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National Award: The Society of Profes-
sional Journalists awards Jerry Aumente, 
right, with its S igma Delta Chi award for 
journalism research published last year. 
The book about New Jersey newspapers 
was commissioned by NJPA in honor of its 
150th anniversary last year. For the story, 
see Page 14.

Political Advertising Guidelines — Page 2

NJPF’s Investments — Page 4

Meeting the Challenges — Page 5

Missy Flynn Benefit — Page 14PRINT
NIE & Youth 
Readership 
Committee Meeting 
Thursday, September 4 
10:30 am – 1 pm 
NJPA Conference Room

Mock Election 
Supporters 
Meeting 
Friday, September 5 
NJPA Conference Room

Government 
Affairs Committee
Tuesday, September 9 
11 am 
teleconference

Advertising  
Sales Camp 
Workshop  
with Tony Roselli 
Thursday, September 18 
8:30 am – 4 pm 
Crowne Plaza Hotel 
Jamesburg

Photography 101 
seminar
with Loren Fisher
Thursday, September 25 
8:30 am – 1 pm 
NJPA Conference Room

Designing an  
Ad Campaign 
Seminar
with Lynne Meena
Thursday, October 9 
9 am – 4 pm 
NJPA Conference Room

For more information about 
these events and seminars, 
please visit our website:

www.njpa.org

Newspapers not dead!
NJPA launched into the ‘blogosphere’ 

last week with its first weblog.
The blog — called ‘Newspapers Aren’t 

Dead!’ — was created by Brian Critch-
ley, research and marketing manager 
for NJNN, the press association’s news-
paper advertising placement network.

Blogmaster Critchley said, “I only 
have a couple of posts up there at the 
moment, but over the coming weeks I 
intend to add more, positive informa-
tion about the future of newspapers. By 

Forty-one state attorneys general have 
urged U.S. Senate leaders to support the Free 
Flow of Information Act (S. 2035), com-
monly called the Federal Shield law bill, by 
signing a letter sponsored by the National 
Association of Attorneys General (NAAG).

Despite NJPA’s repeated requests to New 
Jersey Attorney General Anne Milgram’s of-
fice, she has not signed the letter or given any 
other indication of support.

The act, sponsored by Indiana Senator 
Richard Lugar and Representative Mike 
Pence, defines and recognizes a qualified 
reporter’s privilege and brings federal law in 
line with the laws of 49 states and the District 
of Columbia. It has already passed the House 
and a Senate committee, and is awaiting full 
Senate action. 

President Bush has indicated he will veto 
the legislation if it passes in its present form. 
While garnering widespread, non-partisan 
support in Congress, the bill is opposed by 
the Justice Department. 

Indiana Attorney General Steve Carter de-
clined to sign the NAAG letter, but did sup-
port the legislation by sending a letter to the 
Indiana Congressional delegation, excluding 
the bill’s authors, Lugar and Pence. 

“Justice Louis Brandeis famously referred 
to the important function the states perform 
in our federal system as laboratories for de-
mocracy, testing policy innovations,” the 
Attorneys General wrote in their letter to 

Senate leaders. “Reporter shield laws, which 
have been adopted — through either legis-
lation or judicial decision — in every state 
but one, must now be viewed as a policy ex-
periment that has been thoroughly validated 
through successful implementation at the 
state level.”

The measure has broad bipartisan support. 
The Senate Judiciary Committee passed S. 
2035 on Oct. 4, 2007 by a vote of 15-4 and the 
House of Representatives passed a similar 
measure by a vote of 398-21. 

Largely modeled after U.S. Department of 
Justice guidelines, S. 2035 creates a qualified 
privilege, not an absolute one, establishing 
specific criteria for a federal court to evalu-
ate when determining whether a reporter 
should be compelled to disclose confiden-
tial information. The Department of Justice’s 
long-standing guidelines similarly require 
federal prosecutors to make “all reasonable 
attempts” to obtain the information from al-
ternative sources and to show that the infor-
mation sought is “essential” before requir-
ing disclosure of a journalist’s confidential 
sources. 

“The Attorneys General letter and Steve 
Carter’s letter illustrate that the ability to 
administer justice and the ability to protect 
news sources are not mutually exclusive con-
cepts — both goals can be accomplished to 
the benefit of democracy,” said Steve Key, 

Federal shield law supported by 
most attorneys general; not NJ’s

— Continues on Page 4

“The Mosaic” is inside
We hope you will enjoy the insert in 

this month’s InPrint.
The Mosaic is the newspaper that was 

written, edited and designed by 16 high 
school students who participated in the 
Hugh N. Boyd Journalism Diversity 
Workshop July 13–25.

The workshop, which was free for 
the students, received funding from the 
New Jersey Press Foundation, the Dow 
Jones Newspaper Fund, the FirstEnergy 
Foundation and several NJPA member 
newspapers.

Additional information about the 
workshop appears in Tom Engleman’s 
column on Page 11.

— Continues on Page 5

Capital Opportunity: Journalism Diversity Workshop participants Dave Arnao and Tate 
Hewitt, center and right, get real life experience interviewing attorney Ron Collins on the 
rooftop terrace of the Freedom Forum center in Washington, D.C. For more about the work-
shop, see Tom Engleman’s column on Page 11 and the student newspaper in this issue. 
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With election season just around the 
corner, I asked NJPA’s General Counsel, 
Tom Cafferty, to update this memo outlin-
ing how the state’s election laws affect New 
Jersey newspapers. We will be distributing 
it to advertising management soon but I 
thought it important enough to publish as 
my column in this issue of InPrint.

Here is Tom’s memo:
*    *    *

First, a reminder that New Jersey and 
federal election laws require that all news-
paper political advertisements contain ap-
propriate disclaimers, better known as the 
“ordered and paid for” line. The required 
content and design of these disclaimers 
varies depending on whether the ad in 
question pertains to an election on the 
federal level (President/U.S. Senate/U.S. 
House) or the state/local level (all other 
offices and public questions).

I. �Advertising for State and Local 
Elections
The New Jersey Election Law Enforce-

ment Commission (ELEC) enforces the 
disclaimer requirements for state and local 
elections in New Jersey. ELEC regulations 
require that political identification state-
ments be included on “any advertising 
directed towards the electorate that aids 
or promotes the nomination, election or 
defeat of a state or local candidate.” Bona  
fide news items or editorials are excluded. 

Most newspaper political ads will be di-
rectly paid for or authorized by registered 
political candidates or political commit-
tees; by individual and joint candidate 
committees; or by the various Democratic 
and Republican state, local and county 
political organizations; and other entities 
registered with ELEC as a result of their 
political activity, such as “continuing po-
litical committees” (a.k.a. “PACs”). These 
entities are required to include the follow-
ing information in their disclaimer: 

(1) the name registered with ELEC of 
the entity, organization or person paying 
for the advertisement; 

(2) language indicating that the adver-
tisement was ordered and paid for by that 
entity, organization or person;

(3) the business or residence address of 
that entity, organization or person as it ap-
pears on a registered entity’s ELEC filings.

EXAMPLE:
		O  rdered and Paid For by:
		  Joe Glutz for Governor
		  1 Rosebud Way
		T  renton, NJ 08628	
No other identification information is 

expressly required by law, but oftentimes 
political entities may, and are permitted 
to, include in their ads information such 
as the name of the entity’s treasurer, a 

phone number or an Internet address.
If a newspaper political advertisement 

is paid for by a person or group that is 
not required to register with ELEC, that 
is considered to be an “independent ex-
penditure.” Such an ad might be taken 
out by a concerned citizen, for example. 
For an “independent expenditure” ad, the 
following information is required in the 
disclaimer:

(1) the name of the person paying for 
the advertisement; 

(2)	 language indicating that the adver-
tisement was ordered and paid for by that 
entity, organization or person;

(3)	 the business or residence address 
of that entity, organization or person as it 
appears in public records or a telephone 
directory.

EXAMPLE:
 		O  rdered and Paid For by:
	  	 Cindy Concerned
	  	 15 Elm Street
	  	T renton, NJ 08628	
(4) language indicating that the expen-

diture was not made with the cooperation 
or prior consent of, or in consultation with 
or at the request or suggestion of any can-
didate, or any person or committee acting 
on behalf of any candidate. 

EXAMPLE:	
This advertisement is paid for 
by a private citizen, and was not 
authorized or approved by any 
political candidate or committee.

II. Advertising for Federal Elections
The Federal Election Commission 

(FEC) enforces the disclaimer require-
ment for all federal elections in the United 
States. FEC regulations require that politi-
cal identification statements be included 
on “any public communications that ex-
pressly advocate the election or defeat of 
a clearly identified candidate or are paid 
for by a political committee.” These state-
ments must be “clear and conspicuous,” in 

at least 12-point type, have sufficient con-
trast with the advertisement’s background 
and be located within a printed box set 
apart from the other contents of the ad-
vertisement. The disclaimer must clearly 
state who paid for the advertisement, but 
addresses are only necessary in certain 
circumstances. 

EXAMPLE:

If the ad is authorized by a candidate for 
federal office, but paid for by another per-
son, the disclaimer must explicitly say so:

EXAMPLE:

Expenditures not authorized by a can-
didate for Federal office must include a 
disclaimer with the full name along with 
a street address or phone number or web 
address of the person paying for the com-
munication, as well as a statement that the 
communication is not authorized by any 
candidate or candidate’s committee.

EXAMPLE:

III. Vendor Records – the “Political File”
Another important provision of the law 

requires that anyone accepting compensa-
tion from a political entity “shall maintain 
a record of the transaction.” These records 
are commonly known in the communica-
tions industry as the “political file.” 

The records that must be kept include: 
(1) an exact copy of the communication; 
(2) a record of which issue(s) of the pa-

per it appeared in and the date(s); 
(3) the name and address of the com-

mittee, group or individual paying for the 
communication and of the candidate or 
committee, if any, on whose behalf the in-
dividual was acting.

*    *    *
 As always, call us at NJPA if you have 

any questions.

As I see it...

John J. O‘Brien
Executive Director

New Jersey Press Association

Political Advertising Refresher

Paid For by  
Smith For U.S. Senate

Paid For by John Doe
Authorized by  

Smith For U.S. Senate

Paid For by 
Cindy Concerned

15 Elm Street
Trenton, NJ 08628

This advertisement is not 
authorized by any Federal 
candidate or committee.
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People & Papers
Q	If a newspaper runs an 
advertisement without the 
required disclaimer, will it be 
held responsible?

A	 Generally speaking, it is 
the legal responsibility of the 
person or entity placing the 
ad to provide the appropriate 
disclaimer, not the newspa-
per. Of course, it is still good 
practice to ensure that all ads 
contain the proper disclosure 
language.

Q	Can a newspaper offer 
discounts for political adver-
tising?

A	 The Federal Election 
Commission (FEC) regula-
tions require that a newspa-
per selling advertising space 
to a federal candidate may 
not charge an amount for 
the space which exceeds the 
comparable rate for the space 
for non-campaign purposes, 
including discounts normally 
available to ordinary adver-
tisers. 

While this regulation does 
not apply to state and local 
elections, a newspaper may 
still offer such discounts. 

