289 Ocean Drive, PO Box 134
Avalon, NJ 08202

(609) 967-7707

Fax (609) 967-7710
www.sevenmiletimes.com
www.seaisletimes.com

Monica Coskey
mcoskey@7miletimes.com

Strategic Content Imaging
374 Starke Road

Carlstadt, NJ 07072

(201) 935-3500

Fax (201) 935-4431
www.sciimage.com

Keith Puzio
kpuzio@sciimage.com

W.B. Grimes & Company
276 Springbrook Trail
Sparta, NJ 07871

(973) 729-2973

Fax (973) 729-2973

Kent Roeder
rkroeder@earthlink.net

West Windsor-Plainsboro
News

12 Roszel Road, Suite C-205
Princeton, NJ 08540

(609) 243-9119

Fax (609) 243-9020
Richard Rein
rein@wwpinfo.com

White Birch Paper Company
23-05 Watkins Avenue
Fair Lawn, NJ 07410
(201) 921-0339

Fax (201) 791-4223
Dick Tabbachino
dicktabbachino@
whitebirchpaper.com
and

80 Field Point Road
PO Box 3443
Greenwich, CT 06830
(203) 661-3344,

Fax (203) 661-3349
Leighton Jordan
leightonjordan@
whitebirchpaper.com

Withum, Smith & Brown, CPA
One Spring Street

New Brunswick, NJ 08901
(732) 828-1614

Fax (732) 828-5156
www.withum.com

Bill Hagaman
bhagaman@withum.com

Wrubel Communications
12-32 River Road, PO Box 1311
Fair Lawn, NJ 07410

(201) 796-3331

Fax (201) 796-5083

Charlie Wrubel
chasnews@aol.com
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William
Gordon, 80,
newsman

William Gordon chased mob-
ster Vito Genovese through
the streets of Long Branch, and
watched James Meredith break
an infamous
segregation
barrier when
he entered
“Ole Miss”
He captured
a country in
grief during
President
John F. Ken-
nedy’s  fu-
neral, and he conveyed the ter-
ror and boredom of G.Ls as they
slogged through the jungles of
the Vietnam War.

Mr. Gordon, a veteran of the
newspaper business since the
1950s and a longtime reporter
for The Star-Ledger, died Jan.
12, 2011, due to complications of
melanoma. He was 80.

“My father had three pas-
sions: Reading, writing, and his
family,” said daughter Katherine
Gordon. “He died with all of us
around him, reminiscing over
the last 50 years”

In 1955, Mr. Gordon began at
the Citizen-Register in Ossining,
N.Y. He had already traveled the
country and fought as a Marine
in the Korean War. His appre-
ciation and understanding of
the military would be a constant
throughout his career.

“He wrote movingly and com-
passionately on veterans and the
experience they had in the wars,”
said Susan Olds, a former as-
sistant managing editor at The
Star-Ledger. “He took you right
into the foxholes with those sol-
diers”

Mr. Gordon retired in 2004,
after more than 20 years with
The Star-Ledger. In a 2004 fare-
well column, he lamented the
bygone clamor of the newsroom,
but maintained his belief in the
mission of newspapers.

In addition to Katherine Gor-
don, Mr. Gordon is survived by
four other daughters, a son and
10 grandchildren.

Funeral arrangements were by
ShooK’s Funeral Home, Cedar
Grove. Memorial donations may
be made to the Atlantic Hos-
pice, 33 Bleeker St., Millburn, NJ
07041, or the Cedar Grove Am-
bulance and Rescue Squad.

Gordon

Obituaries

Eleanor Barrett, 46, reporter

Eleanor Barrett a former Star-
Ledger staff reporter, died of a
heart attack at her Califon home
on Jan. 2, 2011. She was 46.

Ms. Barrett is re-

The Star-Ledger.

After working for Forbes
Newspapers from 1992-94 and
a year at the Courier-News in

membered as a de-
voted mother who ful-
filled her professional
dreams and personal
passions.

