
Obie’s New HOme: The Nutley Sun won this year’s Obie Award 
for having one of its first place ads chosen as best of show in NJPA’s 
advertising contest. Welcoming Obie to his new digs are, left to 
right, Celeste Federico, Nutley Sun account manager, Diane Lom-
bardy, graphic designer, and Nancy Connelly, advertising manager 
of North Jersey Media Group’s Essex Division.
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Webinar: 
Tricks for 
Processing PhoTos 
fasTer 
with russell Viers, 
Adobe Certified Trainer 
June	21	•	2-3	pm

Webinar: 
covering The 
PresidenTial 
elecTion: Why and 
hoW 
with	Al	Cross,	Institute	for	Rural	
Journalism	&	Community	Issues 
June	22	•	2-3	pm

governmenT affairs 
commiTTee meeTing  
July	10	•	11	am 
teleconference

Webinar: 
hoW To Use 
PinTeresT 
with Joan Stewart,  
The Publicity Hound 
July	12	•	2-3	pm

nJPa execUTive 
commiTTee meeTing  
July	26	•	10:30	am 
North Jersey Media Group, 
Woodland Park

governmenT affairs 
commiTTee meeTing  
August	7	•	11	am 
teleconference

For more information about 
these events and webinars: 
www.njpa.org

Your next issue of InPrint  
will arrive in mid-June.  
The advertising and editorial 
deadline is August 27.

KilgOre scHOlArsHip wiNNer: Emily Masters receives her 
award from Jim Kilgore, publisher of the Princeton Packet. The 
award is named in honor of his father, Bernard Kilgore, former 
chairman of Dow Jones and the Packet. Emily also was named the 
New Jersey High School Journalist of the Year for 2012.

The first winner of the Mac 
Borg New Media Internship is 
Rachel Auerbach, a sophomore 
majoring in journal-
ism at the University 
of Maryland. She is 
from Ocean, N.J.

Rachel was chosen 
by a panel of judges 
from New Jersey me-
dia companies. She 
will serve her summer 
internship at APP.com, 
the online division of 
the Asbury Park Press, in Nep-
tune.

Rachel is a regular contributor 
to her university’s Diamondback 
and Eclipse newspapers, and has 
written for Jersey Girl Soccer 
newspaper. She volunteers for 
Terps TV and UMTV as a re-
porter and a floor director.

One of her instructors wrote, 
“Rachel is a poised and qual-

ity deadline writer. She asks the 
right questions and has become 
a polished journalist.”

She was chosen from 
more than 20 appli-
cants for the internship, 
which honors the chair-
man of North Jersey 
Media Group. NJMG 
publishes The Record 
(Bergen County) and 
the Herald News (Pas-
saic County), forming 
the nation’s 64th largest 

daily newspaper. The company 
also publishes nine paid- and 
more than 35 free-distribution 
community newspapers in Ber-
gen, Essex, Morris, Passaic and 
Sussex counties.

The internship is one of several 
student programs administered 
by New Jersey Press Foundation, 
the charitable arm of New Jersey 
Press Association.

Borg New Media Internship  
announces its first recipient

W.J.A. v. D.A. libel case:

Court limits damages 
in website libel case

In a significant victory for free 
speech advocates, the New Jer-
sey Supreme Court issued a cor-
rected opinion that limits private 
defamation damage awards to 
nominal damages in the absence 
of proof of actual harm.

The new opinion came on 
May 21 in the defamation case of 
W.J.A. v. D.A. (The initial ruling 
was issued on May 17. See link to 
a related article below).

Defamation has long been an 
oddity of tort law, by allowing 
juries to presume damages in 
the absence of evidence of ac-
tual injury. The May 21 opinion 
significantly limits the ability of 
a jury to award a windfall to a 
plaintiff, by limiting presumed 
damage awards to nominal 
damages only.

According to NJPA General 
Counsel Tom Cafferty, the origi-
nal (May 17) opinion from the 
state’s highest Court provided 
that an award of nominal dam-
ages may support a claim for pu-
nitive damages.

On May 21, NJPA attorneys 
advised the Court that they in-
tended to file a motion for re-
consideration of that portion of 
the decision, because the N.J. 

Punitive Damages Act specifi-
cally precludes a punitive dam-
age award in the absence of an 
award of compensatory dam-
ages. A punitive damage award, 
under the Act, may not be based 
solely on an award of nominal 
damages (less than $500 in New 
Jersey).

The Court issued a corrected 
opinion, removing the language 
that a nominal damage award 
is a foundation for a punitive 
damage award. Thus, in order 
to receive punitive damages in a 
defamation case, a plaintiff must 
first prove compensatory dam-
ages. Otherwise, the plaintiff is 
limited to nominal damages.

In this case, the plaintiff— 
referred to as W.J.A. in court 
records — brought a defamation 
complaint against his nephew, 
D.A., in response to D.A.’s web-
site accusations that his uncle 
sexually abused him as a child.

D.A.’s 1998 lawsuit against his 
uncle for child molestation was 
dismissed on statute of limita-
tions grounds, and D.A. was hit 
with a $50,000 defamation judg-
ment as a result of a counter-
claim filed by his uncle.

— Continues on Page 10

Auerbach

AdAm Anik, nutley sun



Page 2 • SUMMER 2012 • InPrint

So far so good these first five 
months. The NJPA Executive Com-
mittee meets July 26 at North Jersey 
Media Group to conduct its annual 
mid-year review. Here’s an early snap-
shot:

government Affairs
The W.J.A. v. D.A. libel case had its 

twists and turns. However, the final 
positive outcome validated all the rea-
sons NJPA joined the case as an am-
icus. See Page 1 for the wrap-up on the 
court’s decision.

The Government Affairs Committee 
meets by teleconference on a monthly 
basis. Chaired by Richard Diamond, 
of The Star-Ledger, the committee re-
views bills of business and constitu-
tional interest to our members. 

As of June 1, there are 5,405 bills 
posted in the state legislature. Of 
these, we are actively tracking 845. Of 
those, about 10% we support; 10% we 
oppose; 15% would require our seek-
ing an amendment should the bill be 
scheduled for a hearing; and about 
65% we “monitor” to assure that 
amendments aren’t made by other in-
terests that would impact press free-
dom or open government.

This spring, the committee has 
welcomed two new members: Bruce 
Tom linson, executive editor/general 
manager of the New Jersey Herald; 
and Paul D’Ambrosio, investigations 
editor for the Asbury Park Press. Paul 
joined the committee in April upon 
the retirement of long-time APP Man-
aging Editor Gary Schoening.

NJNN ad networks
NJNN continues to produce sol-

id results for the association and is 

having a particularly successful 2nd 
quarter. The Statewide Classified Ad 
Network has remained steady and is 
on plan through the first five months. 
The statewide 2x2 network, however, 
is below plan. 

contests & awards
The shift to a “non-hotel” venue 

seemed to work very well this year 
for both awards banquets. By booking 
the events at The Hamilton Manor we 
were able to reduce ticket costs. The 
turnout for the advertising awards 
banquet was even with the prior year. 
However, Press Night for the editorial 
awards showed a healthy increase with 
178 in attendance. 

Thanks to those members who 
came out to support the great jour-
nalism and creative advertising NJPA 
member newspapers and websites are 
producing for readers and businesses 
alike. You will see some wonderful 
photos on Pages 6 and 7.

North Carolina Press Associa-
tion judged both contests for us this 
spring. Missouri Press Association is 
on tap for 2013.

webinars
NJPA continues promoting the of-

ferings of Online Media Campus, the 
cooperative undertaking of 20 state 
press associations administered by 

the Iowa Newspaper Association. I 
occasionally send notes to NJPA par-
ticipants seeking input on their learn-
ing experience. However, the input of 
those who DO NOT participate is ex-
tremely important, too. Please email 
me at gwhite@njpa.org and let me 
know what topics would benefit you 
and/or your operations the most — or 
if, perhaps, you would respond favor-
ably to a different format. 

NJpA legal Hotline
The hotline is a wonderful free re-

source available to all newspaper and 
online members. Expert legal advice 
on most newspaper-related issues is 
available as a member service (see ex-
amples below) with some reasonable 
restrictions. Contact Lauren James-
Weir at (973) 596-4861 or ljames-
weir@gibbonslaw.com for details. 

NJpA office location
In the category of “deep back-office,” 

NJPA’s current office lease is set to ex-
pire December 31, 2013. We have been 
in West Trenton the past 16 years, after 
being near the Statehouse in the ’80s 
and early ’90s. The space occupied 
now is too large following the staff lay-
offs and attrition of recent years. 

In light of this, we have begun re-
viewing options both financially and 
geographically. Conditions in central 
New Jersey’s commercial real estate 
market are such that substantially 
better terms, along with our reduced 
space needs, should result in a sizable 
reduction in NJPA’s annual expense 
for office space. 