However, a newspaper 
should not sell ad space to a 
political entity at a discount 
not regularly available to 
similarly situated custom-
ers. Otherwise, that discount 
could be deemed an “in-kind” 
political contribution, which 
would have to be reported 
to the appropriate regulatory 
entity, and if large enough, 
might violate campaign con-
tribution limits. 

Q	Can a newspaper reject 
a political advertisement if it 
does not contain the required 
disclosure language, or for 
some other reason?

A	 Newspapers have the 
First Amendment right to 
publish or reject advertise-
ments at they see fit. Thus, if 
you have any concerns with 

respect to the failure to in-
clude proper disclosure lan-
guage, you have the right to 
insist that the error be cor-
rected, or to require a suitable 
disclosure statement even if 
not expressly required by law 
or regulation.

Q	What about Internet ad-
vertising?

A	 Both ELEC (New Jersey 
Election Law Enforcement 
Commission) and the FEC 
have advised that appropriate 
disclaimers must appear on 
any political ad that appears 
on an Internet website.

Q	Can political candidates 
sign contracts?

A	 Yes. Courts have ruled 
that political candidates can 
and should be offered the 
same cost reduction oppor-
tunities as other advertisers. 
However, your newspaper 
may have a separate, “po-
litical rate” that is offered to 
those running for office.

Q	Can we make them pay 
in advance?

A	 Yes. But you should have 
a consistent advertising policy 
(not just for certain individu-
als or parties). 

Q	Is there a law that pro-
hibits candidates from level-
ing “new charges” or intro-
ducing “new issues” in ad-
vertisements just before the 
election?

A	 There is no law prohib-
iting such action, however, 
many of our member news-
papers have policies that dis-
allow such activities.  Most 
require the timing to allow 
the opposition to respond.  
In the case of weeklies, that 
might mean two weeks prior 
to the election, in the case of 
dailies, certainly a few days.  
Check with your ad manager.

Political advertising FAQs

Jimmy Margulies, editorial 
cartoonist for The Record and 
King Features, won the 2008 
Clarion Award for Editorial Car-
toons from the Association for 
Women in Communications, for 
a portfolio of five cartoons pub-
lished in 2007. His New Jersey 
editorial cartoons are published 
in papers throughout the state. 
The award will be presented on 
Sept. 27 in Washington, D.C., 
during the organization’s annual 
conference. 

Margulies also won the 2007 
Clarion Award for Editorial Car-
toons.

Margulies wins award for editorial cartoons

The hatefest between former 
U.S. Sen. Robert Torricelli and 
The Record, Beren County, in-
spired a recent cartoon by Rob 
Tornoe for Politicker.com. (Poli-
tickerNJ.com is an associate 
member of NJPA.)

On July 1, Torricelli wrote a 
Politicker.com column criticiz-
ing The Record, which had just 
announced it would be closing 
its main office. 

Torricelli wrote, “The Inter-
net will eventually destroy most 
newspapers but the looming 
death of The Record is still ahead 
of its time.

“Why?... Somewhere The Re-
cord stopped becoming a mirror 
of the happy suburban life and it 
became mean. Parents no longer 
came home to the evening paper 
and read about community life 
but were exposed to an endless 
barrage of columns, editorials, 
and news articles that exposed 
everyone as greedy, corrupt, or 
inept.”

The Record’s Editorial Page 
Editor Alfred Doblin responded 
with a July 4 column about Tor-
ricelli.

“Being lectured on meanness 
by the likes of Bob Torricelli is 
akin to Amy Winehouse lead-
ing a rehab retreat for substance 
abusers,” wrote Doblin.

He added: “The Record will 
stop reporting on political cor-

ruption when there are no cor-
rupt politicians in New Jersey.”

Doblin said “reports of The Re-
cord’s imminent demise are not 
just exaggerated; they are false.”

Tornoe’s cartoon shows a street 
box selling The Record, a fire hy-
drant labeled “Torch” (Torricelli’s 
nickname), and a dog preparing 
to urinate on the hydrant.

— from Editor & Publisher

Torricelli, Record “hatefest” inspires cartoon

The Record of Bergen County, 
is vacating its main headquarters 
and moving staff to the site of its 
sister daily, the Herald News of 
West Paterson. In a staff memo 
sent in late June, Publisher Ste-
phen A. Borg declared, “We 
must re-invent ourselves.”

The memo stated that the 
move could save about $2.4 mil-
lion per year. Borg said that most 
of the news staff would actu-
ally become mobile journalists, 
working from the field, while 

others would relocate to one of 
the paper’s eight weekly newspa-
per sites.

Reporters go mobile
“The number one objective is 

more mobile journalism,” Borg, 
who said the paper has about 30 
such “mojos,” who report from 
laptops and cell phones, told 
E&P. “And to take advantage of 
our other offices.”

Borg said the move has not 
been scheduled, but added, “I 
wouldn’t want it to occur any 

later than January ’09. Advertis-
ing has already moved.”

The memo refers to The Re-
cord relocating to Garret Moun-
tain Plaza, an office building in 
West Paterson that houses sev-
eral operations for parent com-
pany North Jersey Media Group, 
including the Herald News. Borg 
said The Record would occupy 
some of that leased space. “We 
are working on the logistics,” he 
said. “But reporters I want out in 

The Record is moving to West Patterson

— Continues on Page 13



Page 4 • August 2008 • InPrint

The NJPF Board of Trustees decided this 
spring to move the foundation’s investment 
funds from Wachovia Trust to the Prince-
ton Area Community Foundation (PACF). 
The transfer took place in June.

Joining me on the investments manage-
ment task force, formed to investigate and 
recommend a possible change, were Richard 
Bilotti, NJPA chairman / NJPF president; Jim 
Kilgore, NJPA past-president / NJPF trustee; 
John O’Brien NJPA executive director / NJPF 
secretary; and Denise Sawicki, NJPA busi-
ness manager.

At the end of the process, which includ-
ed interviews of four firms, the task force 
unanimously recommended moving NJPF’s 
account to PACF. Its pool of managed funds 
includes hundreds of various families and 
organizations as well as 20 “agency funds” 
— from the NJ Horticultural Society, to 
the Friends of the NJ State Museum, to 
the United Way of Mercer County, etc. The 
pool of PACF’s investments collectively ex-
ceeds $55 million.

Of interest to the task force was that 
currently and historically the chairman of 
PACF’s investment committee is the presi-
dent of Princeton University Investment 
Company (PRINCO), the firm responsible 
for managing Princeton’s $14 billion en-
dowment. 

The guiding philosophy of the founda-
tion’s management is to promote the pru-
dent stewardship of funds entrusted to the 
PACF for the benefit of the community 
of donors and charitable organizations it 
serves. 

PACF’s investment performance has 
consistently outpaced various benchmarks 

over the past year, and three and five years 
annualized.

We see several advantages to this move, 
among them:
•	 �The increased care and focus given to a 

“$55 million account.”
•	 �Strategic diversification of NJPF funds 

across many more asset classes than is 
possible investing $2 million on our own.

•	 �Management of various types of gifts – 
including gifts of securities, real estate, 
insurance, tangible personal property, 
bequests, etc.

•	 �Planned giving and endowment fund-
raising support.
We are excited about this new partner-

ship and look forward to continuing suc-
cess in the management of NJPFs invest-
ment funds.

If you are interested in learning more, in-
cluding confirmation of PACFs past perfor-
mance over various periods, including the 
past six months, please contact me at 609-
406-0600 ext. 30, or gwhite@njpa.org.

Journalism, readership & free press

NJPF’s 2nd Annual Giving Campaign 
launches Sept. 15 and ends Dec. 31. Please 
respond to the call for support needed to 
strengthen our foundation’s programs and 
to solidify our future as an outwardly fo-
cused organization.

We are committed to advancing youth 
readership and journalism education, and 
to promoting the value of a free press; all 
in New Jersey. The collective support of in-
dividuals and organizations that care about 
what NJPF cares about makes an enormous 
difference. 

New Jersey Press Foundation
George White
Foundation Director
New Jersey Press Association

Our investments

The New Jersey
Online Experts
Leverage the power of New Jersey’s 
newspaper websites!  To find out 
how you can reach NJ’s 2.1 million+ 
newspaper website users,  
visit us online:

http://www.njpa.org/njnn/ 
online_advertising.html

New Jersey 
Newspaper Network
Amy Lear, Director
(609) 406-0600 ext. 15 • aclear@njpa.org

Thank you!
to the sponsors of the 

2008 Journalism Diversity Workshop
William Boyd

Dow Jones Newspaper Fund
FirstEnergy Foundation

Glenwood Communications
Monmouth University

New Jersey Newspaper Foundation
Packet Publications, Princeton

The Press of Atlantic City
The Star-Ledger, Newark

The Times, Trenton

general counsel for the Hoosier 
State Press Association. 

Attorneys general from the 
following jurisdictions signed 
the letter: Arizona, Arkansas, 
California, Colorado, Connecti-
cut, Delaware, Florida, Georgia, 
Guam, Hawaii, Idaho, Illinois, 
Iowa, Kansas, Kentucky, Loui-
siana, Maine, Maryland, Michi-
gan, Minnesota, Mississippi, 

Missouri, Montana, Nebraska, 
Nevada, New Hampshire, New 
Mexico, New York, North Caro-
lina, North Dakota, Ohio, Okla-
homa, Oregon, Pennsylvania, 
South Carolina, South Dakota, 
Tennessee, Utah, Vermont, 
Washington and West Virginia. 

Attorneys General Douglas 
Gansler from Maryland and Rob 
McKenna from Washington led 
the effort.

Continues from Page 1

Federal shield law support

Justices set guidelines 
for open records suits

The New Jersey Supreme 
Court set a 45-day window for 
lawsuits to be filed after a gov-
ernment denies a public records 
request, setting the legal limit for 
the first time.

The July 22 opinion released 
by the high court also narrowed 
the circumstances for awarding 
attorney’s fees in cases involv-
ing disputes over government 
records.

The decision resolves litigation 
stemming from a series of re-
quests Hoboken Councilwoman 
Elizabeth Mason made using the 
New Jersey Open Public Records 
Act in 2003 and 2004.

Mason was seeking records 
ranging from city ledgers and 
budgets to construction docu-
ments as well as requests for 
public records made by other 
individuals. She later filed two 
lawsuits against the city.

At issue before the Supreme 
Court was whether there should 
be a statute of limitations for 
suing when a request has been 
denied or ignored, something 
unclear in the law as drafted by 
the state Legislature. Also before 
the court was the question of at-
torney’s fees in such cases.

Lawyers for Hoboken argued 
successfully in appellate court 
that a 45-day window for appeal-
ing government actions should 
apply to record requests. The city 
also claimed that Mason wasn’t 
entitled to attorney’s fees from 
Hoboken, which eventually pro-
vided the records she sought.

Mason appealed to the state 
Supreme Court. Several inter-
ested parties sided with Mason, 
including the American Civil 

Liberties Union and the New 
Jersey Press Association who 
filed an amicus. The state At-
torney General’s Office and the 
Municipal Clerks Association of 
New Jersey supported Hoboken’s 
position.

