
Emily Masters, of Allen-
dale, has won the 2012 Bernard 
Kilgore Memorial Scholar-
ship. She is a senior at North-
ern Highlands Regional High 
School where she is the editor-
in-chief of the school paper, 
The Highland Fling, an impres-
sive 20-page newspaper pub-
lished eight times a year. Emily 
has been reporting for the pa-
per for four years and previously was a 
features editor.

The paper’s advisor, John Wodnick, 
said of Emily, “Her outstanding skill in 
writing, her capacity for relentless effort 
in pursuit of the truth, and most of all, 
her commitment to journalism’s highest 
ethical values make her a truly remark-

able candidate for the Bernard 
Kilgore Scholarship.”

Outside of school, Emily at-
tended conferences conducted 
by the Garden State Scholastic 
Press Association and the Co-
lumbia Scholastic Press Asso-
ciation.

During her junior year she 
was accepted into the presti-
gious Diversity in Journalism 

Workshop at Syracuse University. She 
also is a freelance reporter for her local 
weekly newspaper, NJPA member The 
Town Journal.

“Emily has worked diligently, not only 
to write about issues discussed at meet-
ings, but also to reveal topics abuzz at 
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Government AffAirs 
Committee meetinG  
March	28	•	11	am 
gibbons	Law,	newark

nJPA exeCutive 
Committee meetinG  
April	12	•	3	pm 
The	Hamilton	Manor 
30	route	156,	Hamilton

sPrinG AwArds 
BAnquet
Honoring	winners	in	the	
retail,	Classified	and	Online	
Advertising	contests
April	12	•	5	pm
The	Hamilton	Manor 
30	route	156,	Hamilton

nJ Press foundAtion 
trustees meetinG
April	26	•	2	pm
The	Hamilton	Manor 
30	route	156,	Hamilton

nJPA BoArd of 
direCtors meetinG
April	26	•	3	pm
The	Hamilton	Manor 
30	route	156,	Hamilton

Press niGht
Honoring	winners	in	the	
Editorial,	photography	and	
Online	contests
April	26	•	5	pm
The	Hamilton	Manor 
30	route	156,	Hamilton

LeGisLAtive 
CorresPondents 
CLuB show
May	15 
reception	6-7:30	pm 
Show	8	pm
The	Hamilton	Manor 
30	route	156,	Hamilton

For	more	information	about	
these	events	and	webinars:	
www.njpa.org

Your	next	issue	of	InPrint  
will	arrive	in	mid-June.	 
The	advertising	and	editorial	
deadline	is	May	25.

The state Supreme Court ruled recently that a 
mistake on a newspaper’s Page One did not consti-
tute libel or defamation, because it did not reach the 
threshold of actual malice. Below is NJPA Attorney 
Lauren James-Weir’s overview of the case, Duranto 
v. Nutley Sun.

NJPA entered the case in late 2010 as an amicus 
and appeared before the court to argue orally, led by 
NJPA General Counsel Thomas Cafferty. Both he 
and Ms. James-Weir practice with Gibbons Law.

Durando v. Nutley Sun
This defamation action arose out of a “teaser head-

line” that appeared in the Nutley Sun. The headline, 
which was admittedly incorrect, read “Local men 
arrested in ‘pump and dump’ scheme.” The headline 
referred readers to an article on Page 11 of the paper 
which contained the headline “Local men charged in 
stock scheme.”

In fact, the plaintiffs, Ronald Durando and Gus-
tave Dotoli, were named by the Securities and Ex-
change Commission (“SEC”) as defendants in a civil 
enforcement action, alleging that they were involved 
in a “pump and dump” scheme. The plaintiffs in the 
defamation lawsuit, defendants in the SEC proceed-
ing, were never arrested. 

The editor of the Nutley Sun, who was responsible 
for drafting the teaser headline, confirmed that pri-
or to drafting the headline he had read an article in 

Court: Mistake 
is not malice in 
defamation suit

New Jersey Press Foundation’s Sum-
mer Internship competition for 2012 has 
selected four outstanding New Jersey 
college students as this year’s winners. 
Each student will serve an eight-week 
paid internship at a NJPA member 
newspaper.

John O’Brien, director of NJPF, said, 
“I am very proud of this year’s intern-
ship class. They were chosen from an 
impressive field of applicants in a very 
competitive competition.”

This year’s winners are:
• Andy Polhamus, from Glassboro, 

is a junior at Stony Brook University in 
East Setauket, NY, majoring in journal-
ism. He has worked at the Philadelphia 
City Paper and was a contributor to The 

Philadelphia Inquirer. Andy said, “An 
NJPF internship is a way for me to reach 
the next level. I have spent the last few 
years in school working on my passion 
and hoping I can be a part of that special 
breed that pours blood, sweat and tears 
into informing the public.” Andy will in-
tern at the Gloucester County Times this 
summer.

• Steph Solis will work this summer at 
The Home News Tribune. She is a resi-
dent of North Brunswick and is finish-
ing her junior year at Boston University. 
Steph is a journalism major and the edi-
tor of her college newspaper. She wrote, 
“I’ve discovered there are hidden truths 
in the most unsuspected places – like 

4 Internship winners named
Polhamus Solis Pavlak Tempera

— Continues on Page 4

Masters

2012 Kilgore Scholarship awarded

A state Senate committee has approved two bills 
that would make it easier for the public to access 
government records. If passed by both houses of the 
state legislature, the bills would increase the scope of 
the Open Public Records Act and the Open Public 
Meetings Act.

Bills S1451 and S1452 would expand the types of 
government agencies subject to both laws and would 
narrow the type of justifications governments can 
use to deny information.

“I think these two bills reach the right balance be-
tween the public’s right to know and the ability of 
people to actually get the public’s business done,” said 
state Sen. Loretta Weinberg (D-Bergen), a sponsor. 

Both bills were approved by the Senate State Gov-
ernment, Wagering, Tourism & Historic Preservation 
Committees by a vote of 3-0, with two abstentions.

The legislation would widen the acts to include in-
dependent authorities, improvement authorities, and 
several quasi-government agencies, including the 

Senate committee moves
two bills on Public Access

— Continues on Page 10

— Continues on Page 10

— Continues on Page 4
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In its early going, the 2012-2013 
session of the 215th New Jersey Leg-
islature has kept NJPA’s busy Govern-
ment Affairs Committee even busier. 

So far, we have submitted 11 differ-
ent position papers on various bills 
of interest or concern to publishers, 
to their sponsors and to the com-
mittees overseeing them. Such NJPA 
outreach either expresses support for 
a bill, seeks amendments or, if neces-
sary, simply details our opposition as 
appropriate. 

Among first quarter legislative high-
lights are NJPA’s efforts to work with 
Sen. Loretta Weinberg, prime sponsor 
of two critical bills aiming to update 
and upgrade New Jersey’s Open Pub-
lic Meetings Act (S1451) and Open 
Public Records (S1452) Act. 

Both NJPA Chair Jennifer Borg, The 
Record/Herald News, and NJPA Coun-
sel Tom Cafferty testified in support of 
the bills on March 5, before the Senate 
State Government Committee. 

Each bill was successfully voted out 
of committee. Jennifer and Tom con-
tinue to offer Senator Weinberg expert 
input as the bills are being fine-tuned 
in preparation for further hearings. 

On a different matter, the GAC in 
February sent a letter of concern to 
Governor Chris Christie highlight-
ing inconsistencies statewide in the 
release of mug shots, and the prob-

lems that result. NJPA has proposed a 
meeting to address this matter coop-
eratively. 

Every other March, after the start of 
each new two-year session of the state 
legislature, the GAC holds an extend-
ed meeting to assess the situation. This 
year’s meeting is set for March 28. It 
will be hosted by Tom Cafferty at Gib-
bons Law, Newark.

At this meeting GAC members will 
review and discuss all the newly filed 
bills that may impact the newspaper 
business and/or government transpar-
ency. For such bills, the GAC outlines 
NJPA’s official position, determines 
what actions may be required, and as-
signs a level of priority to assist with 
our bill tracking process. 

Public notices 
We were all relieved to hear Senate 

President Steve Sweeney’s decision in 
January to hold the bill that would 
have let governments post public no-
tices on their own websites, in lieu of 
publishing in newspapers. Still, our 

public notice task force will continue 
to monitor the situation closely. 

We are also undertaking a critical 
assessment of NJPA’s aggregated web-
site — www.njpublicnotices.com — 
to determine what measures, if any, 
might strengthen the level of service 
being provided in posting public no-
tices for NJ’s governmental entities 
and citizens. 

Spring awards banquets 
Two important dates in April are 

on tap to honor excellent work by the 
state’s top journalists, photographers, 
ad representatives and designers –
both in print and online. 

NJPA’s Spring Awards Banquet for 
advertising and online achievements, 
takes place April 12, 5 p.m., at the 
Hamilton Manor, Hamilton, NJ. It’s an 
easy 5 minute drive from NJ Tpk. Exit 
7-A at I-195). 

NJPA’s Press Night, honoring the 
best in editorial and photography, oc-
curs April 26, 5 p.m., also at the Ham-
ilton Manor. 