I will keep you posted as we work 
diligently to achieve the most positive 
outcome.
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Join NJPA on Facebook
Find newspaper news and resources 
quickly on NJPA’s Facebook page.

Q A municipality has been accused of 
wrongdoing. It hired a private attorney in 
connection with the allegations. The re-
tention of the attorney was announced in 
the meeting minutes, but the rate was not 
included. The newspaper made an OPRA 
request for the attorney bills and received 
an invoice for $6,500 that simply stated, “for 
services rendered.”

Shouldn’t more have been done prior to 
entering into this contract and isn’t the bill 
supposed to be itemized?

A Yes. Under the Division of Local Fi-
nance within the Department of Commu-
nity Affairs, there are regulations that re-
quire that before a government entity enters 
into a contract, it must certify that adequate 
funds exist to pay that contract and the en-
tity must also encumber those funds so that 
they are not spent elsewhere.

Furthermore, N.J.S.A. 40A:5-16 provides, 
in relevant part, that a local governing body 
shall not pay out any money without first 
obtaining an itemized bill and certification 

as to the correctness of that bill. 

Q Do members of city council have a con-
flict of interest in voting on issues relating 
to the construction of a building to house 
the chamber of commerce, to the exclusion 
of other businesses, when those members of 
city council are also voting and non-voting 
members of the chamber of commerce? 
Also, if members of a governing body have 
conflicts of interest and, without their votes, 
there is no quorum, what happens? 

NJPA Hotline answers your legal questions
Here are some questions NJPA members recently asked our free Legal Hotline:

— Continues on Page 10
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The Record is expanding its 
State House bureau, to pro-
vide more breaking news to 
NorthJersey.com and to extend 
its analytical coverage in The Re-
cord and the Herald News. The 
bureau will increase from five to 
nine full-time staff members.

The expanded staff will cover 
Governor Christie, the Legis-
lature, the state economy and 
issues of particular concern to 
Bergen and Passaic counties. 

It will contribute to a running 
blog that will help set the day’s 
agenda in Trenton with exclusive 
insight and analysis.

“New Jersey politics have na-
tional influence and stature,” 
said Martin Gottlieb, editor of 

The Record, “and our Trenton 
coverage is critical to readers.”

“At a time when many news 
organizations are cutting bud-
gets, especially for statehouse 
reporting, we are increasing 
our high-quality coverage,” said 
Publisher Stephen Borg.

The Graphic Arts Association 
has selected four entries from 
Evergreen Printing as “Best of 
Category” in the Neographics 
2012 print competition.

“Best of Category” honors 
were given for Evergreen’s work 
on Backstage, International Her-
ald Tribune, Philadelphia Busi-
ness Journal, and Politico.

Evergreen also earned “Frank-
lin Awards of Excellence” for 
City Arts, KM World, The Na-
tional Law Journal, and The Pro-
duce News.

In a contest sponsored by the 
Web Offset Association, Ever-
green Printing received a first 
place for The Bond Buyer for 
“Coldset on Newsprint.”

Additional trophies were 
awarded for City Arts in the 
“Combination- Heatset and 
Coldset” category and for Trail-
walker for “Coldset 4-Color.”

Evergreen is located in Bell-
mawr, N.J., outside Philadelphia.

People& Papers

eNJOyiNg bANquet: rui Wang joins her husband ron Ostroff of 
The Star-Ledger, richard Diamond of The Star-Ledger, and Sheila 
Gallagher-Montone of The Times, Trenton, at the Spring Awards 
Banquet honoring advertising contest winners. For more coverage 
of NJPA’s awards banquets, see Pages 6 and 7.
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Evergreen  
earns awards

Two long-time managers have 
retired at the Asbury Park Press.

Managing Editor Gary Schoe-
ning, 64, and Regional Vice 
President for 
Customer 
Development 
Sam Siciliano, 
66, retired in 
April.

“I have 
no plans to 
work,” said 
Schoening. 
“I’m going to dust off my golf 
clubs and maybe get some new 
ones. The ones I have are almost 
as old as I am.”

He joined the paper in March, 
1972 as a reporter in the Toms 
River bureau.

In 1974 and 1975, he and Gary 
Deckelnick, wrote an investiga-
tive series about Ocean County 
politics that was a finalist for 
the Pulitzer Prize. He said, “The 
thing I was most proud of with 
that was we never wrote one 
correction on all the stories we 
wrote.”

Schoening also served as a 
general assignment editor and 
the Sunday editor before assum-
ing his current post in 2003.

He said he hoped his legacy 
would be of a person who “tried 
to do journalism the right way, 
and who adhered to my favor-
ite saying, ‘comfort the afflicted, 
and afflict the comfortable.’ “

An Asbury Park native, Si-
ciliano joined The Press’ mar-
keting department in February 
1966, during his first year at what 

was then Monmouth College. 
He worked days and attended 
school at night.

Along the way he served at 
every level of 
sales, includ-
ing vice presi-
dent of adver-
tising.

“I loved it,” 
Siciliano said. 
“I loved sell-
ing... I want to 
thank every-

one I’ve ever worked with.”
“I’m  just 12 credits shy of 

my marketing degree,” he said. 
“Maybe what I should do is get 
those 12 credits.”

But that’s not his plan. Now 
that he’s retired, Siciliano will 
pursue his other love — music. 
He has been playing in bands for 
more than four decades.

His current band, PS4, in-
cludes himself and his siblings.

Recently he reunited with his 
first singing group, Ray and the 
Darchaes. They recorded their 
first singles, “Little Girl So Fine” 
and “Carol,” in 1961.

Siciliano and his brother Patsy 
are credited with being among 
the creators of “The Sound of 
Asbury Park.” His name is en-
graved outside Convention Hall 
on the boardwalk, along with 
those of Bruce Springsteen, 
Southside Johnny Lyon, Clar-
ence Clemons, Norman Seldin 
and others.

“I’m going to go back to sing-
ing, playing and writing,” he 
said. “Music is in my cells.”

Two ‘true pros’ retiring 
from Asbury Park Press

schoening siciliano
tOAstiNg wiNNers: Elizabeth Oguss of The Montclair Times and 
Maria Karidis of the Verona-Cedar Grove Times are toasting edito-
rial and photo winners at the Press Night cocktail reception.

More state house news

Welcome to NJPA’s newest as-
sociate member. 

NJPA’s board of directors ap-
proved NYNJSports.com’s appli-
cation at its recent meeting.

Michael Cohen, the com-
pany’s president, describes NY 
NJSports.com as a “digital sports 
journal.” It reports on Yankees 
and Mets baseball teams, foot-
ball’s Giants and Jets, hockey’s 
Devils and Rangers, as well as 
minor league baseball,  college 
and high school sports.

Cohen is a journalist, talk ra-
dio show producer and host. He 
currently is Club Journalist/PR 
for the Newark Bears Baseball 
Club of the Independent League.

He has worked as a sports 
reporter for The Jersey Journal, 
Patch.com, and the County Seat 
of Bergen County.

To contact NYNJSports.com, 
call (973) 366-3622 or email Mr. 
Cohen at mcohen07834@yahoo.
com. The company is located in 
Denville, N.J. The web address is 
nynjsports.com.

Sports site 
joins NJPA

It’s been a year of big changes 
for the 2011 Bernard Kilgore 
Scholarship recipient formerly 
known as Yahui Liang.

“Right before starting college, 
I changed my name to Ellis and 
chopped off my hair,” she re-
ports.

“But what didn’t change was 
my passion for journalism. At 
Princeton, I created layouts for 
The Daily Princetonian before 
joining the University Press 
Club, a society of undergraduate 
freelancers.

“Now I write as a stringer for 
The Princeton Packet, cover-
ing everything from town hall 
meetings to speeches by Daniel 
Ellsberg of the Pentagon Papers, 
former Israeli Prime Minister 
Ehud Olmert, and President 
of Planned Parenthood Cecile 
Richards.”

Liang, from Edison, gradu-
ated from John P. Stevens High 
School.

“In terms of academics,” she 
writes, “I’m majoring in eco-

nomics and possibly pursuing a 
minor in environmental studies 
or political economy.

“Since high school, I have 
been passionate about journal-
ism. I hope to pursue a career 
using media to promote envi-
ronmental awareness and policy.

“This summer, I will be trav-
eling to China and Singapore to 
learn about global development. 
I will also be volunteering in 
Vietnam for two weeks to elimi-
nate the social taboos of disabil-
ity. Please support my cause by 
visiting: tinyurl.com/projectvi-
etnam2012

“I am grateful to the New Jer-
sey Press Foundation and to the 
Kilgore family for giving me the 
confidence to start off what was 
initially an intimidating fresh-
man year. It is with their help 
that I have and will continue to 
pursue my journalistic and aca-
demic goals.

“Thank you and best wishes to 
you all,”

 — Ellis Liang

A note from 2011 Kilgore winner
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I hear a song in my head — it’s called 
“Summer Wind.” I love the approaching 
season and I can’t wait to smell the salt air 
and sink my toes in the sand.

