
NJPA’s General Council Tom Cafferty 
has joined Gibbons P.C., one of the re-
gion’s most respected law firms, effective 
August 2. His associates Nomi Lowy and 
Lauren James-Weir and legal assistant 
Linda Khoyan also moved from Scarinci 
& Hollenbeck to Gibbons.

Because of the move, NJPA’s Legal 
Hotline phone number has changed. 
The new number is (973) 596-4863. 

The hotline provides NJPA mem-
bers with quick legal advice on issues 
regarding newspapers  and other me-
dia — from the Sunshine Law and Open 
Public Records Act, to advertising, dis-
tribution and independent contractor 
regulations. 

When you call, just be sure to say that 
you are making a “hotline call.” The ini-
tial consultation is free.

You’ve heard the news — NJPA’s Executive Direc-
tor John O’Brien is retiring after almost 20 years on 
the job.

NJPA is inviting everyone who worked with O’B 
during his years at NJPA and previously at various 
newspapers to join us at a party in his honor on 
Thursday, September 23 at The Hamilton Manor 
from 6 to 9 p.m. 

The cost is $65 per person, with a portion going 
toward the gift for O’Brien. RSVP by Sept. 14.

“We’ll have an open bar and a hearty menu of hot 
and cold hors d’oeurves,” said Peggy Stephan, NJPA 
member services manager, who is helping to orga-
nize the event.

“The planning committee has lined up several 
speakers who will salute O’Brien’s accomplishments 
at NJPA. But because this is O’B we are honoring, we 
expect many of them won’t be able to resist sharing 
their favorite funny stories about him. We’re looking 
forward to hearing them!” she said.

“In addition to a retirement gift, we are compiling 
a memory book and we welcome submissions from 
his friends and colleagues — but we need them by 
Sept. 10.” Send photos, notes or momentos to Peg-
gy at NJPA: 840 Bear Tavern Road, Suite 305, West 
Trenton, NJ 08628-1019 or email them to pastephan@
njpa.org.

For more information and to download the reser-
vation form and directions to Hamilton Manor, go to 
njpa.org and click on Events.
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NJNN Strategic 
PlaNNiNg committee 
meetiNg 
September	14	•	10	am 
NJPA	Conference	Room

retiremeNt Party 
for JohN o’BrieN 
September	23	•	6-9	pm 
The	Hamilton	Manor 
30	Route	156,	Hamilton,	NJ 
For	more	details,	see	article	 
on	this	page.

goverNmeNt affairS 
committee meetiNg 
September	28	•	11	am 
teleconference

NJPa Board of 
directorS meetiNg  
October	28	•	10	am 
Forsgate	Country	Club,	
Jamesburg

NJPa aNNual  
meetiNg  
& luNcheoN 
October	28	•	12	noon
Forsgate	Country	Club,	
Jamesburg

NJ PreSS fouNdatioN 
truSteeS meetiNg  
October	28	•	2	pm 
Forsgate	Country	Club,	
Jamesburg

Also	coming	in	October:

 PreSS credeNtial 
aPPlicatioNS
will	be	sent	to	newspapers

 NJPa coNteSt ruleS
will	be	sent	to	newspapers.	 
This	year,	entries	will	be	
submitted	as	PDFs	online.

Your	next	issue	of	InPrint  
will	arrive	early	in	October.	 
The	advertising	and	editorial	
deadline	is	September	24.

PRINT

For	more	information	about	
these	events:	www.njpa.org

Party to honor  
John O’Brien 
for his service

look at that!:NJPA	Member	Services	Manager	Peg	Stephan	shows	off	this	re-
cent	donation	from	Al	Palmer	of	Spring	Lake	—	an	old	type	drawer,	complete	with	
examples	of	wood	and	metal	type.	Palmer	was	director	of	production	at	the	NY 
Post,	and	earlier	was	press	foreman	at	the	Newark Evening News.	His	gift	is	promi-
nently	displayed	in	the	foyer	at	NJPA’s	office.

The executive committee of the New Jersey Press 
Association elected Richard Vezza, publisher of The 
Star-Ledger, as treasurer of the association following 
the resignation of Frank Gargano, publisher of the 
Gloucester County Times.

Gargano served on the NJPA board since 2004 and 
had been treasurer since 2009. 

Vezza became an NJPA board member in 1991, 
served as president of the association in 2000 and 
chairman of the board in 2001. After a one year hia-
tus, he rejoined the board in 2003.

Vezza now NJPA treasurer

Cafferty in new firm; hotline changes

Junior StafferS:are	working	hard	 to	create	perfect	 toasted	marshmallows	at	
NJPA’s	 annual	 summer	 office	 picnic	 last	 month.	 Clockwise	 from	 lower	 left	 are	
Stephanie	Sawicki,	James	Trent,	Kristina	Trent,	Sarah	Zengel,	Raymond	Sawicki	and	
Greg	Zengel.	Stephanie	and	Raymond	are	the	children	of	Denise	Sawicki,	NJPA’s	
finance	manager.	James	and	Kristina	are	the	children	of	Diane	Trent,	who	manages	
NJPA’s	SCAN,	2x2	and	Online	ad	programs.	Sarah	and	Greg	are	grandchildren	of	
NJPA	Executive	Director	 John	O’Brien,	and	 they	 look	 forward	 to	 spending	more	
time	with	their	Granpa	when	he	retires	at	the	end	of	this	month.	
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It was the fall of 1963 and I was a ju-
nior at Hunterdon Central High School 
in Flemington. It was a rainy evening as 
I walked through the parking lot after 
football practice, wet, covered with mud, 
heading for the showers with my hel-
met in hand. A car drove up next to me, 
stopped and the driver lowered her win-
dow. It was Bernadette Heaney, my Eng-
lish teacher, who said, “O’Brien I didn’t 
know you played football?” I knew my 
coach might take exception to that state-
ment, but, “Yes” I said, “I’m on the team.” 
“Good” she replied. “You’re the new sports 
editor of The Lamp” (the school paper). 
She then rolled up her window and drove 
away, leaving me a bit confused as I stared 
at her taillights through the downpour.

And so it began.
After 45 years in the newspaper busi-

ness, I will be retiring as executive direc-
tor of NJPA on September 30. Like most 
people who reach this stage of their ca-
reers I didn’t make it this far on my own. 
Miss Heaney was the first of many who 
gave me a gentle nudge, offered sound 
advice or just plain shoved me in the 
right direction. Throughout my newspa-
per stint I have had the honor of working 
with and for some truly terrific people. I 
want to use this last column to tell you 
about a few of them and why they were so 
important to me.

Bernadette Heaney taught me that 
no one simply follows a path they love. 
“You don’t know you have a passion for 
something until it is introduced to you,” 
she said. “It’s like cherry pie. You might 
love it, but unless someone bakes one and 
offers you a piece, you’ll never know you 
love it!” She said her role as a teacher was, 
“to introduce young people to journalism 
and the seed would sprout from there.” It 
sure did!