Both are fun. Take note that the 
food will be even better this year, and 
the registration price is even lower. 
(Deadline March 29.) Come out to 
both events and help honor our col-
leagues who are being recognized for 
their outstanding work. Visit www.
njpa.org and click on ‘Events’ for de-
tails and registeration forms.
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Savings end March 29
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People & Papers

NJPA President Jenny Chciuk, 
owner/publisher of The West 
Essex Tribune, Livingston, has 
appointed Brett Ainsworth to 
the organization’s Public Notice 
Task Force. Ainsworth is own-
er/publisher of The Retrospect, 
Collingswood. He joined NJPA’s 
board of directors recently as a 
weekly director.

The task force monitors leg-
islative proposals that would al-
low government entities to fulfill 
their legal public notice obliga-
tions by posting public notices 
on their own websites – rather 
than publishing them in news-
papers, as state law requires. 

The task force is a subcommit-
tee of the Government Affairs 
Committee and its job is to rec-
ommend strategy on the topic to 
the GAC, as well as to NJPA’s of-
ficers and board.

The task force now comprises 
Co-chair Stephen Borg, North 
Jersey Media Group; Co-chair 
Rich Vezza, The Star-Ledger; 
Brett Ainsworth, The Retrospect, 
Collingwood; Richard Dia-
mond, GAC chairman, The Star-
Ledger; Tom Donovan, Asbury 
Park Press/Gannett NJ; and Ray 
Worrall, Worrall Community 
Newspapers, Union.

Ainsworth 
appointed to 
task force

Joseph P. Owens is the new in-
terim general manager of South 
Jersey Media Group.

Owens, 
who has 
been with 
The Express-
Times of 
Easton, Pa., 
since 1995, 
begins the 
new job 
this month, 
said Martin 
Till, president of Penn Jersey 
Advance, which operates both 
groups.

Owens will oversee three dai-
ly newspapers – the Gloucester 
County Times, Woodbury; The 
News of Cumberland County, 
Bridgeton, and Today’s Sunbeam, 
Salem – as well as a weekly in 
Washington Township, Glouces-
ter County, and their relations 
with their online affiliate, nj.com.

Former NJPA board member 
Frank Gargano is retiring as 
publisher of South Jersey Media 
Group. Gargano, a resident of 
Sicklerville, worked at the com-
pany for 36 years, 11 as publisher.

Owens, 49, began his career 
as a copy boy at the Philadelphia 
Bulletin, his hometown newspa-

per. He was a 
reporter and 
editor at The 
Times Herald 
in Norris-
town, Pa., for 
13 years. 

He be-
came editor 
of The Ex-
press-Times 

in 2001.
Owens plans to relocate later 

this year.
Replacing Owens in Easton 

will be Jim Deegan, 44, of Palm-
er Township, Pa.

Till said Deegan, managing 
editor of The Express-Times for 
nearly 11 years, was the only per-
son he interviewed.

“He is as good as it gets,” Till 
said. “He really gets local news. 
That’s our franchise, that’s what 
we do best.”

Deegan began his career at The 
Times Herald in Norristown, Pa., 
as a police and city hall reporter 
from 1988 to 1994.

Joe Owens will manage  
South Jersey Media Group

Martin (Marty) Gottlieb is The 
Record’s new editor.

Since 2008, Marty has been 
global editions editor 
of The New York Times, 
overseeing editorial 
operations for the Par-
is- and Hong Kong-
based International 
Herald Tribune.

He helped guide the 
paper’s redesign, the 
merger of its website 
with nytimes.com. 

He also worked on several im-
portant investigative projects, 
including an effort that prosecu-
tors credit with leading to the 
apprehension of Europe’s most 
notorious war crimes suspect.

Gottlieb worked at The Record 
from 1971 to 1973, covering River 
Edge, Oradell, New Milford, 
Fort Lee and Edgewater, and fi-
nally, the Meadowlands. Then he 
worked for the Daily News, The 
Times, the Village Voice, again at 

the Daily News, and back to the 
Times.

He has won many awards and 
received multiple Pulit-
zer Prize nominations.

Gottlieb has taught 
journalism at Princ-
eton, Columbia, and 
NYU, among others. 

He holds a bachelor’s 
degree from Queens 
College and a master’s 
from Columbia Jour-
nalism School. 

“I am so excited about Marty’s 
joining The Record,” said Pub-
lisher Stephen A. Borg. “He is a 
real pro whose experience and 
stature will elevate us to the next 
level.”

Malcolm Borg, chairman of 
North Jersey Media Group, said, 
“It’s simply wonderful getting 
Marty back with us. He knows 
what The Record stands for: ag-
gressive, honest reporting with 
the highest ethical standards.”

New editor at Record

On April 2, the New Jersey 
Herald, Newton, will move its 
printing to North Jersey Media 
Group’s facilities in Rockaway. 

NJMG, owner of The Record, 
Herald News and more than 45 
weekly papers, also prints USA 
Today, Gannett’s Westchester-
Rockland newspapers, and 
many other newspapers. 

Herald Publisher Jack Findley 
said that the efficiencies to be 
gained by running on state-of-
the-art presses made continuing 
to print at the Herald’s plant un-
feasible.

“Our printing will be done at 
a modern facility and will con-
sume less newsprint and ink,” he 
said. 

“We will serve our advertisers 
better with superior color repro-
duction on every page. These 
presses will run much faster, giv-
ing our subscribers better deliv-
ery, as well.”

“The difficult part is having to 
lay off dedicated employees,” he 

said. The move will eliminate six 
full-time and 20 part-time posi-
tions in the pressroom and mail-
room.

Bruce Tomlinson, editor and 
general manager, said the Herald 
will continue to post late-break-
ing and updated news on its 
website, www.njherald.com. The 
site, launched in November, at-
tracts more than 200,000 unique 
visitors per month. Tomlinson is 

a past president of NJPA.
“We welcome New Jersey Her-

ald to our family of print part-
ners,” said Bob Konig, VP of Op-
erations for NJMG. 

“Our philosophy when it 
comes to handling production 
for other publishers is to ‘treat 
them like our own.”

The Herald, founded in 1820, 
is owned by Quincy Newspa-
pers, Inc. of Quincy, Illinois.

NJ Herald moves printing to NJMG

It’s awards season again, with 
writers at The Record winning 
big for their sports reporting and 
travel section.

The Associated Press Sports 
Editors (APSE) listed Bob 
Klapisch in the nation’s top five 
sports columnists for The Re-
cord’s circulation category for 
2011. This is his fourth consecu-
tive top 10 win and his second 
time in the top five. 

Tara Sullivan finished in the 
top 10 for her column and Jeff 
Roberts finished in the top 10 for 
beat writing.

Travel awards
The North American Travel 

Journalists Association (NAT-
JA) bestowed eight awards for 
2011 work on The Record’s Travel 
section and its travel writer Jill 
Schensul.

Schensul received three gold 

awards, two silvers, and two 
bronzes. In addition, she was 
chosen as one of four grand 
prize winners, recognized for 
her “outstanding excellence” in 
the Travel Journalism category.

The Record’s Travel section 
won gold for Best Newspaper 
Travel Section – for the fourth 
consecutive year – and was the 
only paper honored in the cat-
egory.

Record wins top sports, travel awards

GPM president named

Owens Deegan

Gottlieb

Veteran newspaper executive 
Michael G. Jameson is the new 
president and general manager 
of Greater Philadelphia 
Media (GPM), a divi-
sion of Calkins Media 
Inc.

In this role, Jameson 
will oversee Calkins’s 
award-winning GPM 
properties, the Burling-
ton County Times, the 
Bucks County Courier 
Times, The Doylestown 
Intelligencer and phillyBurbs.
com. 

He starts on March 29.
“Mike is a uniquely gifted 

leader,” said Mark G. Contreras, 
CEO of Calkins Media Inc. “He 
has consistently lifted institu-
tions and employees to new lev-
els of performance in a variety of 
settings.”

Jameson joins Calkins from 
E.W. Scripps Co., where he was 
president and publisher of the 

Anderson Independent-
Mail in South Carolina. 
Prior to that, Jameson 
was president and CEO 
of Tucson Newspapers, 
a partnership owned by 
The Gannett Co. and 
Lee Enterprises.

A native of Boston, 
Jameson has worked in 
newspapers for more 

than 30 years.
He started in 1979 as an ad 

representative at the Gloucester 
Daily Times, in Massachusetts, 
and he has worked at papers in 
Connecticut, Kentucky, New 
Hampshire, and Wisconsin.

Jameson earned his bachelor 
of arts degree from the Univer-
sity of Massachusetts.

Jameson

Do you get 
NJPA Notes
our weekly email newsletter  
“nJPA notes” contains news  
and topics of interest to  
nJ newspaper people. 
Don’t miss out! 
to request your copy,  
email: clangley@njpa.org  
Please include “nJPA notes”  
in the subject line.
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state League of Municipalities.
One of the bills (S1451) would 

also require the government to 
disclose the names of those who 
review charter school applica-
tions. The state Department of 
Education had held those names 
back until November, after the 
ACLU sued to get them.

The other bill (S1452) narrows 
the definition of “advisory, con-
sultative or deliberative mate-
rial,” which is sometimes cited 
as a reason for denial of an Open 
Public Records Act request. 
The bill defines it as “recom-
mendations, and deliberations 
comprising part of a process by 
which public agency decisions 
and policies are formulated.”

State Sen. Barbara Buono (D-
Middlesex), who sponsors S1452 
along with Weinberg, said Gov. 
Chris Christie’s administration 
used that language to stymie her 
requests for information on how 
the state lost its chance at a $400 
million federal “Race to the Top” 
education grant.