“But for all she ac-
complished herself, she
always seemed to look
for the best in other
people,” said her moth-
er, Cathy Barrett.

Eleanor Barrett’s daughter,
Kristy, said her mother rose to
the challenge of being a single
parent at age 22, while going to
college to embark on a career in
journalism. She also fit in some
fun by singing in local stage pro-
ductions.

“She fought for everything she
had and she won,” said Kristy
Barrett. “She was just the sweet-
est person you could ever hope
to meet.”

Ms. Barrett was born in Kearny
and grew up in Neptune. She
graduated from Rutgers in 1992
with a degree in journalism, fol-
lowing a one-year internship at

Barrett

Bridgewater, Ms. Bar-
rett returned to The
Star-Ledger from 1995
until 2003, working as
a reporter in the Som-
erset County news bu-
reau.

Former Star-Ledger
colleague Bev McCar-
ron recalled how Ms.
Barrett once fell while
covering a parade and ended up
in the emergency room.

“She wound up next to a man
who had just been arrested for
murder — and she started trying
to get that story, too!” said Mc-
Carron.

After leaving the Star-Ledger,
Ms. Barrett worked as a senior
associate editor for insurance
publisher A.M. Best from 2004
to 2007. She then joined Deloitte
LLP, the New York-based man-
agement consulting firm, where
she was a writer and senior man-
ager until her death.

Arrangements were by the
Rezem Funeral Home, in East
Brunswick.

John Famulary, 90, publisher

Former ad manager John E
Famulary, Sr., 90, of Middle-
town, died Feb. 13, 2011.

During WW 1I, he was with
the US Army and served in Bora
Bora, South Pacific. Later he at-
tended Columbia University for
advertising.

Mr. Famulary was ad manager
for the Red Bank Register, where
he worked from 1950-1983. He
opened his own agency, Franklin
Advertising, in the early 1980%.
He was ad manager at The Two
River Times during its first year
of operation. He then became
publisher of The Courier, a local
weekly in Middletown, where he
remained until age 80.

Mr. Famulary was president of
the Red Bank Area Chamber of
Commerce, chaired NJPAs Ad
Conference, and was active in
the Red Cross, the United Way
and Rotary.

Mr. Famulary was prede-
ceased by his wife, Emilia, and
his sisters, Anna White, Mary
Daust and Eleanor Berry. He is
survived by two sons, John, Jr.
and his wife Nan Krotick of New
York City, Thomas and his wife
Michele of Rumson; a daughter,
Karen Black and her husband
Lawrence of Fayetteville, NC;
three brothers, Joseph of Toms
River, Russell of Macungie, PA
and Phillip of Long Branch; one
sister, Theresa Moody of Long
Branch; four grandchildren and
a great-grandchild.

The family asks that memo-
rial donations be made in his
memory to The FoodBank of
Monmouth & Ocean Counties,
3300 Rt. 66, Neptune, NJ 07753
or online at www.foodbankmoc.
org . Arrangements were by the
Thompson Memorial Home,
Red Bank.

Please send us YOUR news and notes!
Email news about your employees, staff promotions, new products,
community involvement and other interesting projects
to InPrint: clangley@njpa.org

Dusty McNichol, 54, reporter

Dunstan McNichol, a veteran
Statehouse reporter and Pulitzer
Prize-winner, died suddenly on
Jan. 4, 2011, at home in

‘B’ — worth of waste, corruption
and incompetence in all levels of
state government. His work on
the Schools Construc-

Ewing. He was 54.

Known as Dusty, Mr.
McNichol was part of
the team that won a [/
Pulitzer in 2005 for The |
Star-Ledgers coverage
of Gov. McGreevey’s [ ¢
resignation.

It was Mr. McNichol
who, with a series of
relentless scoops, exposed the
misbegotten auto inspection
system in 1998, when inspection
lines stretched for blocks. It was
he who, in 2006, brought down
the School Construction Cor-
poration by exposing billions of
dollars of waste and fraud. And it
was Mr. McNichol who, in 2008,
ripped the lid off the New Jersey
workmen’s compensation system,
showing how it routinely failed
the people who needed it most.