Summer is a time for many people to en-
joy a vacation. And now, more than ever, I 
think hard-working newspaper staffers de-
serve one!

Across the board in this tough economy, 
personnel cuts have resulted in heavier 
workloads for those who — gratefully — re-
main employed. We see it not only in our 
own “newspaper” world, but also in the 
world of our customers — ad agencies and 
advertisers who are constantly challenged 
to produce more with less.

Fewer resources and now the vaca-
tion season, along with an “I want it now” 
mentality, can create a desperate need for 
prompt information and expertise.

As a result, the demand for ad services of-
fered by state press associations is stronger 
than ever. It’s our job here at the New Jer-
sey Newspaper Network to help you exceed 
your revenue goals by helping your cus-
tomers to easily invest in print and digital 
newspaper advertising. Here are some tes-
timonials from a few of our clients:

“Using NJNN has made newspaper buy-
ing infinitely easier. Your expertise and 
quick turnaround make you an invaluable 
part of our media team.”

—  John Thomsen, SVP-Media Director, 
Brushfire, Inc.

“The folks at NJNN always strive to be 
helpful while providing prompt and seam-
less service to us as an agency. They sim-
plify the process of print planning and 
placement in New Jersey with accuracy and 
accountability.”

—  Shelly Corno, Media Director,  
Della Femina & Gianettino

“NJNN is the perfect resource to go to 
when you need quick response time. They 
have saved me more than once when clients 

need specific area placements for a cam-
paign to start right away. They know their 
business, which keeps my business running 
smoothly. One-stop shopping and you can’t 
go wrong!”

—  Lisa Riley, Media Buyer, SGW  
Integrated Marketing Communications

 New advertising ideas
In other news, I recently attended the 

national Newspaper Association Managers 
(NAM) advertising conference, where my 
counterparts from states across the coun-
try echoed this perspective. We gather each 
year to share best practices and new ideas 
with the common goal of generating more 
revenue for newspapers.

Hot topics at the conference included 
digital ad networks, selling with research 
(hats off to Florida Press!), and staying rel-
evant in a sea of media options.

We concluded our meeting by viewing 
award-winning ads and statewide cam-
paigns submitted by each attending state. 
For some wonderful advertising ideas, take 
a quick look at the PowerPoint I presented 
at that NAM session. 

It was prepared by NJPA Communica-
tions Manager Catherine Langley. To view 
it, just visit this link: www.njpa.org/nam

Don’t miss the Florida Press self-promo-
tion campaign. I think it’s time we do some-
thing similar for New Jersey. Send me your 
thoughts and suggestions.

Then take a vacation. You deserve it!

NJNN Update 
Amy lear
Director
New Jersey Newspaper Network
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Summer’s on my mind

Former NJPA publisher Mary 
Louise Sprague died at home in 
Chatham on May 19, 2012.

She was former pub-
lisher of The Item of 
Millburn and Short 
Hills, which she and 
her husband owned 
from 1968 until 1987.

Born in South Or-
ange, Mrs. Sprague 
grew up in Maplewood 
and graduated from 
Columbia High School. 
At Oberlin College she met 
classmate Wallace A. Sprague 
and they married in 1942. He 
was a commissioned U.S. Navy 
officer in WW II. She earned a 
master’s degree in English at Co-
lumbia University. In 1951, they 
moved to Short Hills, eventu-
ally bought the weekly from the 
Paulsen family, and became ac-
tive in NJPA affairs.

“She loved that paper,” John 
Sprague recalled, in an obituary 
for his mother written by Item 
Editor Harry Trumbore. John 
Sprague said, “She brought the 
paper to great influence, losing 
a few friends in the process, but 
gaining the respect of all.”

As editor of The Item, Carter 
J. Bennett worked with Mrs. 
Sprague for 19 years. Upon her 
death he recalled that, “She was 
completely dedicated to the 
town.”

“She was the most honest per-
son I have ever known,” he said. 
“She didn’t mince words.”

John Sprague said his mother 

sometimes wrote or assisted 
Bennett with editorials. “He and 
my mother agreed on every-

thing,” he said. “They 
were pretty direct and 
I think people in town 
appreciated it.”

He said his mother 
was a moderate Repub-
lican, a life-long be-
liever in women’s rights 
and an outspoken critic 
of the Vietnam War. 
“She would never have 

characterized herself as a trail-
blazer,” John said, “but in her 
modern views and willingness 
to express them, in a small way 
she was.”

Bennett, who retired in 2000 
and now lives in Delaware, 
said Mrs. Sprague knew when 
to loosen the reins or pull him 
back.

“We had our disagreements, 
but she’d always back me up in 
public,” he said.

“She was the best thing an 
editor could ever have happen 
to him.”

The Spragues sold the newspa-
per to Barbara Lewis in 1987.

Wallace Sprague died in 1998. 
Mrs. Sprague is survived by two 
sons, Charles W. of River Hills, 
Wis., and John A. of New York 
City; and three grandchildren.

A funeral service was held 
May 25 at Christ Church in 
Short Hills. In lieu of flowers, 
donations may be made to The 
Pingry School, P.O. Box 366, 
Martinsville, NJ 08836.

Mary Louise Sprague

 Obituary

sprague

Congratulations to Jennine 
and Derek Remington on the 
birth of their first child, Oscar 
Eugene, born May 24. Jennine 
is Major Account Specialist for 
NJNN.

And Carolyn Banks (formerly 
Carolyn Winters) has returned 
to the NJNN team for the sum-
mer. As Marketing and Media 

Specialist, Carolyn will help cli-
ents with planning and place-
ment requests until Jennine re-
turns from maternity leave. In 
addition, she will focus on spe-
cial projects including updates 
to various advertising databases 
and marketing tools. Carolyn 
can be reached at 609-406-0600, 
ext. 31 or cbanks@njpa.org

NJNN welcomes 2 additions

tHis clever Ad: 
by the Nutley Sun 
won the top award 
in this year’s NJPA’s 
contest. recently 
I	showed	it	to	
press association 
ad managers from 
across America.
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Having two locations just 90 miles apart gives AFL the 
unique competitive advantage of complete redundancy. 
But it gives our customers something even more important: 
peace of mind.

DID YOU KNOW ...?

OUR FOCUS: YOUR SUCCESS

There’s web printing.

AFL puts the “plus” 
in web printing.

_______________________
	 35+ years of web experience.
_______________________
	 Two regional prinT cenTers 
 serve philadelphia and new York 
 metro areas (and beyond) ... and 
 provide 24/7 backup.
_______________________
	 Unmatched web capabiliTies.
 (Tell us what you need!)
_______________________
	 Full range of circUlaTion services 
 – campaign concept to subscription 
 renewal.
_______________________
	 executives, account managers, and 
 customer service representatives with 
 extensive and diverse newspaper 
 indUsTrY backgrounds.
_______________________
	 our company-wide FocUs: our 
 customers’ success. we help you 
 grow your business!

+
+

+

+

+

+

And then 
there’s web 
printing PLUS!
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editOriAl geNerAl excelleNce, dAilies 
uNder 45,000: Daily Record’s Jim Flachsenhaar 
and Bob Katz accept the award.

editOriAl geNerAl excelleNce, dAilies uNder 45,000: The Burlington County Times staff accepts its award from 
Jenny Chciuk, who is holding the plaque. The Times tied with the Daily Record for General Excellence in their division.

editOriAl geNerAl excelleNce, weeKlies uNder 6,500: The South Bergenite crew accepts its 
contest division’s top editorial award from NJPA President Jenny Chciuk.

editOriAl geNerAl excelleNce, weeKlies 
Over 6,500:  The Ridgewood News’ richard 
DeSanta and Ed Virgin accept their award from 
Jenny Chciuk.

editOriAl geNerAl excelleNce, dAilies Over 45,000 circulAtiON: The Star-Ledger staffers celebrate winning the top editorial award for its division in NJPA’s annual 
newspaper contest. NJPA President Jenny Chciuk presents the award at Press Night, which honors winners in the editorial and photography competitions.

NJPA 
thanks 

A.F.L. Web 
Printing,  

for 
sponsoring 

these  
pages



AFL can stitch your tab or glue your minitab inline. 
If your job is currently diverted to the bindery, call 
Michele Nesbihal at 856-566-1270 to discuss how 
AFL can save you time and money.

DID YOU KNOW ...?

OUR FOCUS: YOUR SUCCESSVoorhees NJ  •  Secaucus NJ  •  856-566-1270  •  sales@aflwebprinting.com

AFL provides Circulation Services for some publications 
that it does not print. If your printer only prints, call 
Michele Nesbihal at 856-566-1270 to discuss how AFL 
can help with your circulation needs.

And DID YOU KNOW ...?