45-day limitation
In the unanimous decision 

issued by six justices, the court 
upheld a 45-day statute of limi-
tations.

“Just as (the public records 
law) calls for the rapid response 
of an agency to any record re-
quest, a requestor should also 
be required to make a prompt 
decision whether to file suit,” the 
justices said. 

The law allows governments 
to take up to seven days to ei-
ther release documents or deny 
a request for them. It gives 45 
days for people to sue after their 
requests are denied. Yesterday’s 
decision said 45 days is enough 
time for people to launch legal 
challenges, and provides cer-
tainty for governments.

The reaction of NJPA was one 
of tempered disappointment, ac-
cording to George White. He said 
that although NJPA supported 
the argument that the period of 
time for filing a lawsuit should 
be greater than 45 days, “we 
don’t see this as an insurmount-
able hurdle for newspapers.”

Attorney fees
The justices also partially 

agreed with Hoboken’s view on 
awarding attorney’s fees, but 
ruled that fees could be awarded 
for some suits that lead to re-
cords being released without the 
issuance of a formal judgment.

— Continues on Page 5
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“The catalyst theory provides 
a more sound approach,” the jus-
tices wrote. “It empowers courts 
to award fees when the requestor 
can establish a ‘causal nexus’ be-
tween the litigation and the pro-
duction of requested records.”

Mason’s litigation, however, 
did not pass the test for the “cat-
alyst theory,” the justices said.

The ruling says governments 
that completely ignore an OPRA 
request must pay unless they are 
able to prove the lawsuit was not 
the reason for releasing them. 

White said NJPA’s reaction 
to this aspect of the ruling was 
mixed. “While we believe an 
OPRA lawsuit should be pre-
sumed to have caused the pro-
duction of the requested mate-
rials following the filing of the 
suit,” he said, “we are gratified 
the court did shift the burden 
of proof in situations where an 
agency ignores an OPRA request 
and fails to respond at all within 
the 7 day period.” 

Reaction from others
According to reports in The 

Star-Ledger, civil libertarians 
and municipal officials said the 
court was balanced in its ruling, 

“The result of today’s decision 
is a clear set of rules to govern 
future cases. Not everyone will 
like today’s decision, but it does 
seem that the court was trying to 
achieve a balanced result,” said 
Peter Verniero, a former justice. 
“The court appears to be trying 
to foster open government while 
being fair to all sides in litiga-
tion.” 

Added Deborah Jacobs, ex-
ecutive director of the American 
Civil Liberties Union of New 
Jersey: “This is a victory for New 
Jersey citizens’ rights to access to 
government information ... The 
ruling will help ensure that mu-

nicipalities respond in a timely 
fashion to citizens’ requests for 
information, and makes it more 
likely that municipalities will be 
held financially liable for their 
improper actions or inactions.” 

Hoboken corporate coun-
sel Steven Kleinman called it a 
“very, very good thing for the 
efficient operation of municipal 
government” without restricting 
public access. 

Richard Gutman, who rep-
resented the Libertarian Party 
of Central New Jersey Open 
Government Task Force, wor-
ried that the 45-day limit would 
keep some people from pursuing 
claims against towns. “It is a dif-
ficult burden because sometimes 
it takes a while for the requester 
to find an attorney,” he said.
— Reports from The Star-Ledger 
and The Record contributed to this 
account.

Let’s face it. These ARE challenging times 
for newspapers; positive trends are seldom 
making headlines. But the fact remains 
that advertisers remain loyal to newspapers 
because they get results! Think about the 
long-term contracts many of you continue 
to negotiate with major retailers, grocers, 
hospitals, schools, banks and more. These 
advertisers know that newspaper readers 
are valuable consumers who sustain and 
build their businesses.

Recent studies reinforce this positive sto-
ry. Mediamark Research and Intelligence 
(MRI) says that overall readership is up 
2.1% from spring of 2007 through spring 
of 2008. The MRI study, conducted for the 
Newspaper National Network, measured 
both print and Web in the top 100 media 
markets. Factoring unduplicated readers, 
total audience grew to 80.6 million in this 
one-year time period.

In addition, a newly released study by 
Scarborough lists the Sunday newspaper 
as the top source for acquiring coupons. 
Among the people who use coupons, 53% 
get them from newspapers, a percentage 
far surpassing other sources such as direct 
mail (ranked second at 35%), in-store cir-
culars and customer/loyalty cards.

Still, meeting revenue goals is extremely 
challenging for all of us. Just a glance at any 
media newsletter or daily report reveals 
dramatic news of record-breaking losses, 
stocks plummeting and staff cuts.

NJNN revenue is 89% of goal through the 
first six months of 2008. Advertisers such as 
the NJ Office of Clean Energy, NJ Transit, 
Hudson City Savings Bank and numerous 

other financial institutions remain solid in-
vestors in print advertising, despite reduced 
budgets for some. 

Other state businesses including the NJ 
Department of Health and Senior Services, 
NJ Office of Food Stamps, NJ Election Law 
Enforcement Commission and the NJ De-
partment of Transportation have curbed ad 
spending compared to 2007. 

Looking for a fourth quarter boost, we 
hope that the November election will gen-
erate some “plus” business from issue-ad-
vocacy groups. 

Statewide Classifieds (SCAN) revenue 
is underperforming by 15% through June, 
like most newspapers across the country, 
and the NJPA 2x2 display ad network is at 
nearly 90% of goal for the same period. 

These network programs offer a great op-
portunity for small-budget advertisers with 
a statewide or regional message to invest in 
cost-effective programs. 

Remember, NJPA-member sales staffs 
can sell the SCAN and 2x2 networks and 
earn a commission while also adding to the 
total year-end rebate pool. Call Diane Trent 
at 609-406-0600 ext. 24 for more informa-
tion or check details on our website at www.
njpa.org/njnn.

NJNN continues to develop new adver-
tising programs and to strategize with its 
Steering Committee about effective ap-
proaches for acquiring new business. Think 
of us as a resource to expand your network 
of products and grow your revenue. We’re 
here to help you!

Note: It’s even easier to reach the ad ser-
vice now. Learn more at www.njads.org.

NJNN Update
Amy Lear
Director
New Jersey Newspaper Network

Meeting the challenges

Easy 
Money
Publishers who participate 
in NJPA’s 2x2 and Statewide 
Classified networks know that 
these two programs create revenue 
for their papers, as well as for 
NJPA. Last year the networks 
generated roughly $970,000 —  
and participating papers enjoyed  
a significant share of the revenue.

Earn additional revenue 
by selling ads into the 
networks!
for example: You can earn up 
to $599 on each 2x2 ad sold into 
New Jersey newspapers; earn even 
more if multiple states are added 
to the buy. That can amount to 
real money in this challenging 
economy. 
Think of the possibilities! Do 
you have an advertiser looking 
to branch out from your market 
without breaking its local ad 

budget?  Think about statewide 
classifieds, too. Do any of your 
advertisers with Jersey Shore 
rental properties need tenants? 

Be a hero. 
Use these valuable, 
low-cost marketing tools!

Call SCAN/2x2 Networks Manager 
Diane Trent at (609) 406-0600 
ext. 24 for more information. Or, 
call NJNN Director Amy Lear at 
ext. 15 to schedule a motivating 
presentation for your staff.

aggregating the latest news about 
newspapers from the research 
community and adding stories 
that demonstrate newspapers’ 
impact and importance, I hope 
to create an online ‘safe place’ for 
media professionals that demon-
strates how our industry is alive 
and kicking!

“We intend to use it as a tool to 
reach prospective advertisers and 
to give NJNN — and newspapers 
in general — a voice out there in 
the blogging community.

“And we look forward to hear-
ing from our readers.”

Check out NJPA’s blog: http://
newspapersarentdead.blogspot.
com/ 

“Make sure to bookmark it and 
visit often,” Critchley said. “And 
don’t forget to tell your friends 
and colleagues!”

Continues from Page 1

Good news blog 
about newspapers

OPR lawsuit guidlines
Continues from Page 4

The New Jersey
RESEARCH
Experts
Customized research – 
including Demographics,  
Reach & Frequency, 
Mapping Projects & more  
is available upon request.

New Jersey
Newspaper 
Network
Amy Lear, Director
(609) 406-0600, ext.15
aclear@njpa.org • www.njpa.org
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Send InPrint YOUR News!
Please email news about your employees, 
publications and other big changes to 
Catherine Langley at: clangley@njpa.org.

People & Papers
Stanley Gauss 
named vp of 
Digital Press 
Consortium
Stanley Gauss was named vice 

president of sales and market-
ing for the Digital Press Con-
sortium’s (DPC) Marketplace 
platform. Previously, he was vice 
president of market develop-
ment at Planet Discover. 

Gauss will focus on helping 
the DPC’s current and future 
partners realize the potential 
revenue from local online ad-
vertising — projected by Borrell 
Associates to be $13.1 billion in 
2008. 

Marketplace is a turn-key, lo-
cal search directory of business-
es, which significantly extends 
newspapers online advertising 
solutions.

Gauss said, “I am excited to be 
a part of the DPC, a team that 
I’ve watched grow over the past 
three years, and I look forward 
to the opportunity to help our 
partners grow their audience 
and revenue.

“DPC’s hearts are in the right 
place. They want to see their 
partners succeed and they work 
hard to make sure that happens,” 
he said. 

“The DPC will become a col-
laboration point for our part-
ners, to help us ensure we com-
bine the wisdom and knowl-
edge they have from being on 
the front lines with the product 
knowledge we hold at the DPC.”

At Planet Discover, Gauss had 
overall responsibility for audi-
ence and revenue development 
initiatives for newspaper and 
broadcast partners.

Prior to that, he was online 
general manager for The Press of 
Atlantic City, helping it relaunch 
its core site and developing new 
revenue streams through part-
nerships and local advertising.

Earlier, he worked at Calkins 
Media as director of interactive 
media for Phillyburbs.com and 
was advertising director for the 
Burlington County Times.

Gauss graduated from Rutgers 
University, with a degree in mar-
keting. 

He lives in Stafford Township 
with his wife Gina and their 
three children.

Joe Gioioso has been 
promoted from general 
manager to publisher 
and president of North 
Jersey Newspapers 
Publishing Co.

The announcement 
was made July 18 by 
Rich Vezza, president 
of Penn Jersey Ad-
vance, the parent com-
pany. For about a year, Vezza, 59, 
had been serving as publisher of 
the newspapers in addition to 
his other corporate duties.

Gioioso, 66, lives in Morris-
town. He became NJN’s acting 
general manager in 2007 and 
was named to that job perma-
nently in January. His office still 
will be at NJN headquarters out-
side Flemington.

The company publishes ten 
weekly newspapers: the Hunter-
don County Democrat, Hunter-
don Observer, Independent Press, 
Suburban News of Clark, The 
Somerset Reporter/Messenger 
Gazette, The Warren Reporter, 
Delaware Valley News, Cranford 

Chronicle, The Star-Ga-
zette and Record-Press.

It also publishes 
Hunterdon Life, which 
is a monthly maga-
zine, and Horse News, 
a monthly specialty 
newspaper. 

Gioioso will lead the 
company on a day-to-
day basis.