It was H. Seely thomas, publisher of 
the Hunterdon County Democrat, who 
gave me my true start in the business. 
Seely taught me the value of a solid, well-
respected weekly newspaper and how it is 
so important to the fabric of a community. 
He taught me that the integrity of the pa-
per was more important than anything…
even profit. We once had a long discus-
sion at a department heads meeting about 
a large advertiser who was threatening to 
pull out of the paper because of a pend-
ing story about his business practices and 
their effect on the community. In the end, 
Seely asked our editor one simple ques-
tion. “Are the allegations true?” he asked. 
The editor said yes and Seely simply said, 
“Run it!” The person in question was not 
only a regular advertiser who spent lav-
ishly in the paper, but he was also a per-
sonal friend of Seely’s, which is so often 

the case in weekly journalism circles. It 
took guts and I learned from it.

ed Mack was, for many years, the edi-
tor and then the general manager of the 
Democrat. Ed was a terrific newsman who 
always knew the pulse of the county the 
newspaper served. Unlike many editors 
I’ve met during my career, however, Ed 
had an in-depth knowledge and under-
standing of the entire newspaper business; 
including advertising, circulation and 
production. That made him unique and a 
great teacher. He also had the ability, like 
many editors, to say a lot with just a few 
words. I once made a long and passionate 
plea to the department heads that more at-
tention should be paid to the classified de-
partment (I was classified manager at the 
time) and why it was so important to the 
future of the newspaper. I had graphs and 
charts and all of the managers watched 
intently as I poured it on. When I had fin-
ished, Ed sat back in his chair and spoke 
a few words that put all my hyperbole in 
perspective. He said, “John, we call it a 
NEWSpaper for a reason”! With those few 
words I realized I had missed the point 
with my presentation….and I learned.

Palmer Bateman’s family owned Som-
erset Press Newspapers, a group of three 
weeklies serving Somerset and Middlesex 
Counties, when I joined them after an 11-
year stint in Hunterdon. On the day he 
hired me Palmer sat me down in his of-
fice and asked, “How old are your kids?” 
“Daughter Kelly is three and son Tim is 
two,” I replied. “Good!” he said. “While 
you are employed here, don’t you ever 
miss a class play, don’t you ever miss a 
concert or a football game!” He intimated 
that he had missed those things and he 
regretted it every day of his life. I took 
his advice and I never did. I would leave 
the newspaper on a Monday afternoon at 
3:30 and drive to Hackettstown or Belvi-
dere and be the only person sitting in the 

stands, in the rain, at a JV football game. 
But the words my son whispered in my 
ear as we hugged on the day he played his 
last college game, “Dad, you were always 
there!” made it all worthwhile. I thank 
Palmer for that and for a lot more sage 
advice he gave me about the newspaper 
business and life in general before his un-
timely death in 1986.

Malcolm forbes, who purchased Som-
erset Press Newspapers in 1987, was the 
most unlikely person to influence my 
life. After all, I had rarely been out of 
New Jersey and he was a globe-trotting, 
balloon-flying, multi-millionaire jet-set-
ter with business friends in high places 
throughout the world. He had personal 
friends like Elizabeth Taylor hanging on 
his arm on a regular basis. He purchased 
Somerset Press (I was publisher there at 
the time) because he always had a love of 
local, weekly journalism ever since do-
ing his thesis at Princeton on the subject. 
I soon found myself riding motorcycles 
with the likes of Harrison Ford and Bruce 
Springsteen and flying around in private 
jets with Liz and Malcolm. All during 
my “15 minutes of fame” Malcolm had 
the amazing ability to switch gears and 
talk to me about what was important to 
him and his newspapers. He taught me 
that attention to detail is mandatory for 
any successful venture. Each week our 
newspapers (they grew from 3 to 15 un-
der his tutelage) would be FedEx-ed to 
him wherever he was in the world. And 
occasionally on a Sunday morning at 7 
a.m. my home phone would ring and it 
would be Malcolm, calling from his cha-
teau in France, apologizing because he 
had forgotten the time difference, but 
making me aware that we had misspelled 
Mrs. Chartenson’s name on Page 6 in last 
week’s edition of the Hills-Bedminster 
Press. It was incomprehensible that some-
one with worldly events on his mind, in 
another country, would pay that much 
attention to the detail of a 3,000 circula-
tion weekly. I learned a great deal about 
publishing and life from Malcolm.

There were, of course, others who have 
influenced and guided me through the 
years. People I admire and respect like 
Mac Borg, Mark newhouse, Cort Park-
er, Jules Plangere, Don Lass and Jerry 
aumente. You may not recognize all the 
names, but they are indelibly etched in 
my brain for their contributions to my 
success in the newspaper business.

It has indeed been an honor to sit in 
this chair for the past 20 years. I will miss 
this monthly one-sided chat I’ve had with 
you for all that time. I hope you enjoyed 
the tidbits as much as I enjoyed sharing 
them.
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The West essex Tribune, livingston 
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John J. O’Brien
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Stanley Ellis 
Burlington county Times, Willingboro 
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As I see it...

John J. o‘Brien
Retiring	Executive	Director
New	Jersey	Press	Association

... With a little help from my friends

Join NJPA on Facebook
Find newspaper news and resources 
quickly on NJPA’s Facebook page. Just 
go to www.facebook.com and search 
for New Jersey Press Association.
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Please send your news to inPrint!
Email	news	about	your	people	and	company	to	Catherine	Langley:	clangley@njpa.org

People & Papers

The New Jersey
RESEARCH 
Experts
Customized research – including Demographics,
Reach & Frequency, Mapping Projects & more  
is available upon request.

New Jersey
Newspaper Network

Amy Lear, Director
(609) 406-0600, ext.15

aclear@njpa.org • www.njpa.org

New Jersey Education Association 
180 West State Street Tel.: (609) 599-4561 
P.O. Box 1211 Fax: (609) 392-6321 
Trenton, NJ 08607-1211
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Vice President, Communications
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kmckean@njha.com
(609) 275-4069 ■ Fax: (609) 275-4273

 760 alexander road ■ Cn–1 ■ Princeton, nJ 08543-0001
www.njha.com

SoCiaL CoMMent:	 Jimmy	Margulies,	 editorial	 cartoonist	of	The 
Record,	created	this	cartoon	for	the	November	9,	2009	issue	of	the	
paper,	at	a	time	of	widespread	concern	about	swine	flu.	It	was	one	
of	five	that	earned	him	the	2010	Clarion	Award	for	editorial	cartoon	
portfolio	from	The	Association	for	Women	in	Communications.

Editorial cartoonist Jimmy 
Margulies of The Record has won 
a 2010 Clarion Award from The 
Association for Women in Com-
munications.

Clarion Awards recognize 
those who demonstrate excel-
lence in clear and concise com-
munications. Marguiles was 
honored for a portfolio of five 
cartoons from 2009. The AWC 
said they “showed true excel-
lence in communications cre-
ativity, conciseness and dedica-
tion.”

Marguiles won the same award 
in 2007 and 2008.

The Clarion competition, 
now in its 38th year, is one of 

the most prestigious competi-
tions of its kind in the country. 
The 2010 competition attracted 
entries from 30 states and three 
nations.

Founded in 1909, the AWC has 
nearly 3,000 members world-
wide. The organization champi-
ons the advancement of women 
across all communications dis-
ciplines by recognizing excel-
lence, promoting leadership, and 
positioning its members at the 
forefront of the evolving com-
munications era.

There were 90 winners in this 
year’s competition, which in-
cluded many different media 
categories.

Margulies wins Clarion Award

Jerome Aumente can be seen 
on the public television program 
“The Open Mind,” moderated by 
Richard Heffner.

Aumente will discuss trends in 
newer digital media, the Internet 
and the impact on journalists 
and journalism education, the 
role of citizen journalists, and 
how foundations can help fos-
ter innovative approaches to the 
dissemination of news and in-
formation.

He also will discuss journal-
ists in peril and what can be 
done to assist those whose lives 
are threatened in the course of 
their work or who suffer from 
post-traumatic stress. Among 
other examples, he discusses 
the stressed-out Iraqi journalist 
who was one of his seminar par-
ticipants and who, months later, 
threw his shoes at President 
Bush during a press conference 
in Baghdad to protest the war.