OUR FOCUS: YOUR SUCCESSVoorhees NJ  •  Secaucus NJ  •  856-566-1270  •  sales@aflwebprinting.com

AFL’s circulation experts serve on USPS committees and 
award-winning industry panels. Their expertise can save 
you time and money – PLUS give you a competitive edge. 
Call Michele Nesbihal at 856-566-1270 for details.
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retAil AdvertisNg geNerAl excelleNce, weeKlies: The West Essex Tribune 
celebrates its award with NJPA’s Peggy Stephan, second from right. Accepting the 
award are Karen Trachtenberg, NJPA President Jenny Chciuk who is publisher of The 
Tribune, and Diane Driggs.

clAssified AdvertisNg geNerAl excel-
leNce, weeKlies: Ocean City Sentinel’s rob 
Elder accepts its award from Jenny Chciuk.

Obie AwArd: NJPA President Jenny Chciuk 
presents the advertising best-of-show trophy 
to NJPA Chairman Jen Borg for the Nutley Sun.

retAil AdvertisiNg geNerAl excel-
leNce, dAilies Over 45,000: The Star-Led-
ger’s Michele Hayes accepts the award from 
Jenny Chciuk

retAil AdvertisiNg geNerAl excelleNce, dAilies uNder 45,000:   
The Courier News award is presented to Deanna Ditty and Lynnette 
Canedy by NJPA President Jenny Chciuk at the Spring Awards Banquet 
on April 26 at The Hamilton Manor.

clAssified AdvertisiNg geNerAl excel-
leNce, dAilies: The Star-Ledger’s Kimberly 
Alvarez accepts the award from Jenny Chciuk.

NJPA honors winners at awards banquets
NJPA’s annual awards banquets 

brought together journalists, 
photographers, sales representa-
tives and artists to celebrate their 
accomplishments over the past 
year. 

Press Night, held on April 12 at 
The Hamilton Manor in Hamil-
ton, honored winners in the 2011 
editorial, photography and edito-
rial online contests.

Retail, classified and online 
advertising awards for 2011 were 

presented at the Spring Awards 
Banquet on April 26 at The Ham-
ilton Manor. 

Attendance at both events was 
up significantly for the second 
year in a row.

The Star-Ledger earned three 
General Excellence awards: in the 
Daily over 45,000 circulation cat-
egory for Editorial and Retail Ad-
vertising, and the Classifed Gen-
eral Excellence award for dailies.

tied for first
For dailies under 45,000, the 

Burlington County Times and the 
Daily Record tied for the Editorial 
General Excellence award. The 
Courier News earned General Ex-
cellence for Retail Advertising.

The Asbury Park Press received 
the awards for Best Overall Web-
site and Photography Best of 
Show.

Editorial awards for General 
Excellence among weekly news-
papers went to The Ridgewood 
News in the over 6,500 category 
and the South Bergenite for under 

6,500.
The Ocean City Sentinel won 

General Exellence among week-
lies for its classified section.

For complete lists of winners 
and to view the slide presenta-
tions shown at the awards ban-
quets, go to njpa.org.

Photos taken at the events are 
posted on NJPA’s Facebook page.

NJPA thanks SmallTownPa-
pers, Inc., for sponsoring the 
banquets.

NJPA also thanks AFL Web 
Printing for donating these three 
pages for coverage of the awards 
banquets.
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“Close your eyes,” says photog-
rapher Nat Clymer.

This gets his listeners’ attention, 
because they’re college kids and it’s 
a Saturday morning. They’d love to 
grab a few more Z’s.

But Clymer’s engaging voice 
won’t let them. It glides into a vi-
sualization exercise.

“Think of a beautiful place on 
your campus,” he says. “There’s a 
blue sky. Someone is tossing a red 
Frisbee, which a golden retriever is 
chasing across the green grass…”

His trap is set.
“Now open your eyes,” Clymer 

says. “Did you see the word ‘blue’? 
No, you saw a blue sky.”

And that’s how images work, he 
says. They are powerful captors of 
our imaginations – in most cases 
more powerful than words.

Clymer is speaking to award-
winning student journalists at 
a gathering that the N.J. Press 
Foundation conducts each year 
in partnership with the N.J. Col-
legiate Press Association. A for-
mer top newspaper photographer 
who now shoots for an impressive 
list of corporate clients, Clymer is 
helping these young writers and 
editors to grasp that good images 
are essential to their stories.

Another visualization exercise. 
He says, “The word is ‘homeless-
ness.’ What picture does this create 
in your mind?”

A man? Dressed in rags? Living 
on a city street or under a bridge?

“Actually,” Clymer says, “68% 
of homeless people are women, 
frequently with children – but 
we don’t see them because they 
are often in shelters. What would 
change if your readers and viewers 
understood this?”

Clymer talks about photo 
composition basics like the rule 
of thirds, leading lines, and us-
ing contrast to create energy. All 
important techniques for com-
posing images. And he gives a 
great deal of practical advice.  
“Take lots of pictures. Lots of pic-
tures!” he tells the young journal-
ists.

“When shooting an event, get 
overall views to set the scene, 
medium-range views to convey 
the story, and detailed close-ups to 
pique readers’ interest.

“When photographing people, 
you can’t move in on them too 
quickly or you will scare them. 
Gradually move closer.

“When photographing a person 
for a feature article, take as much 

time as you can to begin to know 
them. How do they move? Do they 
tend to left or right? Do they move 
a lot or not? How much eye con-
tact do they make? Think about 
what elements in their body lan-
guage will make the photo a por-
trait, not just a picture?

“Most people don’t like having 
their picture taken. How do you 
get people to open up? 

“Reciprocity. If you share sto-
ries with them, they will respond 
with their own stories. If you 
start laughing, they will laugh. 
“People trust really good report-
ers. The same is true for photog-
raphers. Make connections with 
people. Trust your intuition.”

To hammer home his point 
about the importance of images he 
talks about first impressions. What 
happens when we meet someone?

“You have only three to four 
seconds to make a first impres-

AFL can stitch your tab or glue your minitab inline. 
If your job is currently diverted to the bindery, call 
Michele Nesbihal at 856-566-1270 to discuss how 
AFL can save you time and money.
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visuAliziNg: College journalists close their eyes to imagine a scene Nat Clymer is describing. The point is to 
demonstrate the importance of images to people’s understanding of what’s going on – in the world around 
them and in the media they consume.

listeNiNg ANd ObserviNg:are skills that help award-
winning photographer Nat Clymer build rapport with the 
people he photographs.

Thank you to A.F.L. Web Printing for sponsoring this page.

Image can dominate, expert tells students

— Continues on Page 9
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Every little gift adds up!
Your donation to New Jersey Press Foundation 

supports programs like Summer Internships

www.njpressfoundation.org/giving

One thing I’ve learned since retiring, and then reap-
pearing as director of the New Jersey Press Foundation, 
is that in addition to money, the greatest need of your 
foundation is…JUDGES!

This spring we conducted our collegiate better newspa-
per contest, our summer internship competition, several 
scholarship competitions and our new Borg New Media 
internship competition. All of these programs require the 
assistance of judges to read and rate the entries.

My thanks go out to all of you who volunteered to take 
on the challenge of picking winners. It is not an easy task!

Technology has made the process a bit more user-
friendly than in years past. Our slick contest software 
allows judges to download and view contest entries in 
the sanctity of their own office or home. Many judges re-
cruit co-workers to assist them and make it a team effort. 
This is enabled by the digital format we use for judging. 
What a change from the days when judges from around 
the state would congregate in a windowless conference 
room somewhere and read stacks of entries from 9 in the 
morning until 5 or 6 at night.

In some instances we still receive paper applications 
(for some internships and scholarships). Those judgings 
are also aided by technology in the form of UPS over-
night services. We can have the entries delivered to judg-
es’ homes or offices in a snap and then they can return 
them to us with a minimum amount of effort. All the 
while we track them to assure nothing gets lost. It works 
smoothly and is very efficient.

The real gems in this whole process, however, are the 
dedicated editors, journalists and retirees who volunteer 
to be judges. Many have done this for years and tell me 
they look forward to the challenge each spring. Again, 
because of technology, a retired journalist can sit at home 
in Virginia or on the deck of a beach house at the Jersey 
shore and complete the assignment on his or her own 
terms.

We are always looking to expand our ranks with new 
judges. If you’d like to try it, just drop me an email at jjo-
brien@njpa.org and I’ll be happy to add you to the list. 
Judges tell me they often get as much out of it as they put 
in. Give it a try!

Good judges make 
good contests

NJPF Update 

John J. O’brien
Director
New Jersey Press Foundation

tHe dAily tArgum,:rutgers, New Brunswick, is 
the top 4-year college newspaper in the annual 
contest of the N.J. Collegiate Press Association. 
Olivia Prentzel accepts for Targum’s staff from 
John O’Brien.

tHe cOllege vOice,:Mercer County Commu-
nity College, is the best 2-year college paper in 
this year’s contest. Stephen Harrison accepts for 
the Voice staff from N.J. Press Foundation Direc-
tor John O’Brien. 