“I was blocked time and time 
again,” said Buono.

Tom Cafferty, general counsel 
for NJPA, said recent case law 
has made it necessary to update 
the open government bills.

“We support the bills whole-
heartedly. We believe they are a 
terrific advancement,” he said.

But John Donnadio, execu-
tive director of the N.J. Asso-
ciation of Counties, said some 
provisions will mean more ex-
pense for governments. He said 
Hudson County had concluded 

that just requiring government 
subcommittees to keep minutes 
would cost $50,000 a year.

League of Municipalities Ex-
ecutive Director Bill Dressel ob-
jected to his group being subject 
to the laws.

“We strongly oppose the in-
clusion of any association or or-
ganization that does not exercise 
a government function or autho-
rize the use of public funds,” he 
said.

Mistake is not malice
Q A number of local school 
boards are contemplating mov-
ing their elections to November. 
The question has arisen whether 
budgets will still need to be 
published.

A Yes – “The budgets will 
still need to be published. The 
requirement for budget publica-
tion is in a statute separate from 
the one establishing elections.”

Q May a municipality with 
a population of approximately 
2,200 residents limit the hours 
when an OPRA request may be 
submitted?

A Yes. N.J.S.A. 47:1A-5 pro-
vides that in the case of a mu-
nicipality with fewer than 5,000 
residents, the municipality shall 
permit inspection, examination 
and copying of government 
records during not less than 6 
regular business hours over not 
less than 3 business days per 
week.

Q May a newspaper promote 
that a portion of the cost for 
classified pet ads is donated to 
the SPCA?

A Provided the newspaper 
promotes the placement of the 
classified ads/pet photos by 
saying something to the effect 
that “a portion of the proceeds 
received will be donated by the 
newspaper to the SPCA,” there 
should be no problem. 

The goal is to make sure that 
the public knows that it is the 
newspaper’s charitable deduc-
tion to take and not that of the 
person who places the ad. 

In that same vein, if someone 
calls and asks what percentage 
the paper is donating, it is fine 
to tell the caller. Just be sure that 
the caller understands that he or 
she is not permitted to take the 
charitable deduction because 
the newspaper is taking it.

Q Can a restaurant without 
a liquor license advertise a free 
glass of wine for Mother’s Day?

A I believe this proposed ad-
vertisement presents two prob-
lems. First, distribution of an 
alcoholic beverage by a restau-
rant, even without a charge, may 
well be perceived as a sale, and, 
thus, places the restaurant in 

violation of the liquor licensing 
laws. Second, there is specific 
regulation that prohibits the sale 
of liquor below the cost price.

Q Can we use the words “raf-
fle” or “tricky tray” in an ad if 
all other necessary info is there? 
Can we run news articles publi-
cizing raffles or tricky trays?

A N.J.S.A. 5:8-63 prohibits 
the advertising of the location, 
time or prizes of any games of 
chance. I simply don’t see how, 
in light of this statute, one can 
advertise any game of chance 
containing the prohibited infor-
mation. That said, nothing pro-
hibits you from writing a news 
story.

The “Legal Hotline” is a free service 
to NJPA member newspapers.  
If you have a newspaper-related  
legal question, contact the Hotline  
at Gibbons, P.C.
phone: (973) 596-4863
fax: (973) 639-6267
Tom Cafferty 
tcafferty@gibbonslaw.com  
Nomi Lowy 
nlowy@gibbonslaw.com
Lauren James-Weir 
ljames-weir@gibbonslaw.com

Hotline answers your legal questions
Here are some questions NJPA members recently asked our Legal Hotline:

The Record concerning the SEC 
enforcement action. That article 
did not assert that the defen-
dants in the SEC proceeding had 
been arrested. The “teaser” in the 
Nutley Sun pointed readers to an 
otherwise correct news story on 
Page 11 which described the $9 
million civil fraud charge.

The editor testified that he 
did not recall why he chose the 
word “arrested” for the head-
line. Although the actual story 
described a civil case, the editor 
testified that until he received an 
email from plaintiffs’ attorney 
it did not occur to him that he 
had erred. While admitting that 
he made a mistake in using the 
word “arrest,” the editor stated 
that he had no doubts about 
the headline’s accuracy when he 
wrote it.

The trial court dismissed the 
libel claims because plaintiffs 
had failed to demonstrate suf-
ficient evidence of concrete 
reputational damages, leaving 
only their false light claims. Ulti-
mately, the trial court dismissed 
on Summary Judgment the 
false light claims, citing a lack 
of proof of actual malice, i.e., 
knowledge of falsity or a high 
degree of awareness of probable 
falsity. The existence of actual 
malice is subjective, not objec-
tive, and requires sufficient evi-
dence that the defendant, in fact, 
entertained serious doubts as 
to the truth of the publication. 
The Appellate Division affirmed 
this dismissal and the Supreme 
Court granted certification to 
decide the following issue:

Did plaintiffs in this defama-
tion action provide evidence 
sufficient to survive summary 
judgment that the inaccurate 
headline was published with 
actual malice? In answering 

this question in the negative, 
the majority opinion of the Su-
preme Court noted that the free 
speech clause in the New Jersey 
Constitution provides enhanced 
protection over that provided by 
the First Amendment to speech 
touching on matters of public 
concern and interest. New Jer-
sey has accorded speech in this 
area the protection of the actual-
malice standard in recognition 
of the societal benefit in robust 
and uninhibited debate on such 
matters. Proof of actual malice 
must be established by clear and 
convincing evidence.

In reviewing the Summary 
Judgment record before it, the 
Court concluded that the edi-
tor was “...undoubtedly careless.” 
The Court further observed that 
the facts supported the view that 
the actions of the defendant evi-
denced a mistake.

The SEC complaint, describ-
ing a “pump and dump” scheme 
bespoke of criminality. The edi-
tor had a busy schedule, includ-
ing reading hundreds of items 
each week. The night the editor 
wrote the “teaser” was the most 
hectic night of the week. Fi-
nally, plaintiffs were not named 
in the teaser. Their names sur-
faced only after a reader turned 
to Page 11 and read the article 
itself. Based on this record the 
Supreme Court concluded that 
there was insufficient evidence 
of actual malice.

The Court aptly noted that 
the defendants “... can only take 
grim satisfaction with the out-
come,” given the obviously care-
less reporting present. However, 
the defendants and all media 
can take great satisfaction in the 
Court’s strong affirmation of the 
principle that mistakes, as op-
posed to calculated falsehoods, 
are inevitable in the area of free 
speech and that those mistakes, 
when the speech concerns pub-
lic officials, public figures and 
matters of public interest and 
concern, should not give rise to 
liability lest speech be chilled.

Justice Hoens, joined by Jus-
tice LaVecchia, dissented, as-
serting that the majority opinion 
failed to appreciate the role of a 
front page teaser; failed to apply 
the ordinary standard for sum-
mary judgment of viewing the 
evidence in a light most favor-
able to the non-moving party 
and, finally, created a new stan-
dard raising even higher the bar 
a plaintiff must overcome to sus-
tain such a claim.

Continues from Page 1

New Jersey officials who use 
taxpayer funded cell phones 
cannot keep information on the 
destination of outgoing calls se-
cret, a state appellate court ruled 
in July.

In Livecchia v. Borough of 
Mount Arlington, the Superior 
Court of New Jersey, Appellate 
Division, ruled that the public 
interest in information on the 
city and state location of cell 
phone calls outweighed the pri-
vacy interests of state officials. 
It also rejected an effort by the 
state to absolutely bar such in-

formation from becoming pub-
lic.

The case began when resident 
Gayle Ann Livecchia submit-
ted a public records request for 
two months’ worth of cell phone 
records documenting the use of 
publicly funded phones by all 
employees in the borough.

Livecchia wanted to use the 
records to see whether employ-
ees exceeded limits placed on 
the taxpayer-funded phones and 
also whether individuals were 
using the phones for personal 
reasons without reimbursing the 

borough, according to the court.
The borough released the cell 

phone records, but redacted the 
number and destinations listed 
on the itemized call lists because 
officials thought that, by releas-
ing those details, they would 
invade the privacy of borough 
employees.

“Municipal employees are 
public servants,” the court said. 
“Rooting out the possible mis-
use of the public fisc [sic] and 
abuse of the taxpayer’s trust is 
the bedrock upon which (the 
state’s public records law) rests.”

Cell phone details must stay public

2 Public Access bills advance to Senate
Continues from Page 1
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I had an opportunity to disconnect from 
the digital world recently, on a long week-
end at the beach. Though I had brought 
along my iPad, the iPhone was all I needed 
for my down-time survival tips (directions, 
weather, food options), and I remained 
virtually free from “connectivity” for a few 
days.

Sometimes a short break from constant 
electronic message bombardment is all it 
takes to make one pause and remember the 
strengths of old standards.

I’m talking about newspapers!
No, the printed newspaper is not shiny 

and new. It doesn’t light up, play music, 
take pictures, or pay for your cup of Star-
bucks coffee.

But if you step back and think about what 
it does do, the newspaper is still an amaz-
ing communication device, packed with 
content that readers trust and crave. Daily 
newspapers reach nearly one-third of New 
Jersey households on an average weekday, 
and 40% on an average Sunday. In a state 
with 3.2 million households, total distribu-
tion of New Jersey weekly newspapers ex-
ceeds 2.5 million!