Aumente is a former Rutgers 
professor and is the author of 
NJPA’s 150th Anniversary book 
“From Ink on Paper to the In-
ternet.” In recent decades he has 
made many trips abroad to dis-
cuss these topics at the behest of 
journalism organizations or the 
U.S. Department of State.

The show aired originally on 
Aug. 28 at noon on Channel 13, 
WNET in New York-New Jersey 
area. It will be rebroadcast on 
CUNY-TV, channel 75, on Sun-
day, Sept. 19 at 9:30 a.m. and 8:30 
p.m., and again on Monday, Sept. 
20 at 8 a.m., 2 p.m. and 8 p.m.

For more information: http://
www.theopenmind.tv

Aumente will 
appear on TV

Former NJPA board member 
Jay Langley will be honored Sept. 
23 for “four decades of service to 
our community.”

Langley was a re-
porter and editor at 
the Hunterdon County 
Democrat newspapers 
for more than 35 years, 
20 of those as executive 
editor. He is the hus-
band of NJPA Com-
munications Manager 
Catherine Langley, for-
mer publisher of the Democrat 
and herself a former member of 
NJPA’s board.

The dinner is being sponsored 
by the Round Valley Youth Cen-
ter, an 82-acre facility for out-
door recreation and education 
in Hunterdon County. The youth 
center has 1,800 feet of shoreline 
on Round Valley Reservoir and 
is contiguous to the 3,684-acre 
state recreation area surround-
ing the reservoir.

In the early 1970s, when Lan-
gley was a part-time editor and 
part-time canoe guide, he lived 

in an old chicken coop at RVYC.
Since then, in addition to help-

ing with many community proj-
ects and organizations, 
Langley has taught 
whitewater canoeing 
and water safety skills 
to more than 15,000 
people of all ages.

The event will be 
held at the Hunter-
don Hills Playhouse in 
Perryville, Hunterdon 
County. Tickets are $75 

and proceeds will benefit the 
youth center’s programs and fa-
cilities.

“It’s a busy night,” Langley 
said. “That’s also the evening of 
John O’Brien’s retirement party 
at NJPA — which is where I’d be 
otherwise.”

Those who cannot attend the 
Langley dinner but who wish to 
make a tax-deductible contribu-
tion to RVYC, Inc. may do so at 
PO Box 424, Lebanon, NJ 08833.

For details, or to put an ad in 
the evening’s booklet, call 908-
797-1427.

Jay Langley honored

North Jersey Media Group, 
publisher of The Montclair 
Times, is under contract to sell 
the Times’ facility at 114 Valley 
Road to Choice One Real Estate 
Ventures Montclair LLC. The 
sale is contingent upon Choice 
One obtaining municipal ap-
provals.

Choice One is the parent 
company for Physicians Choice 
Dialysis which develops, man-

ages and owns dialysis facilities 
across the nation.

Kathleen Hivish, publisher of 
The Montclair Times, said “the 
building is too big for us. Thanks 
to new technology, much of our 
staff is out and about in Mont-
clair all day. The result is that we 
have too much space. We are re-
locating within the city. We are 
not leaving Montclair, that’s for 
sure.”

Montclair Times to sell building

Langley

William D. Hottinger, a long-
retired Linotype operator for the 
Jewish Daily Forward, died July 
27. He was 93.

He passed away in the Hospice 
of New Jersey at St. Joseph’s Hos-
pital in Wayne. The funeral was 
from the Quinn-Hopping Fu-
neral Home, Livingston, on Aug. 
2, followed by a Funeral Mass at 
St. Philomena R.C. Church.

Born in New York City, Mr. 
Hottinger lived in Staten Island, 
for more than 50 years before 
moving to Livingston. He was a 
linotype operator for the Jewish 
Daily Forward in New York City 
for more than 20 years before re-
tiring.

He served in the Army dur-
ing World War II, receiving the 
Distinguished Unit Badge, Good 

Conduct Medal, and a Europe-
an-African-Middle Eastern Ser-
vice Medal for service in Nor-
mandy, Naples-Foggia, North 
Apennines, Tunisia, northern 
and southern France, Rhineland, 
Rome-Arno and Sicily.

Mr. Hottinger was the beloved 
husband of Nella (nee Nora) for 
68 years; father of Rena Hot-
tinger and James Hottinger; 
also survived by grandchildren 
Joshua and Seth Finkelstein, and 
brothers James and Victor. He 
was predeceased by his brother 
Albert.

Contributions in his memory 
may be made to Feed the Chil-
dren, PO Box 36, Oklahoma 
City, OK 73101 or Make-A-Wish 
Foundation of NJ, 1034 Salem 
Road, Union, NJ 07083.

William Hottinger, 93

 obituary
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The summer months have been anything but 
sleepy for NJPA’s Public Notice Task Force.

In July the state Senate Budget Committee (SBC) 
unanimously moved S2072. If enacted and signed, 
the bill would allow any NJ government entity to 
meet its legal public notification requirements by 
self-posting notices on its own website “in lieu of 
newspapers.”

Following Trenton’s hard-fought, partisan bud-
get battles of the spring, the SBC felt extraordinary 
pressure to move this bill. In particular, the 2% cap 
on property tax increases, passed on July 12, threw 
municipal officials into a panicked cry for legisla-
tive cost relief.

Since this bill was first introduced in 2004, the NJ 
League of Municipalities has been mostly neutral 
on it — and with good reason. But despite the poor 
public policy implications and their understand-
able reluctance to enter the very real business of 
providing legal public notification, the League felt 
compelled to actively support the bill this time. 

*     *     *
Since July, members of NJPA’s Public Notice Task 

Force have been meeting quietly with myriad state 
officials. As well as pointing out all the principled 
public policy issues that make “internet-self-post-
ing” a bad idea, Task Force members have been 
helping officials to analyze the economic impact 
that municipalities and state bodies must expect if 
they choose to enter this complex business.

The annual information technology (IT) costs 
alone for implementing and maintaining a secure, 
fully searchable, legal notice system far exceed what 
most towns now spend paying newspapers to print 
and post their legal public notices. Proper security, 
storage, retrieval, printing functionality, indexing, 
and search, are among the basic features required 
to enter the public notice business. They must have 
“real publishing websites,” including a content and 
document management system (CDMS) hosted 
on a secure environment.

We are showing legislators that:
•	 	Government	 entry	 into	 the	 legal	 public	 notice	

business isn’t the same as posting a town’s recy-
cling schedule on its electronic bulletin board. 

•	 	Improper	 posting,	 errors,	 or	 disruptions	 of	
website access — whether intentional or acci-

dental — could result in serious consequences 
such as the halting of previously approved proj-
ects, the rebidding of projects, the invalidation 
of government actions, the voiding of property 
sales, the invalidation of bond ordinances, and 
the increased likelihood of legal challenges to 
government actions by opposition groups. 
For most municipalities, all it takes is an objec-

tive look at the IT factor to make “government In-
ternet-only” an economic non-starter. But for big 
cities and counties who may still think they see a 
chance to save some money, the overall economic 
impact of S2072 involves substantially more than 
Internet costs.

Such practical considerations now being put be-
fore the legislators include:
•	 	Additional	municipal	labor	expenses	and	legal	

costs 
•	 	Continuing	loss	of	state	income	tax	receipts	due	

to the private industry revenue loss newspapers 
would endure 

•	 	Increased	unemployment	benefits	(millions)	
for laid-off newspaper employees 

•	 Loss	of	payroll	tax	on	newspaper	employees	
We trust that all the additional economic im-

plications, on top of our strong public-policy ar-
guments, together will help legislative leaders see 
the wisdom of NJPA’s “amendatory language” to 
S2072. This proposal provides an immediate guar-
anteed reduction in “government-paid” legal pub-
lic notices” of 40% and a corresponding increase 
for the second category of legals, namely “private-
party-paid” legals. Those are the public notices re-
quired by law but paid for by private interests, not 
by government/taxpayer dollars.