Jade Leach, of Irvington, has won the 2012 
scholarship given in memory of Richard Drukker, 
who was president of the New Jersey Press Asso-
ciation in 1969.

Drukker was publisher of the Herald News 
in Passaic, and he was instrumental in creating 
the New Jersey Press Foundation (NJPF), which 
oversees the administration and awarding of this 
scholarship and many others.

At the time of his death, his family created The 
Richard Drukker Memorial Scholarship fund, 
whose purpose is to recognize an outstanding 
Montclair State University student-journalist an-
nually. Eligibility for this scholarship is limited 
to staff members at the student newspaper The 
Montclarion and/or MSU journalism minors.

The scholarship award is $2,000.
“We received an impressive array of outstanding 

entries,” said NJPF Director John O’Brien. “It is a 
privilege to present the award to Jade Leach.”

Leach is a columnist for The Montclarion. She 
also served as an editorial assistant during an in-
ternship at New Jersey Business Magazine. She is 
currently serving an internship as an editorial as-
sistant at MTV Networks.

In her application, Leach wrote, “During my 
time at Montclair State I have learned just how im-

portant journalism is to our democracy and hu-
manity. My goal is to become a better journalist 
and to help improve journalism in our society.”

The mission of NJPF is to assist talented young 
journalists across the state.

druKKer scHOlArsHip: Jade Leach accepts 
the award from NJ Press Foundation Director 
John O’Brien.

Drukker Scholarship award presented

Image can dominate, expert tells students
sion. How many words can you say in that time 
to make an positive impression?” Clymer asks. 
“None. What people respond to is how you look 
and act, to your energy. Eighty-four percent of 
conversation is visual, only sixteen percent is ver-
bal. Visual is such a part of our everyday life that 
we don’t think about it. We don’t think about how 
we are responding to pictures, or what influence 
they have on us.”

Back to advising young journalists:
“But a photograph is not a snapshot. A snapshot 

is quick; it doesn’t require any real thought. Photo-
graphs take time and thought.

“To really communicate a story, you need your 

photographs to work together with your text.”
For more philosophy, some great shooting tips, 

and lots of wonderful photos, visit Clymer’s blog, 
“The Wandering I,” at www.natclymer.com

Continues from Page 8

Application deadlines
dec. 31 –  Summer Internship Program & 

Borg New Media Internship
feb. 15 – Bernard Kilgore Scholarship
mar. 29 – Richard Drukker Scholarship

For more information and applications:
www.njpressfoundation.org



A It appears that these members would have 
a conflict of interest in voting on such issues, as 
N.J.S.A. 40A:9-22.5(d) and the city’s ethical stan-
dard provide that “No officer or employee shall 
act in his or her official capacity in any matter 
where he or she or a member of his or her imme-
diate family or any business organization in which 
he or she has an interest has a direct or indirect 
financial or personal involvement that might rea-
sonably be expected to impair his or her objectiv-
ity or independence of judgment.”

However, there are limited situations in which 
a governing body may, despite the existence of 
a conflict, be permitted to act under a principle 
called the “doctrine of necessity.” This doctrine is 
limited in its application but will be invoked “in 
those circumstances in which there is a pressing 
public need for action (that is, the matter cannot 
be laid aside until another date), there is no alter-
native forum which can grant the same relief and 
the body is unable to act without the members in 
conflict taking part.” See Allen v. Toms River Re-
gional Board of Education, 233 N.J. Super. 642, 651 
(L. Div. 1989). 

Generally speaking, the doctrine of necessity is 
utilized when “a pressing public need exists, and 
it would be detrimental to the public’s well-being 
to bar the disqualified members from participat-
ing in a vote.” Gunthner v. Planning Board of the 
Borough of Bay Head, 335 N.J. Super. 452, 462 (L. 
Div. 2000).

Q Can the newspaper obtain access under 
OPRA to information on accumulated sick time 
and vacation days of a Board of Education School 
Superintendent who has resigned.  Also, can the 
newspaper get access to the amount of his pen-
sion.

A Yes. N.J.S.A. 47:1A-5 provides, in pertinent 
part, that “[i]mmediate access ordinarily shall 
be granted to budgets, bills, vouchers, contracts, 
including collective negotiations agreements and 
individual employment contracts, and public em-
ployee salary and overtime information.”

Additionally, while OPRA provides that pen-
sion records are not considered public informa-
tion, generally, there is an exception contained in 
N.J.S.A. 47:1A-10 that “an individual’s name, title, 
position, salary, payroll record, length of service, 
date of separation and the reason therefor, and the 
amount and type of any pension received shall be 
a government record.”

Q Our newspaper has been asked to run a “legal 
advertisement” in which two individuals assert a 
“common law” lien on a specified parcel of land. 
Please advise.

A We advise that the paper not accept the 
advertisement without evidence to support the 
basis for the asserted “common law” lien. We are 
unaware of any such concept in New Jersey and 
publication of the ad might constitute slander of 
title.

Q What is the law in NJ with respect to access 
to police blotters?

A Police blotters constitute “government 
records” under OPRA and are not exempt as 
criminal investigatory records because there is no 
criminal investigation at the time a call is made 
and recorded in the police blotter. See Serrano v. 
South Brunswick Township, 358 N.J. Super. 352 
(App. Div. 2003).

Q Can we use a Google or Mapquest picture in 
an ad to show where a street is located, since it is a 
brand new street and is hard to find?

A No. Google and Mapquest maps are copy-
righted, and use in an advertisement would not 
fall within the fair use exception of the general 
copyright prohibition against using copyrighted 
material without a license.

Q As a rule, advertising bingo games in New 
Jersey is prohibited, but suppose the bingo game 
is a fundraiser for a local Boy Scout troop?

A N.J.S.A. 5:8-63 prohibits the advertising of 
the location, time or prizes of any game of chance 
(bingo is such a game) in any newspaper. The stat-
ute contains no exception based on the purpose 
for which the game of chance is being conducted.

The “Legal Hotline” is a free service  
to NJPA member newspapers. 

If you have a newspaper-related legal question,  
contact the Hotline at Gibbons, P.C.:

Lauren James-Weir 
phone (973) 596-4861
fax: (973) 639-6267

ljames-weir@gibbonslaw.com

Court limits libel damages
D.A. then moved to Florida 

and continued to post the same 
accusations of child molestation 
against his uncle online, while 
denying the validity of the judg-
ment against him, which D.A. 
refused to pay.

The Court found D.A.’s state-
ments were less protected be-
cause they concerned a private 
plaintiff and involved a matter of 
private concern.

New Jersey has previously 
ruled that presumed damages in 
defamation cases are not avail-
able for speech about public offi-
cials, public figures, or matters of 
public concern -- absent a show-
ing of actual malice. But now the 
Court has said that presumed 
damages will still have some vi-
ability, in the form of nominal 
damages, in cases  brought by 
private plaintiffs where the sub-
ject of the alleged defamatory 
statements are of purely private 
concern.

Speech about matters of pure-
ly private (as opposed to public) 
concern is less protected, as is 
evidenced by the lower level of 
fault and burden of proof re-
quired. In New Jersey, a plain-
tiff does not have to show ac-
tual malice to win a lawsuit over 
statements about a matter of pri-
vate concern - only negligence.

And the burden of proof is 
lower in that the claim must be 
proven by a “preponderance 
of the evidence” standard. By 
contrast, in lawsuits alleging 
defamatory statements about 
public officials, public figures, 
or involving matters of public 
concern, the level of fault that 
must be proven is higher, that of 
actual malice, and the burden of 
proof is higher as well, namely a 
“clear and convincing” evidence 
standard.

Because of this lower standard 
of fault and the lower burden 
of proof in private plaintiff/pri-

vate speech cases, NJPA attor-
ney Tom Cafferty argued in his 
friend-of-the-court brief that 
presumed damages are unnec-
essary and should be ended in 
New Jersey.

“[New Jersey has] already ad-
dressed the greater interest in 
protecting reputation by lower-
ing the standard of fault. Why 
do we provide a windfall in dam-
ages that may be unrelated to the 
injury?” he said.

While the Court determined 
that presumed damages are still 
necessary to protect reputa-
tion in private plaintiff/private 
speech matters, the decision 
came with a victory for First 
Amendment attorneys.

In limiting the scope of pre-
sumed damages to nominal 
damages, in the absence of proof 
of actual harm, the Court deter-
mined that presumed compen-
satory damages would no longer 
be available.

And, significantly, the N.J. Pu-
nitive Damages Act precludes 
an award of punitive damages 
based solely on nominal dam-
ages. Both Cafferty and Bruce 
Rosen, one of the authors of 
the New Jersey chapter of the 
American Civil Liberties Union’s 
friend-of-the-court brief, agreed 
that this would take much of the 
teeth out of presumed damages 
lawsuits.

Rosen noted that under the 
new law, presumed damage 
awards will be both smaller and 
harder to establish, which will 
discourage litigation.