Smart advertisers invest in that powerful 
reach.

In January, for example, the New Jersey 
Lottery punched the pages of daily news-
papers with a double-truck ad (see image 
at top right) – a bursting big red graphic 
across a 2-page spread – to introduce their 
new Powerball message. Kudos to the ad 
agency, Brushfire, for this creative use of 
the newspaper medium.

Kudos, as well, to our own Catherine 

Langley, NJPA’s communication manager, 
for her design (at middle right) of a cute 
and effective small promotional ad, that se-
cured a new advertiser for NJPA’s statewide 
2x2 network in the very first week it was 
published.

From the big and boisterous to the small 
but powerful, newspaper advertising can 
be just as smart as we make it, and certainly 
as smart as those handy “connective” gad-
gets with which we all seem so smitten.

Get more ideas at awards banquet
For more good ideas, remember that the 

“best of the best” newspaper advertising 
entries will be showcased next month at 
NJPA’s annual Spring Awards Banquet.

I looked through our archives to find at 
least one more good example of a creative 
idea to heighten the anticipation of this an-
nual event.

How about this winner from 2007 (im-
age at bottom right)?  This first-place award 
recipient in the Retail contest was submit-
ted by The Montclair Times, Community 
Newspapers of North Jersey Media Group. 
(Hmmm…my name is Amy; if only I knew 
a Larry…)

I hope to see many of you at the banquet 
on April 12. In the meantime, get those 
creative ideas in synch because, even after 
all my enthusing about print, remember...
we’re Not Just Newspapers Now.

GreAT IDeAS:come	in	all	shapes	and	sizes,	
from	the	2-page	spread	at	the	top	of	this	
page	to	the	little	gem	in	the	middle.	And	as	
the	example	at	right	proved	to	me,	there’s	
something	 about	 newspaper	 advertising	
that	just	seems	to	be	calling	your	name.
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Henry J. “Hank” Soulen, a 
longtime advertising representa-
tive and manager for the Hunter-
don County Democrat 
and NJN Publishing, 
passed away suddenly 
on Feb. 1, 2012, at St. 
Mary Medical Center 
in Langhorne, Pa. He 
was 69.

Soulen joined the 
Democrat in 1995 as 
manager of the retail 
advertising staff. 

Later he held various sales 
positions including major ac-
counts. He retired at the end of 
2010.

He came to the Democrat 
from the Times Herald of Nor-
ristown, Pa., where since 1987 he 
had been advertising manager. 

Prior to that, Soulen man-
aged major accounts for the In-

telligencer in Doylestown, Pa. 
He also served as ad director of 
the Montgomery County (Pa.) 

Record and advertising 
manager for the Bucks 
County Courier Times. 
He began his newspa-
per career in sales for 
the Times Herald.

Raised in Phoenix-
ville, Pa., Soulen at-
tended St. Joseph’s Prep 
and the Pennsylvania 
Academy of Fine Arts, 

both in Philadelphia.
He is survived by his wife, 

Suzanne L. (nee Colter); seven 
children and eleven grandchil-
dren; and his stepmother, Har-
riet Soulen.

Memorial donations can be 
made to St. Jude’s Children’s Re-
search Hospital, Box 1000, Dept. 
142, Memphis, TN 38105.

Henry ‘Hank’ Soulen, 69

 Obituaries

Philadelphia Inquirer Staff 
Writer Chuck Newman, who 
died Nov. 2, 2011 of a 
heart attack at age 79, 
was the sportswriting 
equivalent of the Stan-
ley Cup-winning Flyers 
hockey teams he cov-
ered in the mid-1970s – 
aggressive, feisty, con-
frontational, strong-
willed and tough.

Others could craft 
the flowery prose. 
Newman’s gift was gathering in-
formation, working the phones, 
asking the difficult questions. 
What interested him was get-
ting the story first, sorting out 
the facts from the fluff, grasping 
what was happening beneath the 
surface.

Covering hockey, USFL foot-
ball and Big 5 basketball, among 

many other sports in his 33 years 
at The Inquirer, Newman was 

as likely to provoke 
the teams and people 
he covered as praise 
them. He relished be-
ing a thorn in the side 
of Philadelphia sports 
icons.

He could be just as 
tough on his editors 
and fellow reporters.

Long past his retire-
ment in 2001, he was 

firing off e-mails chastising the 
sports department he loved and 
suggesting stories it should be 
pursuing, many of them on his 
pet themes.

But as critical as he often was 
of editors, he understood the 
important role they played, es-
pecially after he became one 
himself in 1989.

Chuck Newman, 79

If Louis Lambert were read-
ing this, the first thing he would 
say is “call me Lou.” He hated 
anyone calling him Mr. 
Lambert.

The 57-year-old cir-
culation manager for 
The Commercial Ap-
peal, Memphis, died on 
Feb. 23.

He worked at two 
newspapers before 
joining The Commer-
cial Appeal, including 
The Press of Atlantic City. 

While in New Jersey, Lambert 
was an active member of NJPA’s 
circulation committee.

It didn’t matter if he knew you 
two years, two weeks, or two 
days, anyone who crossed his 
path got a hardy “hello,” a big 
smile, and the question: “Do you 
read The Commercial Appeal?”

His love of people was obvi-
ous. His love of the newspaper 
was infectious. 

He joined The Commercial Ap-

peal in 2006 as consumer sales 
and marketing manager. Within 
a year he was being honored by 

Publisher Joe Pepe for 
“extraordinary effort, 
dedication and creative 
approach.

“He was easily the 
most loved person at 
the paper,” said Karl 
Wurzbach, vp of sales 
and marketing. 

Lambert was born 
in Philadelphia, gradu-

ated from high school in Buffalo, 
N.Y., and from Villanova Uni-
versity with a degree in business 
marketing. 

He is survived by his wife 
Marlynna, his daughter Dawn 
Marie, his son Louis III, his 
grandson, Louis IV, and the 
mother of his children, Deborah 
Gabris.

A funeral service was held 
Feb. 28. Memorial contributions 
may be made to St. Jude Chil-
dren’s Research Hospital.

Louis Lambert, 57
Former advertising execu-

tive for The Record, Bernard W. 
Schraer Sr., died Dec. 4, 2011 in 
Las Vegas. He was 77.

Schraer graduated Dickinson 
High School in Jersey City in 
1952, and attended Columbia 
University.

He began his career as an ad 
messenger for the Hudson Dis-
patch in Jersey City. 

In 1960 he joined The Record 
and enjoyed a 29-year career in 
sales and management, includ-
ing a stint as ad director. He re-
tired in 1988.

Schraer also enjoyed a 33-year 
career in the U.S. Naval Reserve, 

retiring in 1985 as a Quarter 
Master Chief Master.

He is survived by his wife 
Consuelo Schraer of Las Vegas; 
his brother Richard of West-
lake, CA; his son Bernard Jr. of 
Manalapan; his daughter Lisa 
of Mahwah; his son Raymond 
of River Vale; and four grand-
children. His previous wife of 37 
years, Ana, passed away in 1997.

A service was held Dec. 18. 
Memorial donations can be 
made to the Navy-Marine Corps 
Relief Society, 875 Randolph St., 
Suite 225, Arlington, VA 22202 
or online at http://bit.ly/rMH-
K1M.

Bernard Schraer, 77

Soulen
Newman
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A new book by an NJPA direc-
tor explains how digital media 
are changing the ways we com-
municate.

“Converging Media: A New 
Introduction to Mass Commu-
nication,” Third Edition, by John 
V. Pavlik and Shawn McIntosh 
(Oxford University Press), uses 
the technologies we employ ev-
ery day to explain our current 
media environment and to proj-
ect where we may be headed.

In addition to being an NJPA 
director as an associate mem-
ber, Professor Pavlik chairs the 
Department of Journalism and 
Media Studies at the School of 
Communication and Informa-
tion, Rutgers, the State Universi-
ty of New Jersey. Co-author Mc-
Intosh is a lecturer in strategic 
communications at Columbia 
University’s School of Continu-
ing Education.

Rather than discussing each 
media industry in isolation, the 
book shows how print, visual, 
and audio media relate to and 
influence one another in a dy-
namic relationship between con-
verging and traditional formats.

The revised and updated third 
edition gives readers an imme-
diate frame of reference as they 
learn about the historical devel-
opment of mass communication 
and social media. It integrates 
ethics and global perspectives 
throughout, with interesting sto-
ries and timely photos that relate 
chapter content to the overarch-
ing theme of media convergence.

The book offers lighthearted 
media quizzes, discussion ques-
tions, and updated reading lists 
with every chapter. Special ma-
terials for instructors make the 
book even more valuable for 
those teaching courses in intro-
ductory mass communication.

For more details, email jvpav-
lik@gmail.com

Book weighs 
effects from 
digital media
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Spring may be a good time for some people to 
stop and smell the flowers, but not here in the of-
fice of the NJPF. Spring is our busy season! Here’s 
the lineup...

• Our New Jersey College Newspaper Contest 
is in full swing. This year’s awards are based on 
content of college newspapers published between 
March 1, 2011 and Feb. 28, 2012. 

Newspapers may submit three entries for each 
of the 12 contest categories and one entry for each 
of the two newspaper categories. That’s a total of 
38 possible entries per collegiate newspaper.

Newspapers from four-year and two-year col-
leges are judged as separate divisions with sepa-
rate awards presented to each. Last year we had 
more than 300 entries, so you know that judging 
this competition is no easy matter. 