“In these challenging times, 
Joe has demonstrated the leader-
ship and critical thinking neces-
sary to help us succeed,” Vezza 
said in making the announce-
ment.

“I will continue in my role as 
president of Penn Jersey Ad-
vance and, as usual, will meet 
with Joe and his management 
team to review operations and 
performance of the company.”

Penn-Jersey Advance bought 
NJN Publishing in 2000 from 
Media General. It bought the 
Hunterdon County Democrat 
newspapers in 2001 from the 
family of Seely and Anne Thom-
as of Flemington.

Gioioso

NJN Publishing names 
Joe Gioioso publisher

Sandra Long, a veteran edi-
tor at The Philadelphia Inquirer, 
is taking on a new job for both 
the Inquirer and the Philadelphia 
Daily News. She will be in charge 
of consolidating operations of 
the papers’ photographers, copy 
editors, editorial assistants and 
photo toners.

Daily News publisher Mark J. 
Frisby, an executive vice presi-
dent of Philadelphia Media 
Holdings, announced Long’s 
promotion to vice president of 
newsroom operations, effective 
immediately. 

She reports directly to Frisby. 
Long joined the Inquirer in 

1984 and has held a series of 
management positions, most re-
cently as a managing editor.

“Sandra is a proven newsroom 
leader who is enormously tal-
ented,” Frisby said. “She has been 
the main liaison between the 
newsroom and business depart-
ments for over 10 years, and she 
has developed excellent working 
relationships with all divisions 
throughout Philadelphia News-
papers.”

Sandra Long named vp at Inquirer

Rick Murray, reporter/columnist
Rick Murray, a newspaper 

reporter and columnist for 39 
years who covered everything 
from politics to UFOs, is dead at 
age 58.

He died at Cooper University 
Hospital in Camden on June 20 
after suffering a heart attack, ac-
cording to The Trentonian, where 
Murray was a reporter since Oc-
tober.

On the day he died, Murray 
had a column in the newspaper 
about Congo, a German shep-
herd spared after attacking a 
Honduran landscaper, only to 
be euthanized a year later after 
another attack. Trentonian city 
editor Paul Mickle had placed a 
copy of the article in Murray’s 
office mailbox, writing, “GREAT 
JOB,” on it.

“It really hurt that I put it in 
his mailbox and he never got to 
see it,” Mickle said in a remem-
brance in The Trentonian.

Born and raised in Camden, 
Murray’s first newspaper job was 
in 1969 at the Record-Breeze in 
Lindenwold.

Over the years, he worked at 
The Press of Atlantic City and 
many other newspapers across 
New Jersey and in the Philadel-
phia metro area.

Murray was always proud 
of the columns he wrote about 
UFOs — which had a following 
among area UFO enthusiasts.

His chief beat at The Trento-
nian was politics in Hamilton 
Township, a suburb of Trenton.

“He wrote stories like no one 
else I ever knew. The way he ex-
pressed the written word was 
unique,” said Scott Frost, the fea-
tures editor at The Trentonian.

Murray is survived by two 
sons Thomas and Richard III, 
and granddaughter Lily.

— The Associated Press

Obituaries

Robert Cooper, artist & cartoonist
Robert “Bob” Cooper passed 

away on July 17. He worked for-
many years as an artist at The 
Times of Trenton and earlier at 
the Philadelphia Bulletin. 

He produced political car-
toons about New Jersey under 
the name “Coop”, many of which 
were published in The Times.

Cooper also was a commercial 
illustrator who produced work 
for Bailey, Banks and Biddle, 
among other clients. 

As a young man, he served in 
the U.S. Army.

Cooper enjoyed music, watch-
ing the Philadelphia Flyers and 
traveling with his wife and fam-
ily. He will be remembered as a 
loving man who had a joke for 
every occasion.

Cooper was born in Glasgow, 
Scotland. His brothers Jack and 
Jim predeceased him. 

He is survived by his wife Ju-
dith, his son Andrew and daugh-
ter-in-law Erin, his daughter 
Beth, his sisters-in-law Dot Coo-
per and Kathy Tallichet. 

A life celebration tribute was 
held on July 21. 

In lieu of flowers, donations 
may be made to “The Flyers 
Wives Fight for Lives” via Com-
cast Spectacor Foundation, Wa-
chovia Center, 3601 South Broad 
St., Philadelphia, PA 19148 or 
www.comcastspectacorfounda-
tion.org/5000/donationinfo.asp.

—  The Times, Trenton

The Star-Ledger eliminated its 
Sunday “Perspective” section on 
July 6 “due to mounting costs.”

From now on, the Sunday edi-
torial page will appear in the pa-
per’s “New Jersey” section (as it 
does during the week). 

Also, the Sunday Op-Ed page 
has been changed to include the 
kind of articles that formerly ran 
on the first “Perspective” page. 
(Regular Sunday columns will 
still appear.)

— Editor & Publisher

Ledger redesigns  
editorial section

The Record of Bergen County 
launched what it describes as an 
“extensive redesign of the news-
paper, with new content features 
designed to accommodate the 
needs of time-pressed consum-
ers.” The new design was intro-
duced in the Sunday, June 29 
edition. 

Record Editor Frank Scandale 
said, “This redesign provides the 
best of both worlds — an author-

itative and comprehensive look 
at the news of the day, regional 
trends and all our region has to 
offer — in a very reader-friendly 
format. These changes are not 
merely in keeping with the times 
but, rather, have further estab-
lished us as a leader in the deliv-
ery of printed news.”

Among the new features:
• On Page One, a new “At a 

Glance” summary of important 

stories of the day and guides to 
the lead stories inside the paper. 
• “A Look Back” vintage photo 

and related vignette.
• “The ‘Morning Jolt,” touted 

as “a provocative tidbit to stimu-
late conversation.”
• A faster-paced business sec-

tion, which includes a big story 
of the day, new graphics and 
more, quicker reads on the most 
relevant business issues.

The Record launched its “extensive” redesign in June
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VOORHEES: 2 Executive Drive / Voorhees, NJ 08043
SECAUCUS: 70 Seaview Drive / Secaucus, NJ 07094

Phone: 856.566.1270  •  Fax: 856.566.0110 
E-mail: sales@afl webprinting.com • Web-site: www.afl webprinting.com

As a global publication, The Financial Times works with printers throughout the world and our customers demand world-class products 
and services.  Our choice of  selecting A.F.L. Web Printing as our northeast printer was a direct result of  their commitment towards state 
of  the art equipment, outstanding quality, faster throughput and greater color availability. The move to A.F.L. has provided the FT with 
these benefits—and much more. A.F.L. worked closely with us to ensure our needs were addressed and achieved. We were assisted by 
a large team of computer, printing, finishing and distribution professionals.  

We look forward to a long and productive relationship and highly recommend A.F.L. Web Printing as a solution for your printing needs. 

Doug Morrow, Global Production & Distribution Director - The Financial Times

A.F.L. Web Printing’s Value Proposition
It is our goal to be the publisher’s resource of choice. We are passionate about 

creating long-term partnerships which contribute to sustained profi tability 
for both organizations. In order to achieve this we look beyond our clients’ 
current needs while at the same time focusing on our most valuable asset: 

Our Employees.  We recognize each employee as an individual and offer the 
potential for growth through structured development and career opportunities.  

The ultimate result must be the highest level of quality and customer 
satisfaction. This approach creates security, stability, and growth for our 

clients, employees and A.F.L. - today and in the future.

� e Financial Times

Regional Print Center
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



• All 4-Color all the time • Commitment to circulation and revenue growth • Full service bindery, inserting and mail house

• 100% process and service redundancy between two state-of-the-art facilities • Around-the-Clock customer service
• R.O.P. Advertising and digital workfl ow support • Fast turn around time • On-time delivery

• VOORHEES •
2 Executive Drive

Voorhees, NJ 08043

• SECAUCUS •
70 Seaview Drive

Secaucus, NJ 07094
Phone: 856.566.1270 • Fax: 856.566.0110 • E-mail: sales@afl webprinting.com • Web-site: www.afl webprinting.com

For more information on the new plant please contact:
• Sandy Theo, Sales Manager e-mail: stheo@afl webprinting.com •

• Darrin Forchic, Client Relations Manager e-mail: darrinf@afl webprinting.com •

Our new state-of-the art, 147,000 sq. ft. 
manufacturing facility in Secaucus, NJ is 

only minutes from Manhattan.

A New State-of-the-Art 12 Tower D.G.M. Fully Automated Press Line. It is our goal to be the publisher’s resource of 
choice. We are passionate about creating long-
term partnerships which contribute to sustained 

profi tability for both organizations. In order 
to achieve this we look beyond our clients’ 

current needs while at the same time focusing 
on our most valuable asset: Our Employees.  We 
recognize each employee as an individual and 

offer the potential for growth through structured 
development and career opportunities.  The 

ultimate result must be the highest level of quality 
and customer satisfaction. This approach creates 

security, stability, and growth for our clients, 
employees and A.F.L. -- today and in the future.

Regional Print Center
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Pictured above is the Voorhees plant operated by A.F.L. Web Printing.  The company recently opened a second facility in Secaucus, NJ.

Service doesn’t stop when the ink dries at 
A.F.L. Web Printing.  � e company is a full 
 service partner to its clients in the publishing 
indus try, o� ering a range of tools that free 
up executives at newspapers, magazines, cata-

logs and other periodicals to concentrate on their 
core business: creating compelling content and sell-
ing e� ective advertising. 

“Everything else other than those two functions 
is really a major expense for a publication and one 
they are increasingly loath to bear,” says Mark Hen-
derson, Executive Vice President of A.F.L. Web. 

Publishers these days are seeking out partners, 
such as A.F.L. Web, that can take over their printing 
and related needs. 

“We become a cost  e� ective way to help clients 
grow their business. � ey are tapping our resources 
rather than having to make expensive investments 
on their own,” Henderson says. “� ey are renting 
time ver sus having to maintain their own plant and 
personnel.” 

A.F.L. Web’s facility in Voorhees is among the 
pre mier air  dried printing facilities in the Northeast, 
o� er ing sophisticated color reproduction and state -
of- the- art technology. � e company’s clients hail 
from all 50 states, as well as � ve countries. 

In addition to printing, A.F.L. Web handles back-
room services from design and digital to labeling, 
mail ing, binding, inserting, circulation development, 
mail  list maintenance and distribution, with rigorous 

atten tion to service and detail at every step. 
� e company’s Web printing specialists deliver 

service in a focused and seamless manner, o� er-
ing clients superior quality and competitive prices. 
A.F.L. Web also � elds a cadre of talented consultants 
able to team up with clients to enhance their bottom 
line, Henderson says. “We serve as an in  depth talent 
pool from which our customers can draw to boost 
pro� ts for the long term.” 

Clients don’t sacri� ce quality by giving up direct 
control of the printing process. In fact, A.F.L. Web 
has been honored two years running with � rst  place 
awards from the Web O� set Association, which 
judged the company’s output based on color registra-
tion, fold ing, paper tint and overall cra� smanship. 

A.F.L. Web is poised to take its service even fur-
ther with a new facility in Secaucus, a short � ve miles 
from Manhattan. � e new plant, at 147,000 square 
feet, will employ about 150 people and host the most 
modern printing technology when it opens in the 
� rst quarter of 2008. 