“This will make it harder for 
plaintiffs to find lawyers,” Rosen 
said.

For the related article: http://
www.rcfp.org/browse-media-
law-resources/news/new-jer-
sey-supreme-court-limits-libel-
damages-distinguishes-online-s

For the corrected decision: 
http://66.39.23.240/njpa/legal/
WJAvDA-CorrectedOpinion.pdf

Continues from Page 1
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Warehouse & Offices:

435 East Main Street, Suite 101, Denville, NJ 07834
Phone: 973-625-4227 • Fax: 973-625-6931

Email: jpaci@icapdelivery.com
Website: www.ICAPDelivery.com
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NJPA

Fleet of 24-ft. Trucks & Cargo Vans

Joseph Paci, Owner
Warehouse & Offices:

435 East Main Street, Suite 101, Denville, NJ 07834
Phone: 973-625-4227 • Fax: 973-625-6931

Email: jpaci@icapdelivery.com
Website: www.ICAPDelivery.com

CCNJ
For information about New Jersey’s

largest manufacturing industry, call the:

Chemistry Council
of New Jersey
www.chemistrycouncilnj.org

150 West State Street (609) 392-4214
Trenton, NJ 08608 fax (609) 392-4816

Mid-Atlantic

609/570-4131 700 Horizon Drive
Cell 609/306-2523 Hamilton, NJ 08691
Fax 609/570-4075
tnoble@aaamidatlantic.com
 Tracy E. Noble
 Manager, Public &
 Government Affairs

Legal Hotline questions answered
Continues from Page 2

Do you get 
NJPA Notes
our weekly email newsletter  
“nJPA notes” contains news  
and topics of interest to nJ newspaper people. 
Don’t miss out! 
to request your copy, email:  
clangley@njpa.org  
Please include “nJPA notes” in the subject line.send inPrint yoUr news!

Please send news about your employees, publications, awards, new projects and other 
big	changes	to	Catherine	Langley:	clangley@njpa.org	•	(609)	406-0600	ext.	17
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Advertising 
Advertising Sales Positions

Packet Media Group, publisher 
of twelve highly respected, award-
winning community newspapers 
and companion web sites in central 
New Jersey has several openings in 
the Advertising Sales department:
Account Executive (Retail)

This position requires a high 
level of daily account prospecting 
both by in-person visits to 
local prospects and telephone 
prospecting. A high activity level 
and close rate is expected. The 
successful candidate will exhibit 
entrepreneurial skills in developing 
and closing new business along 
with developing long-standing 
relationships. A successful 
candidate must be capable of 
consultative selling, be adept at 
verbal and written presentations 
and be able to work with rate 
cards and rate calculations. The 
position requires attention to detail 
which includes handling ad design, 
ad copy and managing accounts 
receivable when necessary. 
Account Executive (Real Estate)

This position requires experiences 
in creating marketing solutions 
targeted to real estate agents, 
real estate brokers, mortgage 
companies or other real estate 

related businesses. Candidate 
must be articulate, self-motivated, 
organized, goal oriented and 
understand the consultative selling 
process. You must be good at 
prospecting and driven to close 
new business. 
Account Executive (Auto)

This position will be responsible 
for selling a cross section of 
products, including weekly paid 
and free newspaper advertising 
as well as magazines and online 
products. This diversified media 
plan will be sold across a portfolio 
of automotive prospects. Your 
responsibilities will include 
developing new business through 
active cold-calling, presentations 
and implementing ongoing 
solutions for existing accounts. 

Job specifics:
One or more years of direct 

business-to-business sales 
experience or business-to-consumer 
experience or sales experience of a 
similar nature. This job is a great fit 
for a positive, energetic, and self-
motivated individual who is excited 
about opening new accounts and 
increasing sales volumes and being 
a winner on a goal-oriented sales 
team. Basic computer, math and 
writing skills required and college 
degree preferred.

We offer a base salary + 
incentives + a comprehensive 
benefits package that includes 
health, dental and vision coverage.

Reply with a resume and 
compensation expectations to:  
hr@centraljersey.com with a 
subject line of Retail or Real Estate 
or Auto. By mail to: Packet Media 
Group, PO Box 350, Princeton, NJ 
08542, attn: HR Director.

For more information, visit us at 
www.centraljersey.com EOE E-063012

Multi-Media Sales 
Consultant

Advance New Jersey, the region’s 
leading provider of local news 
and information, is looking for 
experienced sales consultants to 
represent our print and digital 
publications. We serve New Jersey 
and the Lehigh Valley region 
through more than a dozen 
trusted newspapers and websites, 
including NJ.com, The Star-Ledger, 
and LehighValleyLive.com.

We look for candidates who 
can work with clients through 
consultative, needs-based selling 
to create successful digital and 
print advertising campaigns. You 
should have a strong history with 
the sales process from prospecting 
to closing, with a proven record of 
increasing sales in a competitive 
marketplace. Solid computer skills 
are a must, and experience with 
CRM software is highly desirable.

Are you well-organized, 
self-motivated and able to self-
supervise, with outstanding 

interpersonal and communication 
skills? Then we’d like to meet you. 

Earn a competitive incentive 
plan that includes a base salary 
and uncapped commission. 
Compensation package includes a 
401(k) program and comprehensive 
health care, including major 
medical, vision, dental, and 
prescription plan.

This full-time outside selling 
assignment requires a car and valid 
driver’s license.

Send a cover letter outlining 
what separates you from other 
salespeople, along with a resume, 
to Anthony Roselli at aroselli@
pennjerseyadvance.com. 

Advance New Jersey is an Equal 
Opportunity Employer. E-TF

Multi-Media Advertising 
Specialists

Only two positions in Carlsbad, 
New Mexico. If you are in the retail 
and customer sales business, this 
opportunity is for you. Base pay, 
commission, full benefits will earn 
you $50,000 to $60,000 per year. 
Opportunity for advancement 
within a company that is USA 
wide in an exciting and innovative 
turn in the industry. Minimal 
travel. Mileage allowance. Digital 
equipment provided.

Digital savvy candidates are 
preferred.

We will train individuals that 
possess:

• Oral and written skills
• Organization and time 

management
• Neat and professional 

appearance
• High energy and positive 

attitude
• Strong desire to succeed
• Ability to work independently
• Analytical skills
EOE. Must have car and proof of 

insurance. 
Send a hand-written cover letter 

telling us why you are looking for 
a long-term and rewarding career 
along with a resume and 3 work-
related references, to:

Rena Mlodecki, Publisher
Carlsbad Current Argus
PO Box 1629
Carlsbad, NM 88221 E-063012

Advertising Sales
Looking for a work-at-home 

opportunity?
Make extra money by selling the 

New Jersey Newspaper Network’s 
popular statewide ad programs. 
Contact hundreds of untapped 
prospects to promote “business-
card” display ads and classified 
line ads for one low price in the 
New Jersey Press Association’s 
network of 125+ daily and weekly 
newspapers. Add other states to 
increase your earning potential.

Commission only. Flexible hours 
– from your home or our office 

off I-95 in West Trenton. Position 
requires excellent communications 
skills, positive attitude and 
professional demeanor. Computer 
skills and telemarketing experience 
preferred.

 E-mail cover letter and resume 
to dtrent@njpa.org or fax to (609) 
406-0300. E-123012

Production
Newspaper Packaging 
Supervisor 

Medium size weekly newspaper 
seeking a supervisor to lead 
our newspaper packaging and 
distribution operation during the 
evening and early morning hours. 

This person will supervise our 
packaging staff with a hands-on 
approach as our team inserts 
special sections, advertising 
circulars into our newspapers 

and prepares products for postal 
delivery. 

Experience as a hands-on 
supervisor in a deadline driven 
operation is needed to perform 
this job as is an ability to evaluate 
workload, assign tasks and manage 
the scheduling process. 

Qualified candidates must have 
basic personal computer skills, 
mechanical aptitude and a valid 
driver’s license. Knowledge of 
Mueller and Cheshire equipment 
preferred and must be bilingual 
Spanish/English. 

We offer a strong benefits 
package including health insurance 
and 401(k) programs. EOE

Qualified candidates can send 
resume and wage requirements 
to hr@centraljersey.com with the 
subject line of Packing SVR – NJPA.

For more information, visit us at: 
www.centraljersey.com E-033012

Classified Ads! 

Looking for a Complete
Combination Solution
for Print and Online Special Sections?
Now you can get
fully-templated,
full-color print
special sections
and companion,
ready-to-post
online MicroSite
sections from Metro
Editorial Services!

1.800.223.1600

Here is what you’ll get each month
with print templated sections:
� Two, 24-page themed print sections

per month

� Full-, half- and quarter-page ad spaces

� Professional, eye-catching page designs

� Timely, relevant editorial content

� Ready to sell

� Versions with and without spec ads
in place

� Compatible with QuarkXPress® (version 4
and up) and InDesign® (CS3 and up)

� Extremely Cost Effective!