We have a core group of New Jersey editors, 
journalists and retired news people who volun-
teer each year. However, we can always use more. 
If you are so inclined, drop me an email (jjo-
brien@njpa.org) or a phone call (609-406-0600, 
ext. 13) and I’ll put you on the judging list. The 
majority of the entries are submitted in digital 
format, so judging can be done from your com-
puter where and when you find it convenient.

• We have just finished judging our annual 
NJPF Summer Internship Competition. Col-
legiate journalists apply for an 8-week paid in-
ternship at an NJPA member newspaper, and 
the number of applications was up over last year, 
which is an encouraging sign. 

You can read more details elsewhere in this is-
sue, but this year’s winners are: Andy Polhamus, 
from Glassboro, a student at Stony Brook Uni-
versity (SUNY), who will intern at the Gloucester 
County Times; Steph Solis, of North Brunswick, 
who is a junior at Boston University and who will 
intern at The Home News Tribune; David Pavlak, 
from Bloomingdale, a student at Rider Universi-
ty who will spend his summer working at North 
Jersey Media Group; and Jackie Tempera, a soph-
omore at Emerson College (Boston) who will be 
interning at the Asbury Park Press.

• The deadline for our annual Bernard Kilgore 
Memorial Scholarship completion was Feb. 15. 
This year’s winner is Emily Masters a senior at 

Northern Highlands Regional High School in 
Allendale. 

By winning the 2012 Kilgore Scholarship, Emi-
ly also becomes the Garden State Scholastic (high 
school) Press Association’s Journalist of the Year. 
As such, she is automatically entered in a compe-
tition for the National High School Journalist of 
the Year. The folks at GSSPA are always integral 
in helping NJPF make this competition a success. 

The scholarship is named for Bernard Kilgore, 
often called the father of the Wall Street Journal 
and its parent corporation, Dow Jones and Com-
pany. Mr. Kilgore also was responsible for mak-
ing the Princeton Packet one of the most success-
ful weekly newspapers in America.

More awards ahead
• Later this spring, the foundation will be 

awarding the first Mac Borg New Media Intern-
ship to a college student from New Jersey who is 
eager to explore a career in digital media. Appli-
cations are already arriving, so it is shaping up to 
be a big success in its inaugural year.

• Coming up are the deadlines for the Isaac 
Roth Scholarship Competition and the Richard 
Drukker Memorial Scholarship.

The Isaac Roth Scholarship for Newspaper 
Carriers was established in 1926 by the estate 
of Mr. Roth. He was a former youth carrier for 
the now-defunct Newark Daily News who be-
came extremely successful in various businesses 
throughout his life and always credited his work 
ethic and success back to his days as a newspaper 
carrier. He wanted current and future carriers to 
gain from his good fortune. The NJPF Trustees 
will be modifying this competition slightly this 
year. Details will be available soon.

The late Richard Drukker, owner and pub-
lisher of the Passaic Herald News, helped create 
the New Jersey Press Foundation in 1962. The 
scholarship that bears his name is awarded to a 
deserving Montclair State University journalism 
student each year.

As I said earlier, these are busy days at your 
foundation. Let me know if you want to assist us 
with the judging. Like most non-profit organiza-
tions, we always need volunteers and they are al-
ways welcome!

New Jersey Press Foundation
John J. O’Brien
nJpF	Director

The busy season…

Every little gift adds up!
Your donation to New Jersey Press Foundation supports programs like 
the Summer Internship  •  www.njpressfoundation.org/giving

“Expert tips, good lunch... and awards!” says John 
O’Brien, NJ Press Foundation director. “Join us at this 
terrific event.”

Journalists of all ages are invited to join the collegiate 
press at a photography seminar on Saturday, April 21. 
Stay for lunch too and help celebrate outstanding college 
journalists at the annual awards presentation.

Students pursuing journalism careers already know 
that they will have to combine text with audio, video and 
images to tell their stories. They will become multimedia 
producers, photographers, and videographers in addi-
tion to reporters.

 That’s a lot on your plate!
 To help you cut through the mysteries of still and 

video photography, a true professional will offer tips and 
advice at the annual New Jersey Collegiate Press Seminar 
and Awards Presentation, on Saturday, April 21 from 10 
a.m. to 2 p.m. at the Courtyard by Marriott Cranbury-
South Brunswick, 420 Forsgate Drive, Cranbury, just off 
NJ Turnpike Exit 8A.

Taking better photos
 Speaker Nat Clymer is a respected photographer and 

educator. He has worked as a staff photographer and as 
chief photographer for several newspapers in the Garden 
State, and now he owns and operates Nat Clymer Pho-
tography, LLC.

His clients include major institutions and Fortune 500 
companies throughout the Northeast. He also teaches 
photojournalism in the department of Journalism and 
Media Studies at Rutgers University.

 Nat will spend the morning discussing what sets pro-
fessional photographers apart from most other shooters. 
Things like:
  1. Number of images they take
  2. Building an honest relationship with their subjects
  3. Number of images they take
  4.  A level of comfort with their tools so that they can 

“break the rules”
  5. Number of images they take
  6.  The level of perfection that they push themselves 

toward
  7. Number of images they take
  8.  Seeking details that tell a totally different story 

than the clichéd approach
  9. Did I mention the number of images you take?
  10. The concept of KISS

Other than taking more images, what can new media 
journalists do to improve their work?
  1.  Learn the basic elements of composition
  • What attracts the viewer’s eye?
  • The rule of thirds
  • Leading lines
  • Using negative space
  2.  Begin to assess the images around you every 

second of every day!
  3.  Study the ones that you like and that have an 

impact on you
  4. Try to reverse-engineer those images

Awards luncheon
Following lunch at noon, awards will be presented to 

the winners of the 2011-2012 New Jersey Collegiate Better 
Newspaper Contest.

Tickets are $22, which includes the luncheon. Please 
register by Friday, April 13. For more information, go to 
www.njpa.org and click on ‘Events’ or call John O’Brien 
at (609) 406-0600, ext. 13.

“We are looking forward to a great turnout of student 
journalists and advisors,” O’Brien says.

Ways to sharpen 
your photo skills



Egyptian journalists explored 
investigative journalism tech-
niques and visited in New York 
City with major news media in 
a program conducted by Jerome 
Aumente, Rutgers University 
Professor Emeritus.

The sessions with the Egyp-
tian journalists were in mid-
December and the conversations 
with the journalists, now back in 
Cairo, and with the American 
Embassy for possible follow-up 
programs are ongoing.

The journalists from print, 
broadcast, and online news me-
dia in Egypt shared their experi-
ences with top editors, reporters, 
and administrators from NBC 
News, the Associated Press, The 
New York Times, ProPublica, and 
Bloomberg News for first-hand 
discussions of enterprise and 
investigative reporting. The vis-
its were part of a program orga-
nized by Meridian International 
Center with support from the 
U.S. State Department.

“The print, broadcast news 
media and Internet websites are 

playing a critically important 
role in helping Egypt move from 
the initial revolution, ignited in 
Cairo’s Tahrir Square, to a full-
fledged democracy and rule of 
law,” Aumente said. “We need 
to do everything we can to have 
these journalists survive and 
flourish.”

Aumente, who is Distin-
guished Professor Emeritus and 
Special Counselor to the Dean 

in the School of Communica-
tion and Information at Rutgers 
University, is also exploring with 
the Egyptian journalists their 
interests in establishing follow-
up, investigative training and 
exchange programs in Cairo, as 
well as assistance to online news 
reporting sites in Egypt – which 
played a key role in the coun-
try’s uprising against the Hosni 
Mubarak regime.
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Steve Wollmer  Kathy Coulibaly Steve Baker Christy Kanaby

Kerry McKean Kelly
Vice President, Communications

and Member Services

new JerSey HoSPital aSSoCiation

kmckean@njha.com
(609) 275-4069 ■ Fax: (609) 275-4273

 760 alexander road ■ Cn–1 ■ Princeton, nJ 08543-0001
www.njha.com

WithumSmith+Brown
A Professional Corporation
Certified Public Accountants and Consultants

One Spring Street William R. Hagaman, Jr., CPA
New Brunswick, NJ 08901 James J. Decker, CPA
Tel: 732.828.1614 Partners
www.withum.com

Kilgore scholarship award
the school that few outsiders 
would have any idea about,” said 
Town Journal Editor Kipp Clark.

In applying for the scholar-
ship, Emily wrote, “After all of 
my experiences so far, I can’t 
think of anything more reward-
ing to do with my life than pur-
suing a career in journalism.”

Her college choices thus far 
are Ithaca College, Syracuse 
University, American Univer-
sity, and the University of North 
Carolina.

The award will be presented to 
Emily on April 26 at the annual 
NJPA Press Night Dinner hon-
oring journalists from through-
out the state.

The Bernard Kilgore Scholar-

ship is made possible through 
gifts to the N.J. Press Founda-
tion by the Kilgore family and 
friends, The Princeton Packet, 
and the Dow Jones Foundation. 

Bernard Kilgore was the dom-
inant figure at The Wall Street 
Journal and its parent corpora-
tion, Dow Jones and Co., Inc., 
for more than a quarter century. 
He died at age 59, in 1967, having 
guided the Journal from a small 
financial newspaper into the na-
tion’s only national daily. In 2000 
he was named Business Journal-
ist of the Century. 

