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Rate Card

Why Advertise in InPrint?
 It’s a tremendous way to 
reach key executives at 
New Jersey newspapers. 
Published five times a year,  
it is read by more than 
1,300 publishers, editors, 
advertising directors, 
circulation managers and 
the heads of business, 
finance, production 
and operations 
departments.

InPrint is read by decision makers at all 
18 major New Jersey dailies and 3 out-of-state dailies — 
The New York Times, The Philadelphia Inquirer and The 
Express Times (Easton, Pa.) — and at more than 150 New 
Jersey weekly papers. 

InPrint is also mailed to 55 associate members of NJPA, 
including state associations like the New Jersey Education 
Association, the New Jersey Hospital Association and the 
Insurance Council of New Jersey. More than 70 national, 
regional and state media organizations in the United 
States and Canada also receive InPrint.

If you have a message you want to convey to influential 
media people in New Jersey and beyond, advertise in 
InPrint. It’s easy and cost-effective.

ROP Display Advertising
Open Rate: ..................................................................... $6.25 per column inch
Frequency Discounts:
	 3 times ................................................................ 10% discount
	 5 times ................................................................ 20% discount
Color Charges:
	 process color .............................................. $300
	 spot color ........................................................ $100 per color
ROP Column Widths:
	 1 ................................... 1.875" ............................ 11p3
	 2 ................................... 3.875" ............................ 23p3
	 3 ................................... 5.875" ............................ 35p3
	 4 ................................... 7.875" ............................ 47p3
	 5 ................................... 9.875" ............................ 59p3
Ad Depths:
	 min. ........................ 2" ........................................ 12p0
	 max. ....................... 12.375" ........................ 74p3

Classified Display Advertising
Open Rate: ..................................................................... $5.50 per column inch
Frequency Discounts:
	 3 times ................................................................ 10% discount
	 5 times ................................................................ 20% discount
Color Charges:
	 process color .............................................. $300
	 spot color ........................................................ $100 per color
Classified Display Column Widths:
	 1 ................................... 1.5417" ........................ 9p3
	 2 ................................... 3.2083" ........................ 19p3
	 3 ................................... 4.875" ............................ 29p3
	 4 ................................... 6.5417" ........................ 39p3
	 5 ................................... 8.2083" ........................ 49p3
	 6 ................................... 9.875" ............................ 59p3
Ad Depths:
	 min. ........................ 2" ........................................ 12p0
	 max. ....................... 12.375" ........................ 74p3

Classified In-Column Advertising
Rate:  �$40 for 1 month in InPrint and 3 months  

on NJPA’s website, www.njpa.org.
No frequency discount.
Ad Size:  150 words or less. Additional words: $1 each

Business Card Advertising
Rate:  �$65 per month, or  

$250 per year for 5 consecutive insertions
Ad Dimensions:
	 width .................... 3.2083" ........................ 19p3
	 depth .................... 1.8333" ........................ 11p0
Or send us your business card and we will reprint it at 
approximately 91% of its original size.

Advertising Deadlines
	 Spring  •  February 28	 Fall  •  September 12
	 Summer  •  May 9	 Winter  •  January 2
	 	 Annual Report  •  October 31

Submit Ads
Display Ads........................................... �PDFs preferred. Use exact ad space, 

not page size. Embed all fonts. 
In-Column Ads ............................. �Text in body of email, or as 

Microsoft Word attachment.
Email to InPrint editor:  	
	 Catherine Langley • clangley@njpa.org
	 Questions:  (609) 406-0600, ext. 17
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NJPA’s Change Imperative  — page 2

Rethinking NJPA Dues — page 3

Changing with Our Industry — page 4

Visions of Sugar Plums — page 5

Webinar:

SEARCH ENGINE 

MARKETING & 

OPTIMIZATION

December 8

2–3 pm

See article on Page 3 for details.