He exposed problems and
scandals with the state’s pension
system long before it became a
front-burner issue in Trenton,
including showing how politi-
cians padded their pensions. He
deciphered complicated sub-
jects, showing how state govern-
ment blunders cost taxpayers
millions.

“Dusty was never, ever shy
about aiming high and he leaves
us with the clips to prove it, said
Star-Ledger Editor Kevin Whit-
mer. “I'm sure there may be a
handful of others, but I dont
know of many reporters who sin-
gle-handedly exposed billions of
dollars - and that’s billions with a

y
McNichol

tion Corp. alone put an
end to an agency that
burned through more
= | than $6 billion in tax-
:.' payer money with not
| alot to show”

y Raised in the Phila-
A | delphia suburbs, Mr.
@ McNichol graduated
from Devon Prepara-
tory School and Middlebury
College. His first job in journal-
ism was at the Herald-News in
Passaic. He later worked at the
Kansas City Star, the Fort Lau-
derdale News Sun-Sentinel, the
Indianapolis News, States News
Service in Washington D.C., The
Record of Hackensack and The
Star-Ledger.

In 2009, he joined Bloomberg,
where he continued his award-
winning ways.

Mr. McNichol was an avid
runner who competed in mara-
thons.

He is survived by his wife Mi-
chelle, and his son, Jake; sisters
and brothers-in-law, Deirdre
and Frank Greco, Jane McNichol
and Hank Hoffman, Liz Mc-
Nichol, Ann McNichol and Bill
Martin. He was predeceased by
his parents, Dunstan McNichol
and Yvonne Dye McNichol, and
brother-in-law, Paul Boldin.

Contributions may be made
to Home Front, 1880 Princeton
Ave., Lawrenceville, NJ 08648.
Arrangements were by the Wil-
son-Apple Funeral Home, Pen-
nington.

Ron Drogo, 61, sports editor

Ron Drogo’s prodigious mem-
ory and unbridled zeal for games
made him an indispensable util-
ity man in sports departments at
both The Record and The Star-
Ledger for 38 years, died Feb. 20,
2011, at his Wood-Ridge home.
He was 61.

He was most recently the local
sports editor for The Record.

“Nobody was more passionate
about local sports than Ron, and
no one knew more,” said Record
Sports Editor John Balkun. “He
was just an incredibly valuable
guy to have around.”

“It was ridiculous to hear the
facts he had at his disposal, but it
was truly a gift,” said Rob Tanen-
baum, the Record’s local assign-
ment editor.

Raised in East Rutherford,

and schooled at Bergen Catho-
lic High School and Rider Col-
lege, Mr. Drogo began part-time
at The Record in 1971. Within a
year, he was covering the Knicks’
second championship season.
He left in 1981 for The Star-Led-
ger, where he embraced every
writing or editing role the sports
department had with his trade-
mark enthusiasm.

Mr. Drogo is survived by a
sister, Janet. The family asks that
memorial donations be made
in his name to the North Jersey
Media Group Foundation, PO
Box 75, Hackensack, NJ, 07602;
or Bergen Catholic High School
development office, 1040 Oradell
Ave., Oradell, NJ, 07649.

Arrangements were by the Ki-
mak Funeral Home, Carlstadt.
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AP offers Civil War photos to newspapers

The Associated Press has com-
piled a special collection of histori-
cal photographs from the Ameri-
can Civil War for use in print and
online commemorations about the
War Between the States that began
150 years ago on April 12.

The collection of 55 photos cap-
tures the visual history of the four-
year war. It depicts the soldiers,
forts, encampments, battlefields
and ruined cities of the South.

“As newspapers across the coun-
try plan their Civil War sections,
commemorative tabs and photo
galleries for their websites, we urge
them to include photos that capture
the rich history of the Civil War,”
said Randy Picht, APs product
manager for U.S. newspapers.