Kilgore believed that the news-
paper business must identify and 
encourage talented writers and 
editors in order to remain strong 
and profitable.

Continues from Page 1

Summer internships awarded
budget cuts at my local high 
school and a university profes-
sor failing to perform her duties. 
I am reminded that journal-
ism revolves around finding the 
truth and sometimes righting 
the wrongs by exposing them.”

• North Jersey Media Group 
will be home to David Pavlak this 
summer. He lives in Blooming-
dale and is a junior at Rider Uni-
versity in Lawrenceville.

David is a journalism major 
and is sports editor of his col-
lege newspaper, The Rider News. 
In addition to attending school, 
he is interning with the Phila-
delphia Flyers of the National 
Hockey League. David said, “I 
like the challenge and quick-
moving pace that newspaper 
writing gives me.”

• Jackie Tempera will spend 
her summer “down the shore” 
at the Asbury Park Press. She is 

a resident of Colts Neck and is 
wrapping up her sophomore 
year at Emerson College in Bos-
ton. Jackie is a journalism major 
and assistant news editor of her 
college newspaper, The Berkeley 
Beacon. 

Previously she served an in-
ternship at NJPA member news-
paper, The Coast Star. She also 
spent a summer working for 
Gannett at a hyper-local news 
site in Freehold.

Continues from Page 1

eGyPTIAN JOurNALISTS:with	Diana	Henriques,	 senior	 investiga-
tive	business	writer	 for	The New York Times,	and	 Jerry	Aumente,	
center,	after	a	session	on	investigative	reporting	techniques.

Aumente helps Egyptian journalists
Longtime sportswriter Tom 

Williams has earned the Distin-
guished Service Award of the Al 
Carino Basketball Club 
of South Jersey, along 
with induction into its 
Hall of Fame.

Williams writes for 
Catamaran Media’s 
13-paper chain, cover-
ing Ocean City High 
School and Cape-At-
lantic League sports. 
He is also an award-
winning play-by-play broad-
caster of high school football 
and basketball, and has been 
dubbed N.J. Sportscaster of the 
Year seven times by the National 
Sportscasters and Sportswriters 
Association.

In January, Williams was hon-

ored for 50 years as a sportswrit-
er, at a benefit for the Edythe T. 
Selvagn Memorial Scholarship 

Fund, which aids grad-
uating high school se-
niors. (To donate, call 
383-8994 ext. 333.)

Williams began his 
career at the Ocean 
City Sentinel-Ledger. 
He has also covered 
South Jersey sports for 
The Philadelphia In-
quirer and the Camden 

Courier-Post. 
In 1996 he created the Prime 

Events Girls Basketball Shoot-
out, an annual showcase for top 
teams.

He directs the Ocean City 
PBA Tip-Off Classic, an annual 
boys and girls basketball event.

Williams in Hall of Fame

Williams
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Advertising 
Multi-Media Sales 
Consultant

Advance New Jersey, the region’s 
leading provider of local news 
and information, is looking for 
experienced sales consultants to 
represent our print and digital 
publications. We serve New Jersey 
and the Lehigh Valley region 
through more than a dozen 
trusted newspapers and websites, 
including NJ.com, The Star-Ledger, 
and LehighValleyLive.com.

We look for candidates who 
can work with clients through 
consultative, needs-based selling 
to create successful digital and 
print advertising campaigns. You 
should have a strong history with 
the sales process from prospecting 
to closing, with a proven record of 
increasing sales in a competitive 
marketplace. Solid computer skills 
are a must, and experience with 
CRM software is highly desirable.

Are you well-organized, 
self-motivated and able to self-
supervise, with outstanding 
interpersonal and communication 
skills? Then we’d like to meet you.

Earn a competitive incentive 
plan that includes a base salary 
and uncapped commission. 
Compensation package includes a 
401(k) program and comprehensive 
health care, including major 
medical, vision, dental, and 
prescription plan.

This full-time outside selling 
assignment requires a car and valid 
driver’s license.

Send a cover letter outlining 
what separates you from other 
salespeople, along with a resume, 
to Anthony Roselli at aroselli@
pennjerseyadvance.com.

Advance New Jersey is an Equal 
Opportunity Employer. E-TFB

Advertising Sales Executive
New Jersey Family is the premier 

voice for moms and dads in Bergen, 
Essex, Middlesex, Mercer, Morris, 
Passaic, Somerset, and Union 
counties. Our five zoned editions 
every month cover calendar events, 
trends, and the universal concerns 
of NJ parents.

Do you know where to shop 
for your family, the best doctors, 
everything about area schools, 
music lessons, fitness, enrichment, 
and camp programs? If so, we want 
to hear from you!

We are currently seeking 
experienced Advertising Sales 
Executives to identify, contact 
& visit prospects to point out 
advantages of advertising in 
our publication(s) or website, 
present  rates, collect & copy ad 
layout, data-entry of customers 
in database, attend trade shows 
as needed & maintain the client 
relationship.

The best candidate will have 
an Associate Degree or five years 
sales and cold calling experience, 
possess a current & valid driver’s 
license, and be able to travel to 
meet clients as needed in their own 
vehicle. In addition, candidates will 
demonstrate outstanding customer 
service, oral/written communication 
skills & be independently 
motivated. Proficiency with 
Microsoft Office required.

Please submit your resume and 
a cover letter telling us (a) what 
skills & experience you can share 
with us, (b) why you are the best 
candidate, and (c) why you would 
like to join our team, to: Linda Galli, 
Director of Advertising, New Jersey 
Family, 480 Morris Avenue, Summit, 
NJ  07901. No phone calls please. 
www.njfamily.com. EEO/M/F/D/V

E-033012

Advertising Sales for NJNN
Looking for a work-at-home 

opportunity?
Make extra money by selling the 

New Jersey Newspaper Network’s 
popular statewide ad programs. 
Contact hundreds of untapped 
prospects to promote “business-

card” display ads and classified 
line ads for one low price in the 
New Jersey Press Association’s 
network of 125+ daily and weekly 
newspapers. Add other states to 
increase your earning potential.

Commission only. Flexible hours 
from your home. Position requires 
excellent communications skills, 
positive attitude and professional 
demeanor. Computer skills and 
telemarketing experience preferred.

E-mail cover letter and resume 
to dtrent@njpa.org or fax to (609) 
406-0300. E-123012

Internship
NJPA Internship Opportunity

$8/hr; 100 hrs max. Minimum 
8-10 hours per week, flexible 
schedule

The intern will gain knowledge 
of New Jersey newspapers and 
build contacts while observing the 
overall operation of a non-profit 
trade association working to meet 
the needs of a diverse membership 
of daily, non-daily, ethnic and 
specialty newspapers and their 
websites. 

A student equipped with 
marketing experience and/or 
graphic design skills may also 
contribute to collaboration on 
product enhancements to improve 
overall brand and ROI for existing 
advertising programs. 

The intern will also be exposed 
to print media buying and gain 
an understanding of invoice and 
compliance procedures relating to 
various local, regional and national 
newspaper and website advertising 
schedules. 

Primary duties:
• Contact ad managers at ethnic 

and specialty newspapers to collect 
current information and update 
existing media kit documents.

• Verify advertising rates, 
coverage areas, production specs 
and deadlines for all NJ Press 
Association member newspapers.

• Update various newspaper 
personnel lists and other 
information databases.

• Assist NJPA Communications 
Manager and Ad Director with 
collection and verification of 
member newspaper ZIP Code 
circulation distribution.

Additional duties:
• Assist with accounting reports 

and tearsheet filing.
Requirements/qualifications:
• Must have valid transportation 

and be available to work at the 
West Trenton office a minimum of 8 
hours per week. 

• Knowledge of MS Office – 
especially Excel. Experience with 
Access databases and Adobe 
InDesign helpful, but not required.

• Professional communication 
skills including attention to detail, 

proper grammar, accurate spelling 
and courteous phone manner.

Contact: Amy C. Lear, Director 
New Jersey Newspaper Network 
609-406-0600, ext. 15 • aclear@
njpa.org • www.njpa.org E-033012

Production
Newspaper Packaging 
Supervisor 

Medium size weekly newspaper 
seeking a supervisor to lead 
our newspaper packaging and 
distribution operation during the 
evening and early morning hours. 

This person will supervise our 
packaging staff with a hands-on 
approach as our team inserts 
special sections, advertising 
circulars into our newspapers 
and prepares products for postal 
delivery. 

Experience as a hands-on 
supervisor in a deadline driven 
operation is needed to perform 
this job as is an ability to evaluate 
workload, assign tasks and manage 
the scheduling process. 

Qualified candidates must have 
basic personal computer skills, 
mechanical aptitude and a valid 
driver’s license. Knowledge of 
Mueller and Cheshire equipment 
preferred and must be bilingual 
Spanish/English. 

We offer a strong benefits 
package including health insurance 
and 401K programs.

Qualified candidates can send 
resume and wage requirements 
to hr@centraljersey.com with the 
subject line of Packing SVR – NJPA

For more information please visit 
us at: www.centraljersey.com

Equal Opportunity Employer
E-033012

Classified Ads! 

Looking for a Complete
Combination Solution
for Print and Online Special Sections?
Now you can get
fully-templated,
full-color print
special sections
and companion,
ready-to-post
online MicroSite
sections from Metro
Editorial Services!