“Clients will enjoy unlimited color and extremely 
fast turnaround times, coupled with all of the auxil-
iary services that we currently o� er at our Voorhees 
loca tion,” Henderson says. 

For the future, A.F.L. Web plans to expand in 
markets around the country and � nd publishers 
eager to take advantage of the synergies available 
through an out sourced printer o� ering a variety of 
related services. 

Not Just a Printer
A.F.L. Web Printing
2 Executive Drive  • Voorhees, NJ 08043
70 Seaview Drive • Secaucus, NJ 07094
Phone: (856) 566- 1270 
Fax: (856) 566 -0110 
Website: www.afl webprinting.com 
No. of Employees: 220 
Top Executive: Dennis G. Forchic, President 
Product/Service: Commercial printing
Founded: 1974

Regional Print Center
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In order to encourage greater 
participation among New Jersey’s 
daily and weekly newspapers, 
NJPF has increased the amount 
it will contribute toward the sal-
ary of each summer internship 
recipient in 2009 — reducing the 
required contribution from each 
participating paper by $400.

In doing so, NJPF hopes more 
newspapers will express interest 
in receiving a summer intern for 
their newsrooms, even during 
this tough economy.

For 2009, each newspaper re-
ceiving an NJPF intern will con-
tribute $800 of the intern’s total 
salary of $2,600. The newspaper 
contribution has been $1,200 in 
recent years.

Editors, please be sure to in-
clude $800 in your budgeting 
plans for next summer and let 
me know that you are interested 
in being on the list of newsrooms 
that want an ’09 intern.

Please add your newsroom 
to the list as soon as possible by 
sending me an email at teengle-
man@njpa.org. The deadline is 
Oct. 1.

The interns will work a total 
of eight weeks, which means the 
newspaper’s net expense will be 
only $100 a week for this national 
caliber talent. Believe me, this is 
a terrific opportunity to capture 
an outstanding student intern 
for a very low investment.

NJPF will cover the remainder 
of the $325 per week pre-tax sal-
ary with grants of $1,800 to each 
newspaper that agrees now to 
hold open a position for one of 
our interns.

Here’s what will happen next:
NJPF will operate a national 

search this fall for the best jour-
nalism talent whose hometowns 
are in New Jersey and/or who at-
tend New Jersey colleges.

We will seek student report-
ers, copy editors, photographers, 
graphic artists and students with 
experience producing news 
products for the Web.

NJPF will conduct a thorough 
screening process in December 
to assure newspapers that only 
the best young journalists are 
chosen for our 2009 Internship/
Scholarship Program.

The eight students who are se-
lected will be offered to newspa-
pers closest to their hometowns.

Oh, yes. I should mention 
that we will award each intern a 
$1,000 scholarship at the end of 
the summer.

The application form for the 
2009 Internship/Scholarship 
Program already is posted on 
the NJPF website: www.njpress-
foundation.org. The application 
deadline is Nov. 15.

Pass the word to college fresh-
men, sophomores and juniors 
you know.

Diversity Workshop Paper
Please read and enjoy the en-

closed newspaper that was pro-
duced from start to finish by 16 

high school students who at-
tended the Hugh N. Boyd Jour-
nalism Diversity Workshop July 
12–25.

This year’s workshop again 
was operated by the Chiger Wil-
liams Foundation and held on 
the campus of Monmouth Uni-
versity in West Long Branch.

I think you will agree that 
the students’ writing talent is 
exceptional. To illustrate how 
their writing was critiqued and 
published, NJNF added to its 
website a link to the workshop’s 
webpages. Check it out: www.
journalismdiversity.org.

The workshop’s webpages in-
clude behind-the-scenes notes 
between the students and their 
professional mentors as stories 
for the lab paper were being writ-
ten, critiqued and re-written.

Many thanks to the newspaper 
reporters and editors who served 
as mentors to the students dur-
ing the workshop.

The program was funded pri-
marily by grants from NJPF, 
the FirstEnergy Foundation 
(JCP&L), the Dow Jones News-
paper Fund and several New Jer-
sey newspapers. The workshop’s 
endowment, now managed by 
NJPF, provided support, and we 
received gifts from Bill Boyd, 
former owner of the New Bruns-
wick Home News, and from 
Glenwood Communications.

The newspapers that sent 
workshop grants to NJPF are: 
The Press of Atlantic City, The 
Star-Ledger and The Times of 
Trenton. Packet Publications 
printed the lab paper at no cost 
to the workshop. Other papers 
provided grants directly to the 
Chiger Williams Foundation.

Workshop participants have 
been encouraged to contact the 
editors of our state’s youth and 
teen pages to develop their jour-
nalism talents further during the 
coming school year.

The Chiger Williams Founda-
tion was created in 2006 by Steve 
Chiger, president of the Garden 
State Scholastic Press Association 
and adviser of a Jersey City high 
school paper, and Rob Williams, 
reporter for The Star-Ledger and 
former workshop participant.

NJPF Program Report
Tom Engleman
Program Director
New Jersey Press Foundation

	 NJPF adds to support
	 for 2009 summer interns

Sept. 4, Oct. 2 & Dec. 4 – 
Meetings of the NIE & Youth 
Readership Committee.

Sept. 12 – Application 
forms for the foundation’s 
2008 Internship/Scholar-
ship Program will be mailed 
to colleges.

Sept. 27 – Conference of 
New Jersey college newspa-
per advisers and editors at 
The College of New Jersey.

Sept. 30 – Deadline for 
schools to enroll in the 2008 
Student/Parent Mock Elec-
tion, which is being coordi-
nated by NJNF.

Oct. 30 – The 2008 Stu-
dent/Parent Mock Election 
to be held in New Jersey 
schools.

Nov. 6-7 - The NIE & 
Youth Readership Commit-
tee will be at the New Jersey 
Education Association con-
vention in Atlantic City, de-
scribing to teachers the ben-
efits of using newspapers as 
instructional resources.

Nov.15 – Application 
deadline for the Internship/
Scholarship Program. See 
the foundation’s website for 
details: www.njpa.org/foun-
dation. We’ll select our 2009 
interns in December.

What’s ahead  
for the NJPF

Dozens of schools have al-
ready registered to participate 
in the 2008 New Jersey Student/
Parent Mock Election, which is 
being coordinated by the New 
Jersey Press Foundation.

NJPF expects as many as 500 
schools and 200,000 students 
from kindergarten through 12th 
grade to vote in the Mock Elec-
tion on October 30.

There is no charge for news-
papers, schools or individuals 
to participate in the Mock Elec-
tion.

The Mock Election website in-
cludes a directory of New Jersey 
newspapers that students can go 
to as they study the candidates 
and the issues prior to voting at 
their schools in October.

To assure that all schools know 
about the project and have the 
opportunity to participate, NJPF 
urges the readers of InPrint to 
pass the word to all newspaper 
employees and especially to their 
Newspaper in Education coordi-
nators.

“We hope they will tell their 
children about the Mock Elec-
tion,” said Tom Engleman, NJPF 
program director. “There is a lot 
of information about the presi-

dential candidates and the im-
portance of voting posted on our 
New Jersey Mock Election web-
site: www.njmockelection.org.”

One of the easiest and most ef-
ficient ways to get schools to par-
ticipate is to get all of the state’s 
NIE coordinators involved. To 
help, NJPF has prepared a tool-
kit of information to make it 
easy for NIE coordinators to 
promote the program to schools 
they work with. The toolkit is on 
the website.

“Our hope is that schoolchil-
dren will learn from first-hand 
experience that newspapers are 
a primary source of information 
about candidates for political of-
fice,” Engleman said. 

“Learning the difference be-
tween facts printed in newspa-
pers and the candidates’ com-
mercials on television and radio 
is an important educational les-
son. 

“That’s a big reason why NJPF 
is involved with the Mock Elec-
tion this year.”

Coming next month: A tear-
off Mock Election enrollment 
form for the children of news-
paper employees to give to their 
teachers in September.

Mock Election update

For more information about all of the programs  
New Jersey Press Foundation offers, visit our website — 

www.njpressfoundation.org
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A.F.L. Web Printing
2 Executive Drive
Voorhees, NJ 08043
856-566-1270 Fax: 856-566-0110
www.aflwebprinting.com
Mark Henderson
mhenderson@aflwebprinting.com
Sandy Theo
stheo@aflwebprinting.com
Darrin Forchic
darrinf@aflwebprinting.com

AAA Mid Atlantic
700 Horizon Drive
Hamilton, NJ 08691
609-570-4130 Fax: 609-587-7345
www.aaa.com
David Weinstein
dweinstein@aaamidatlantic.com

AAA New Jersey  
Automobile Club
One Hanover Road
Florham Park, NJ 07932
973-245-4859 Fax: 973-377-2979
www.aaa.com
Michele J. Mount 
mmount@njaa.aaa.com

AbitibiBowater
41 Apple Orchard Lane
Trumbull, CT 06611
203-966-5183 Fax: 203-966-6872
www.abitibibowater.com 
Andrew Mickool
mickoolaw@bowater.com

Advocate Publishing Corp.
171 Clifton Avenue, PO Box 9500
Newark, NJ 07104
973-497-4201 Fax: 973-497-4192
Marge Pearson-McCue
pearsoma@rcan.org

Amandla
PO Box 7030 WOB
West Orange, NJ 07052
866-262-6352 Fax: 866-262-6352 
Ernest Kwabena Opong
amandlanews@yahoo.com

The Animal Companion
249 7th Street
Jersey City, NJ 07302
201-963-8125 Fax: 201-221-7792
Stephanie Blanchard
sblanchard@animalcomp.com

Ansorge Unlimited Inc.
20 Broad Street, Suite R
Red Bank, NJ 07701
732-933-4767 Fax: 732-936-0415
www.ansorgeunlimited.com
Claudia Ansorge
claudia@ansorgeunlimited.com

The Associated Press
50 West State Street, Suite 1114
Trenton, NJ 08608
609-392-3252 Fax: 609-392-3531
www.ap.org/nj
Richard Brack
rbrack@ap.org

Bartash Printing, Inc.
5400 Grays Avenue
Philadelphia, PA 19143
215-724-1700 Fax: 215-724-3313
www.bartash.com
Michael Karff
mkarff@bartash.com

Bayonne Evening  
Star-Telegram
930 Kennedy Boulevard, Suite A-5
Bayonne, NJ 07002
201-993-7079 Fax: 201-858-3218
Michael P. Shemin
bayonnebest@aol.com

The Beacon
597 Valley Road
Clifton, NJ 07013
973-279-8845 Fax: 973-279-2265
www.patersondiocese.org
Richard Sokerka
catholicbeacon@
patersondiocese.org

Brown & Connery LLP
360 Haddon Avenue, PO Box 539
Westmont, NJ 08108
856-854-8900 Fax: 856-858-4967
www.brownconnery.com
Warren Faulk
wfaulk@brownconnery.com

Camden County Woman
PO Box 2800
Cinnaminson, NJ 08077
856-261-4386 Fax: 877-777-9239
www.ccwomannews.com
Ingrid Edelman
ingridedelman@cox.net