The photos, obtained from the Li-
brary of Congress and pulled from
AP’s own archives, include portraits
of Gen. Robert E. Lee, Gen. Ulysses
S. Grant and abolitionist Frederick
Douglass. Photos from the battles
at Gettysburg, Chattanooga and
Fort Sumter are included, as well as
an image from President Lincoln’s
1865 funeral.

i
e
AP/LIBRARY OF CONGRESS

TWISTING RAILS: Gen. William T. Sherman’s Union troops use a lever es-
pecially designed by his engineers to tear apart train rails as they march
through Georgia during the American Civil War in 1864. The rails were
half the weight of present-day rails and were pried up easily. To make
Confederate pursuit impossible, they were destroyed beyond repair us-
ing a technique called “Sherman’s neck ties.”

The photos are available to news-
papers, both daily and weekly, and
affiliated publications, for purchase

at: http://exposure.apimages.com/
content/photos-american-civil-
war-apimagescom

NJPA Hotline answers your legal questions

Continues from Page 4

can be sued for defamation arising
from the things he said outside of
the legal proceeding. The privilege
only protects speech uttered during
a legal proceeding.

A reporter made an OPRA
request for a settlement agreement
entered into between a township
and a former township employee.
Her request was denied, despite
the former employees consent to
disclosure of the agreement. The
reason given for the denial was that
the agreement is a personnel record
which is exempt under OPRA. Was
this denial proper? If not, what can
the reporter do?

No, the denial was not prop-
er. Pursuant to Asbury Park Press
v. County of Monmouth et seq., 201
N.J. 986 (2010), OPRA requires dis-
closure of a settlement agreement
between a public entity and a for-
mer employee.

Furthermore, in addition to
requesting the document under
OPRA the reporter should also re-
quest it under the common law. This
triggers a balancing test that is not
triggered under OPRA and may be
a separate avenue by which she can
obtain the document. The common
law requires a balancing between
the privacy interests implicated by

disclosure and the public’s right
of access. Because this agreement
pertains to a former employee who
does not object to its disclosure and
because it involves the payment of
public monies, the balance should
be struck in favor of disclosure, as
the public entity has no legitimate
privacy interest in keeping the
agreement confidential.

May a municipality change
the time for the start of a meet-
ing listed on the Annual Notice of
Meetings?

It may do so if it provides
“adequate notice” — 48 hours - or if
there is an emergency it may by res-
olution declare such emergency and
provide as much notice as possible.

May a municipality, in addi-
tion to publishing in a newspaper a
summary of an ordinance, also re-
ter the public to an online copy of
the full ordinance?

Yes. The law only requires
publication by summary. There is
nothing illegal in also providing a
reference to a full copy of the ordi-
nance online.

What is the law for giving
public notice in a newspaper for
a zoning board issue or any meet-
ing?

Pursuant to N.J.S.A. 40:55D-
12%, an applicant seeking a use
variance must give public notice
of such application at least 10 days
prior to the date of a hearing on the
application, by publishing said no-
tice in the official newspaper of the
municipality, if there be one, or in a
newspaper of general circulation in
the municipality.

N.J.S.A. 40:55-1 provides for the
designation of an official newspa-
per by a municipality and N.J.S.A.
40:53-21 sets forth the requirements
of an official newspaper.

*N.J.S.A. 40:55D-12 provides: All
ordinances or other public notices
which any municipality, except cities,
may be required by law to publish,
where the manner of publication is
not otherwise specifically provided
for, shall be published in at least one
newspaper published and circulating
in the municipality, and if there be
no such newspaper, then at least one
newspaper published in the county
in which the municipality is located
and circulating in the municipality.