1.800.223.1600

Here is what you’ll get each month
with print templated sections:
� Two, 24-page themed print sections

per month

� Full-, half- and quarter-page ad spaces

� Professional, eye-catching page designs

� Timely, relevant editorial content

� Ready to sell

� Versions with and without spec ads
in place

� Compatible with QuarkXPress® (version 4
and up) and InDesign® (CS3 and up)

� Extremely Cost Effective!

Whether you are
looking to reduce the
time it takes to bring a
section from concept
to fruition both in print
and online, want to
increase ad sales
revenue, or have a
limited production
staff, Metro Templated
Special Sections and
Timely Features
MicroSites will
work for you.

519 Eighth Avenue, New York, NY 10018
800.223.1600 • 212.947.5100 • service@metro-email.com

Metro Creative Graphics, Inc.

+

www.metrocreativeconnection.com

View samples and get
more information from
metrocreativeconnection.com,
call Metro Client Services 
at 1-800-223-1600, or 
send an e-mail to
service@metro-email.com

Here is what you’ll get each month with online
MicroSites:
� Three themed sections per month, with two corresponding 

directly to the Templated Sections

� Ready-to-post and sell with companion MiSite online
publishing tool — no HTML or programming needed!

� Professional, eye-catching designs that relate to 
Templated Sections

� Free Photo Gallery option for each MicroSite 

� Companion online Sales Sites to e-mail prospects 
and print spec sheets

� Companion self-promotion ads in print and Web versions 
to notify readers and attract potential advertisers

� Extremely Cost Effective!

CLAssified
AdvertisinG

• Help Wanted
• Work Wanted 
• For Sale
In-column	ads	are	only	
$40	for	3	issues	of	InPrint 
and	3	months	on	our	
website	—	www.njpa.org.	
In-column	employment	
ads	are	limited	to	one	
position	per	ad.	

Display	classified	ads	are	
just	$5	per	column	inch,	
per	month;	minimum	2	
column	inches.

deAdLine 
for Summer Issue

May 25

New Jersey 2x2 Display Ad Network

Grow Your AdvertisinG this sprinG!
Add statewide coverage for your advertisers

Your newspaper’s advertising staff can upsell clients
business card-size ads in 125 NJ newspapers  

that reach more than 4.2 million readers  
for just $1,300 — about $10.6 per publication. 
Your company earns $650.00 per ad

For more details, contact Diane Trent at NJPA:
(609) 406-0600 ext 24 • dtrent@njpa.org 

Heads up
for more 
classified ad 
sales!
Upsell clients to statewide 
ads in 150 NJ newspapers  
for one low price:

Only $520
for 25-word classified
$13 per addl. word

Your newspapers keeps
$198 per ad you sell.

Contact Diane for details:
(609) 406-0600, ext. 24
dtrent@njpa.org

New Jersey Press Association’s

Statewide Classified 
Advertising Network
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A.F.L. Web Printing, Inc.
2	Executive	Drive 
Voorhees,	nJ	08043 
70	Seaview	Drive 
Secaucus,	nJ	07094 
(856)	566-1270 
www.aflwebprinting.com 
Joe	Cavone 
Vp	of	Sales	and	Marketing
jcavone@aflwebprinting.com

AAA Mid Atlantic
700	Horizon	Drive 
Hamilton,	nJ	08691 
(609)	570-4131 
Fax	(609)	570-4075 
www.aaa.com 
Tracy	nobel 
tnobel@aaamidatlantic.com

AAA New Jersey
Automobile	Club 
1	Hanover	road,	pO	Box	698 
Florham	park,	nJ	07932 
(973)	245-4838 
Fax	(973)	245-4855 
www.aaa.com 
John	garubba 
jgarubba@njac.aaa.com

Advocate Publishing Corp.
The Catholic Advocate,  
NJ Catolico 
171	Clifton	Avenue,	pO	Box	9500 
newark,	nJ	07104 
(973)	497-4201 
Fax	(973)	497-4192 
www.rcan.org/advocate 
Marge	pearson-McCue 
pearsoma@rcan.org

Amandla
pO	Box	7030	WOB 
West	Orange,	nJ	07052 
(866)	262-6352 
Ernest	Kwabena	Opong 
amandlanews@yahoo.com

Annlo Communications
1824	Annlo	Lane 
Vineland,	nJ	08361 
(856)	641-2136 
www.annlocommunications.com	
Charles	nutt 
cwnutt@annlo.com

The Associated Press
50	West	State	Street,	Suite	1114 
Trenton,	nJ	08608 
(609)	392-3622 
Fax	(609)	392-3531 
www.ap.org/nj 
Sally	Hale 
shale@ap.org

Athlon Sports
2451	Atrium	Way,	Suite	320
nashville,	Tn		37214 
(615)	440-5522 
www.athlonsports.com 
Jerry	Lyles 
jerry.lyles@athlonsports.com

Bartash Printing, Inc.
5400	grays	Avenue 
philadelphia,	pA	19143 
(215)	724-1700 
Fax	(215)	724-3313 
www.bartash.com 
Michael	Karff 
mkarff@bartash.com 
Eric	roberts 
eroberts@bartash.com

The Beacon
775	Valley	road 
pO	Box	1887 
Clifton,	nJ	07015 
(973)	279-8845 
Fax	(973)	279-2265 
www.patersondiocese.org 
richard	Sokerka 
rsbeacon@patersondiocese.org

Brown & Connery LLP
360	Haddon	Avenue,	pO	Box	539 
Westmont,	nJ	08108 
(856)	854-8900 
Fax	(856)	858-4967 
www.brownconnery.com 
Stephen	DeFeo 
sdefeo@brownconnery.com

Cape Publishing, Inc.
513	Washington	Street 
Cape	May,	nJ	08204 
(609)	898-4500 
Fax	(609)	898-3585 
www.capemay.com 
Bernard	Haas 
bhaas@capemay.com

CBA Industries Inc.
669	river	road 
Elmwood	park,	nJ	07407 
(201)	414-5200 
Barry	Schiro 
baschiro@cbaol.com

The College of New Jersey
pO	Box	7718 
Ewing,	nJ	08628 
(609)	771-2793 
Fax	(609)	637-5112 
www.tcnj.edu 
Donna	Shaw 
shaw@tcnj.edu

Community News Service LLC
Hamilton Post, Ewing Observer, 
Trenton Downtowner, Lawrence 
Gazette, Robbinsville Advance, 
Hopewell Express,Princeton 
Echo, Bordentown Current, www.
mercerspace.com 
15	princess	road,	Suite	K 
Lawrenceville,	nJ	08648 
(609)	396-1511 
Fax	(609)	396-1132 
www.communitynewsnj.com 
James	griswold,	co-publisher 
jamie@mercerspace.com 
Tom	Valeri,	co-publisher 
tom@mercerspace.com 
Joe	Emanski,	managing	editor 
jemanski@mercerspace.com 
Thomas	Fritts,	director	of	sales 
tfritts@mercerspace.com 

Community Publications
1338	Highway	36
Hazlet,	nJ	07730
(732)	739-8689
www.mycommunitypublications.
com
Vin	gopal,	vgopal@
mycommunitypublications.com
Cliff	Moore,	comoore@
mycommunitypublications.com

The County Seat
77	Hudson	Street,	2nd	Floor 
Hackensack,	nJ	07601 
(201)	488-5795 
Fax	(201)	343-8720 
gail	Zisa 
gail@cntyseat.com

The Criterion News Advertiser
87	Forrest	Street,	pO	Box	4278 
Metuchen,	nJ	08840-4278 
(732)	548-8300 
Fax	(732)	548-8338 
Christopher	Crane 
info.criterion@verizon.net

Direct Printing and Mailing 
Services
45	Dutch	Lane 
ringoes,	nJ	08551 
(908)	806-3700 
Fax	(908)	806-7670 
Jack	O’rourke 
directprint@aol.com

Dow Jones Newspaper Fund
pO	Box	300 
princeton,	nJ	08543-0300 
(609)	452-2820 
Fax	(609)	520-5804 
www.newspaperfund.org 
richard	Holden 
djnf@dowjones.com

Evergreen Printing Company
101	Haag	Avenue,	pO	Box	786 
Bellmawr,	nJ	08031 
(856)	933-0222 
Fax	(856)	933-2972 
www.egpp.com 
John	Dreisbach 
jdreisbach@egpp.com

The Gazette Newspaper
343	Boulevard 
Hasbrouck	Heights,	nJ	07604 
(201)	288-8656 
Fax	(201)	288-7215 
Fritz	rethage 
fritz@hasbrouck-heights.com

Gibbons P.C.
One	gateway	Center 
newark,	nJ	07102-5310 
(973)	596-4863 
Fax	(973)	639-6267 
Thomas	Cafferty 
tcafferty@gibbonslaw.com 
nomi	Lowy 
nlowy@gibbonslaw.com 
Lauren	James-Weir 
ljames-weir@gibbonslaw.com

Gunther Publishing Enterprises
The Monmouth Business Times, 
The Monmouth Family Times,  
The Middlesex Family Times, 
The Ocean Family Times,  
The Millstone Times 
151	Highland	ridge	road
Englishtown,	nJ		07726 
(732)	995-3456 
www.themonmouthfamilytimes.
com 
Cami	gunther 
tmft@optonline.net

HarrisonRand
6823	Bergenline	Avenue 
guttenberg,	nJ	07093 
(201)	869-7555 
Fax	(201)	861-5609 
www.harrisonrand.com 
Daryl	rand 
drand@verizon.net