Cape Publishing
513 Washington Street
Cape May, NJ 08204
609-898-4500 Fax: 609-898-3585
www.capemay.com
Bernard Hass
bhaas@capemay.com

CBA Industries Inc.
669 River Road
Elmwood Park, NJ 07407
201-414-5200
Barry Schiro 
baschiro@cbaol.com

The College of New Jersey
129 Bliss Hall, PO Box 7718
Trenton, NJ 08628
609-771-2793 Fax: 609-637-5112
www.tcnj.edu
Donna Shaw
shaw@tcnj.edu

Community News Service LLC
Trenton Downtowner/
Ewing Observer/Hamilton Post
2 Princess Road, Suite 1G
Lawrenceville, NJ 08648
609-396-1511 Fax: 609-396-1132
www.communitynewsnj.com
James Griswold
jamie@communitynewsnj.com
Tom Valeri
tom@communitynewsnj.com

The County Seat
77 Hudson Street, 2nd Floor
Hackensack, NJ 07601
201-488-5795 Fax: 201-343-8720
Gail Zisa
gail@cntyseat.com

The Criterion News Advertiser
87 Forrest Street, PO Box 4278
Metuchen, NJ 08840
732-548-8300 Fax: 732-548-8338
Christopher Crane 
info.criterion@verizon.net

Direct Printing and Mailing 
Services
45 Dutch Lane
Ringoes, NJ 08551
908-806-3700 Fax: 908-806-7670
Jack O’Rourke
directprint@aol.com

Dow Jones Newspaper Fund
PO Box 300
Princeton, NJ 08543
609-452-2820 Fax: 609-520-5804 
www.newspaperfund.org
Richard Holden
newsfund@wsj.dowjones.com

Evergreen Printing & 
Publishing Company
101 Haag Avenue, PO Box 786
Bellmawr, NJ 08031
856-933-0222 Fax: 856-933-2972
www.egpp.com
John Dreisbach
jdreisbach@egpp.com

Forest Electric Corporation
160 Raritan Center Pkwy, Suite 18
Edison, NJ 08837
732-509-1100 Fax: 732-509-1090
www.forestelectric.net
Harry Sassaman
harrysassman@forestelectric.net

The Gazette Newspaper
343 Boulevard
Hasbrouck Heights, NJ 07604
201-288-8656 Fax: 201-288-7215
Fritz Rethage
fritz@hasbrouck-heights.com

Horizon Blue Cross / Blue 
Shield of New Jersey
3 Penn Plaza East, PP 15V
Newark, NJ 07105-2200
973-466-8755 Fax: 973-466-8762
www.horizonblue.com
Thomas W. Rubino
thomas_rubino@horizonblue.com

ICAP Delivery, Inc.
215 Route 10, Building 3, Suite 6
Randolph, NJ 07869
973-659-3336 Fax: 973-659-1166
Joseph Paci
jpaci@icapdelivery.com

Ingersoll-Rand Company
155 Chestnut Ridge Road
Montvale, NJ 07645
201-573-3120 Fax: 201-573-3172
Paul Dickard
paul_dickard@iirco.com

Insurance Council  
of New Jersey
820 Bear Tavern Road, Suite 303
Ewing, NJ 08628-1021
609-882-4400 Fax: 609-538-1849
www.icnj.org
Magdalena Padilla
mpadilla@icnj.org

Insurance Specialties  
Services, Inc.
2370 York Road, Suite D-4
Jamison, PA 18929
215-918-0505 Fax: 215-918-0507
Toll free: 800-533-4579 
Ken Smith
administrator@ISSISVS.com

Jersey Central Power & Light / 
FirstEnergy Corporation
300 Madison Avenue
Morristown, NJ 07962
973-401-8097 Fax: 330-315-8941
www.firstenergycorp.com
Ronald Morano
rmorano@firstenergycorp.com

Journal Register Company
Lower Makefield Corporate 
Center, South Campus
790 Township Line Road
Yardley, PA 19067
215-504-4200 Fax: 215-504-4201
www.journalregister.com
James W. Hall
jhall@journalregister.com

Kean University
1000 Morris Avenue
Townsend Hall, T-129
Union, NJ 07083-0411
908-737-3410 Fax: 908-737-4630
www.kean.edu
Robert Cole
bob@kean.edu

Kreischer Miller
200 Gibralter Road, Suite 200
Horsham, PA 19044
215-441-4600 Fax: 215-672-8224
www.kmco.com
Edward Hege
cehege@kmco.com

Kruger Pulp & Paper Sales, Inc.
107 Country Club Drive
Rochester, NY 14618
585-385-0027 Fax: 585-385-0028
www.kruger.com
Rick Rumble
rick.rumble@kruger.com

La Voz
1020 Kipling Road
Elizabeth, NJ 07208
908-352-6654 Fax: 908-352-9735
Abelardo Garcia-Berry
lavoznj@aol.com

Little India
350 Fifth Avenue, Suite 1826 
New York, NY 10118 
212-560-0608 Fax: 212-560-0609 
www.littleindia.com 
Rachelle Mehra Kucera 
info@littleindia.com

Metro Creative Graphics, Inc.
519 Eighth Avenue
New York, NY 10018
800-223-1600 Fax: 212-967-4602
www.metrocreativegraphics.com
Gwen Tomaselli
gtomaselli@metro-email.com

The Mirror of Highland Park
55 Raritan Avenue, Suite 2-330
Highland Park, NJ 08904
908-295-8147
www.hpmirror.com
David Younge
hpmirror@verizon.net 

Montclair State University
One Normal Avenue
Montclair, NJ 07043
973-655-4334 Fax: 973-655-7382
www.montclair.edu
Minne Ho 
hom@mail.montclair.edu

New Jersey Association of 
School Administrators
920 West State Street
Trenton, NJ 08618
609-599-2900 Fax: 609-599-9359
www.njasa.net
Anne Gallagher
agallagher@njasa.net

New Jersey Association of 
State Colleges and Universities
150 West State Street
Trenton, NJ 08608
609-989-1100 Fax: 609-989-7017
www.njascu.org
Paul Shelly
prshelly@njascu.org

New Jersey Broadcasters 
Association
348 Applegarth Road
Monroe Township, NJ 08831
609-860-0111 Fax: 609-860-0110
www.njba.com
Philip Roberts
proberts@njba.com

New Jersey City University
Office of Public Informaton
2039 John F. Kennedy Boulevard
Jersey City, NJ 07305-1597
201-200-3426 Fax: 201-200-2168
www.njcu.edu
Ellen Wayman-Gordon
ewaymangordo@njcu.edu

New Jersey Council of  
County Colleges
330 West State Street
Trenton, NJ 08618-5704
609-392-3434 Fax: 609-392-8158
www.njccc.org
Jacob C. Farbman
jfarbman@njccc.org

New Jersey Dental Association
1 Dental Plaza
North Brunswick, NJ 08902
732-821-9400
www.njda.org
Eric R. Elmore
eelmore@njda.org

New Jersey Education 
Association
180 West State Street
PO Box 1211
Trenton, NJ 08607-1211
609-599-4561 Fax: 609-392-6321
www.njea.org
Steve Wollmer
swollmer@njea.org

NJPA Associate MembersThank you!
to these businesses & organizations
for sponsoring InPrint.

To join them as a regular advertiser,
please contact Catherine Langley for details:
(609) 406-0600 x17 • clangley@njpa.org 

Horizon Blue Cross Blue Shield of New Jersey

Making Healthcare WorkSM

Thomas W. Rubino, Esq.	 Horizon Blue Cross Blue Shield
Director	 of New Jersey
Public Affair	 Three Penn Plaza East PP-15V
	 Newark, NJ 07105-2200
	 Phone: 973-466-8755
	 Fax: 973-466-8762
	 thomas_rubino@horizonblue.com
	 www.horizonblue.com

WithumSmith+Brown
A Professional Corporation
Certified Public Accountants and Consultants

One Spring Street	 William R. Hagaman, Jr., CPA
New Brunswick, NJ 08901	 James J. Decker, CPA
Tel: 732.828.1614	 Partners
www.withum.com

Fleet of 24-ft. Trucks & Cargo Vans

Joseph Paci, Owner
Warehouse & Offices:

215 State Route 10 E., Bldg. 3 #6, Randolph, NJ 07869
Phone: 973-659-3336 x 202 • Fax: 973-659-1166

Email: icapdelivery@icapdelivery.com
jpaci@icapdelivery.com

Member

NJPA

CCNJ
For information about New Jersey’s

largest manufacturing industry, call the:

Chemistry Council
of New Jersey
www.chemistrycouncilnj.org

150 West State Street� (609) 392-4241
Trenton, NJ 08608� fax (609) 392-4816

	 Magdalena Padilla, Esq.
	 President
	 (609) 882-4884
	 mpadilla@icnj

820 Bear Tavern Road • Suite 303 • Ewing, NJ 08628-1021
(609) 538-8707 • FAX (609) 538-1849
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New Jersey Hospital
Association
760 Alexander Road, PO Box 1
Princeton, NJ 08543
609-275-4069 Fax: 609-275-4273
www.njha.com
Kerry McKean Kelly
kmckean@njha.com

New Jersey School Boards 
Association
413 W. State Street, PO Box 909
Trenton, NJ 08605-0909
609-278-5202 Fax: 609-695-0413
www.njsba.org
Frank Belluscio
fbelluscio@njsba.org

New Jersey Skylands 
Insurance Companies
131 Morristown Road
PO Box 622
Basking Ridge, NJ 07920
908-696-5715 Fax: 888-652-8684
www.njsi.com
John Tiene
john.tiene@njsi.com

The New Jersey Women’s 
News
317 Old Farm Road
Glen Gardner, NJ 08826
908-537-6275 Fax: 908-537-1167
Eric L. Sjolund
ncwj@comcast.net

The New Town Press
421 Stone Meeting House Road
Woolwich Township, NJ 08085
856-467-3113 Fax: 856-467-3364
www.newtownpress.com
Karen E. Viereck
editor@newtownpress.com

NJ.com
30 Journal Square
Jersey City, NJ 07306
201-459-2822 Fax: 201-418-7686
Barbara Chodos
bchodos@nj.com

NorthJerseySports.com
117 Fort Lee Road, Suite A10
Leonia, NJ 07605
201-944-9695 
Fax: 201-944-0842
www.northjerseysports.com
Gregg Carbone
gcarbone@northjerseysports.com

PolitickerNJ.com
Poligravity Media, LLC
915 Broadway, 9th Floor
New York, NY 10010
212-755-2400 Fax: 212-753-2521
www.politickernj.com
Brian Kroski
contact@politickernj.com

The Positive Community
133 Glenridge Avenue
Montclair, NJ 07042
973-233-9200 Fax: 973-233-9201
www.thepositivecommunity.com
Adrian Council
positive.corp@verizon.net
 
PrimeTimes in New Jersey
PO Box 2507
Warren Point Station
Fair Lawn, NJ 07410
201-803-7160 Fax: 201-791-3394
Jerry Jastrab
primetimesnj@aol.com