NJPA EXECUTIVE 

COMMTTEE MEETING

December 13

10 am

North Jersey Media Group

1 Garret Mountain Plaza

Wookland Park

NJPA EXECUTIVE 

COMMTTEE MEETING

January 14

10 am

NJPA BOARD OF 

DIRECTORS MEETING 

January 28

10 am

NJPA Conference Room

PRESS NIGHT

AWARDS BANQUET

April 7

Crowne Plaza Hotel, Jamesburg

SPRING ADVERTISING 

AWARDS BANQUET

April 28

Trenton Marriott Downtown

Other items of note:

 NJPA CONTEST RULES

have been sent to newspapers 

via email. This year, entries will 

be submitted online as PDFs. 

PRESS CREDENTIAL 

APPLICATIONS

for 2011 are being processed.

Your next issue of InPrint 

will arrive in early January. 

The advertising and editorial 

deadline is December 27.

For more information about 

these events: www.njpa.org

FLANKING GUEST SPEAKER:Frank Newport at NJPA’s annual meeting are 2011 President Jennifer Borg and other officers. From left are 

Executive Director George White; 2011 board Chairman Raymond Worrall, Worrall Community Newspapers; Mr. Newport, editor in chief of 

The Gallup Poll; Ms. Borg, The Record, Bergen County; and immediate past Chairman Bruce Tomlinson, New Jersey Herald.

New Jersey Press Association’s president 

in 2011 will be Jennifer Borg, who topped the 

slate of o�  cers approved unanimously by 

NJPA members at the organization’s annual 

meeting on Oct. 28.

A fourth generation newspaper executive, 

Borg is vice president, general counsel and 

secretary of the North Jersey Media Group, 

which includes � e Record, the Herald News 

and more than 45 community newspapers.

Also elected as o�  cers at the Forsgate 

Country Club luncheon last month were 

Chairman Raymond Worrall of Worrall 

Community Newspapers, who served as 

NJPA’s president in 2010; weekly VP Jenni-

fer Chciuk of � e West Essex Tribune; daily 

VP Joseph Cavone of the Daily Record; Trea-

surer Richard Vezza of � e Star Ledger; and 

Secretary George White, who is executive 

director of NJPA.

New directors elected were Joseph Gioioso 

of NJN Publishing, to � ll an unexpired term 

ending in 2011; and Timothy Dowd of � e 

Courier-Post, to a � ll two-year term through 

2012.
Current directors re-elected to new two-

year terms through 2012 were: Kathleen Hi-

vish of North Jersey Media Group’s commu-

nity and weekly newspapers; Stephen Parker 

of Recorder Community Newspapers; and 

Keith Dawn of � e Press of Atlantic City.

Re-elected for new one-year terms were 

associate directors Ronald Morano of First 

Energy/JCP&L; and John Pavlik, who chairs 

the Department of Journalism and Media 

Studies at Rutgers University. 

Rounding out the board are directors 

whose current terms run through 2011. � ey 

are: Ben Canizzaro of Greater Media News-

papers; Stan Ellis of the Burlington County 

Times; and Charles Nutt of � e Daily Journal. 

Outgoing Chairman Bruce Tomlinson of 

the New Jersey Herald was honored for his 

years of service on the NJPA board.

Jennifer Borg to lead NJPA

A good showing by Republicans in the 

Nov. 2 election was predicted by Frank 

Newport, editor-in-chief at � e Gallup Poll, 

in his talk to NJPA members at their annual 

luncheon meeting on Oct. 28.

He listed several “predictors” that would 

add up to Congressional losses for the politi-

cal party in power  — in this case the Demo-

crats. Among these predictors were:

•  Th at it was a mid-term election and mid-

term voters traditionally vote against the 

entrenched party;

•  Th at his pollsters found very low satisfac-

tion in general among likely voters;

•  Low consumer confi dence and a feeling 

that the economy, while recovering, was 

still seen as “bad” by a large majority of 

poll responders;

•  Growing antipathy for federal government, 

in general, paired with strong emotions on 

the right side of the political spectrum;

•  An “enthusiasm gap” between the elector-

ate of two years ago — when many new,  

young voters were excited by the Obama 

campaign — and the likely voters of 2010, 

who trended both older and much more 

conservative.

Pollster predicts 

election results
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— Continues on Page 14

We’re making the leap!

NJPA’s Contest is going digital.

Entries to 2010 Better Newspaper Contest will be submitted online. 

For details see Page 2.

Deadline for entries is Friday, January 14, 2011 at 4 p.m.