NJPASs “Legal Hotline” is a free service
to member newspapers. If you have

a newspaper-related legal question,
contact the Hotline at Gibbons, P.C.

phone (973) 596-4863
fax (973) 639-6267

Tom Cafferty, tcafferty@gibbonslaw.com
Nomi Lowey, nlowey@gibbonslaw.com
Lauren James, ljames@gibbonslaw.com

Advertising

Ad Director

Packet Publications, based in
Princeton, New Jersey, seeks
a dynamic, motivated sales
professional to lead our 25+ person
sales team in this upscale market.

The successful candidate will
have 5+ years of sales and sales
management experience, preferably
at a weekly newspaper group
and will demonstrate the ability
to generate new business while
leading sales teams focused on
retail, classified (telesales) and
online.

Join our family-owned group of
11 award winning paid community
newspapers, 7 free weekly total
market coverage tabs, a weekly
arts and entertainment magazine,
a semi-monthly glossy magazine,
numerous special focus newsprint
magazines, a commercial printing
operation and a growing web
presence — centraljersey.com.

Come grow with us, a company
with a future and a history dating
back to its flagship newspaper, The
Princeton Packet, first published
in 1786!

Send resume to hr@centraljersey.
com with the subject line of AD-
NJPA E-053011

Advertising Account
Executive

Self-motivated sales professional
sought for growing community
publishing group. The Princeton
Packet is seeking a dynamic
individual driven to meet and
exceed sales goals by servicing and
growing an existing sales territory.

Excellent communication skills,
professional presentation and
solid track record of success are
required.

Our group publishes 19 weekly
publications, a regional website
and a bimonthly glossy magazine
serving the communities of
central New Jersey, and our roots
date back to the founding of The
Princeton Packet in 1786.

If you're a self-motivated
sales professional looking for an
opportunity to be rewarded for
hard work and success, come join
our team.

Requirements include 3-5 years
of outside sales experience, car and
valid driver's license, and computer
skills. Position is full time. Women
and Minorities are encouraged to
apply.

Send resume, including salary
requirements to The Princeton
Packet, Inc., Attn: Advertising

Director, PO Box 350, Princeton,

NJ 08542; fax to (609)921-2714

or e-mail to hr@centraljersey.com

with the subject line of AAE-NJPA.
For more information about

Packet Publications, please visit

www.centraljersey.com. E-053011

Online Advertising Sales
Manager

Community newspaper
group — circulating throughout
Hunterdon, Somerset, Union, and
Warren counties — is seeking an
experienced online sales executive
to improve online sales proficiency
and maximize sales results in all
sales initiatives on nj.com.

Responsibilities include achieving
interactive sales goals through
coaching, and four-legged sales-
calls. Grow existing business, and
secure new business through
aggressive prospecting.

Qualified candidates will have
2+ years experience selling
online advertising, a proven sales
and sales management history,
proficiency at handling numerous
projects, the ability to work
independently, within a team and
as a teamleader. Outstanding
interpersonal, written and verbal
communication skills with a closer’
attitude is essential.

Competitive base salary plus
attractive commission plan.
Medical, prescription, dental, vision,
and life insurance, 401(k), paid
vacation and personal days.

For immediate consideration
please send your cover letter,
resume and salary history to:
aroselli@pennjerseyadvance.com

E-053011

Advertising Online Sales
Specialist

Are you ready to inspire an
energetic sales team to its next
level of success? The Jersey
Journal newspaper group, Hudson
County's leading daily newspaper
along with a network of community
newspapers, seeks an Online Sales
Specialist to lead our company's
Internet advertising sales. Through
the Garden State’s largest website
for local news and information,
NJ.com, the Jersey Journal and the
community weekly newspapers
reach more than 7,000,000 unique
browsers every month.

The Online Sales Specialist
oversees the efforts of our
newspaper sales force to drive
additional revenue and attract
nontraditional business by selling
Internet advertising, search, and

— Continues on Page 15
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75 0/ 0of young adults

who read newspaper content
for teens when they were

13 to 17 years old currently
read their local paper

at least once a week.

Of young adults who did not
~ read the teen section

. } only 44% now read their

- local paper.
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Classified Ads!