ICAP Delivery, Inc.
435	East	Main	Street,	Suite	101 
Denville,	nJ	07834-2533 
(973)	625-4227 
Fax	(973)	625-6931 
www.ICApDelivery.com 
Joseph	paci 
jpaci@icapdelivery.com

Insurance Specialties
Services, Inc.
2370	York	road,	Suite	D-4 
Jamison,	pA	18929 
(215)	918-0505 
Fax	(215)	918-0507 
Toll	free:	(800)	533-4579	 
Ken	Smith 
administrator@ISSISVS.com

Jersey Central Power & Light / 
FirstEnergy Corporation
300	Madison	Ave.,	pO	Box	1911 
Morristown,	nJ	07962-1911 
(973)	401-8097 
Fax	(330)	315-8941 
www.firstenergycorp.com 
ronald	Morano 
rmorano@firstenergycorp.com

Kean University
1000	Morris	Avenue 
Hutchinson	Hall,	2nd	Floor 
Union,	nJ	07083-0411 
(908)	737-3410 
Fax	(908)	737-4636 
www.kean.edu 
Audrey	Kelly 
aukelly@kean.edu

Kreischer Miller
100	Witmer	road 
Horsham,	pA	19044 
(215)	441-4600 
Fax	(215)	672-8224 
www.kmco.com 
richard	Synder 
rsnyder@kmco.com

Kruger Pulp & Paper Sales, Inc.
107	Country	Club	Drive 
rochester,	nY	14618 
(585)	385-0027 
Fax	(585)	385-0028 
www.kruger.com 
rick	rumble 
rick.rumble@kruger.com

Latinos Unidos de Nueva Jersey
190	Hickory	road,	Box	1082 
Jackson,	nJ	08527 
(732)	534-5959 
Fax	(732)	942-6633 
www.lunj.net 
Jorge	A.	rod 
lunj@optonline.net

Metro Creative Graphics, Inc.
519	Eighth	Avenue 
new	York,	nY	10018 
(800)	223-1600 
Fax	(212)	967-4602 
www.metrocreativegraphics.com 
gwen	Tomaselli 
gtomaselli@metro-email.com

Monmouth University 
Department of Communication
400	Cedar	Avenue 
West	Long	Branch,	nJ	07764 
732-263-5192 
www.monmouth.edu 
Chad	Dell 
cdell@monmouth.edu

Montclair State University
One	normal	Avenue 
Montclair,	nJ	07043 
(973)	655-4334 
Fax	(973)	655-7382 
www.montclair.edu 
paula	Maliandi 
maliandip@mail.montclair.edu

New Jersey Association of 
School Administrators
920	West	State	Street 
Trenton,	nJ	08618 
(609)	599-2900 
Fax	(609)	599-9359 
www.njasa.net 
Anne	gallagher 
agallagher@njasa.net

New Jersey Broadcasters Assn.
348	Applegarth	road 
Monroe	Twp,	nJ	08831-3738 
(609)	860-0111 
Fax	(609)	860-0110 
www.njba.com 
paul	S.	rotella 
protella@njba.com

New Jersey City University
Office	of	public	Information	and	
Community	relations
2039	John	F.	Kennedy	Boulevard 
Jersey	City,	nJ	07305-1597 
(201)	200-3426 
Fax	(201)	200-2168 
www.njcu.edu 
Ellen	Wayman-gordon 
ewaymangordo@njcu.edu

New Jersey Council of County 
Colleges
330	West	State	Street 
Trenton,	nJ	08618 
(609)	392-3434 
Fax	(609)	392-8158 
www.njccc.org 
Jacob	C.	Farbman 
jfarbman@njccc.org

New Jersey Dental Association
1	Dental	plaza 
north	Brunswick,	nJ	08902 
(732)	821-9400 
www.njda.org 
Eric	r.	Elmore 
eelmore@njda.org

New Jersey Education 
Association
180	West	State	Street 
pO	Box	1211 
Trenton,	nJ	08607-1211 
(609)	599-4561 
Fax	(609)	392-6321 
www.njea.org 
Steve	Wollmer 
swollmer@njea.org

New Jersey Family
new	Jersey	Family
480	Morris	Avenue
Summit,	nJ	07901
(908)	277-1919,	ext.	105
Fax	(908)	277-1977
www.njfamily.com 
Cindy	Mironovich 
publisher@njfamily.com

New Jersey Hospital Association
760	Alexander	road,	pO	Box	1 
princeton,	nJ	08543 
(609)	275-4069 
Fax	(609)	275-4273 
www.njha.com 
Kerry	McKean	Kelly 
kmckean@njha.com

New Jersey School Boards 
Association
413	West	State	St,	pO	Box	909 
Trenton,	nJ	08605-0909 
(609)	278-5202 
Fax	(609)	695-0413 
www.njsba.org 
Frank	Belluscio 
fbelluscio@njsba.org

NYNJSPORTS.com
11	Mabro	Drive 
Denville,	nJ	07834-9607 
(973)	366-3622 
Fax	(973)	366-3622 
www.nynjsports.com 
Michael	r.	Cohen 
mcohen07834@yahoo.com

PolitickerNJ.com
poligravity	Media,	LLC 
321	West	44th	Street,	6th	Floor 
new	York,	nY	10036 
(212)	407-9326 
Fax	(212)	753-2751 
www.politickernj.com 
Zach	Silber 
zach.silber@politickernj.com

Publishers Circulation 
Fulfillment Inc.
502	Washington	Ave.,	Suite	500
Towson,	MD	21204
(410)	821-4545 
Fax	(410)	821-3620
www.pcfcorp.com
Jerry	giordana
jerryg@pcfcorp.com

Publishing Group of America
American Profile, Relish, Spry 
341	Cool	Springs	Blvd,	Suite	400 
Franklin,	Tn	37067 
(615)	468-6000 
Fax	(615)	468-6100 
www.americanprofile.com 
www.relish.com 
www.spryliving.com 
Steve	Smith 
ssmith@pubgroup.com

Rfm Printing, Inc.
1715	route	43,	pO	Box	1430
Wall,	nJ	07719
(732)	938-4400 
Fax	(732)	751-2601
www.rfmprinting.com
Daria	Kenny-Little 
dkenny-little@rfmprinting.com
Mike	Surowiec 
msurowiec@rfmprinting.com

Rider University
2083	Lawrenceville	road 
Lawrenceville,	nJ	08648-3099 
(609)	896-5192 
Fax	(609)	895-5440 
www.rider.edu 
Dan	Higgins 
dhiggins@rider.edu

Rowan University
Department	of	Journalism 
Bozorth	Hall,	201	Mullica	Hill	rd 
glassboro,	nJ	08028 
(856)	256-4132 
www.rowan.edu 
Kathryn	Quigley 
quigleyk@rowan.edu

Rutgers, The State University 
of New Jersey,	School	of	
Communication	&	Information
4	Huntington	Street 
new	Brunswick,	nJ	08901 
(732)	932-7500,	ext.	8013 
Fax	(732)	932-6916 
www.comminfo.rutgers.edu 
Jorge	reina	Shement 
comminfo.dean@rutgers.edu

Seven Mile Times and
Creative LLC
Seven Mile Times, Sea Isle Times 
3289	Ocean	Drive,	pO	Box	134 
Avalon,	nJ	08202 
(609)	967-7707 
Fax	(609)	967-7710 
www.sevenmiletimes.com 
www.seaisletimes.com 
Monica	Coskey 
mcoskey@7miletimes.com

SmallTownPapers, Inc.
217	West	Cota	Street
Shelton,	WA	98584
(360)	427-6300 
Fax	(360)	427-6302
www.smalltownpapers.com
paul	Jeffko
paulj@smalltownpapers.com
Carter	Cheston 
carter@smalltownpapers.com

Strategic Content Imaging
100	Castle	road 
Secaucus,	nJ	07096 
Office	(201)	935-3500 
Cell	(973)	248-7942 
Fax	(201)	935-1493 
www.sciimage.com 
Keith	puzio 
kpuzio@sciimage.com 

W.B. Grimes & Company
276	Springbrook	Trail 
Sparta,	nJ	07871 
(973)	729-2973 
Fax	(973)	729-2973 
Larry	grimes
lgrimes@mediamergers.com 

West Windsor-Plainsboro News
12	roszel	road,	Suite	C-205 
princeton,	nJ	08540 
(609)	243-9119 
Fax	(609)	243-9020 
richard	rein 
rein@wwpinfo.com

White Birch Paper Company
23-05	Watkins	Avenue 
Fair	Lawn,	nJ	07410 
(201)	921-0339 
Fax	(201)	791-4223 
Dick	Tabbachino 
dicktabbachino@ 
whitebirchpaper.com 
and 
80	Field	point	road 
pO	Box	3443 
greenwich,	CT	06830 
(203)	661-3344,	 
Fax	(203)	661-3349 
Leighton	Jordan 
leightonjordan@whitebirchpaper.
com

Wrubel Communications
12-32	river	road,	pO	Box	1311 
Fair	Lawn,	nJ	07410 
(201)	796-3331 
Fax	(201)	796-5083 
Charlie	Wrubel 
chasnews@aol.com

NJPA Associate Members
 NJPA is updating the membership information listed on its website.  
 Please email changes to Catherine Langley at clangley@njpa.org