Publishers Circulation 
Fulfillment Inc.
22 West Pennsylvania Avenue
Suite 505
Towson, MD 21204
410-821-4545 Fax: 410-583-1578
www.pcfcorp.com
Gerard A. Giordano 
jerryg@pcfcorp.com

Publishing Group of America
American Profile / Relish
341 Cool Springs Boulevard 
Suite 400
Franklin, TN 37067
615-468-6000 Fax: 615-468-6100
www.americanprofile.com
www.relishmag.com
Jerry Lyles
jlyles@pubgroup.com

The Rand Group
6823 Bergenline Avenue
Guttenberg, NJ 07093
201-869-7555 Fax: 201-861-5609
Daryl Rand
drand@verizon.net

Reporte Hispano
42 Dorann Avenue
Princeton, NJ  08540
609-933-1400 Fax: 609-924-5392
www.reportehispano.com
Cara Marcano
caramarcano@reportehispano.
com

Rider University
2083 Lawrenceville Road
Lawrenceville, NJ 08648
609-896-5192 Fax: 609-895-5440
www.rider.edu
Daniel Higgins 
dhiggins@rider.edu

River View Observer
113 Pavonia Avenue, Suite 321
Jersey City, NJ 07310
201-349-4336 Fax: 201-823-4878
www.riverviewobserver.com
Joseph Calamito
jcalobserver@aol.com

Rowan University Journalism
Creative Writing Department
The Whit 
Student Center, 208 Bruce Hall
201 Mullica Hill Road
Glassboro, NJ 08028
856-256-4359 Fax: 856-256-4439
www.rowan.edu
Carl Hausman
hausman@rowan.edu

Rutgers, The State University 
of New Jersey
School of Communication, 
Information and Library Studies 
4 Huntington Street
New Brunswick, NJ 08901
732-932-7500 Fax: 732-932-6916
www.scils.rutgers.edu
Gus Friedrich
gusf@scils.rutgers.edu

Scarinci & Hollenbeck
1100 Valleybrook Avenue
Lyndhurst, NJ 07071
201-896-4100 Fax: 201-896-8660
www.njlegalink.com
Thomas Cafferty
tcafferty@njlegalink.com

Seven Mile Times
3289 Ocean Drive, PO Box 134
Avalon, NJ 08202
609-967-7707 Fax: 609-967-7710
www.7miletimes.com
Monica Coskey
mcoskey@7miletimes.com
 
Sovereign Bank
601 Penn Street
Reading, PA 19601
610-378-6159 Fax: 610-378-6157
www.sovereignbank.com
Edward Shultz
esholtz1@sovereignbank.com

Strategic Content Imaging
374 Starke Road
Carlstadt, NJ 07072
201-935-3500 Fax: 201-935-4431
www.sciimage.com
Mark Leibowitz
mark@sciimage.com

Today in Hunterdon
17-19 Morristown Road
Bernardsville, NJ 07924
908-766-3900 Fax: 908-766-6365
www.recordernewspapers.com
Stephen Parker
sparker@recordernewspapers.
com

Wal-Mart
8 Chicago Street
Asbury Park, NJ 07712
732-695-0354 Fax: 732-695-0213
Steven Restivo
srestiv@wal-mart.com

W.B. Grimes & Company
276 Springbrook Trail
Sparta, NJ 07871
973-729-2973 Fax: 973-729-2973
Kent Roeder
rkroeder@earthlink.net

West Windsor-Plainsboro 
News
12 Roszel Road, Suite C-205
Princeton, NJ 08540
609-243-9119 Fax: 609-243-9020
Richard Rein
rein@wwpinfo.com

White Birch Paper Company
80 Field Point Road
PO Box 3443
Greenwich, CT 06830
203-661-3344 Fax: 203-661-3349
Leighton Jordan
leightonjordan@ 
whitebirchpaper.com
and
23-05 Watkins Avenue
Fair Lawn, NJ 07410
201-791-6286 Fax: 201-791-4223
Dick Tabbachino
dicktabbachino@stadacona.ca

Withum, Smith & Brown, CPA
1 Spring Street
New Brunswick, NJ 08901
732-828-1614 Fax: 732-828-5156
www.withum.com
Bill Hagaman
bhagaman@withum.com

Wrubel Communications
12-32 River Road, PO Box 1311
Fair Lawn, NJ 07410
201-796-3331 Fax: 201-796-5083
Charlie Wrubel
chasnews@aol.com

NJPA Associate Members — Continues from previous page

Thank you!
to these businesses & organizations
for sponsoring InPrint.

New Jersey Education Association 
180 West State Street Tel.: (609) 599-4561 
P.O. Box 1211 Fax: (609) 392-6321 
Trenton, NJ 08607-1211

Media Relations:
Steve Wollmer  Kathy Coulibaly Steve Baker Dawn Hiltner

KERRY McKEAN KELLY
Vice President, Communications

and Member Services

NEW JERSEY HOSPITAL ASSOCIATION

kmckean@njha.com
(609) 275-4069  Fax: (609) 275-4273

 760 Alexander Road  CN–1  Princeton, NJ 08543-0001
www.njha.com

John K. Tiene
Vice President, Strategic Business
Initiatives & Corporate Relations

tel: 908.696.5715� 131 Morristown Road
cell: 609.923.5280� PO Box 622
fax: 888.652.8684� Basking Ridge, NJ 07920
john.tiene@njsi.com� www.njsi.com

People & Papers

The Record to move office
the field, the vast major-
ity of them.”

The memo states: “We 
are in the midst of great 
change. Classified adver-
tising revenues are falling 
fast. Some of it is due to 
the economy. But much 
of it is secular. Ads won’t 
return to the print news-
papers even when the 
economy gets better.”

Later, the memo says, 
“Vacating Hackensack 
will save the company 
$2.4 million a year. This 
number is for electricity, 
cleaning crews, and other 
items that will go away 
upon vacancy. When we 
actually sell the land, ad-
ditional money will be 
saved like, but not limited 
to, property taxes.

“So, we will be vacat-
ing Hackensack as soon 

as logistically possible. 
Some of Record editorial 
will be moving to Gar-
ret Mountain, but I re-
ally view this change as 
‘moving out to the field.’ 
The move is not from one 
big office to another. The 
move is from one big of-
fice to the field. It is not 
that The Record has left 
Hackensack; we are now 
all over the market.”

Borg’s memo goes on 
to describe the shift to 
mobile journalists, who 
can work full-time out of 
the office: “Mobile jour-
nalists will share desks 
as they are rarely in the 
office. The office/work 
concept is called ‘hotel-
ing’. Employees actually 
reserve desk time to cut 
down on the number of 
desks and square footage 
needed.”

Continues from Page 3

Other changes at NJMG
North Jersey Media 

Group (NJMG), which 
owns The Record, Bergen 
County, and the Herald 
News, is implementing 
a new cap on severance 
pay that will limit depart-
ing staffers to 12 weeks’ 
severance no matter how 
long they have worked 
for the company. 

The company, which 
also owns 45 weeklies and 
prints USA Today, had 
provided one week of sal-
ary for each year of em-
ployment to those forced 
to leave the company. In 
the past, that could have 
equaled up to 52 weeks of 
salary for any employee, 
except those at the week-
lies, according to Linda 
Iceland, corporate com-
munications manager.

In a memo to staff last 
week, however, the com-
pany announced that the 
severance would now be 
capped at 12 weeks’ pay 
for all employees.

“We have adopted that 
across the board,” Iceland 
said about the 12-week 
limit. “It is a necessity 
right now. We have had 
several job eliminations 
and severance payouts 

are becoming an unten-
able drain on cash flow.”

In a related move, the 
company announced it 
would suspend a scholar-
ship and matching grant 
program in order to save 
about $65,000 annually, 
according to a memo by 
Malcolm Borg, chairman 
of the board.

He wrote, “I regret to 
announce that NJMG 
must suspend two corpo-
rate programs that have 
been very dear to me: the 
Donald G. and Flora A. 
Borg Merit Scholarship 
program for the children 
of eligible NJMG em-
ployees, and the Match-
ing Gifts program un-
der which the company 
matched employee and 
retiree donations to qual-
ified educational institu-
tions.

“The Matching Gifts 
program typically costs 
us an average of $25,000 
annually. The scholarship 
program typically costs 
the company $40,000 a 
year. As students com-
plete their undergraduate 
studies, without adding 
new recipients, we will 
realize the savings.”
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By Jerome Aumente
When I began researching and 

writing the book, From Ink on 
Paper to the Internet: Past Chal-
lenges and Future Transforma-
tions for New Jersey’s Newspa-
pers, I had no way of knowing 
the project commissioned by the 
New Jersey Press Association 
would end up being chosen by 
the Society of Professional Jour-
nalists for its prestigious national 
award for excellence in journal-
ism research.

 But sure enough, there was 
the book title flashed on an enor-
mous wall screen of the Grand 
Ballroom at the National Press 
Club in Washington, D.C. at the 
SPJ banquet on July 11, honoring 
the winners of its Sigma Delta 
Chi Awards for print, electronic 
and online news media entries 
published or broadcast during 
the previous year.

An announcer intoned the 
voice-over as an excerpt from the 
book’s introduction appeared in 
monumental letters, particularly 
appropriate for Washington me-
morials, and I (following care-
fully choreographed instruc-
tions) went quietly to the side of 
the stage prepared to mount the 
steps and accept the award.

 In the citation, the announc-
er quoted the comments by the 
judges who selected the book as 
the winning entry in the nation-
al research category, and hinted 

at the same skepticism I myself 
had felt initially: that a highly 
focused work on one particular 
state’s newspapers could hold its 
own in a national competition 
— but it did. And their comment 
was a “blurb” every publisher 
dreams of snaring for the back 
cover: “At first blush, this well-
researched book seems narrow 
in its approach. Upon reading 
Aumente’s work, however, the 
larger and more complex issue 
of the relationship between me-
dia and the Internet is revealed. 
An  obvious labor of love, its 
research is thorough and well-
executed. A must-have for every 
journalist’s reading wish-list!”

Bingo! Years of work sud-
denly were justified in a single 
paragraph. I share these honors, 
most happily and most deserv-
edly, with John O’Brien, execu-
tive director of the New Jersey 
Press Association, who first pro-
posed the idea of the book to me 
as a corner stone in the 150th 
anniversary of NJPA. Sincere 
thanks to the association’s board 
of directors for commissioning 
the book and supporting the 
research, writing and publica-
tion. More appreciation to Mark 
Magyar, publisher of New Jersey 
Heritage Books, who shepherd-
ed the book through very tight 
deadlines for its unveiling in 
2007, in time for the anniversary 
year.

“Jerome Aumente’s book not 
only explores the history of New 
Jersey’s daily and weekly news-
papers but traces the evolution 
of the newspaper industry from 
family businesses to chain own-
ership,” the SPJ citation contin-
ued. “In the process, Aumente 
assesses the competitive chal-
lenges that the newspaper indus-
try faces in an era of the Internet 
and instant news.”