CLASSIFIED
ADVERTISING

Continues from Page 14
directory solutions.

The successful candidate will
have a strong history of managing
the sales process from prospecting
through the close, with particular
emphasis on growing the results of
front-line account executives.

As the sales team’s “go-to”
person for the Internet, the
Online Sales Specialist will help
newspaper representatives
identify marketing needs of their
clients that can be addressed with
Internet solutions. He/she will join
representatives for four-legged calls
to important prospects, providing
the extra measure of expertise that
completes the sale. He/she will
regularly communicate the team's
results to top management, offer
feedback on sales techniques to
representatives and their managers,
and recommend strategies to
improve team and individual
performance.

Key Responsibilities:

Achieve online sales goals by
working with and developing the
newspaper sales force

Here’s

Go
%@%\%@%

and your classified
advertisers!

Statewide Advertising
in 150 NJ newspapers
for one low price:
Only $520

for 25-word classified
$13 per addl. word

NJPA member newspapers
keep $208 per ad you sell.

What’s not to love!

Contact Diane for details:
(609) 406-0600, ext. 24
dtrent@njpa.org

New Jersey Press Association’s

Statewide Classified
Advertising Network

Be the sales team'’s point person
for Internet products

Identify opportunities, qualify
prospects, and secure new online
business

Utilize newspaper resources to
develop creative presentations

Coach and practice consultative
sales techniques

Assist account executives in
preparing proposals, securing
signed agreements, and managing
customer service after the sale

Assist account executives
in monitoring campaigns for
effectiveness, communicating
results to clients, and renewing
business

Required Skills & Abilities:

Proven sales and management
experience, including online media
sales

Consistently meet or exceed sales
objectives, demonstrating focused
sales efforts and understanding
of the Internet advertising
environment

Solid leadership skills, including a
proven ability to lead by example

Self-motivation and ability to
self-supervise

Outstanding interpersonal,
written, and verbal communication
skills

Outstanding computer skills and
knowledge of Internet tools and
tactics

Earn a competitive incentive
plan that includes a base salary
and uncapped commission.
Compensation package
includes a 401(k) program and
comprehensive health care,
including major medical, vision,
dental, and prescription plan. Car
and valid driver's license required.
Opportunity is full-time.

Send resume and cover letter to

ARoselli@pennjerseyadvance.com.
E-033010

Advertising Online Sales
Specialist

Are you ready to inspire an
energetic sales team to its
next level of success? NJN
Publishing, one of New Jersey's
biggest networks of community
newspapers, seeks an Online
Sales Specialist to lead our
company'’s Internet advertising
sales. Through the Garden State's
largest web site for local news
and information, NJ.com, our eight
weekly newspapers reach more
than 7,000,000 unique browsers
every month.

The Online Sales Specialist
oversees the efforts of our
newspaper sales force to drive
additional revenue and attract
nontraditional business by selling
Internet advertising, search, and
directory solutions.

The successful candidate will
have a strong history of managing

GROW YOUR ADVERTISING THIS SPRING!

IiX« [ A statewide coverage for your advertisers
Your newspaper's advertising staff can upsell clients
business card-size ads in 125 NJ newspapers
that reach more than 4.2 million readers

for just $1,300 — about $10.6 per publication.
- Your company earns $625.00 per ad

For more details, contact Diane Trent at NJPA:
(609) 406-0600 ext 24 ¢ dtrent@nijpa.org

the sales process from prospecting
through the close, with particular
emphasis on growing the results of
front-line account executives.

As the sales team’s “go-to”
person for the Internet, the
Online Sales Specialist will help
newspaper representatives
identify marketing needs of their
clients that can be addressed with
Internet solutions. He/she will join
representatives for four-legged calls
to important prospects, providing
the extra measure of expertise that
completes the sale. He/she will
regularly communicate the team’s
results to top management, offer
feedback on sales techniques to
representatives and their managers,
and recommend strategies to
improve team and individual
performance.