The NJ Legislature, by the way, has held the rates 
for all legal public notices at the same level since 
1983 — that’s 27 years. Since private-party-legals 
are generally placed by one-time advertisers; since 
the cost of living has gone up 123% since 1983, and 
since most private party legals cost somewhere in 
the $40-to-$50 range, a 40% increase is actually 
quite reasonable and palatable.

NJPA member publishers are welcome to con-
tact me at 609-406-0600, ext. 30 or gwhite@njpa.
org for a complete package of our latest reports.

NJPA Government Affairs
Public Notice Update
George White

Summer heat

John K. Tiene
Vice President, Strategic Business
Initiatives & Corporate Relations

tel: 908.696.5715 131 Morristown Road
cell: 609.923.5280 PO Box 622
fax: 888.652.8684 Basking Ridge, NJ 07920
john.tiene@njsi.com www.njsi.com

WithumSmith+Brown
A Professional Corporation
Certified Public Accountants and Consultants

One Spring Street William R. Hagaman, Jr., CPA
New Brunswick, NJ 08901 James J. Decker, CPA
Tel: 732.828.1614 Partners
www.withum.com
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The Citizens’ Campaign is 
raising concerns about a bill 
being fast-tracked through 
the legislature and touted as 
a cost-saving measure, but at 
the end of the day results in 
less competition and less in-
tegrity in the government. 

Bill S-2072/A-2082 allows 
municipalities to forego pub-
lication of public notices in 
a newspaper and instead en-
ables them to publish on their 
own website.  The bill was re-
leased from the Senate Bud-
get Committee last week. 

Citizens’ Campaign Chair 
Harry Pozycki said, “Publica-
tion of government notices 
are a worthwhile expenditure 
that serves the public by pro-
viding a concrete record to 
hold government account-
able and by informing citi-
zens of government action. 
In today’s fast-paced wireless 
world, websites can be edited 
or deleted by a single click 
of a mouse, with little or no 
oversight.” 

The Campaign also points 
out that it is counterintuitive 
for municipalities to solicit 
bids and proposals on their 
websites, when publication 
in a newspaper would reach a 
broader pool of potential bid-
ders.  

“When the talk of Trenton 
is government waste-cutting, 
we should be encouraging in-
creased competition for lower 
cost contracts, not limiting it,” 
said Pozycki. 

Pozycki also noted that, the 
New Jersey Press Association 
provides an online search 
feature which pulls together 
every public notice published 
in the state, providing a state-
wide system for searching 
bids and local laws. Removal 
of public notices from news-
papers would eliminate the 
ability of businesses to search 
bid opportunities. 

Beyond transparency and 
accountability issues, there is 
still a large portion of citizens 
who wouldn’t have access 
to online web notices. Ac-
cording to Pew Internet and 
American Life Project 26% of 
the American population still 
does not have internet access, 
and that number jumps to 
62% when you look at inter-
net users 65 and older.

The Citizens’ Campaign is 
a non-partisan organization 
leading the Jersey Call to Ser-
vice, a statewide campaign to 
replace New Jersey’s culture 
of corruption and govern-
ment waste with a culture of 
service and frugality.

Citizens’ Campaign raises 
concerns about legals bill

The New Jersey Society of 
Professional Journalists in-
vites members and friends 
to celebrate 50 years of pro-
fessional camaraderie with 
food, booze and great con-
versation, including words 
of wisdom from past presi-
dents.

The event will be Tues-
day, Sept. 14 from 6:30 to 11 
p.m. at the Crowne Plaza, 
Route 1, Edison. Cost is $37 
per person. RSVP to David 
Ledlevitt@bloomberg.net or 
dml125@verizon.net.

Those who plan to take the 
train or bus to the party can 
arrange to be picked up at the 
station by contacting David 
Levitt at dlevitt@bloomberg.
net or dml125@verizon.net.

NJSPJ celebrates 
50th anniversary

Do you Get 
NJPa NoteS
our weekly email newsletter  
“NJPa Notes” contains  
news & topics of interest to  
NJ newspaper people� 

don’t miss out! 
email request to: clangley@njpa�org  
include “NJPa Notes” in subject line�
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New Jersey Newspaper Network
amy Lear
NJNN	Director

Remember the basics
Some advertisers want to spend money!
And when they do, I hope we’re all prepared to 

help them invest it…wisely. 
We can do this by remembering a few basic 

communication steps that simplify the buying 
experience and make it a pleasure for advertisers 
to include newspapers in their media plan.

Why does this topic come to mind? Well, when 
the NJNN team calls newspaper reps for infor-
mation, we experience firsthand what an adver-
tiser or agency experiences. Thus we can offer our 
members “customer feedback” that many com-
panies would pay thousands of dollars to collect 
and analyze. (What a great secret weapon!)

Take, for example, an email I sent to a news-
paper rep this week — I asked for the cost, ad di-
mensions, deadlines and related details for a Sep-
tember special section opportunity. I was work-
ing with a client who wanted to ADD this section 
to a current plan.

In response, I was told only (and I paraphrase 
here) that the section runs at the end of Septem-
ber and that a sponsorship block was available. 
Or, a separate strip-ad unit could be purchased 
for a flat rate which included an online compo-
nent. 

I didn’t get a price, an ad dimension or a dead-
line. How could I possibly turn around and tell 
the agency what to add to their plan? 

This same frustration applies to rate cards, 
too. Some newspapers are experts at listing a de-
scription of their market and their unique sales 
strengths on a rate card. Others offer the impres-
sion that inch rates and deadlines are all that mat-
ter.

The best rate cards include, at the very least, the 
following information:
•	 	Map	of	your	market	area,	labeled	by	county	

(remember that agencies are often out of 
state and unfamiliar with New Jersey)

•	 	Day(s)	of	publication;	weeklies	should	list	
the actual pub day, not just “weekly”

•	 	Whether	rates	are	net	or	commissionable/
gross

•	 	Page	AND	column	or	modular	dimensions
•	 	Deadlines	for	reservations	and	material
•	 	Material	delivery	address	and	production	
contact	phone	number	and/or	email

•	 	Circulation	
•	 	Demographic	data	and	special	opportuni-

ties
The hint is to imagine that an agency or pro-

spective advertiser is unfamiliar with your news-
paper. And to remember — media planners are 
usually compiling a spreadsheet of pertinent 
information about several publications side-by-
side for comparison.

Review the top card at right. Then ask your-
self — could you price and place an ad in this pa-
per?

Now look at the middle card and ask yourself 
the same question.

It’s an added bonus when the rate card actually 
helps media planners to reinforce their recom-
mendations! Like the bottom example.

(Note: These sample rate cards are not current 
and have been used for illustration only.)

If you would like feedback about your rate card 
and overall sales communication, please send a 
note to aclear@njpa.org. I will poll our staff and, 
if you wish, even ask other press associations for 
objective reviews.

We’re in the business of advertising and market-
ing, but we sometimes forget to check that we’re 
putting our own best foot forward. Stick a sticky 
note on your forehead if that’s what it takes!

And during these challenging times also re-
member that you’ve got something extra in your 
sales arsenal — feedback and advice from the ex-
perts at your state association.