Whether you are
looking to reduce the
time it takes to bring a
section from concept
to fruition both in print
and online, want to
increase ad sales
revenue, or have a
limited production
staff, Metro Templated
Special Sections and
Timely Features
MicroSites will
work for you.

519 Eighth Avenue, New York, NY 10018
800.223.1600 • 212.947.5100 • service@metro-email.com

Metro Creative Graphics, Inc.

+

www.metrocreativeconnection.com

View samples and get
more information from
metrocreativeconnection.com,
call Metro Client Services 
at 1-800-223-1600, or 
send an e-mail to
service@metro-email.com

Here is what you’ll get each month with online
MicroSites:
� Three themed sections per month, with two corresponding 

directly to the Templated Sections

� Ready-to-post and sell with companion MiSite online
publishing tool — no HTML or programming needed!

� Professional, eye-catching designs that relate to 
Templated Sections

� Free Photo Gallery option for each MicroSite 

� Companion online Sales Sites to e-mail prospects 
and print spec sheets

� Companion self-promotion ads in print and Web versions 
to notify readers and attract potential advertisers

� Extremely Cost Effective!

classified
adverTising

• Help Wanted
• Work Wanted 
• For Sale
in-column ads are only 
$40 for 3 issues of InPrint 
and 3 months on our 
website — www.njpa.org. 
In-column	employment	
ads are limited to one 
position per ad. 

display classified ads are 
just	$5	per	column	inch,	
per month; minimum 2 
column inches.

deadline 
for fall issue

August 27

Boost sales for 
your classified 
advertisers!
Add statewide advertising
in 150 NJ newspapers for 
one low price:

 Only $520
for 25-word classified
$13 per addl. word

NJPA member newspapers,
keep $198 per ad you sell.

Contact Diane for details:
(609) 406-0600, ext. 24
dtrent@njpa.org

New Jersey Press Association’s

Statewide Classified 
Advertising Network

New Jersey 2x2 Display Ad Network

Grow Your Advertising this Summer!
Upsell advertisers statewide coverage 
Your newspaper’s advertising staff can upsell clients
business card-size ads in 125 NJ newspapers  
that reach more than 4.2 million readers  
for just $1,300 — about $10.6 per publication. 
Your company earns $650.00 per ad
For more details, contact Diane Trent at NJPA:
(609) 406-0600 ext 24 • dtrent@njpa.org 
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A.F.L. Web Printing, Inc.
2 Executive Drive 
Voorhees, NJ 08043 
70 Seaview Drive 
Secaucus, NJ 07094 
(856)	566-1270 
www.aflwebprinting.com 
Joe Cavone 
VP of Sales and Marketing
jcavone@aflwebprinting.com

AAA Mid Atlantic
700 Horizon Drive 
Hamilton, NJ 08691 
(609)	570-4131 
Fax	(609)	570-4075 
www.aaa.com 
Tracy Nobel 
tnobel@aaamidatlantic.com

AAA New Jersey
Automobile Club 
1 Hanover road, PO Box 698 
Florham Park, NJ 07932 
(973)	245-4838 
Fax	(973)	245-4855 
www.aaa.com 
John Garubba 
jgarubba@njac.aaa.com

Advocate Publishing Corp.
The Catholic Advocate,  
NJ Catolico 
171	Clifton	Avenue,	PO	Box	9500 
Newark, NJ 07104 
(973)	497-4201 
Fax	(973)	497-4192 
www.rcan.org/advocate 
Marge Pearson-McCue 
pearsoma@rcan.org

Amandla
PO Box 7030 WOB 
West	Orange,	NJ	07052 
(866)	262-6352 
Ernest Kwabena Opong 
amandlanews@yahoo.com

Annlo Communications
1824 Annlo Lane 
Vineland, NJ 08361 
(856)	641-2136 
www.annlocommunications.com 
Charles Nutt 
cwnutt@annlo.com

The Associated Press
50	West	State	Street,	Suite	1114 
Trenton, NJ 08608 
(609)	392-3622 
Fax	(609)	392-3531 
www.ap.org/nj 
Sally Hale 
shale@ap.org

Athlon Sports
2451	Atrium	Way,	Suite	320
Nashville, TN  37214 
(615)	440-5522 
www.athlonsports.com 
Jerry Lyles 
jerry.lyles@athlonsports.com

Bartash Printing, Inc.
5400	Grays	Avenue 
Philadelphia, PA 19143 
(215)	724-1700 
Fax	(215)	724-3313 
www.bartash.com 
Michael Karff 
mkarff@bartash.com 
Eric roberts 
eroberts@bartash.com

The Beacon
775	Valley	Road 
PO Box 1887 
Clifton,	NJ	07015 
(973)	279-8845 
Fax	(973)	279-2265 
www.patersondiocese.org 
richard Sokerka 
rsbeacon@patersondiocese.org

Brown & Connery LLP
360	Haddon	Avenue,	PO	Box	539 
Westmont, NJ 08108 
(856)	854-8900 
Fax	(856)	858-4967 
www.brownconnery.com 
Stephen DeFeo 
sdefeo@brownconnery.com

Cape Publishing, Inc.
513	Washington	Street 
Cape May, NJ 08204 
(609)	898-4500 
Fax	(609)	898-3585 
www.capemay.com 
Bernard Haas 
bhaas@capemay.com

CBA Industries Inc.
669 river road 
Elmwood Park, NJ 07407 
(201)	414-5200 
Barry Schiro 
baschiro@cbaol.com

The College of New Jersey
PO Box 7718 
Ewing, NJ 08628 
(609)	771-2793 
Fax	(609)	637-5112 
www.tcnj.edu 
Donna Shaw 
shaw@tcnj.edu

Community News Service LLC
Hamilton Post, Ewing Observer, 
Trenton Downtowner, Lawrence 
Gazette, Robbinsville Advance, 
Hopewell Express,Princeton 
Echo, Bordentown Current, www.
mercerspace.com 
15	Princess	Road,	Suite	K 
Lawrenceville, NJ 08648 
(609)	396-1511 
Fax	(609)	396-1132 
www.communitynewsnj.com 
James Griswold, co-publisher 
jamie@mercerspace.com 
Tom Valeri, co-publisher 
tom@mercerspace.com 
Joe Emanski, managing editor 
jemanski@mercerspace.com 
Thomas Fritts, director of sales 
tfritts@mercerspace.com 

Community Publications
1338 Highway 36
Hazlet, NJ 07730
(732)	739-8689
www.mycommunitypublications.
com
Vin Gopal, vgopal@
mycommunitypublications.com
Cliff Moore, comoore@
mycommunitypublications.com

The County Seat
77 Hudson Street, 2nd Floor 
Hackensack, NJ 07601 
(201)	488-5795 
Fax	(201)	343-8720 
Gail Zisa 
gail@cntyseat.com

The Criterion News Advertiser
87 Forrest Street, PO Box 4278 
Metuchen, NJ 08840-4278 
(732)	548-8300 
Fax	(732)	548-8338 
Christopher Crane 
info.criterion@verizon.net

Direct Printing and Mailing 
Services
45	Dutch	Lane 
Ringoes,	NJ	08551 
(908)	806-3700 
Fax	(908)	806-7670 
Jack O’rourke 
directprint@aol.com

Dow Jones News Fund
PO Box 300 
Princeton,	NJ	08543-0300 
(609)	452-2820 
Fax	(609)	520-5804 
www.newsfund.org 
richard Holden 
djnf@dowjones.com

Evergreen Printing Company
101 Haag Avenue, PO Box 786 
Bellmawr, NJ 08031 
(856)	933-0222 
Fax	(856)	933-2972 
www.egpp.com 
John Dreisbach 
jdreisbach@egpp.com

The Gazette Newspaper
343 Boulevard 
Hasbrouck Heights, NJ 07604 
(201)	288-8656 
Fax	(201)	288-7215 
Fritz rethage 
fritz@hasbrouck-heights.com

Gibbons P.C.
One Gateway Center 
Newark,	NJ	07102-5310 
(973)	596-4863 
Fax	(973)	639-6267 
Thomas Cafferty 
tcafferty@gibbonslaw.com 
Nomi Lowy 
nlowy@gibbonslaw.com 
Lauren James-Weir 
ljames-weir@gibbonslaw.com

Gunther Publishing Enterprises
The Monmouth Business Times, 
The Monmouth Family Times,  
The Middlesex Family Times, 
The Ocean Family Times,  
The Millstone Times 
151	Highland	Ridge	Road
Englishtown, NJ  07726 
(732)	995-3456 
www.themonmouthfamilytimes.
com 
Cami Gunther 
tmft@optonline.net

HarrisonRand
6823 Bergenline Avenue 
Guttenberg, NJ 07093 
(201)	869-7555 
Fax	(201)	861-5609 
www.harrisonrand.com 
Daryl rand 
drand@verizon.net