Key Responsibilities:

Achieve online sales goals by
working with and developing the
newspaper sales force

Be the sales team’s point person
for Internet products

Identify opportunities, qualify
prospects, and secure new online
business

Utilize newspaper resources to
develop creative presentations

Coach and practice consultative
sales techniques

Assist account executives in
preparing proposals, securing
signed agreements, and managing
customer service after the sale

Assist account executives
in monitoring campaigns for
effectiveness, communicating
results to clients, and renewing
business

Required Skills & Abilities:

Proven sales and management
experience, including online media
sales

Consistently meet or exceed sales
objectives, demonstrating focused
sales efforts and understanding
of the Internet advertising
environment

Solid leadership skills, including a
proven ability to lead by example

Self-motivation and ability to
self-supervise

Outstanding interpersonal,
written, and verbal communication
skills

Outstanding computer skills and
knowledge of Internet tools and
tactics

Earn a competitive incentive
plan that includes a base salary
and uncapped commission.
Compensation package
includes a 401 (k) program and
comprehensive health care,
including major medical, vision,
dental, and prescription plan. Car
and valid driver's license required.
Opportunity is full-time.

Send resume and cover letter to

ARoselli@pennjerseyadvance.com.
E-033010

Circulation

Circulation Sales Manager
Packet Publications seeks a
dynamic circulation sales manager
to lead our circulation sales team.
The successful candidate will
be a “hands-on manager” with a
sense of urgency willing to work
with staff and independently to
generate circulation sales and
retain customers, both single copy
and mailed home delivery.
Experience in the newspaper
publishing field, specifically group
weeklies, is preferred. Should have
five or more years experience in
publication sales and retention
preferably at a weekly or group of
weekly newspapers, preferably at
least two as a manager or director.
Packet Publications publishes 11
award winning paid community

METRO 2010

100 Years of Moneymakin e
T S R

newspapers, as well as seven free
papers, an arts and entertainment
weekly, a glossy monthly magazine
and centraljersey.com.

Come join our team as we
prepare to celebrate the 225th
anniversary of the Princeton
Packet's first issue, published in
1786.

Send resume to The Princeton
Packet, Inc. (PP), Attn: Human
Resources, PO Box 350, Princeton,
NJ 08542, or email: hr@
centraljersey.com with the subject
line of CSM-NJPA.

Visit our website at www.
centraljersey.com. EOE/M/F/D/V

E-053011

Send us your resume! NJ newspapers
call NJPA seeking editors, reporters, ad sales
reps and managers. We can send them your
resume. Learn more about this FREE service
from Catherine Langley: clangley@njpa.org

* Help Wanted

» Work Wanted

* For Sale

In-column ads are only
$40 for 3 issues of InPrint
and 3 months on our
website — www.njpa.org.
In-column employment
ads are limited to one
position per ad.

Display classified ads are
just $5 per column inch,
per month; minimum 2
column inches.

DEADLINE

20" of the month
prior to publication

YEARS OF MONEYMAKING CREATIVE CONTENT & INNOVATION

Mention this ad and you will get
$100 off any new subscription to
one of the following Metro services:

METRO NEWSPAPER SERVICE
CLASSIFIED DYNAMICS

SALES SPECTACULARS

METRO iNTERACTIVE AD DESIGNER
ONLINE SPECIAL SECTIONS MICROSITES

MAKE MONEY WITH METRO’S FAMILY OF CREATIVE SERVICES & RESOURCES

METROCREATIVECONNECTION.COM 800.223.1600 SERVICE@METRO-EMAIL.COM

New Jersey 2x2 Display Ad Network
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How are they now—the chil-
dren of Sept. 112

And what are their perspectives,
10 years on?

Such questions are at the heart of
a program that has been launched
by NJPA and Rutgers University in
which student journalists will ask
children of those who perished in
the 9-11 attacks how they’re doing,
where they are, and what they’re
doing now. What trials and tri-
umphs have the decade brought?