Exceptional evening
The audience of fellow win-

ners and their editors and pro-
ducers included media heavy-
weights such as The Associated 
Press, The New York Times, The 
Washington Post, the Los Ange-
les Times, NBC, CBS and Busi-
nessWeek. It also included local 
and regional newspapers, radio 
and television stations that were 
recognized for wonderfully im-
portant enterprise stories inves-
tigating the unnecessary deaths 
of local fire fighters, elder abuse, 
wildfires or hunger and the poor, 
to name a few topics.

Each winning entry had a 
short video clip and by evening’s 
end we had feasted on a compel-
ling journalistic bouillabaisse 
of international and national 
stories of assassination, famine 
or a university campus massa-
cre, local and regional report-
ing, sports, opinion writing and 
cartoons. Reflecting the Internet 
age, there was an “online report-

ing” category. Everything from 
Florida storms, Mormonism or 
Superfund’s toxic legacy to abus-
es by public officials (a constant) 
were fodder for the digital prize-
winning entries.

As we mounted the stage to 
receive the handsomely framed 
SPJ Sigma Delta Chi award and 
bronze medallion (as large as a 
medium sized TV screen), we 
obediently followed instruc-
tions to accept the awards with 
a handshake and a wordless, 
rapid exit. For the audience, this 
meant a compelling, crisply pre-
sented audio-visual summary of 
solid reporting without the ham-
handed, droning on of so many 
repetitive awards acceptance 
speeches that can anesthetize the 
crowd, in this case already mel-
lowing from a generous open bar 
reception.

The Sigma Delta Chi Awards 
date back to 1932, when SPJ hon-
ored six individuals for contri-
butions to journalism. In 1939 it 
awarded the first Distinguished 
Service Awards which later 
became the Sigma Delta Chi 
awards of today. SPJ President 
Clint Brewer said in announc-
ing the current crop of awards: 
“Year after year, the winners rep-
resent the very best journalism 
has to offer. These awards and 
the journalism they recognize 
represent the incredibly posi-
tive contributions our profession 

makes to the national dialogue 
and to our communities.”

Before the event, SPJ had 
asked me to comment on win-
ning the award. Some of my re-
sponses were in the video clip at 
the banquet and in the June/July 
issue of “Quill,” the society’s offi-
cial magazine. 

I said the Sigma Delta Chi 
award “is one that I will trea-
sure the most because it is given 
by an organization whose mem-
bers value everything impor-
tant about journalism: integrity, 
quality, responsibility and flex-
ibility in adapting to newer me-
dia without sacrificing the core 
content of journalism delivered 
with excellence and ethical re-
sponsibility.

“The book tells us that news-
papers are a precious and unique 
part of our history, and their 
survival is so important to every 
tiny community, to the region, 
to the nation and to the world 
around us. We need not be afraid 
of change, and should welcome 
it,” I said.

I was glad to hear that John 
O’Brien has ordered a copy of 
the Sigma Delta Chi award to 
hang in the offices of NJPA. It is a 
shared award with John, his staff, 
the board and all of the many 
editors, publishers and staffs of 
New Jersey’s newspapers who 
shared their stories with me and 
are part of both the history and 
the future of newspapers.

As the video also stated be-
fore I mounted the stage at the 
National Press Club in Wash-
ington, quoting from the book’s 
introduction: “In a microcosm, 
the daily and community news-
papers of the Garden State pres-
ent a wonderful opportunity to 
examine in vivid detail the rich 
history, past challenges and the 
future transformations confront-
ing the newspaper industry both 
in New Jersey and throughout 
the United States. This is particu-
larly true as newspapers nation-
ally seek to reinvent themselves 
in this 21st century age of the In-
ternet and newer media.”

Jerome Aumente is distinguished 
professor emeritus at Rutgers 
University’s School of 
Communication, Information and 
Library Studies. He is the founding 
chair of the university’s Journalism 
and Media Studies department and 
a founding director of the Journalism 
Resources Institute, both of which 
have close ties to NJPA. He can be 
reached at aumente@scils.rutgers.
edu or 540-635-6395.

Missy Flynn, NJPA’s former communica-
tions manager, suffered a life-threatening 
brain aneurism in 2005. She was an avid 
runner and triathlete.

Now, she is working hard on her reha-
bilitation, but she continues to need our 
help. As with all major illnesses, the costs 
are staggering. And because the recov-
ery for brain injuries is long, Missy faces 
significant medical expenses that are not 
covered by insurance. 

We at NJPA want to do something to 
help Missy through these trying times. 
Again this year, a group of Missy’s friends 
have organized a benefit to raise money 

— a 3-day “Missy Flynn Challenge” on 
August 8, 9 and 10. The “Swim” will 
be held Friday, Aug. 8 at the Newtown 
Athletic Club, Pa., beginning at 8 p.m. 
The “Bike” event will be Aug. 9 at Tyler 
State Park in Newtown, 7-9 a.m. The 
5K “Run” will be on Aug. 10 at 8 a.m. at 

the Newtown Athletic Club. The NJPA staff 
will be participating in this event. 

In addition to personal donations from 
our staffers, we are seeking contributions 
from NJPA members.

Please pledge $5 per kilometer – that’s 
just $25 – to sponsor our team for the 5K 
run on August 10. Or give more.

Download the “Missy Flynn Challenge 
NJPA Pledge Form” from our website — 
www.njpa.org — and return it to us 

All proceeds will go to Missy!
Deadline is August 8.

For information about participating in this event, go to www.newtownathletic.com

New Jersey newspaper book earns national award

	 Missy 

	 Flynn 

Challenge
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Advertising
Advertising Account 
Executive

Discover an exciting and fulfilling 
career with The Princeton Packet, 
Inc.  We are looking for self-
motivated, career-oriented people 
interested in personal development 
and professional growth. If this 
interests you, we have an exciting 
opportunity as an Account 
Executive.

This position is accountable for 
meeting and exceeding revenue 
objectives by providing consultative 
services to existing clients through 
the development of strategic 
marketing plans. In addition, 
you will lead the acquisition 
effort to gain new business by 
demonstrating The Princeton 
Packet’s abilities to meet their 
advertising needs through effective 
print and web based advertising.

We reward our sales force with 
a competitive compensation plan 
that includes salary, uncapped 
incentive plan and a well rounded 
benefits plan.

Excellent presentation and 
communication skills are required. 
Car and valid driver’s license 
required. Good computer skills 
required. Position is full time, 
although part time applicants will 
also be considered. 

For more information on The 

Princeton Packet, Inc. visit www.
packetonline.com. EOE.

Send resume, including salary 
requirements to The Princeton 
Packet, Inc. PO Box 350, Princeton, 
NJ 08542, ATTN: Advertising 
Director, fax to (609) 921-2714 or 
e-mail to addirector@pacpub.com.

E-093008

Advertising Sales
Fast paced outside sales 

opportunity at an award-winning 
newspaper in dynamic North Jersey 
market. 

Excellent income potential for 
professional motivated self starter 
with superior communications 
skills. Salary plus commission, 
benefits include medical and 
retirement plan. Web sales 
experience a plus. 

Send resume to Advertising Sales, 
c/o New Jersey Press Association, 
840 Bear Tavern Road, Suite 305, 
West Trenton, NJ 08628-1019 or 
email to clangley@njpa.org.

� E-083108

Editorial
Editors and Reporters

Award winning weekly 
newspapers seek energetic editors 
and reporters with reporting, layout 
and editing exp. 

Send resumes to pnardone@
recordernewspapers.com. No 
phone calls.� E-093008

Marketing
Marketing/Sales Manager

Discover an exciting and fulfilling 
career with The Princeton Packet, 
Inc. We are seeking a superstar 
manager to champion the 
coordination and enhancement of 
our special projects, events and 
publications. This unique position is 
an integral part of the advertising 
sales department but is also the 
driving force in the development of 
all marketing initiatives including 
trade fairs, business association 
contacts and marketing collateral. 

The ideal candidate will have a 
minimum of 2 years of marketing 
coordination and/or publishing 
experience. The right candidate 
will be highly motivated, assertive, 
enthusiastic, well organized, 
computer proficient, and have 
strong written and verbal 
communication skills. They must be 
able to deal with multiple priorities 
as well as have a strong work ethic.

We offer a competitive salary, 
commission, bonus, full benefits, 
401k. For more information on The 
Princeton Packet, Inc visit www.
packetonline.com. EOE.

Send resume, including salary 
requirements to The Princeton 
Packet, Inc.  PO Box 350, Princeton, 
NJ 08542, ATTN: Advertising 
Director, fax to (609) 921-2714 or 
e-mail to addirector@pacpub.com 

E-093008

Production
Web Press Operator

The Bridgeton News currently 
has an opening in the production 
department for a web press 
operator, night shift.

The successful candidate should 
have 3-5 years in newspaper 
printing along with some 
equipment maintenance and 
repair experience. Goss Urbanite 
experience preferred.

The Bridgeton News offers a 
competitive salary and complete 
benefits package.

Send resume and salary 
requirements to:

Michael D’Arienzo, Production 
Director

South Jersey Newspapers
309 South Broad Street
Woodbury, NJ 08096 
856-845-3300 extension 248 
fax: 856-848-9672
email: mdarienzo@sjnewsco.com

E093008

Work Wanted
Editor/Reporter

Longtime editor looking for 
a reporter or editor’s position 
in general, business or medical 
publication in north Jersey, central 
Jersey or New York City. Have more 
than a decade’s experience in 
copy editing, reporting, managing, 
and pagination that includes 
background in QuarkXPress and 
Photoshop. Contact Edward Kensik 
at (551) 265-3211 or edkensik@
yahoo.com� E-093008

Classified Ads! • Help Wanted
• Work Wanted
• For Sale

Only $40 for your ad in 3 issues of InPrint and 3 months on our website — www.njpa.org 
In-column employment ads are limited to one position per ad. 
Display classified ads are just $5 per column inch, per month; minimum 2 column inches.

INPrint
Classified Deadline

20th of Month Prior to Publication

Holes
in your 

staff?

Place a Help Wanted ad  
in InPrint and on our  

website — www.njpa.org. 

Just $40 for 3  months!
Contact  Catherine Langley at   

(609) 406-0600 ext. 17 or   
clangley@njpa.org.

What are you waiting for?
It’s time to send your staff to
Advertising Sales Camp!
Warning: This is no easy day off – it’s boot camp. Tony Roselli will 
jump-start your sales staff – teaching them new skills, rooting out bad 
habits and revitalizing their enthusiasm There’s absolutely no room to 
hide in this dynamic seminar, so come prepared to participate! 

	 Skills exercises include:
	 • Cold calling techniques
	 • Qualifying prospects
	 • Overcoming objections
	 • Selling benefits, not features
	 • Selling frequency advertising
	 • Effective closing tecniques
	 • Layout and design skills

	 Thursday, September 18
	 8:30 am – 4:00 pm 
	 Crowne Plaza Hotel, Jamesburg Only $99 per personSign up TODAY!

from:	 Publisher

	 to:	 Ad Manager

 �What are we doing to 

improve our ad sales?! 

	Do we have: 

 �New sales staff who  

need training?

 �Veteran salespeople  

who need a swift kick  

in the ____?

 �Sign up our staff for 

this sales training!

Is your ad revenue 
where you want it?  No?
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North Jersey Media Group

Full Page AD

Process Color