ICAP Delivery, Inc.
435	East	Main	Street,	Suite	101 
Denville,	NJ	07834-2533 
(973)	625-4227 
Fax	(973)	625-6931 
www.ICAPDelivery.com 
Joseph Paci 
jpaci@icapdelivery.com

Insurance Specialties
Services, Inc.
2370 York road, Suite D-4 
Jamison, PA 18929 
(215)	918-0505 
Fax	(215)	918-0507 
Toll	free:	(800)	533-4579	 
Ken Smith 
administrator@ISSISVS.com

Jersey Central Power & Light / 
FirstEnergy Corporation
300 Madison Ave., PO Box 1911 
Morristown, NJ 07962-1911 
(973)	401-8097 
Fax	(330)	315-8941 
www.firstenergycorp.com 
ronald Morano 
rmorano@firstenergycorp.com

Kean University
1000 Morris Avenue 
Hutchinson Hall, 2nd Floor 
union, NJ 07083-0411 
(908)	737-3410 
Fax	(908)	737-4636 
www.kean.edu 
Audrey Kelly 
aukelly@kean.edu

Kreischer Miller
100 Witmer road 
Horsham, PA 19044 
(215)	441-4600 
Fax	(215)	672-8224 
www.kmco.com 
richard Synder 
rsnyder@kmco.com

Kruger Pulp & Paper Sales, Inc.
107 Country Club Drive 
rochester, NY 14618 
(585)	385-0027 
Fax	(585)	385-0028 
www.kruger.com 
rick rumble 
rick.rumble@kruger.com

Latinos Unidos de Nueva Jersey
190 Hickory road, Box 1082 
Jackson,	NJ	08527 
(732)	534-5959 
Fax	(732)	942-6633 
www.lunj.net 
Jorge A. rod 
lunj@optonline.net

Metro Creative Graphics, Inc.
519	Eighth	Avenue 
New York, NY 10018 
(800)	223-1600 
Fax	(212)	967-4602 
www.metrocreativegraphics.com 
Gwen Tomaselli 
gtomaselli@metro-email.com

Monmouth University 
Department of Communication
400 Cedar Avenue 
West Long Branch, NJ 07764 
732-263-5192 
www.monmouth.edu 
Chad Dell 
cdell@monmouth.edu

Montclair State University
One Normal Avenue 
Montclair, NJ 07043 
(973)	655-4334 
Fax	(973)	655-7382 
www.montclair.edu 
Paula Maliandi 
maliandip@mail.montclair.edu

New Jersey Association of 
School Administrators
920 West State Street 
Trenton, NJ 08618 
(609)	599-2900 
Fax	(609)	599-9359 
www.njasa.net 
Anne Gallagher 
agallagher@njasa.net

New Jersey Broadcasters Assn.
348 Applegarth road 
Monroe Twp, NJ 08831-3738 
(609)	860-0111 
Fax	(609)	860-0110 
www.njba.com 
Paul S. rotella 
protella@njba.com

New Jersey City University
Office	of	Public	Information	and	
Community relations
2039 John F. Kennedy Boulevard 
Jersey	City,	NJ	07305-1597 
(201)	200-3426 
Fax	(201)	200-2168 
www.njcu.edu 
Ellen Wayman-Gordon 
ewaymangordo@njcu.edu

New Jersey Council of County 
Colleges
330 West State Street 
Trenton, NJ 08618 
(609)	392-3434 
Fax	(609)	392-8158 
www.njccc.org 
Jacob C. Farbman 
jfarbman@njccc.org

New Jersey Dental Association
1 Dental Plaza 
North Brunswick, NJ 08902 
(732)	821-9400 
www.njda.org 
Eric r. Elmore 
eelmore@njda.org

New Jersey Education 
Association
180 West State Street 
PO Box 1211 
Trenton, NJ 08607-1211 
(609)	599-4561 
Fax	(609)	392-6321 
www.njea.org 
Steve Wollmer 
swollmer@njea.org

New Jersey Family
New Jersey Family
480 Morris Avenue
Summit, NJ 07901
(908)	277-1919,	ext.	105
Fax	(908)	277-1977
www.njfamily.com 
Cindy Mironovich 
publisher@njfamily.com

New Jersey Hospital Association
760 Alexander road, PO Box 1 
Princeton,	NJ	08543 
(609)	275-4069 
Fax	(609)	275-4273 
www.njha.com 
Kerry McKean Kelly 
kmckean@njha.com

New Jersey School Boards 
Association
413 West State St, PO Box 909 
Trenton,	NJ	08605-0909 
(609)	278-5202 
Fax	(609)	695-0413 
www.njsba.org 
Frank Belluscio 
fbelluscio@njsba.org

NYNJSports.com
11 Mabro Drive 
Denville, NJ 07834-9607 
(973)	366-3622 
Fax	(973)	366-3622 
www.nynjsports.com 
Michael r. Cohen 
mcohen07834@yahoo.com

PolitickerNJ.com
Poligravity Media, LLC 
321 West 44th Street, 6th Floor 
New York, NY 10036 
(212)	407-9326 
Fax	(212)	753-2751 
www.politickernj.com 
Zach Silber 
zach.silber@politickernj.com

Publishers Circulation 
Fulfillment Inc.
502	Washington	Ave.,	Suite	500
Towson, MD 21204
(410)	821-4545 
Fax	(410)	821-3620
www.pcfcorp.com
Jerry Giordana
jerryg@pcfcorp.com

Publishing Group of America
American Profile, Relish, Spry 
341 Cool Springs Blvd, Suite 400 
Franklin, TN 37067 
(615)	468-6000 
Fax	(615)	468-6100 
www.americanprofile.com 
www.relish.com 
www.spryliving.com 
Steve Smith 
ssmith@pubgroup.com

Rfm Printing, Inc.
1715	Route	43,	PO	Box	1430
Wall, NJ 07719
(732)	938-4400 
Fax	(732)	751-2601
www.rfmprinting.com
Daria Kenny-Little 
dkenny-little@rfmprinting.com
Mike Surowiec 
msurowiec@rfmprinting.com

Rider University
2083 Lawrenceville road 
Lawrenceville, NJ 08648-3099 
(609)	896-5192 
Fax	(609)	895-5440 
www.rider.edu 
Dan Higgins 
dhiggins@rider.edu

Rowan University
Department of Journalism 
Bozorth Hall, 201 Mullica Hill rd 
Glassboro, NJ 08028 
(856)	256-4132 
www.rowan.edu 
Kathryn Quigley 
quigleyk@rowan.edu

Rutgers, The State University 
of New Jersey, School of 
Communication	&	Information
4 Huntington Street 
New Brunswick, NJ 08901 
(732)	932-7500,	ext.	8013 
Fax	(732)	932-6916 
www.comminfo.rutgers.edu 
Jorge reina Shement 
comminfo.dean@rutgers.edu

Seven Mile Times and
Creative LLC
Seven Mile Times, Sea Isle Times 
3289 Ocean Drive, PO Box 134 
Avalon, NJ 08202 
(609)	967-7707 
Fax	(609)	967-7710 
www.sevenmiletimes.com 
www.seaisletimes.com 
Monica Coskey 
mcoskey@7miletimes.com

SmallTownPapers, Inc.
217 West Cota Street
Shelton,	WA	98584
(360)	427-6300 
Fax	(360)	427-6302
www.smalltownpapers.com
Paul Jeffko
paulj@smalltownpapers.com
Carter Cheston 
carter@smalltownpapers.com

Strategic Content Imaging
100 Castle road 
Secaucus, NJ 07096 
Office	(201)	935-3500 
Cell	(973)	248-7942 
Fax	(201)	935-1493 
www.sciimage.com 
Keith Puzio 
kpuzio@sciimage.com 

W.B. Grimes & Company
276 Springbrook Trail 
Sparta, NJ 07871 
(973)	729-2973 
Fax	(973)	729-2973 
Larry Grimes
lgrimes@mediamergers.com 

West Windsor-Plainsboro News
12	Roszel	Road,	Suite	C-205 
Princeton,	NJ	08540 
(609)	243-9119 
Fax	(609)	243-9020 
richard rein 
rein@wwpinfo.com

White Birch Paper Company
23-05	Watkins	Avenue 
Fair Lawn, NJ 07410 
(201)	921-0339 
Fax	(201)	791-4223 
Dick Tabbachino 
dicktabbachino@ 
whitebirchpaper.com 
and 
80 Field Point road 
PO Box 3443 
Greenwich, CT 06830 
(203)	661-3344,	 
Fax	(203)	661-3349 
Leighton Jordan 
leightonjordan@whitebirchpaper.
com

Wrubel Communications
12-32 river road, PO Box 1311 
Fair Lawn, NJ 07410 
(201)	796-3331 
Fax	(201)	796-5083 
Charlie Wrubel 
chasnews@aol.com

NJPA Associate Members
 NJPA is updating the membership information listed on its website.  
 Please email changes to Catherine Langley at clangley@njpa.org


