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. MID-ATLANTIC TRAVEB'PACK AD NETWORK

Connect with affluent, active readers in the heart of the Northeast
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Broaden your reach with the MID-ATLANTIC TRAVE®PACK ADVERTISING NETWORK.

This small space print & digital display advertising package will boost your business by reaching
multiple states through news media with only one buy. More readers means more opportunity to
gain new customers!
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The Mid-Atlantic region is known for its beautiful rolling countryside, the bustle of the big cities,
the snowy peaks of the mountains and the ocean peaks at the seashore. It is one of the most
desired travel destinations in the United States, catering to every getaway wish and hosting millions
of tourists every year. The Mid-Atlantic traveler is adventurous, responsive, family-oriented and
affluent, but most importantly, they are news media readers.
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Tap into this rich market today!
MID-ATLANTIC
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The Mid-Atlantic Traveler

reads newspaper media

63()/ Responsive 8’] O/ Adventurous
O Nearly 2/3 of U.S. domestic 0 4/5 of adults who participate in

travelers say ads in newspapers outdoor activities such as

have led them to take action. bicycling, boating and fishing read
Domestic travelers also cite newspapers, as do 84% of those
newspapers as the most beneficial who play tennis or golf.

medium for providing information

about concerts, shows and events.

8 3 O/ Family-oriented
O 4/5 of adults who visit theme of beachgoers

parks, museums, historical have a household income of
landmarks and other family- S75,000+. Adults who read the
friendly venues read newspapers. news and visit the beach are 14%

more likely to have a household
income of $250,000+.
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Newspaper Ads Generate Results

Research shows that...
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Newspapers lead the competition Newspapers are credible,
as the medium in which ranked as the most
advertising makes consumers trustworthy medium.

more likely to purchase.

Newspapers rank first as the Newspaper ads are 38% more Newspapers expose your
medium in which people likely to lead a domestic traveler business to an affluent,
usually notice advertisements. to start an online search. adventurous audience.
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Nielsen National Cross-Media Engagement Study



Reach

One placement in daily and non-daily newspapers statewide each week gets you...

Pennsylvania

Number of Papers: 150
Reaching 4.9 million readers

Number of Papers: 320
Reaching 7.5 million readers

Delaware
Maryland
Washington DC

Number of Papers: 71
Reaching 3.7 million readers

New Jersey

Number of Papers: 113
Reaching 3.1 million readers

Virginia
Number of Papers: 51 Number of Papers: 98

Reaching 1.3 million readers /_\\///\ Reaching 2.3 million readers

Total Number of Papers: 803

Circulation: 9.2 million MID-ATLANTIC
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AD NETWORK

National Newspaper Association Community Newspaper Readership Survey



What's Included?

One buy gets you...

Print: 2x2 or 2x4 display ad Digital:
“Mini-billboard” display ads (2 columns by 2 plus 300x250 or 728x90 ad units

inches, or 2 columns by 4 inches) placed in per week :

and up to per month, _ o —

nj.com ()
pAC THE JACKSONS/ o
) THE COMMODORES |
= NJo 19

o —" | Hit the beach with Maroon 5 in
The Princeton Review's Atlantic City this August

Best 379 (olleges

U.S. News & World Report’s
Best Colleges

Kiplinger’s Personal Finance
“100 Best Values
in Public Colleges”

behaviorally targeted to Mid-Atlantic

Come see how SU is as distinctive as you!

What you need to know about the Tall Ships
Philadelphia Camden festival

To register for campus tours, information sessions
and open houses visit www.salisbury.edu/admissions

or call 410-543-6161. [ Banks North Carolina - Vacation Rentals

Sahsbur

= - (ver 600 vacation homes in all price ranges!

UNIVERSIT Y - Kitty Hawk, Kill Devil Hills, Nags Head,and \_
Szolul{lﬁn gPores (o C“{Ol.lﬁl _—
2x4 display ad example hotolube ooms most ith private poo
- Linens and lowels are provided (callfor exception
- MID-ATLANTIC
§17-642-3224 . wwwhrindleybeach.com
: TRAVEWPACK

2x2 display ad example AD NETWORK




Investment
Print & digital package saves 26%... Instantly!

Total Package

$8,042 $14,535
$2,333 savings $4,615 savings
includes
Print: 2x2 or 2x4 Display Ad Digital: weekly impressions
2x4 Cost
Delaware
Maryland 31,450 $2,900 1 week 250,000 $1,400
Washington DC
New Jersey $1,400 $2,800
New York $3,050 $5,900
Pennsylvania $1,525 $3,050
Virginia $950 $1,900
West Virginia $600 $1,200
Total if purchased
sl i $8,975 917750 |\ BN

TRAVEW@PACK
*You receive 26% off in addition to each statewide program’s already built-in savings AD NETWORK




New Jersey Newspaper Network

Contact us today

Address D Phone & Email @% Website
810 Bear Tavern Road, Suite 307 (609) 406-0600
West Trenton, NJ 08628 Amy Lear, VP Advertising, ext. 15,
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