Our commitment to quality service
NJNN understands the complexity of media 

planning and execution, especially as it pertains 
to newspapers. Our team works hard to cus-
tomize network buys exactly the way an agency 
specifies. NJNN knows New Jersey’s newspa-
pers inside and out — their rate cards, frequen-
cy discounts, volume levels, repeat rates, space 
deadlines, mechanical specs, material delivery 
guidelines, circulation, websites, household pen-
etrations	by	county,	by	ZIP	and	more!	If	a	media	
buyer needs information that isn’t on file, NJNN 
obtains it quickly by communicating with news-
paper advertising executives. We take pride in 
serving	both	NJPA	members	and	our	advertisers	
with dedication and attention to detail!

Fleet of 24-ft. Trucks & Cargo Vans

Joseph Paci, Owner
Warehouse & Offices:

435 East Main Street, Suite 101, Denville, NJ 07834
Phone: 973-625-4227 • Fax: 973-625-6931

Email: jpaci@icapdelivery.com
Website: www.ICAPDelivery.com

Member

NJPA

CCNJ
For information about New Jersey’s

largest manufacturing industry, call the:

Chemistry Council
of New Jersey
www.chemistrycouncilnj.org

150 West State Street (609) 392-4214
Trenton, NJ 08608 fax (609) 392-4816

Mid-Atlantic

609/570-4131 700 Horizon Drive
Cell 609/306-2523 Hamilton, NJ 08691
Fax 609/570-4075
tnoble@aaamidatlantic.com
 Tracy E. Noble
 Manager, Public &
 Government Affairs

We Can HeLP!: 
NJNN	exists	to	help	
our	member	news-
papers	increase	their	
revenue.	With	that	
objective	in	mind,	the	
NJNN	staff	is	happy	
to	offer	suggestions	
for	improving	your	
essential	advertising	
sales	tools	—	 
your	rate	card,	media	
kit	and	other	sales	 
communications.
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a.f.l. Web Printing 
2	Executive	Drive 
Voorhees,	NJ	08043 
(856)	566-1270 
Fax	(856)	566-0110 
www.aflwebprinting.com 
Mark	Henderson 
mhenderson@aflwebprinting.com 
Darrin	Forchic 
darrinf@aflwebprinting.com

aaa mid atlantic 
700	Horizon	Drive 
Hamilton,	NJ	08691 
(609)	570-4130 
(609)	587-7345 
www.aaa.com 
David	Weinstein 
dweinstein@aaamidatlantic.com

aaa New Jersey 
automobile club 
1	Hanover	Road,	PO	Box	698 
Florham	Park,	NJ	07932 
(973)	245-4864 
Fax	(973)	377-5849 
www.aaa.com 
Karen	H.	McVeigh 
kmcveigh@njac.aaa.com

abitibiBowater 
41	Apple	Orchard	Lane 
Trumbull,	CT	06611 
(203)	966-5183 
Fax	(203)	966-6872 
www.abitibibowater.com 
Andrew	Mickool 
mickoolaw@bowater.com

advocate Publishing corp. 
The Catholic Advocate, NJ Catolico 
171	Clifton	Avenue,	PO	Box	9500 
Newark,	NJ	07104 
(973)	497-4201 
Fax	(973)	497-4192 
www.rcan.org/advocate 
Marge	Pearson-McCue 
pearsoma@rcan.org

amandla 
PO	Box	7030	WOB 
West	Orange,	NJ	07052 
(866)	262-6352 
Ernest	Kwabena	Opong 
amandlanews@yahoo.com

the associated Press 
50	West	State	Street,	Suite	1114 
Trenton,	NJ	08608 
(609)	392-3622 
Fax	(609)	392-3531 
www.ap.org/nj 
Andrew	Fraser 
afraser@ap.org 
Sally	Hale 
shale@ap.org

Bartash Printing, inc. 
5400	Grays	Avenue 
Philadelphia,	PA	19143 
(215)	724-1700 
Fax	(215)	724-3313 
www.bartash.com 
Michael	Karff 
mkarff@bartash.com 
Eric	Roberts 
eroberts@bartash.com

the Beacon 
597	Valley	Road 
Clifton,	NJ	07013 
(973)	279-8845 
Fax	(973)	279-2265 
www.patersondiocese.org 
Richard	Sokerka 
catholicbeacon@patersondiocese.
org

Brown & connery llP 
360	Haddon	Avenue 
PO	Box	539 
Westmont,	NJ	08108 
(856)	854-8900 
Fax	(856)	858-4967 
www.brownconnery.com 
Stephen	DeFeo 
sdefeo@brownconnery.com

camden county Woman 
PO	Box	2800 
Cinnaminson,	NJ	08077 
(877)	403-4334 
Fax	(877)	777-9239 
www.camdencountywoman.com 
Ingrid	Edelman 
camcowoman@aol.com

cape Publishing, inc. 
513	Washington	Street 
Cape	May,	NJ	08204 
(609)	898-4500 
Fax	(609)	898-3585 
www.capemay.com 
Bernard	Haas 
bhaas@capemay.com

cBa industries inc. 
669	River	Road 
Elmwood	Park,	NJ	07407 
(201)	414-5200 
Barry	Schiro 
baschiro@cbaol.com

the college of New Jersey 
PO	Box	7718 
Trenton,	NJ	08628 
(609)	771-2793 
Fax	(609)	637-5112 
www.tcnj.edu 
Donna	Shaw 
shaw@tcnj.edu

community News Service llc 
Hamilton Post, Ewing Observer, 
Trenton Downtowner, Lawrence 
Gazette, Robbinsville Advance, 
Hopewell Express 
2	Princess	Road,	Suite	1G 
Lawrenceville,	NJ	08648 
(609)	396-1511 
Fax	(609)	396-1132 
www.communitynewsnj.com 
James	Griswold 
jamie@communitynewsnj.com 
Tom	Valeri 
tom@communitynewsnj.com

the county Seat 
77	Hudson	Street,	2nd	Floor 
Hackensack,	NJ	07601 
(201)	488-5795 
Fax	(201)	343-8720 
Gail	Zisa 
gail@cntyseat.com

the criterion News advertiser 
87	Forrest	Street,	PO	Box	4278 
Metuchen,	NJ	08840-4278 
(732)	548-8300 
Fax	(732)	548-8338 
Christopher	Crane 
info.criterion@verizon.net

direct Printing and mailing 
Services 
45	Dutch	Lane 
Ringoes,	NJ	08551 
(908)	806-3700 
Fax	(908)	806-7670 
Jack	O’Rourke 
directprint@aol.com

dow Jones Newspaper fund 
PO	Box	300 
Princeton,	NJ	08543-0300 
(609)	452-2820 
Fax	(609)	520-5804 
www.newspaperfund.org 
Richard	Holden 
djnf@dowjones.com

evergreen Printing company 
101	Haag	Avenue,	PO	Box	786 
Bellmawr,	NJ	08031 
(856)	933-0222 
Fax	(856)	933-2972 
www.egpp.com 
John	Dreisbach 
jdreisbach@egpp.com

the gazette Newspaper 
343	Boulevard 
Hasbrouck	Heights,	NJ	07604 
(201)	288-8656 
Fax	(201)	288-7215 
Fritz	Rethage 
fritz@hasbrouck-heights.com

gibbons P.c. 
One	Gateway	Center 
Newark,	NJ	07102-5310 
Lyndhurst,	NJ	07071 
(973)	596-4863 
Fax	(973)	639-6267 
Thomas	Cafferty 
tcafferty@gibbonslaw.com 
Nomi	Lowy 
nlowy@gibbonslaw.com 
Lauren	James 
ljames@gibbonslaw.com