The program involves college
and high school journalists, work-
ing under the supervision of Rut-
gers professors and some of New
Jersey’s top newspaper editors.

The results will be available in
NJPA member newspapers and on
the web next September, when me-
dia across the nation and around
the world will observe the 10th an-
niversary of the Sept. 11, 2001 ter-
ror attacks.

“The 9-11 Student-Journalism
Project” officially started this
spring, but the necessary ground-
work started months earlier. The
aims of the project are to be infor-
mative for the public, educational
for the student journalists and
meaningful for their sources.

Because of New Jersey’s loca-
tion, the emphasis is on interview-
ing those who lost parents or other
family at the World Trade Center.

“It's a multi-phased enterprise,”
said Ron Miskoff, alecturer in jour-
nalism at Rutgers and the person
who is running the project at the
university. “High school and col-
lege journalists will be interview-
ing, essentially, their peers — other
young people who were affected
deeply and personally by one of
the most powerful and formative
events of our time”

In addition to articles for NJPA
member newspapers, the project
will result in a new multi-media
website, which will display the
articles and photographs that the
students produce, along with an-
cillary materials, public comments
and reactions.

The programisbeing funded bya
New Jersey Press Foundation grant
and by generous support from the
North Jersey Media Group Foun-
dation. George White, NJPAs ex-
ecutive director, worked with Mis-
koff to create a program to inspire
young journalists about a serious
issue and, at the same time, show
them the future viability of jour-
nalism in New Jersey — whether in
print or online.

Project 9-11

Student journallsm

©2001 The Record (Bergen Co, N.J.) Photo by Thomas E. Franklin

Funded by New Jersey Press Foundation and generous sponsors and donors like you.
For details on how you can support this exciting initiative, contact

> RUTGERS
O GSSPAT:....

NJ Press Foundation Director John O’Brien:
609-406-0600, ext. 13
njpressfoundation@njpa.org

NJPA/NJPF

This space donated by North Jersey Media Group Foundation

SCHOLASTIC

FirstEnergy

Foundation
Jetp'sweymac(:’_,en;'ttral

A FirstEnergy Company

White said, “NJPA helped co-
ordinate the Rutgers efforts with
those of the Garden State Scholas-
tic Press Association (GSSPA), and
the NJPA-member publishers, edi-
tors, and photographers who will
provide hands-on coaching as the
students generate their work”

About 20 collegiate journal-
ists are taking the 3-credit course
taught by Miskoft. They are be-
ing teamed with exceptional high
school journalists selected by the
GSSPA, the statewide organization
of high-school newspaper advisers
The teams are encouraged to write
articles about the project for their
high school and college newspa-
pers. The high school students
have access to all the material
taught in the college course, to we-
binar-style sessions, and to online
chats with the college students.

Experienced newspaper and web
editors are being matched with
student teams, preparing them
to conduct sensitive interviews
of victims™ children who are now
their peers. These interviews will
chronicle their personal stories of
loss and its aftermath; of how they
have been coping and moving for-
ward; of how their experience has
influenced or shaped their current
views; and of ways they are now
remembering their parent.

The project is being adminis-
tered at Rutgers by its Journal-
ism Resources Institute and the
Department of Journalism and
Media Studies, all headed by Prof.
John Pavlik —who also serves on
the NJPA board of directors.

Rutgers and the GSSPA are
working with NJPA member
newspapers to assist the student
journalists with concepts, story-
telling, editing, photography and
art, production and publishing.
All participants use a Rutgers
computer system called Sakai to
stay in touch with each other and
the professional news staffers, but
they also will meet in person three
times during the semester.

“Technically, this is just a course
in narrative journalism,” said Pav-
lik, “but it involves an unprec-
edented level of cooperation with
NJPA members and staff, the GSS-
PA teachers, Rutgers professors
and support people. In the end, we
hope to have a product that will
teach the students good journal-
ism, tell the stories of the victims’
children in a compelling, respect-
ful way, and serve the readers of
New Jersey newspapers.”