harrisonrand 
6823	Bergenline	Avenue 
Guttenberg,	NJ	07093 
(201)	869-7555 
Fax	(201)	861-5609 
www.harrisonrand.com 
Daryl	Rand 
drand@verizon.net

icaP delivery, inc. 
435	East	Main	Street,	Suite	101 
Denville,	NJ	07834-2533 
(973)	625-4227 
Fax	(973)	625-6931 
www.ICAPDelivery.com 
Joseph	Paci 
jpaci@icapdelivery.com

ingersoll-rand company 
1	Centennial	Avenue 
Piscataway,	NJ	08855 
(732)	652-6712 
www.irco.com 
Paul	Dickard 
paul_dickard@irco.com

insurance council 
of New Jersey 
820	Bear	Tavern	Road,	Suite	303 
Ewing,	NJ	08628-1021 
(609)	882-4400 
Fax	(609)	538-1849 
www.icnj.org 
Magdalena	Padilla 
mpadilla@icnj.org

insurance Specialties 
Services, inc. 
2370	York	Road,	Suite	D-4 
Jamison,	PA	18929 
(215)	918-0505 
Fax	(215)	918-0507 
Toll	free:	(800)	533-4579	 
Ken	Smith 
administrator@ISSISVS.com

Jersey central Power & light / 
firstenergy corporation 
300	Madison	Avenue,	PO	Box	1911 
Morristown,	NJ	07962-1911 
(973)	401-8097 
Fax	(330)	315-8941 
www.firstenergycorp.com 
Ronald	Morano 
rmorano@firstenergycorp.com

Journal register company 
790	Township	Line	Road,	Suite	300 
Yardley,	PA	19067 
(215)	504-4200 
Fax	(215)	867-2172 
www.journalregister.com 
Scott	A.	Wright 
swright@journalregister.com

kean university 
1000	Morris	Avenue 
Hutchinson	Hall,	2nd	Floor 
Union,	NJ	07083-0411 
(908)	737-3410 
Fax	(908)	737-4636 
www.kean.edu 
Audrey	Kelly 
aukelly@kean.edu

kreischer miller 
100	Witmer	Road 
Horsham,	PA	19044 
(215)	441-4600 
Fax	(215)	672-8224 
www.kmco.com 
Edward	Hege 
cehege@kmco.com

kruger Pulp & Paper Sales, inc. 
107	Country	Club	Drive 
Rochester,	NY	14618 
(585)	385-0027 

Fax	(585)	385-0028 
www.kruger.com 
Rick	Rumble 
rick.rumble@kruger.com

little india 
350	Fifth	Avenue,	Suite	1826 
New	York,	NY	10118 
(212)	560-0608 
Fax	(212)	560-0609 
www.littleindia.com 
Rachelle	Mehra	Kucera 
info@littleindia.com

latinos unidos de Nueva Jersey 
190	Hickory	Road,	Box	1082 
Jackson,	NJ	08527 
(732)	534-5959 
Fax	(732)	942-6633 
www.lunj.net 
Jorge	A.	Rod 
lunj@optonline.net

metro creative graphics, inc. 
519	Eighth	Avenue 
New	York,	NY	10018 
(800)	223-1600 
Fax	(212)	967-4602 
www.metrocreativegraphics.com 
Gwen	Tomaselli 
gtomaselli@metro-email.com

monmouth university 
Department	of	Communication 
400	Cedar	Avenue 
West	Long	Branch,	NJ	07764 
732-571-3635 
www.monmouth.edu 
Don	R.	Swanson 
dswanson@monmouth.edu

montclair State university 
One	Normal	Avenue 
Montclair,	NJ	07043 
(973)	655-4334 
Fax	(973)	655-7382 
www.montclair.edu 
Paula	Maliandi 
maliandip@mail.montclair.edu

New Jersey association of 
School administrators 
920	West	State	Street 
Trenton,	NJ	08618 
(609)	599-2900 
Fax	(609)	599-9359 
www.njasa.net 
Anne	Gallagher 
agallagher@njasa.net

New Jersey Broadcasters 
association 
348	Applegarth	Road 
Monroe	Twp,	NJ	08831-3738 
(609)	860-0111 
Fax	(609)	860-0110 
www.njba.com 
Paul	S.	Rotella 
protella@njba.com

New Jersey city university 
Office	of	Public	Information 
2039	John	F.	Kennedy	Boulevard 
Jersey	City,	NJ	07305-1597 
(201)	200-3426 
Fax	(201)	200-2168 
www.njcu.edu 
Ellen	Wayman-Gordon 
ewaymangordo@njcu.edu

New Jersey council of county 
colleges 
330	West	State	Street 
Trenton,	NJ	08618 
(609)	392-3434 
Fax	(609)	392-8158 
www.njccc.org 
Jacob	C.	Farbman 
jfarbman@njccc.org

New Jersey dental association 
1	Dental	Plaza 
North	Brunswick,	NJ	08902 
(732)	821-9400 
www.njda.org 
Eric	R.	Elmore 
eelmore@njda.org

New Jersey education 
association 
180	West	State	Street,	PO	Box	1211 
Trenton,	NJ	08607-1211 
(609)	599-4561 
Fax	(609)	392-6321 
www.njea.org 
Steve	Wollmer 
swollmer@njea.org

New Jersey hometown 
36	Voorhis	Place 
Ringwood,	NJ	07456 
(201)	602-9168 
Fax	(973)	556-1114 
www.njhometown.com 
Philip	White 
Hugh	Weiss,	Webmaster

New Jersey hospital association 
760	Alexander	Road,	PO	Box	1 
Princeton,	NJ	08543 
(609)	275-4069 
Fax	(609)	275-4273 
www.njha.com 
Kerry	McKean	Kelly 
kmckean@njha.com

New Jersey School Boards 
association 
413	West	State	Street 
PO	Box	909 
Trenton,	NJ	08605-0909 
(609)	278-5202 
Fax	(609)	695-0413 
www.njsba.org 
Frank	Belluscio 
fbelluscio@njsba.org

NJ.com 
30	Journal	Square 
Jersey	City,	NJ	07306 
(201)	459-2822 
Fax	(201)	418-7686 
Barbara	Chodos 
bchodos@nj.com

NorthJerseySports.com 
117	Fort	Lee	Road,	Suite	A10 
Leonia,	NJ	07605 
(201)	944-9695 
Fax	(201)	944-0842 
www.northjerseysports.com 
Gregg	Carbone 
gcarbone@northjerseysports.com

PolitickerNJ.com 
Poligravity	Media,	LLC 
915	Broadway,	9th	Floor 
New	York,	NY	10010 
(212)	755-2400 
Fax	(212)	753-2521 
www.politickernj.com 
Christopher	Barnes 
cbarnes@observer.com

the Positive community 
133	Glenridge	Avenue 
Montclair,	NJ	07042 
(973)	233-9200 
Fax	(973)	233-9201 
www.thepositivecommunity.com 
Adrian	Council 
positive.corp@verizon.net

Primetimes in New Jersey 
PO	Box	2507 
Warren	Point	Station 
Fair	Lawn,	NJ	07410 
(201)	803-7160 
Fax	(201)	791-3394 
Jerry	Jastrab 
primetimesnj@aol.com

Publishers circulation 
fulfillment inc. 
303	Smith	Street,	Unit	1 
Farmingdale,	NY	11735 
(914)	953-9732 
Fax	(201)	564-3995 
www.pcfcorp.com 
Tom	Dressler 
tom.dressler@pefcorp.com

Publishing group of america 
American Profile, Relish, Spry 
341	Cool	Springs	Boulevard 
Suite	400 
Franklin,	TN	37067 
(615)	468-6000 
Fax	(615)	468-6100 
www.americanprofile.com 
www.relishmag.com 
www.spryliving.com 
Steve	Smith 
ssmith@pubgroup.com

red hot community Publishing 
company 
20	Broad	Street,	Suite	R 
Red	Bank,	NJ	07701 
(732)	933-4959 
Fax	(732)	936-0415 
www.redhotcompany.com 
Claudia	Ansorge 
claudia@redhotcompany.com

rider university 
2083	Lawrenceville	Road 
Lawrenceville,	NJ	08648-3099 
(609)	896-5192 
Fax	(609)	895-5440 
www.rider.edu 
Dan	Higgins 
dhiggins@rider.edu

rowan university 
Department	of	Journalism 
Bozorth	Hall,	201	Mullica	Hill	Road 
Glassboro,	NJ	08028 
(856)	256-4132 
www.rowan.edu 
Kathryn	Quigley 
quigleyk@rowan.edu

rutgers, the State university of 
New Jersey 
School	of	Communication	and	
Information	(SC&I) 
4	Huntington	Street 
New	Brunswick,	NJ	08901 
(732)	932-7500,	ext.	8013 
Fax	(732)	932-6916 
www.comminfo.rutgers.edu 
Jorge	Reina	Shement 
comminfo.dean@rutgers.edu

Seven mile times and
creative llc 
Seven Mile Times, Sea Isle Times 
3289	Ocean	Drive,	PO	Box	134 
Avalon,	NJ	08202 
(609)	967-7707 
Fax	(609)	967-7710 
www.sevenmiletimes.com 
www.seaisletimes.com 
Monica	Coskey 
mcoskey@7miletimes.com

Strategic content imaging 
374	Starke	Road 
Carlstadt,	NJ	07072 
(201)	935-3500 
Fax	(201)	935-4431 
www.sciimage.com 
Keith	Puzio 
kpuzio@sciimage.com 

Wal-mart 
8	Chicago	Street 
Asbury	Park,	NJ	07712 
(732)	695-0354 
Fax	(732)	695-0213 
Steven	Restivo 
srestiv@wal-mart.com

W.B. grimes & company 
276	Springbrook	Trail 
Sparta,	NJ	07871 
(973)	729-2973 
Fax	(973)	729-2973 
Kent	Roeder 
rkroeder@earthlink.net

West Windsor-Plainsboro News 
12	Roszel	Road,	Suite	C-205 
Princeton,	NJ	08540 
(609)	243-9119 
Fax	(609)	243-9020 
Richard	Rein 
rein@wwpinfo.com

White Birch Paper company 
23-05	Watkins	Avenue 
Fair	Lawn,	NJ	07410 
(201)	921-0339 
Fax	(201)	791-4223 
Dick	Tabbachino 
dicktabbachino@ 
whitebirchpaper.com,	and 
80	Field	Point	Road,	PO	Box	3443 
Greenwich,	CT	06830 
(203)	661-3344,	 
Fax	(203)	661-3349 
Leighton	Jordan 
leightonjordan@whitebirchpaper.
com

Withum, Smith & Brown, cPa 
One	Spring	Street 
New	Brunswick,	NJ	08901 
(732)	828-1614 
Fax	(732)	828-5156 
www.withum.com 
Bill	Hagaman 
bhagaman@withum.com

Wrubel communications 
12-32	River	Road,	PO	Box	1311 
Fair	Lawn,	NJ	07410 
(201)	796-3331 
Fax	(201)	796-5083 
Charlie	Wrubel 
chasnews@aol.com

NJPA Associate Members
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You are invited!
NJSPJ is celebrating
its 50th anniversary

New Jersey Society of Professional Journalists
invites members and friends  

to celebrate 50 years of professional camaraderie 
with food, booze and great conversation. 

Tuesday, Sept. 14 • 6:30 – 11 pm
Crowne Plaza, Route 1, Edison • $37 per person

For more details and to RSVP:
dlevitt@bloomberg.net or dml125@verizon.net

Advertising
Sales Professionals

The Trentonian has an excellent 
opportunity for experienced sales 
professionals.

You Should Be:  Self-motivated, 
a team player, assertive, organized, 
accomplished in sales & advertising 
layouts, willing to work hard and 
develop new & existing business.

In Return, We Offer: a competitive 
salary, commissions, benefits, auto 
allowance.

For confidential consideration, 
please send your resume, including 
salary history and requirements to: 

nchepl@trentonian.com
600 Perry St., Trenton, NJ 08618
Fax: 609-989-8758 

 No phone calls please. E-113010

Online Advertising Sales 
Specialist

Do you know what secondbestitis 
is? (sek’-und-best’-i-tis, n.)

It’s settling for the almost right 
candidate because they’re better 
than anyone else you’ve seen.

We are the NJN Publishing 
Network – publishers of 8 premier 
community newspapers.

We are nj.com – New Jersey’s 
leading website reaching more 
unique web devices and producing 
more pages-views every month 
than any other New Jersey 

newsmedia website. 
We are not looking for the 

second best, the runner-up. We 
seek Closers. Closers work here. 

We are searching for an Online 
Advertising Selling Specialist to 
represent nj.com, the online home 
for the NJN Publishing Network.

This position reports directly to 
the Vice President of Advertising 
and is accountable for exceeding 
revenue objectives by introducing 
and selling nj.com products 
through aggressive cold-calling 
throughout communities in 
Hunterdon, Somerset, Union and 
Warren counties.

The right candidate will lead 
the search for new business, 
demonstrating the power of 
community newspapers through 
nj.com website advertising 
programs. 

Earn a competitive incentive 
plan that includes a base salary 
and uncapped commissions.
Compensation package includes 
a 401(k) program, comprehensive 
health care including major 
medical, vision, dental and 
prescription plan. 

Above-average communications 
skills and Internet proficient a 
must. 3-5 years of outside cold-
calling experience qualifies you. 
Car and valid driver’s license 
required. 

Opportunity is full time.
If you are not the second best, 

and you are a closer, email a cover-
letter and resume to: aroselli@
pennjerseyadvance.com E-103010

Sales Opportunity!
Wouldn’t you love to work from 

home?
New Jersey Newspaper Network 

has a terrific sales position for you!
Sell NJNN’s popular statewide 

advertising programs. Hundreds 
of untapped prospects can 
be contacted to promote our 
“business-card” display ads and 
classified line ads. 

Great pricing sells into New 

Jersey Press Association’s network 
of 125+ daily and weekly 
newspapers. Add other states to 
increase your earning potential.

Commission only. Flexible hours. 
From your home or our office just 
off I-95 in West Trenton. 

Position requires excellent 
communications skills, positive 
attitude and professional 
demeanor. Computer skills and 
telemarketing experience preferred.

 E-mail cover letter and resume 
to dtrent@njpa.org or fax to (609) 
406-0300. E-123010

editorial
Communications Specialist/
Staff Writer

Nonprofit has position available 
in Robbinsville, NJ. Duties 
include developing content for 
website, development of internal 
and external communication, 
publications and editorial 
assistance. 

Must possess superior writing, 
research, proofreading and 
organizational skills. Familiarity 
with web-based social networking 
is a plus. Knowledge of alcohol and 
addiction policy/issues preferred. 
Must have a minimum of two years 
experience and a Bachelors in 
Journalism, English, or related field. 
EOE M/F/D/V

Specify salary requirements in 
cover letter and send to lgriffith@
ncaddnj.org

No phone calls please, we 
are only able to respond to 
those candidates who meet our 
qualifications. E-093010

Editor Wanted
Weekly newspaper editor for 

award-winning newspaper group. 
Responsibilities include municipal 
hard news and feature coverage 
online and in print. Opportunity to 
advance quickly. 

Please send resume to Liz Parker 
at eparker@recordernewspapers.
com E-093010

Production
Production Director

The Princeton Packet is a group 
of award winning community 
newspapers based in Princeton, NJ. 

Our fast-paced production 
department is looking for an 
experienced production director 
to oversee pre-press, press and 
post press operations, with 
responsibilities for commercial 
printing and customer service. 

A fast-paced, high profile 
position, requiring a minimum of 
5 years’ newspaper production 
experience, with a proven 
track record and excellent 
communication skills is required.

The ideal candidate will be a 
“hands-on” manager capable of 
multitasking, with strengths in 
staff development, coordinating 

work flow, budgeting and quality 
assurance.

Send resume to: Human 
Resources, The Princeton Packet, 
Inc., PO Box 350, Princeton, NJ 
08542; or email to ahaider@
centraljersey.com; or fax to (609) 
921-2714. 

EOE/M/F/D/V. Visit our website at 
www.centraljersey.com E-093010

Newspaper  
for sale

Northern NJ twice-monthly 
newspaper for sale. Established 
seven years. Perfect for strategic 
add-on or for experienced 
newspaper person wanting to 
own. 30,000 controlled circulation. 
Steady revenues. Call 201-796-
3331 or email chasnews@aol.com.

Classified Ads!

MAKE MONEY WITH METRO’S FAMILY OF CREATIVE SERVICES & RESOURCES
METROCREAT IVECONNECT ION.COM 800 .223 .1600 SERV ICE@METRO-EMA IL .COM

YEARS OF MONEYMAKING CREATIVE CONTENT & INNOVATION

CELEBRATING

Mention this ad and you will get
$100 off any new subscription to
one of the following Metro services:

METRO NEWSPAPER SERVICE

CLASSIFIED DYNAMICS

SALES SPECTACULARS

METRO iNTERACTIVE AD DESIGNER

ONLINE SPECIAL SECTIONS MICROSITES

claSSified
advertiSiNg

• Help Wanted
• Work Wanted 
• For Sale
in-column	ads	are	only	
$40	for	3	issues	of	InPrint 
and	3	months	on	our	
website	—	www.njpa.org.	
In-column	employment	
ads	are	limited	to	one	
position	per	ad.	

Display	classified	ads	are	
just	$5	per	column	inch,	
per	month;	minimum	2	
column	inches.

deadliNe

20th of	the	month
prior	to	publication

New Jersey 2x2 Display Ad Network

HArvESt FrESH AD SAlES tHiS FAll!
Sell  statewide coverage to your clients

Your newspaper’s advertising staff can upsell clients
business card-size ads in 120 NJ newspapers  

that reach more than 1.5 million readers  
for just $1,250 — about $10 per publication. 

Your company earns $625.00 per ad
For more details, contact Diane Trent at NJPA:

(609) 406-0600 ext 24 • dtrent@njpa.org 

Help sales soar 
for your classified 
advertisers!
Add statewide advertising
in 125 NJ newspapers for 
one low price:

 Only $495
for 25-word classified
$13 per addl. word

NJPA member newspapers,
keep $198 per ad you sell.

Contact Diane for details:
(609) 406-0600, ext. 24
dtrent@njpa.org

New Jersey Press Association’s

Statewide Classified 
Advertising Network
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How are they now — the chil-
dren of 9-11?

And what are their perspectives, 
10 years on?

Such questions are at the heart 
of a program being launched by 
NJPA and Rutgers University in 
which student journalists will ask 
children of those who perished in 
the 9-11 attacks how they’re doing, 
where they are, and what they’re 
doing now. What trials and tri-
umphs have the decade brought?

The program will involve both 
college and high school journal-
ists, working under the supervi-
sion of Rutgers professors and 
some of New Jersey’s top newspa-
per editors.

The results will be available in 
NJPA member newspapers and on 
the web next September, when me-
dia across the nation and around 
the world are observing the 10-
year anniversary of the Sept. 11, 
2001 terror attacks.

“The 9/11 Student-Journalism 
Project” will start officially next 
spring, although the necessary 
groundwork has been underway 
for months. The aim of the project 
is to be informative for the public, 
as well as being educational for the 
student journalists and meaning-
ful for their sources.

Because of New Jersey’s location, 
the emphasis will be on interview-
ing those who lost parents and 
other family at the World Trade 
Center.

“It’s a multi-phased enterprise,” 
said Ron Miskoff, a lecturer in 
journalism at Rutgers and the 
person who will be running the 
project at the university. “High 
school and college journalists will 
be interviewing, essentially, their 
peers — other young people who 
were affected deeply and person-
ally by one of the most powerful 
and formative events of our time.”

In addition to articles for NJPA 
member newspapers, the project 
will result in a new multi-media 
website, which will display the 
articles and photographs that the 
students produce, along with an-
cillary materials, public comments 
and reactions.

The program is being funded 
by a New Jersey Press Founda-
tion grant and by generous sup-
port from the North Jersey Media 
Group Foundation. George White, 
director of NJPF, has been working 
with Miskoff to create a program 
to inspire young journalists about 
a serious issue and, at the same 
time, show them the future viabil-
ity of news journalism in New Jer-
sey — whether in print or online.  

“The planning is going well,” 
said White. “We are coordinat-
ing the Rutgers efforts with those 
by the Garden State Scholastic 
Press Association (GSSPA), and 
by NJPA-member publishers, edi-
tors, and photographers who will 
provide hands-on coaching as the 
students generate their work.”

Next spring, about 20 collegiate 
journalists will take an upper-class 
3-credit course taught by Mis-
koff. They will be teamed with ex-
ceptional high school journalists 
selected by the GSSPA, the state-
wide organization of high-school 
newspaper advisers, and these 
teams will be encouraged to write 
articles about the project for their 
high school and college newspa-
pers. The high school students 
will have access to all the material 
taught in the college course, to we-
binar-style sessions, and to online 
chats with the college students.

Experienced newspaper and 
web editors will be matched with 
student teams, preparing them 
to conduct sensitive interviews 
of victims’ children who are now 
their peers. These interviews will 
chronicle their personal stories of 
loss and its aftermath; of how they 
have been coping and moving for-
ward; of how their experience has 
influenced or shaped their current 
views; and of ways they are now 
remembering their parent.

The project is being adminis-
tered at Rutgers by its Journal-
ism Resources Institute and the 
Department of Journalism and 
Media Studies, all headed by Prof. 
John Pavlik — who also serves on 
the NJPA board of directors.

Rutgers and the GSSPA will 
work with NJPA member news-
papers to assist the student jour-
nalists with concepts, storytell-
ing, editing, photography and 
art, production and publishing. 
All participants will use a Rutgers 
computer system called Sakai to 
stay in touch with each other and 
the professional news staffers, but 
they will also meet in person three 
times during the semester.

“Technically, this is just a course 
in narrative journalism,” said Pav-
lik, “but it will involve an unprec-
edented level of cooperation with 
NJPA members and staff, the GSS-
PA teachers, Rutgers professors 
and support people. In the end, we 
hope to have a product that will 
teach the students good journal-
ism, tell the stories of the victims’ 
children in a compelling, respect-
ful way, and serve the readers of 
New Jersey newspapers.”

Project 9-11
Student Journalism

Funded by New Jersey Press Foundation and generous sponsors and donors like you. 

For details on how you can support this exciting initiative,  

contact NJ Press Foundation Director: 

609-406-0600, ext. 30 • njpressfoundation@njpa.org
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